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’ V e all hope for success in a 


new year, and among the most en- 
ergetic success seekers are entre- 
preneurs, would-be entrepreneurs, 
and those who are looking to build 
a better career. 

For our annual Survival Guide, 
we compile the best tips for busi- 


ment (pages 20 and 45). Once your 
business has grown too big for the 
family’s kitchen table, where can 
you find space? A list of incubators 
is on page 47. 

But we are reminded that suc- 
cess is not always measured in dol- 
lars, cents, and square feet. This 
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against ageism, and 
Ron Paxton recounts his mid-ca- 
reer switch (page 53). 

Whether you are looking for a 
job or looking for sales leads, a 
good directory can be invaluable 
(page 48). And no matter what 
your job, you need to be adept at 
using the Internet. So watch your 
E-mail etiquette (page 54) and note 
Jeremy Caplan’s list of must-have 
bookmarks (page 54). 

Our “poster child” entrepren- 
eurial company is Checkspert, 
which was started by two IT con- 
sultants who forecast the downturn 
in consulting and came up with 
new products and a new company. 
They dotted their Is, crossed their 
Ts, and managed to land a scarce 
resource, a $250,000 low-interest 
loan from the state. Now they are 
ready to ship products (page 4). 

Another stellar example is pro- 
vided by Abhay Joshi of Discovery 
Semiconductors, who leveraged 


government loans to expand his 


firm (page 15). 

Here are ways to find funding 
for your business (page 16), get 
advice for technology companies 
(page 17), and make networking 
contacts (pagé 17). Some help 
comes from the Small Business 
Administration (page 18) and 
some from state and local govern- 


business, dot- 
Photo. “Bob was a wonderfully 
generous person,” writes Paul. 
“He served on many community 
boards and he even created an 
award to honor community volun- 
teers in the Princeton area. Always 
a Marine, Bob celebrated those 
who quietly contribute, whether in 
charitable work or business.” 
Clancy had his own definition of 
success printed on cards that he 
gave out to people when they 
might need a different perspective. 
Paul says he remembers more than 
one Princeton executive quoting 
from “What is Success?” attrib- 
uted to Ralph Waldo Emerson: 


To laugh often and much; 

To win the respect of intelli- 
gent people and the affection 
of children; 

To earn the appreciation of 
honest critics and endure the 
betrayal of false friends; 

To appreciate beauty, to find 
the best in others; 

To leave the world a bit better, 
whether by a healthy child, a 
garden patch or a redeemed so- 
cial condition; 

To know even one life has 
breathed easier because you 
lived. 


This is to have succeeded. 
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Your Meeting on a CD? 


The professionals at Interactive Media Group are ready 
to serve your multimedia needs. We create and program 
interactive CD-ROMs—integrating drug information, 

video lecture series, CME/CE tests, PowerPoint slides, 
PDF documents, voice-over, AMA editorial and more—into 
an easy-to-navigate user interface for doctors, nurses, 
medical managers et a] 


You never get a 
second chance 
to make a great 
first impression. 


+ 


Trust the area's experts in 
presentation graphics. 


er Interactive CD-ROM Multimedia 


Website Development eCommerce 
Digitized Video Computer Animation 


44 South Main Street 
Pennington, NJ 08534 
609.737.1123 
www.interactive-mg.cam a 


A SLIDE DESIGN COMPANY it | 


es wa 33 = 7) 
Interactive Media Group, Inc. 


609-737-1123 * Pennington, NJ * www.slidedesign.com 
healthcare/corporate presentations | graphic design 
multimedia | website development | interactive media 
3 posters/signage | color handouts 
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TMG is... Class A Office Space 


’ 
* 
’ 
4 Independence Way, South Brunswick, NJ 
65,000 SF ¢ Divisible to 3,000 SF ¢ Office/Technology Space ® Existing Lab with 8 Hoods ¢ Heavy 
Power @ Class A Office Space ® Exercise Room e Sports Facilities ¢ On-site Hotel 
¢ Immediate Access to Route 1 © Princeton Mailing Address 
» 
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Town Center Location Space 


WN 


mer 
i 
° Washington Town Center Perrine Center, 11 Perrine Road 
Washington Township, NJ ' South Brunswick, NJ 
New construction ¢ 70,000 SF ¢ Will divide to 2,500 SF 48,000 +/- SF Total Available ¢ Sale or Lease 
Situated on a lake with 1,000 residential units * Beautiful views Divisible to 11,000 SF ¢ 17’ Clear 
For lease ¢ Office/medical ¢ Located between Routes 33, Loading & Drive-in Doors Available ¢ Ample Parking 
130 & 195 © 2 miles from RWJ Hospital. Immediately available Fully Approved 75,000 SF Expansion 


re 


Commercial Real Estate Services, Worldwide. 
Visit our website fennelly.com 
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by Barbara Fox 


R.. Singh and Koushik © 


Roy want to take advantage of how 
many Internet users are switching 
to broadband. The market for their 
company, Checkspert, is anything 
to do with letting people look at 
each other over the ’Net. That in- 
cludes teaching, training, testing, 
interviewing job candidates, and 
even E-mailing audio-visual re- 
sumes. Starting with four employ- 
ees in 2002, they pledge to grow 
the company to 30 workers by 
2005. 

Singh and Roy, founders of 
Checkspert Inc. on Village Boule- 
vard at Princeton Forrestal Village, 
have big dreams. But big dreams 
for a technology company. require 
big money. You can’t be “first to 


Seed Capitalists: Romi Singh, left, and Koushik 
Roy of Checkspert, State Treasurer John McCor- 
mac, and Caren Franzini of the New Jersey EDA. 


don’t loan money to visionaries in 
new markets. 

Checkspert managed to grab a 
lifeline, a 3 percent Seed Capital 
Loan from the New Jersey Eco- 
nomic Development Authority, for 
$250,000. The company is the only 
recipient of an EDA Seed Capital 
Loan this year, but the EDA has 
made 23 of these loans for a total 
of $5.5 million in four years 
(www.njeda.com). 

“The EDA’s Seed Capital Pro- 
gram and other state initiatives that 
support small businesses with ex- 
plosive growth potential have en- 
abled us to create jobs and spur 
economic development through- 


out New Jersey, reversing the 
negative trends that have plagued 
our nation as a whole,” says State 
Treasurer John McCormac, who 
came to a demonstration of the 
company’s services in November. 

Checkspert’s Roy says the EDA 
loan was his last resort. Certainly 
some other entrepreneurs may find 
themselves in this position in 2004. 


How long did it take to get the 
loan? About 10 months. Check- 
spert was incubated at Singh’s pre- 
vious company, Innotrex, at 650 
College Road. ““We were turned 
down for loans by PNC, Sover- 


Continued on page 12 


Career Building 
For All Ages 


by Kathleen McGinn Spring 


ollege seniors and re- 
cent graduates — and their parents 
—— need to take a deep breath. Yes, 
the job market ts still stagnant. No, 
most companies are not desperate 
for 22-year-old philosophy, soci- 
ology, or fine arts majors. They’ re 
not even in hot pursuit of computer 
science or busi- 
ness majors. But 
there are open- 
ings, and the good 
news is that 
freshly-minted 
graduates have 
some important 
job-hunting ad- 
vantages over the 
competition. 

Jo Leonard, 
whose Lum- 
berville, Pennsyl- 
vania, career counseling business 
(info @joleonard.com) focuses ex- 
clusively on brand new job hunt- 
ers, makes the case. “Somebody 
who is 40 or 50 is looked at as a 
whole package,” she points out. 
“They need a track record. They 
need actual case studies, and tech- 
nical skills as well.” Besides, these 
older workers are more expensive. 


_Employers, she says, know that 


they can get five entry level em- 
ployees for the price of one vice 
president. Taking on the young be- 
ginner is far less of a risk. 

“If he blows me away with his 
communication skills, if he’s or- 
ganized and looks great, I don’t 
care what degree he’s got,” says 
Leonard, summing up the thinking 
of hiring managers across all in- 
dustries. 

In a winding career path, jolted 


Whether you are 22 
and just starting 
out, or 62 and start- 
ing all over, there’s 
still a place for you 
on the career ladder. 


in a new direction by 9/11, 
Leonard made it her business to 
learn exactly how hiring decision- 
makers think - and what job candi- 
dates need to do to impress them. 

She was raised on the south 
coast of England where her father, 
now retired to Spain, owned a ho- 
tel. She tells her 
clients to cast a 
wide net in assess- 
ing their 
strengths, and she 
does so as she 
talks about how a 
hotel childhood 
contributed to her 
communication 
skills. “I grew up 
in a hotel dining 
room,” she says. 
She had to be 
poised, gracious, and well be- 
haved. More important, she had to 
learn how to converse will all kinds 
of people. 

_ She enjoyed the experience, but 
was eager to leave small town life. 
As a teenager, she worked part- 
time for Chase. When she was 20, 
the bank offered her a short-term 
job in New York, and she jumped 
at the opportunity. She didn’t like 
the job very much - “too math- 
based” - but she loved the city. “At 
20, who wouldn’t?” she asks. Re- 
alizing that the lack of a college 
degree was a significant barrier to 
advancement, she enrolled in 
Montclair State, working her way 
through as a legal assistant. She 
had no idea of how to choose a 
college. “It’s such an art form in 


Continued on page 50 


market” without cash — yet banks 


Amper, Politziner 
& Mattia PC 


mper, Politziner & Mattia is a re- 
gional firm of Certified Public Ac- 
countants and Consultants with 


offices throughout the New York/New Jer- 
sey area. Our firm has 41 Officers and a to- 
tal staff of nearly 300. We have been repre- 
senting organizations in both the public 
and private sectors since 1965 and have 
grown to become the 28th largest CPA 

firm in the country. 

AP&M was founded on the premise that 
the businessperson is looking for service 
from his or her accounting firm that goes 
beyond simply processing and presenting 
numbers. We recognize that AP&M’s 
growth has been due, to a large extent, to 
the success and growth of the clients we 
serve. One of the ways we work to ensure 
the growth and success of our clients is 
through our business consulting approach 
to client service. While our clients desire 
timely and cost-effective accounting, tax 
and consulting services, it is equally impor- 
tant that they retain committed profession- 
als that take a personal interest in the suc- 
cess of their total organization and are ca- 
pable of “Seeing Beyond the Numbers.” 

At AP&M, we maintain a regional firm at- 
mosphere without the levels of bureauc- 
racy that widen the gap between client and 
advisor. We are large enough to have the 
resources and personnel to resolve the 
most complicated tax or sophisticated 
auditing/accounting issue, but small 
enough to offer the personal attention, re- 
sponsive service, and senior management 
involvement our clients deserve. 

As recognized leaders in the business 
community, we have expertise in numer- 
ous specialties that transcend the tradi- 
tional tax and accounting. Today, our pro- 
fessionals provide business consulting ad- 
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Meet the Pros Who Can Help 


vice in a number of specialty industries, in- 
cluding technology, insurance, manufactur- 
ing and distribution, real estate, and tax-ex- 
empt organizations. AP&M also has profes- 
sionals with expertise in Sarbanes-Oxley, 
corporate finance, wealth management, 
pension plan audits, litigation support, in- 
solvency and healthcare compliance. 

Our reputation for “Seeing Beyond the 
Numbers” has been well earned over the 
past 35 years... not as a goal achieved, 
but as an ever-evolving vision. 


Amper, Politziner & Mattia PC, 731 
Alexander Road, Princeton. 609-897-0200. 
Www.amper.com. 


HQ Global Workplaces 


Quality executive office space 
right in Bucks County, PA 


ust moments off of Interstate 95 in 

Newtown, PA, sits HQ Global Work- 

places’ Class A executive office space, 
offering customer-driven service and sup- 
port in a classy, high-end environment. 

“We are located right off of 95 on Route 
332,” said Vice President Judy Tocatlian. 
“This beautiful Bucks County location not 
only is convenient for our clients who live 
in Pennsylvania, but is minutes from 
Lawrenceville, Ewing, and other New Jer- 
sey suburbs.” 

HQ offers executive office space with 
24/7 access. During regular business 
hours, there is a receptionist, secretarial 
services, telephone answering services, 
and support. Conference rooms, complete 
with video conferencing capabilities, are 
available on-site. What makes HQ distinc- 


tive is that it offers an all-inclusive package 
for the client to receive executive office 
space, furniture, telephone answering serv- 
ice, receptionist service, conference 
rooms, and much more. 

“The companies we serve are up and 
running in 24 hours,” Tocatlian stated. 
“They don’t have to worry about utilities, 
maintenance, security, taxes — none of it. 
Our shared office concept allows us to han- 
dle that while our clients take care of busi- 
ness.” 

Another HQ distinction is its Information 
Technology (iT) group. “We provide our cli- 
ents with onsite, in-house computer sup- 
port,” noted Tocatlian. “We have T1 lines, 
we set-up your IP address for Internet ac- 
cess, provide desktop service, and handle 
your IT needs. It’s another way that we 
help our clients focus on running their busi- 
nesses while we focus on running the of- 
fice.” 

The Newtown HQ office prides itself on 
its high-end amenities, catering to clients 
who are used to working in New York or 
Philadelphia. Said Tocatlian: “We don't 
claim to be the cheapest, we just claim to 
be the best. We provide the same high- 
class image our clients have come to ex- 
pect — you really do get what you pay for. 


- We simply wouldn't be an HQ without our 


superior amenities, service, and support.” 
Even the staff is more than satisfied with 
HQ. Some have worked for the company 
as long as 14 years. And that translates to 
benefits for clients. “Everyone says they 
have great customer service,” Tocatlian 
stated. “However, we at HQ live it each 
day. We'd be perfectly comfortable with 
our clients checking into another executive 


space, because we are completely confi- 
dent that they will not find a more cus- 
tomer-friendly staff.” 

It is also the “little things behind the 
scenes” that make the HQ experience. All 
HQ offices offer complete flexibility when 
configuring not only the office furnishings, 
but the telephone and IT service, as well. 
Color copiers can be networked to clients’ 
computers, making simple copying and 
complex presentations easy to handle. 
Phones are not answered in the lobby, but 
in a back office to preserve clients’ confi- 
dentiality. Explained Tocatlian: “We want 
to make our clients comfortable and 
happy, because we expect them to stay 
with us for a long time.” 

Tocatlian invites interested potential cli- 
ents to stop by for a tour. She is confident 


~~ that “once you visit an HQ, you'll want to 


work in HQ.” 


HQ Global Workplaces, 41 University 
Drive, Newtown, PA. 267-757-8700. Fax: 


267-757-8701. jtocatlian @hgoffice.com 


LNI Web Innovations 
(WSD 


Defining an internet presence 
sets LNI Web Innovations and 
its clients apart from the rest 


mall-to medium-sized businesses 

now have access to a world-class 

Web presence, enabling them to 
build relationships and revenue through 
LNI Web Innovations. 

The Princeton Office, run by owner Cari 
Lindsey, is a national franchise of WS! In- 
ternet Consulting & Education. With more 
than 800 offices and production centers 
around the world, WSI brings comprehen- 
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Historic Frederick Blaw Estate ... Wonderfully 
restored, pond, stream, woods, lawns, etc.! An 
absolute classic. 5 bedrooms, 4 baths. Mont- 
gomery Township. $1,175,000. 


Architects New House Made Even Better .. . 
Inside & Out! The last chance to buy from the 
builder is at POND VIEW! Deck overlooking 
Princeton woods. $1,750,000. 


Washington Oaks Townhouse .. . 3-bedrooms, 
large kitchen wilots of cabinet space & gleam- 
ing hardwood floors. Finished basement, south- 
ern exposure in Princeton Township. $455,000. 


In the heart of Princeton Boro...Compietely 
renovated home with a gorgeous kitchen, 4 bed- 
rooms, 2 full baths, refinished floors, original 
moldings, bluestone patio and more. $595,000. 
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Well-maintained home in Princeton’s “The 
Glen”...3 bedrooms, 2 % baths, sunroom, 
library w/built-ins, gas fireplace, partially finished 
basement, lovely patio & pool! $1,175,000. 


STOP BY OUR NEW OFFICES 
AND SAY HELLO! 


This Very Day the Area’s Finest 
Selection of Properties 
is Available through this Office! 


on Sh tee tl 

Melody Woods Ill . . . A Princeton tribute to the 
spirit of the late world-craftsman George 
Nakashima! Remarkable features . . . total se- 
renity. Call for details! 
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A Dolls House in Rocky Hill! Two bedrooms, 
new bath, modern kitchen, separate garage with 
workshop. Beautiful grounds. $295,000. 


Five Acre Estate in Princeton... A brick manor 
with an unbelievable first floor including billiard 
room! Space for every family member. 
$2,795,000. 


« Sig 
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25 Acres of Pristine Hopewell Land... Reno- 
vated farm house, guest house, 8-stall barn, 
pond, well house & on Stony Brook! $1,395,000. 


Pond View Manor Home .. . Stunning manor 
home with everything: 4 BRs, 3% BAs, library, 
FR, custom appointments, beautiful views, mins. 
from Palmer Sq. & McCarter. $1,250,000 


a 
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PRINCETON 


REAL ESTATE 


GROUP.. 


John T. Henderson 


LICENSED REAL ESTATE BROKER 
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34 CHAMBERS STREET 


Aplewood Drive . . . 8 acres Hopewell estate. 
Custom-built & designed, six bdrms, 5% bath, 
kitchen, FR & study. Hdwd floors, huge deck. 
$1,385,000 


On the Griggstown Canal .. . Historic colonial 
lovely inside and out! Charm galore! 3 bed- 
rooms. $625,000. 


cian ES LOG: 


Wonderful Charm, Great Location .. . Ideal 
starter on % acre cul-de-sac in Hopewell Twp. 
near Washington Crossing. 3 BRs, great neigh- 
borhood surrounded by farmland. $385,000. 


28 Witherspoon Lane .. . Move immediately into 
this totally renovated 2-BR TH in Princeton Boro. 
Great location, dynamite kitchen, refinished 
floors, W/D, basement, deck. $295,000. 


ay 


Province Hill, Lawrence . . . Gated community! 


Easy contemporary, 2/3 bedrooms, loft, bright & 
light. $550,000. 


SEE THIS AND MORE ON OUR 
EXCITING NEW WEBSITE 
www.princetonrealestategroup.com 


34 Chambers Street, Princeton, NJ * 609-924-1000 * Fax 609-924-7743 
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Don't Spend More 
Spend Smarter 


It isn't about how large 
your marketing budget is. 


It is about how clearly 
you identify and focus on 
your target markets. 


Katherine Kish, President 
Get Clear. Get Focused. Call Us. 


Market Entry,Inc. 609-799-8898 


WBE/SBE certified info@MarketEntryInc.com 


need payroll processing? 
Get REAL! 


REAL People to Answer Your Calis 
REAL Online Account Access 
REAL Low Pricing 


Payroll 
& 
HR 


Call us to find out why dvPayroll & HR is REALLY right for your company! 


1-800-600-5257 


Bordentown. NJ « www.dvpayroll.com 
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LNI clients enjoy increased security as part of a worldwide network: 
Mason, Griffin & Pierson handles a booming Employment Law business. 
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Continued from page 4 


sive Internet solutions to LNI’s cli- 
ents. 

“We are a way for our clients 
to build business relationships,” 
stated Lindsey. “That is done by 
developing the appropriate In- 
ternet Solutions for each client. 
To us, the Internet is a vehicle, a 
medium for conveying informa- 
tion and transacting business.” 

Through WSI, LNI has access 
to a library of patented modules 
developed to handle most any 
business need. While their capa- 
bilities include building Web sites, 
they offer clients much more. LNI 
engages each potential client in 
WSI's patented Internet Business 
Analysis (IBA), enabling Lindsey 
and his certified Internet Consult- 
ants to become intimately familiar 
with the prospect, its clients, and 
its goals. Next, LNI educates the 
business on what can be done to 
benefit them via the Internet. 

“We teach our clients that the 
‘net is much more than a place to 
post content,” said Lindsey. “We 
have helped businesses conduct 
sales, create interactive catalogs, 
move HR functions to the ’net, 
launch employee intranets — the 
list is endless. Thanks to the 
broad set of products we can 
bring to bear, we are confident 
that we can provide the appropri- 
ate Internet Solution at the most 
reasonable cost.” 

Lindsey noted that one of the 
key features of doing an IBA with 
a client is exploring the Internet 
Business Cycle, a seven-step 


process for 'net success. He cites 
the final step — Maintaining and 
Evolving the Client’s Capabilities 
on the Web — as one of the 
most important, and as one at 
which LNI excels. 

“Launching or updating your 
website is not the end of our rela- 
tionship. We review the client's 
goals monthly, and provide a re- 
port that goes beyond site statis- 
tics. We are always looking to 
see that the client is moving to- 
ward his or her business goals, 
and how we can continue to help 
them achieve those goals,” Lind- 
sey stated. 

Another benefit of the WSI con- 
nection is the global resources at 
LNI’s fingertips. Client’s goals are 
attained through such offerings 
as Search Engine Optimization, 
which helps potential customers 
find the client through the careful 
placement and monitoring of “hid- 
den” keywords in sites. These 
tags “push” LNI clients high on 
search engine lists, enabling po- 
tential customers to easily find 
them. 

Increased security is another 
benefit of being part of a world- 
wide network. Lindsey explained 
that through WSI, he can guaran- 
tee 98.5 percent uptime. Even 
when the northeastern power grid 
crashed late in 2003, his clients 
saw only one hour of downtime. 
Thanks to servers across the 
planet, LNI customers are up and 
running 24/7. 

“We have a high level of com- 


mitment to our customers,” he 


said. “We use our assets around 


the world to bring our clients In- 
ternet Solutions at reasonable 
prices.” 


LNI Web Innovations, 212 
Carnegie Center, Suite 206 
Princeton 08540. 609-919-6379. 
Fax: 609-490-0559. E-mail: coun- 
sulting @ princetonwebsitedes- 
igns.com. Website: www.prince- 
tonwebsitedesigns.com. 


Mason, Griffin 
& Pierson PC 


Serving the legal needs 
of the Princeton area for 
nearly a half-century 


hether you are nego- 

tiating a contract, 

dealing with sever- 
ance or seeking general counsel! 
for your firm, you will find a dedi- 
cated — and local — counselor 
at Mason, Griffin & Pierson 
(MG&P). A member of the central 
New Jersey community for nearly 
50 years, MG&P attorneys know 
the area as well as they know the 
law. 

“We are a full-service firm,” 
says Ed Schmierer, managing di- 
rector. “While we serve two key 
areas of practice in the Princeton 
area — Employment Law, and 
Corporate, Business and Banking 
— we also have attorneys on 
staff who specialize in family law, 
criminal representation, real es- 
tate, estate planning, general liti- 
gation, and governmental affairs” 


Continued on page 8 
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WE HAVE MOVED TO: 


: 5 
415 Wall Street, Off 206*Across from Princeton Airport Je Mr oT AEE) ot oe ot A 


e SERVICE CONTRACTS 
¢ IN-HOUSE / ON-SITE SERVICE 
e 24-HOUR RESPONSE 


e Sales/Services ¢ Service Contracts 

¢ Virus Protection/Removal » Web Design/Hosting 
¢ Data Recovery e Networking 

e Repairs/Upgrades e Training 


RETAIL, BUSINESS & SCHOOLS/UNIVERSITIES’ CUSTOMERS WELCOME 
Authorized Dealer for: 


LD 


invent 


_Cardio Kick. 


PH: 609-683-0060 - 6n9-597-6644 
FAX: 609-683-0071 


www.omsystemsolutions.com WWW.NORTHEASTAMA.COM 


Rheumatoid 
Arthritis 


Some of the symptoms 
of Rheumatoid Arthritis are: 
¢ Inflammation of the joints 
¢ Swelling and tenderness 
¢ Fatigue and loss of appetite 
¢ Weight Loss and even mild fevers 
Princeton Medical Institute is conducting a research study of an investigational 
medications for Rheumatoid Arthritis. To qualify, men and women between the ages of 18 


& 65 must already have been diagnosed and are having some of the symptoms listed above. 


The study will require 6 visits with 2 overnight stays. Qualified participants can earn up to 
$1000 in compensation for time and travel. 


MEDICAL INSTITUTE (609) 921 -6050 


& PRINCETON FOR MORE INFORMATION CALI 
———_ 
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What a Suite Deal! 


A Piece of 
the Action 


that fits your budget. 


sovereign Bank Arena’s new Shared Access plan affords you 

All the benefits of full suite ownership at a fraction of the cost. 
Enjoy complimentary tickets to all events, VIP parking, concierge 
and wait service in your suite, Club Lounge membership and more. 


Partial suites available. Be a VIP without spending like one. 


For information call us at 609-656-3216. 


¢ Sovereign Bank Arena 


Trenton, New Jersey 


The Sovereign Bank Arena ranked Top 10 for 3rd consecutive year. —Billhoard Magazine 
— SBA events have included: 


The technology sector can grow exponentially if capital con- 


tinues to move into tt, says NAI Fennelly’s 


real estate report. 


LER MNS ORR LL TINE A aN LURES Rae ak Coe A A SAE SCA AR ACL NEE EI EAT AE ARETE 


Continued from page 6 


Elton John > KISS > Shania Twain > Cher > Pavarotti > 98 Degrees > Creed > Too! > John Mellencamp > Sarah Brightman > Matchbox 20 > WWE> 
Divas on Ice > Primetime Shootout > Barney Live > Harlem Globetrotters > Foreigner > Lynyrd Skynyrd > Barenaked Ladies > Kenny Rogers > 
Avril Lavigne > Isely Brothers > Southside Johnny > World Championship Rodeo > Disney on ice > Sesame Street Live > Ringling Bros. Circus > The 
Boston Pops > Sixers/Flyers/Devils/Nets > Trenton Titans > Little Richard > McEnroe vs. Becker > Olympic Boxing > Motorcycles on Ice > Eddie Money 


MOBT 


D TISING @DESICN 
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4 to learn more and to view our portfolio, come visit us at www.robinnallydesign.com 
cme 


12 Andrew Drive + Lawrenceville, New Jersey 08648 + Phone: 609.844.001 | 


Thanks to the proximity of many large 
firms in the Princeton area, MG&P handles 
a booming Employment Law business 
“The growth and retrenchment of our big 
employers means we are introduced to a 
lot of executives who are coming into the 
area and signing employment contracts. 
That's where we come in,” Schmierer 
states. 

MG&P handles review of the employ- 
ment contract to assure that all the provi- 
sions are appropriate, including such areas 
as non-compete clauses, compensation 
packages, and more. “These contracts are 
enforceable and appropriate, but need to 
be fair to both parties. We often talk to a 
company’s legal department,” Schmierer 
notes. “In many cases, by ‘speaking the 
same language,’ we are able to get to an 
agreement quickly.” 

On the other side of the coin, MG&P also 
represents the many people who are being 
downsized by reviewing the exit package. 
“We look to see that the package is fair in 
terms of compensation, medical coverage, 
and other key issues. If we think improve- 
ment is necessary, we handle it with the 
company,” he explains. 

Schmierer continues: “We are doing 
some preventive work, as well, training 
companies regarding what constitutes sex- 
ual harassment, age discrimination, and re- 
lated issues.” For example, MG&P repre- 
sents many municipalities and businesses, 
and will conduct workshops in order to 
raise the sensitivity level of what is and is 
not acceptable conduct. Should a claim 
arise, MG&P works with an organization’s 
legal department as special counsel, em- 
ploying its expertise in this area. 

MG&P is a community-based practice, 
which Schmierer views with a sense of 


New Service! 


Taylor Photo is proud 
to announce the 
installation of its new 
ZBE Chromira digital 
photoprinter! 


pride. “We represent many, many local cor- 
porations and banks walk ah ssau Stree 
and you'll see dozens of our clients,” he 
adds. “As with all our Practice Groups, Cor- 
porate Business and Banking is a personal 
practice. We have almost 50 years of files 
on some of our clients. They are comfort- 
able with us because we are responsive, 
and because they know us.” 

That personal touch is the key to 
MG&P’s solid, steady growth. Schmierer 
says, “We have roots here put down in 
1955. We've been doing commercial trans- 
actions for banks, one merger after an- 
other. Yet MG&P remains the same — 
dedicated to giving quick, personal counsel 
to our clients.” 


Mason Griffin & Pierson, 101 Poor 
Farm Road, Princeton. 609-921-6543; Fax: 
609-683-7978. Website: www.mgplaw.com 


NAI Fennelly 


Central NJ Commercial Real Es- 
tate Report: Positive Signs 


he Greater Princeton Office Market 

experienced an overall increase in 

growth by approximately 100,000 
square feet of net absorption compared to 
2002. Net absorption rose by 8 percent 
with the average size transaction growing 
by 7 percent with 11 more transactions 
compared to 2002. 

These numbers are significant, and 
show a positive sign of small and medium 
company growth. The office market is still 
shrugging off a series of shocks, including 
a technology bubble, 9/11 terrorist activi- 
ties, and new corporate accounting rules. 
These accounting rules have added more 
expense to the corporate bottom line. The 


Continued on page 10 


* Fuji Crystal Archive® paper 
* Real photographic paper- 
not inkjet ! 


* Photographs direct from disk 
*Highest quality 


*Many uses including: 


*Sales displays 

* Trade show banners 

* Flip Charts 

*Larre Murals 

*Duratrans lightbox displays 


* Fine art prints 


Check out our great prices! 


0 50” wide by any length 
Digital Photographic Prints 


"a L[AYLOR PHOTO 


taylorphoto.com 


609-452-9444 
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| DO YOU HQ? TURNKEY OFFICING 


SOLUTIONS FOR WHERE 
e Fully furnished offices and suites | AND HOW YOU WORK. 


e Prestigious and convenient locations Short- or long-term programs customized to 


e Fully equipped meeting rooms suit your specific needs. A partnership with 
¢ Advanced office technology HQ Global Workplaces allows you to focus 
¢ Personalized telephone answering on growing your business. 


+ | Access to over 200 centers worldwide PART-TIME PROGRAMS 
AS LOW AS $275/MO! 


VISIT ONE OF OUR 


DELAWARE VALLEY LOCATIONS 
WWW.HQ.COM 


Princeton Center, Princeton Forrestal Village 609-520-2144 


Philadelphia, Centre Square | 215-246-3400 
King of Prussia Center, Freedom Business Center 610-768-7700 
Newtown Center, Silver Lake Exec. Campus | 267-757-8700 
’ Cherry Hill Center, East Gate Center 856-642-4000 
Conshohocken Center, Tower Bridge 610-941-2975 


| i GLOBAL y 
WORKPLACES 
a ee Your Business Virtually Anywhere 


infrastructure * people « technology 
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GETTING DIVORCED? 


Litigating your divorce is good for lawyers 


Mediating your divorce is good for you 


_NEW JERSEY MEDIATION GROUP 


Free Consultation 


Carl Cangelosi, JD, APM 
609-275-1352 
www.njmediation.org 
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increase in employee productivity 
has resulted in the lack of large 
corporate growth. 

Biotech companies experi- 
enced for the first time in 12 to 18 
months a new infusion of capital 
for promising technologies. There 
are two sources of new technol- 
ogy companies. The first is phar- 
maceutical companies who have 
given early retirement to execu- 
tives. These displaced workers 
have taken the lead in starting up 
new businesses, taking advan- 
tage of existing laboratory space 
at reduced prices with flexible 
terms thus helping their start-up 
capital last longer with less risk. 

The second group of growth is 
coming from foreign companies 
in China, India, and Russia. Per- 
haps those manufacturing and re- 
medial jobs going overseas are 
transferring back to the U.S. in 
high-tech jobs in “Einstein Alley.” 
Yes, that’s our new proposed 
name for the Route 1 corridor. It 
makes sense that an area com- 
prised of a highly educated work- 
force and four universities within 
30 minutes (including Princeton 
University, which is conducting re- 
search on some of the jatest tech- 
nologies) would be named after 
one of the greatest minds of all 
time. This sector can grow expo- 
nentially if capital continues to 
move into it aggressively. 

Growth in the medical industry 
reached 8 percent of the total 
gross absorption and will con- 
tinue to become significant in the 
overall real estate demand and 
supply equation. Evidence of this 
is the repositioning of the hospi- © 
tals strategically moving their fa- 
cilities to more easily accessible 


locations. The two main hospitals 
making major investments in con- 
sumer repositioning are Univer- 
sity Medical Center at Princeton 
and Capital Health Systems. 
This is significant because 
when there are two or more de- 
mand generators in a given area 
the vacancy historically will stay 
lower. Great examples are Law- 
renceville and Hamilton, where 
there has been a major medical 
presence for 15 to 20 years. 
Think about moving a hospital or 
two to the same geographic area 
or to separate areas Creating dy- 
namic changes in the type of 
buildings built or the conversion 
possibility of existing buildings. 
These plans are underway, al- 
though the true effects may not 
be felt for 5 to 10 years. The 
other major hospital is Robert 
Wood Johnson University Hospi- 
tal at Hamilton, and it has created 
significant demand to the point 
new construction has started. 
NAI Fennelly is a full service, 
global real estate service 
provider with over 270 offices cov- 
ering 340 markets in the United 
States and abroad. Headquar- 
tered in Hamilton, NAI Fennelly 
provides corporations with an es- 
sential service of implementing 
programs for the sale or lease of 
office, technology, medical, indus- 
trial and retail properties. NAI 
Fennelly is hosting the presenta- 
tion of the 2004 NAI Global Mar- 
ket Report on Thursday, January 
29, 2004 at the Hyatt Regency _ 
Princeton. Please call 609-520- 
0061 for registration information. 


Gerard J. Fennelly, Presi- 
dent NAI Fennelly, 3535 Quak- 
erbridge Road. IBIS Plaza, Suite 
102. Hamilton 08619. 609-520- 
0061. www.fennelly.com. 


NJAWBO 


Business is good at the 
Mercer County Chapter 
of the New Jersey ASso- 
ciation of Women Busi- 
ness Owners 


avvy local business own- 

ers are building wealth 

through networking break- 
fasts, marketing roundtables, din- 
ner meetings, and business refer- 
rals, thanks to the coordinated ef- 
forts of the Mercer County 
Chapter of New Jersey Associa- 
tion of Women Business Owners 
(NJAWBO). 

According to President Lisa 
Snyder, NJAWBO enables the 
principals of any woman-owned 
business — including new own- 
ers, seasoned professionals, and 
entrepreneurs — to “learn to 
earn” in this professional associa- 
tion. 

“We have an incredibly ener- 
getic and committed board, and a 
strong membership committee. 
They routinely go above and be- 
yond to offer not only relevant 
programming, but fantastic busi- 
ness-referral opportunities to our 
membership,” said Snyder. 

NJAWBO boasts more than 
100 members. It has grown 
quickly over the last two years, 
creating a welcoming forum for 
women to work together, make al- 
liances and conduct business 
transactions. Because the Mercer 
County Chapter is part of the 
larger statewide organization, 
NJAWBO members benefit from 
local and regional programming 
aimed at growing their busi- 
nesses. 

One of the keys to NJAWBO’s 
success is its targeted programs, 
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NJAWBO creates a forum for women to work together & make alliances; 
Princeton Computer Support’s new home is central to its customer base. 
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offered to members several times 
each month, and spread over the 
course of the day to accommo- 
date busy schedules. 

“The dinner meeting is our for- 
mal meeting for the month,” Sny- 
der explained. “It’s held at the 
Harrison Conference Center in 
Plainsboro, and features a 
g@ Speaker discussing a current busi- 

ness topic, as well as network- 
ing.” The Thursday, January 15, 
meeting will highlight “The Four 
Secrets to Closing More Sales 
Now!” by John Orvos, the author 


of The Four Faces of Sales. Mem- 


bers pay $35 for the dinner meet- 
@ (ngs. 

Marketing roundtables are held 
monthly at Schragger & Schrag- 
ger in Lawrenceville. These 
smaller gatherings tackle busi- 
ness issues such as tools and 
methods to increase revenue, 
permission to brag about your 
business, and more. Marketing 
roundtables are free to members; 
guests may attend once for $10. 
The next roundtable will take 
place Tuesday, January 20. 

Two special programs are held 
on alternate months: new mem- 
ber open house and breakfast 
networking. While the new mem- 
ber open house is geared to 
@ those who have just joined and 

are “less seasoned,” Snyder 
noted that equally as many mem- 
bers attend to welcome new 
members and to transact busi- 
ness. The next new member 


open house is scheduled for Feb- | 


ruary. 

Breakfast networking is held at 
various diners in the area, focus- 

g ing on topics that members have 
indicated an interest in discuss- 
ing: strategic business planning, 
defining your best customer, and 
business gifts for customers, for 
example. The next breakfast net- 
working program is on Wednes- 
day, January 28. 

Quarterly, members also may 
participate in a Junchtime Busi- 
ness Book Club discussion. 

@ NJAWBO is a vibrant organiza- 
tion that is attracting and keeping 
many of the brightest minds in 
Mercer County. To get more infor- 
mation about membership, E- 
mail lisse @ worldnet.att.net. Visit 
the Mercer chapter website for 
registration details for all events 
www.njawbomercer.org. 


Mercer County Chapter of 
@ New Jersey Association of 
Women Business Owners, VP 
member services: Linda R. Gard- 
ner Esq., Attorney-at-Law. 609- 
252-9667. E-mail: lisse @ world- 
net.att.net. 


Princeton Com- 
puter Support Inc. 


Moving to the Route 1 
* Corridor to enhance 
service and support 


rinceton Computer Sup- 
port Inc. (PCSI) is packing 
its bags and returning to 
Mercer County to provide even 
faster service and support for its 
capital county clients. 
“We will be open for business 
»# on Monday, January 5, in our 
new location on Route 1 in 
Princeton,” said Vice President of 
Sales Jonathan Sneedse. “We 
> are pleased to be coming back to 
Mercer, where many of our cli- 
ents are located.” 
Since 1985 Princeton Com- 


puter Support has had one mis- 


i ace 


sion: to completely exceed cus- 
tomers’ expectations with reli- 
able, high-quality IT solutions, 
world-class customer service and 
a commitment to its clients’ suc- 
cess. Today that mission has 
helped to build a company that is 


flourishing as an information tech- 


nology integrator and support 
company. PCSI offers network 


design, installation, wiring, and af- 


ter-installation support. 

Sneedse cited recent network 
and NBxX installations in Hamilton 
Township and Trenton as the im- 
petus for making the move to 
Mercer. PCSI prides itself on af- 
ter-installation support, a key 
value-add in the company’s port- 
folio of services. 

“PCSI offers different support 
plans to our customers,” 
Sneedse adds. “Customers can 
buy a set number of hours, or a 
system administrator plan. Since 
most customers opt for our post- 
installation support, it’s important 
to us to be close by to provide 
the escalated response times of- 
fered with those plans.” Support 


covers both proactive services, 
such as preventive maintenance, 
and reactive service, such as re- 
pair work. 

While the core customer base 
rests in Mercer County, PCSI still 
handles clients throughout New 
Jersey and the surrounding ar- 
eas. The Route 1 home base 
was selected in part because it is 
centrally located to all PCS! cus- 
tomers. 

Another reason for the move 
was to eliminate warehousing 
space, which PCSI no longer 
needs. Because technology 
changes rapidly — and pricing 
even more rapidly — the com- 
pany has done away with ware- 
housing and is accommodating 
customers’ needs through a di- 
rect-ship mode. PCSI experts 
are, of course, on-site to handle 
delivery and installation. 

“Our direct-ship relationships 
with key vendors enable us to of- 
fer our customers extremely com- 
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Systems Upgraded 
Software Installed 
Network Installations 
Support & Service 
IT Management 
Wiring/Cabling 


Security/Firewalls 


CITRIX 


Certified 


Microsoft 


MCSZE/NT Certified 


Remote Access Support 


Administrative Training 


Certified 


Virtual Private Network 


Network Contracts 
Audio/Video Teleconferencing 
VOIP Telephone 


Princeton Computer Support, Inc. 


609-520-0770 


Call 1-800-682-5 168 for 
free site surveys and estimates! 


pcsisales@pcsi-usa.com ® http://www.pcsi.usa.com 
Serving New Jersey and East Pennsylvania 
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Through PMA, associations are on the way to meeting new standards. 
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petitive pricing on their technol- 

ogy needs,” said Sneedse. “It’s 

just another way we put the cus- 
tomer first, another way we add 
service to the equation.” 


As of January 5, 2004: 
Princeton Computer Support 
Inc., 3490 Route 1, Suite 7A, 
Princeton. 609-520-0770. E-mail: 
PCSlsales @ PCSI-usa.com. 
Website: www.PCSl-usa.com. 


Professional Man- 
agement Associates 


The Sarbanes-Oxley Act 
Puts New Demands on 
Association Boards 


he Sarbanes-Oxley Act, 

also known as the “Cor- 

porate Accountability 
Act’, took effect on July 30, 2002, 
in response to high-profile scan- 
dals at Enron, Worldcom, Tyco 
and others. While many think this 
legislation pertains only to pub- 
licly-held companies, there are 
several provisions that apply to 
not-for-profit corporations. One of 
those provisions grants greater 
protection to whistle-blowers; an- 
other makes it a crime to know- 
ingly destroy documents that 
might become of interest during a 
Federal investigation. 

The more far-reaching effect of 
this legislation, however, is that it 
has spawned legislative efforts in 
several states to set standards 
for tax-exempt organizations. Un- 
fortunately, there is often little dif- 


ferentiation made between chari- 
ties with a public purpose and 
professional associations, so that 
all non-profit organizations are 
painted with the same legislative 
brush. For example, recent legis- 
lation introduced in New York 
State would have established an 
income level for exempt organiza- 
tions’ compliance with new regu- 
lations, and does not take into ac- 
count the tax exemption catego- 
ries of the organizations the State 
proposes to regulate. (Associa- 
tions are lobbying vigorously to 
have this distinction made and 
will likely be successful.) 

Among other provisions of this 
bill is a requirement that the presi- 
dent and treasurer of associa- 
tions with under $1 million in in- 
come verify that they have re- 
viewed an annual report on the fi- 
nancial status of the corporation 
and the report fairly represents 
the financial condition of the asso- 
ciation. In addition, any nonprofit 
board with more than 25 mem- 
bers would be required to estab- 
lish an Executive Committee of at 
least three directors, in order to 
exercise effective oversight. 

By contracting with Profes- 
sional Management Associates 
LLC, associations are on their 
way to compliance with new 
standards. PMA is one of only 14 
association management compa- 
nies in the world to achieve dual 
accreditation and is a Charter Ac- 
credited Association Manage- 
ment Company by the American 
Society of Association Execu- 
tives, and has met the American 
National Standards Institute 
(ANSI) standard developed by 


the International Association of 
Association Management Compa- 
nies. The following is a partial 
checklist to prepare for greater 
scrutiny in the future. As always, 
we recommend associations ob- 
tain counsel in such matters. 


* Include in your policy manual 
language that demonstrates good 
faith efforts by the Board to en- 
sure the association’s compli- 
ance with applicable laws. 


* Include in minutes of board 
meetings a brief explanation of 
the basis on which each decision 
is made and the length of time 
spent discussing important is- 
sues before a decision is reached. 

* Adopt a code of ethics/con- 
duct. 


* Review your records manage- 
ment and retention policies to as- 
sure compliance with current law. 


* Make sure the Board is edu- 
cated about its fiduciary responsi- 
bilities: prepare a manual for the 
Treasurer and provide training on 
how to read and understand the 
budget reports and financial state- 
ments the board receives. 


* If there is any suspicion of 
wrongdoing, determine if it is 1.) 
credible and 2.) important. 


Professional Management As- 
sociates LLC is a full-service 
management firm providing serv- 
ices to trade associations and 
professional societies. 


Professional Management 
Associates LLC, 203 Towne 
Centre Drive, Hillsborough 
08844. 908-359-1184. Website: 
www.profmgmt.com. E-mail: 
info @ profmgmt.com 


Continued from page 4 


eign, and Commerce banks,” says 
Roy, “because we didn’t have a 
customer base or receivables. We 
didn’t even qualify for a Small 
Business Administration loan.” 
He started talking to the EDA in 
September, 2002. 

Checkspert’s application had a 
detailed business plan, proof of a 
strong management team, an ex- 
planation of the emerging technol- 
ogy sector, and results of product 
testing. The EDA’s consultant, 
Leo F. Collins, evaluated the tech- 
nology, the prototype, and the 
business plan. People at the EDA 
even tried out some of the E- 
mailed resumes. 

The same night that Roy made a 
presentation to the EDA’s technol- 
ogy advisory board, he learned the 
loan had been approved. That was 
in December, 2002. The company 
received the paperwork in late 
January, 2003, moved into new of- 
fices on Village Boulevard in 
April, 2003, and received the 
check in June. 

In addition to the loan Check- 
spert owes $250,000 for software 
development by Singh’s former 
company, an IT solutions provider 
that also had offices in Yardley and 
New Delhi. “During our Innotrex 
days we used to get some work 
done in India, but it wasn’t work- 
ing out very well for us,” says Roy. 
“With the EDA loan, now we are 
capable of doing it ourselves. 
Thanks to the EDA we have a full 
portfolio of products.” 


What does the EDA provide? 
Under the Seed Capital Program, 
the EDA can lend from $25,000 to 
$500,000 to businesses that need 
capital to bring emerging technol- 
ogy products to market. The limit 
is $250,000 for ‘working capital 
and $500,000 for fixed assets, and 


the interest will be at below market 
rates. 

What are the restrictions on 
the loan? The EDA loan does 
stipulate that no EDA monies 
should go to Innotrex. “We owe 
Innotrex some money for develop- 
ment,” says Roy, “and we will pay 
when Checkspert is capable of 
paying it, not from the loan.” Roy 
has no plans to send software de- 
velopment off shore, though theo- 
retically he could, because the 
EDA Seed Capital Loan has no 
such restriction. 

When will Checkspert turn a 
profit? “ As I am approaching dif- 
ferent investors,” says Roy, “our 
plan shows profit after the fourth 
quarter of 2004, the fourth full 
quarter of commercial operation.” 
Marketing and advertising promo- 
tions will start this January. 

Roy has predicted there will be 
26 new jobs within two years, and 
if this prediction holds true the 
company might then be eligible for 
another kind of state money, the 
Business Employment Incentive 
Program. It was revised in Septem- 
ber, 2003, so that high tech compa- 
nies with as few as 10 new jobs can 
qualify for the BEIP grants (see 
page 20), which return approxi- 
mately half of the taxes collected 
on the new salaries. 


Some entrepreneurs Start 
with a cool idea and then look for 
a way to market it. Instead, the 
founders of Checkspert considered 
what technology was available, 
looked for holes in the market, and 
then set out to fill those holes. 

Their vision was to transform 
old into new — to take current 
emerging technologies, make 
them simpler, more accessible, and 
higher quality, and use them for 
new high-demand products. At 


At Amper, Politziner & Mattia, our experienced teams of accountants and 


consultants are dedicated to your success. As recognized leaders, we have 


expertise in numerous specialties that transcend the traditional. Today, we 


are called on to provide business consulting advice in a number of specialty 


industries, including technology companies, manufacturers and distributors, 


public companies, family businesses and tax-exempt organizations. AP&M 


also has professionals with expertise in corporate finance, financial planning, 


pension plan audits, 


compliance. 


litigation support, 


insolvency and healthcare 
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this point in Internet history, 
webcams are cheap ($12 to $15 at 
retail or $5 each in quantities of 
15,000). And a video stream can 
look good on a 56K modem if the 
proper algorithms have been ap- 
plied. For each of Checkspert’s 
four products, all you need is an 
Internet connection, a modem, and 
a webcam with microphone. 

As for the hole in the market, 
terrorism and the economy have 
ripped it wide. People are less 
ready to travel, and corporations 
will do just about anything to cut 
costs. 

Roy, a product manager, saw the 
consulting market was softening 
and suggested that he and Singh 
should develop an actual product. 
“T saw the train coming — broad- 
band access getting more afford- 
able,” says Roy. In 2001 3 million 
people had broadband and now 


14.8 million are using it at rates of 


$30 to $40 a month. “When you 
have the accessibility and af- 
fordability, you'd like to see richer 
content, more natural communica- 
tion instead of typing things out.” 

The challenge was to provide a 
workable solution on dialup that 
would work excellently on broad- 
band — and focus on the “must” 
activities of daily life. “We are not 
forcing new activities or services, 
only making them more accessible 
and affordable on the network,” 
says Roy. “ We picked the existing 
popular services and transform 
them from old to new systems. The 
virtual examination service is not 
new, for example. We converted it 
from being given in a classroom to 
being given in people’s homes. 
Video resumes are being sent in a 
cumbersome way, but now they 
can be sent as permission-based 
E-mails.” 


VideoProfile lets anyone with a 
webcam and a microphone make a 
video resume and E-mail it out. 


Right now, there is no cost to create 
the resumes, and to send them is 
just $1 per E-mail. Anyone may 
use it under the Checkspert logo 
(www.AVprofile.com) but some 
potential clients, such as law firms, 
want to prospect with these E- 
mails using their own logos. 
Those who receive one of these 
VideoProfiles are not held hostage 
to a pipe-clogging streaming video 
nor an unwieldy attachment. All 


Under the Seed 
Capital Program, 
the EDA can lend 
up to $500,000 to 
help bring emerg- 
ing technology 
products to market. 


they get is an E-mail with a link to 
the resume, and they can choose 
whether to click on the link. In 
addition to using it for sending out 
resumes, it can be used for sending 
Out personal missives, such as 
grandmother/grandchild visual 
notes, college applications, or even 
answers to singles ads. 

This product has a lower “bar- 
rier to entry” than services that 
record and send recruiting inter- 
views and looking-for-love video 
clips. For those services, you have 
to travel to a studio to make the 
recording. In contrast, Checkspert 
captures a customer’s video at low 
bandwidth, compresses it on the 
customer’s hard drive, transmits it 
on the Internet, stores it on the 
company’s secure server, and 
erases it from the customer’s hard 
drive. 


With E-Proctor tests can be 
given over the Internet by using a 
real-time audio-visual monitoring 


system. Supposedly this method 
for professional exams (such as for 
IT certifications) and high stakes 
testing (such as for the Graduate 
Record Examination) is as secure 
as an examination center. It is cer- 
tainly much cheaper, since proc- 
tors can monitor up to 24 students 
at once, depending on the band- 
width available. 

In a demonstration for the state 
treasurer, Roy acts as the proctor 
Over an internal network while 
someone poses as a test-taker. Roy 
shows how he can “pan” the room 
with the remote-controlled pan/tilt 
camera that sits on top of the test- 
taker’s computer. If the proctor 
sees the test-taker doing anything 
suspicious (looking at a book or at 
someplace in the room where notes 
might be hidden), he can pause the 
test. 

‘Why couldn’t you just hide the 
notes behind the camera?” asks 
someone. Roy demonstrates how 
the camera would swivel to detect 
that. The successful test-taker can 
print a certificate of achievement 
right there and then — and his 
photo will be on it. There will be 
no doubt about who actually took 
that test. 

Educational Testing Service 
isn’t pushing and shoving to be at 
the head of the line for this remote 
proctoring technology — there are 
legal difficulties — but they have 
seen it, and so have Houghton Mif- 
flin, DeVry, and Project Manage- 
ment Institute. Roy emphasizes 
that E-Proctor is first to the market, 
and that IT companies like Mi- 
crosoft, Oracle, Sun, Novell, and 
Cisco — which conduct from 
15,000 to 50,000 tests a month — 
can use E-Proctor to significantly 
reduce operating costs. 

At times during this demonstra- 
tion the video gets compressed bet- 


Continued on page 16 
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Government Contracts To Save the Day 


P ivate sector companies 
have buttoned up their purses, es- 
pecially where technology pur- 
chases are involved. The private 
sector spending drought adds al- 
lure to government contracts. Tech 
entrepreneur Abhay Joshi founded 
his company on government con- 
tracts, and they have become in- 
valuable in growing it. 

“It’s brutal out there, just bru- 
tal,” says Joshi as he speaks of all 
the “brilliant scientists and engi- 
neers who have been laid off.” The 
telecommunications and semicon- 
ductor sectors, in full retreat, have 
shed tens of thousands of workers, 
and among them, he says, are top- 
notch Ph.Ds, many of them patent 
holders with deep experience. 

What are these tech stars doing 
now? “Starting their own compa- 
nies,” says Joshi. And bidding on 
SBIR contracts. The acronym 
stands for Small Business Innova- 
tion Research. Handed out by 
many government agencies, the 
contracts not only provide fledg- 
ling companies — and their expe- 
rienced brethren — with cash, but 
they also can lay the groundwork 
for the commercialization that can 
lead to business with the private 
sector. 

Joshi, founder of West Trenton- 
based Discovery Semiconductors, 
has been winning SBIR contracts 
since 1993. 

Joshi, who holds an MSEE from 
the New Jersey Institute of Tech- 
nology, worked at Epitaxx before 
it was purchased by J.D. Uniphase. 
There, under the tutelage of Greg 
Olsen, who is now the president of 
Sensors Unlimited, he learned how 
to write SBIR applications. He had 
always wanted to go out on his 
own, and when he left Epitaxx in 
the summer of 1993, the first thing 
he did was submit several applica- 
tions for SBIR contracts. 

Even though he had experience 
with the process, he felt he had to 
“close the missing links” in his 
knowledge. He did so by attending 


Perfecting the technology. 
“This is the meat,” he says. ‘ What 
are you proposing? The technol- 
Ogy you write has to be top class.” 
In addition, it has to be spelled out 


What are down- 
sized tech stars do- 
ing now? Starting 
their own compa- 
nies, and bidding 
on SBIR contracts. 


in a way that is clear and compel- 
ling. “The reader has to say ‘that’s 
a damn good idea!” exclaims 
Joshi. 


Adding gravitas. Technology 
proposals need to be backed up by 
experience. The government agen- 
cies reviewing the applications 
look for credentials and for experi- 
ence. On one occasion, says Joshi, 
“we worked with a rising star in 
material science at MIT.” Seeking 
a partner like this is a way for those 
without stellar credentials or a 
track record to win a contract. 


Showing potential. The gov- 
ernment agencies participating in 
the SBIR program are interested in 
obtaining technology for their own 
use, but even more than that, says 
Joshi, they want to encourage com- 
mercialization. Toward this end, 
they look for solid business and 
marketing plans. 

This is an area where many en- 
trepreneurs, who often lack busi- 
ness acumen, may need some out- 
side help. It is important to be able 
to point to potential customers and 
to lay out a plan for reaching them. 

Joshi suggests that entrepre- 
neurs submit more than one appli- 
cation at a time, but that they don’t 
go overboard. Different agencies 
close their contract cycles at differ- 
ent times, and similar proposals 
can be submitted to different agen- 
cies. “ You have to focus on a few, 
and do them right,” says Joshi. 
“You can’t have 20 proposals of 
poor quality. Do three, four, or five 
in one cycle, and you may click on 
one.” 


Discovery Semiconductors 
Inc., 110 Sylvia Street, Ewing 
08628. Abhay Joshi, owner & 
CEO. 609-434-1311. 
Www.chipsat.com 
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accepted. “Discovery Semicon- APR. 3.71% 
ductor was launched,” says Joshi. 


SBIR Phase I contracts pay up to 
$100,000 and extend over six 
months. They provide the funding 
through which a company can 
show proof of concept for its tech- 
nology. At the end of six months, 
the company files a report and re- 
quest a Phase II contract, which 
provides up to $750,000 over two 
years. “It used to be that one in 
every eight to ten Phase I applica- 
tions were accepted,” says Joshi. 
At the Phase II level the ratio went 
down to one in two or three. But 
the odds have grown longer in a 
market suddenly flooded with 
downsized Ph.D.s who believe, 
Joshi says, that they have little 
choice but to try to start a company. 

Over the past 10 years Joshi has 
won five Phase I and four Phase II 
contracts, and has been able to 
commercialize the technology he 
developed under those contracts. 
The government agency giving the 
contract retains limited data rights 
and user rights, while the company 
owns the lion’s share of rights to 
the technology, and is free to go on 
and commercialize it. 

While it is more difficult to win 
an SBIR contract now than it was 
three years ago, there are steps en- 
trepreneurs can take to up their 

chances. Joshi’s advice includes: 
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ter than the audio, so it precedes the 
audio by several seconds. But that 
problem was solved in the next 
version issued a few weeks later. 


On-Line-On-Sight allows par- 
ticipants in a conference call or 
students and teachers in a distance 
learning situation to view each 
other on line and exchange infor- 
mation in real time. The students 
log in to a website, get into a class- 
room, activate their audio-visual 
feed, and start receiving the audio- 
visual data of that teacher, partici- 
pate in electronic chat, and illus- 
trate their work on a whiteboard. 

What makes this different from 
other conference call services — 
other than its lower cost — is that 


participants can join in when they . 


have access to very low band- 
width, such as a dial-up Internet 
connection. Based on the available 
bandwidth an algorithm automat- 
ically adjusts the video quality, 
frames per second, color or gray 
scales etc. Also, none of the other 
distance learning services on the 
Internet use real-time audiovisual 
both ways, between teachers and 
students. Each person participating 
occupies a square on the monitor, 
so they can all see each other. The 
maximum number of participants, 
from six to 12, is determined by the 
bandwidth. 


Checkspert is the trademarked 
service for recruiting and training. 
Recruiters can administer online 
tests (using E-Proctor) at a cost of 
$100 per candidate. They can also 
interview a candidate in real-time 
and archive the interview to be 
shown later. 

The best market for these online 
tests is Information Technology. 
Checkspert has tests on 11 sub- 
jects, including Oracle DBA, C++ 


Basic Concepts, Active Server 
Pages, and SQL Server Develop- 
ment. Most IT workers already 
have a webcam and microphone, 
Roy believes, but Checkspert can 
provide them at nominal cost. 
The four products comprise a 
soup-to-nuts experience: Register 
for a course or be recruited for a 
position, take an on-line course or 
training in real time with audio- 
visual data, take an on-line secured 
exam, get the results in a graphical 
format, get a certificate with a per- 
sonalized photo, and generate a 
video resume online and distribute 
it to potential clients or employers. 


O. a warm November day 
Checkspert hosted State Treasurer 
John McCormac and Caren 
Franzini, CEO of the New Jersey 
Economic Development Author- 
ity. Each came with an entourage 
of aides who stood outside the 
small conference room, peering in, 
while Roy, cucumber cool, dem- 
onstrated his products to the seated 
officials. 

There were some rough spots in 
the demo, to be sure, such as a 
forgotten password and audio that 
ran a couple of seconds before the 
video, but these glitches were po- 
litely ignored in recognition of the 
uncommon potential for this tech- 
nology and the extraordinary op- 
portunity for the young company 
— if indeed it can claim an early 
market share. 

“The Seed Capital Loan is a pro- 
gram that has been around for a 
while, and Checkspert is a good 
example of why it works,” said 
Treasurer McCormac. “It’s a great 
example of the EDA and the job it 
has done for years.” 


Checkspert Inc., 125 Village 
Boulevard, Suite 280, Prince- 
ton 08540. Koushik Roy, vice 
president. 609-520-0564. 
Www.checkspert.com 


Picdgiing entrepreneurs are 
hungry for funding, but in order to 
attract investments or loans they 
need a formal business plan, a 
strong management team, and a 
product or service that is almost 
ready for market. 

They also need what’s called 
“skin in the game.” No bank offi- 
cer or angel is going to invest in a 
business until the 
entrepreneur and 
his friends and 
family members 
have put some of 
their Own money 
into it. 

Then the entre- 
preneur is ready to 
go to a bank loan 


High tech busi- 
nesses have addi- 
tional options, be- 
cause the state is 
bending over back- 


has its own source of funds, the 
New Jersey Economic Develop- 
ment Authority (EDA), In 2003 the 
EDA provided nearly 60 percent 
more funds than in 2002, and this 
has resulted in job growth, more 
than twice the number of new jobs 
than a year ago. 

The EDA’s Springboard Fund is 
the first and best option for young 
companies because it requires no 
personal guarantee. If your com- 
pany never has revenues, you 
won’t lose your house. 

Other EDA programs are more 
Stringent but still 
offer greater op- 
portunities to 
young businesses 
than banks do, 
They include the 
New Jersey Seed 
Capital Program 
(see below and 
page 18) and the 


officer. Graduates Wards to encourage New _ bene 
of the En- them. nology Funding 

: Program. 
trepreneurial a7 Aadeael 
Training Institute 


(see story below) 
may get preferred treatment be- 
cause their business plans have al- 
ready been refined. But if the bank 
says no, which is likely for a fledg- 
ling business, the next step is to try 
for an Small Business Administra- 
tion loan. SBA loan programs en- 
hance the entrepreneur’s chances 
of getting money, because they re- 
lieve some of the lender’s risk. An- 
other avenue for companies having 
trouble accessing traditional fi- 
nancing is the Mercer County Loan 
Fund administered by the Regional 
Business Assistance Corporation. 
High tech businesses have addi- 
tional options, because the state of 
New Jersey is bending over back- 
wards to encourage them. Grant 
and loan programs that were cut 
under the slash-and-burn budgets 
of last year are being resuscitated 
by moving them to an agency that 


TM AN 
ASSOCIATION 
OFFICER... 

UP IN CHARGE 
OF STUFFING 
ENVELOPES.” 


government's 
equivalent to the 
Springboard Fund is the Small 
Business Innovation Research 
Grant (SBIR), funded through the 
New Jersey Commission on Sci- 
ence and Technology and facili- 
tated by the Technology Commer- 
cialization Center. This traditional 
boon to young businesses is a 
grant, not a loan. Often the impri- 
matur of SBIR money will shake 
loose other money from investor 
trees. 5 
After government grants and 
loans, the next level of funding is 
angel money (investments from 
wealthy individuals who gamble 
on future profits), followed by ven- 
ture capital money. Advisors can 
connect young businesses with an- 
gels and VCs, or the entrepreneurs 
can meet investors through the en- 
trepreneurial networks. Both an- 


gels and VCs take an equity stake 
(an ownership percentage) and 
may want to participate in running 
the business. Most entrepreneurs 
try to grow their business as big as 
possible before selling off a per- 
centage of it. 

Confused? One good place to 
start is a federally-funded Small 
Business Development Center or, 
if you have a high-tech business, 
the Technology Commercializa- 
tion Center. 


The College of New Jersey 
Small Business Develop- 
ment Center, 36 South 
Broad Street, Trenton Busi- 
ness & Technology Center, 
Trenton 08608. Lorraine Al- 
len, director. 609-989-5232; 
fax, 609-989-7638. E-mail: 
sbdc@tcnj.edu. Home 
page: www.njsbdc.com 


Free professional business con- 
sulting services and affordable 
training programs to start-up and 
established businesses in Central 
New Jersey. 


Service Corps of Retired Ex- 
ecutives (SCORE), Chapter 
631, 231 Rockingham Row, 
c/o Princeton Chamber, 
Princeton 08540. 609-520- 
1776; fax, 609-520-9107. 
Home page: 
www.score.org 
Volunteer arm of the US Small 

Business Administration — pri- 

vate counseling at no charge for 

entrepreneurs. 


New Jersey Small Business 
Development Center, 49 
Bleeker Street, Newark 
07102. Brenda Hopper, 
statewide director. Ber- 
nadette Tiernan, associate 
state director. 800-432-1565; 
fax, 973-353-1110. Home 
page: www.njsbdc.com 


Free management consulting 
and affordable training for entre- 


In many business and professional associations, 
officers have to do a lot of time-consuming 
detail work — because of a lack of volunteers. 
Publishing a newsletter, collecting dues, 
arranging meeting programs and many other 
duties fall on the leadership. The association 
can’t afford to staff a full-time headquarters 
office, so day-to-day administration remains a 
spare-time job for the elected officers. 

The cost-effective solution is Professional 
Management Associates. We do the “drudgery” 
for large and small associations, freeing their 
officers for policymaking and other leadership 


responsibilities. We’re not volunteers. We’re specialists in managing associations — efficiency 
experts with a personal touch. 


To make your organization more professional call PMA. A helpful information kit is yours 


PROFESSIONAL MANAGEMENT ASSOCIATES, LLC 


for the asking. 


e-mail: info@profmgmt.com * web: www.profmgmt.com 


203 Towne Center Drive 


Hillborough, NJ 08844 


908-359-1184 


We're not volunteers. 
Managing associations is our business. 
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preneurs through 11 regional cen- 
ters, also satellite centers and incu- 
bators. 


High-Tech Advice 


SBDC Technology Commer- 
cialization Center, 43 
Bleeker Street, Newark 
07102. Randy Harmon, di- 
rector. 973-353-1923; fax, 
973-353-1030. E-mail: rghar- 
mon @njsbdc.com. Home 
page: www.njsbdc- 
.com/scitech 
This is the first place to go for 

help and networking: the tele- 
phone help desk at 800-432-1832. 
Get help with commercialization 
and grant opportunities and also 
sign up for SBIR workshops. The 
center has funds to pay for 10 to 12 
hours of coaching to help a quali- 
fying entrepreneur develop an 
SBIR loan and review and critique 
the draft. The center gets funds 
from the New Jersey Commission 
on Science and Technology and 
from the U.S. Small Business Ad- 
ministration. 


New Jersey Technology 
Council, 1001 Briggs Road, 
Suite 280, Mount Laurel 
08054. Maxine Ballen, presi- 
dent. 856-787-9700; fax, 
856-787-9800. Home page: 
www.NJTC.org 


This statewide membership 
group provides recognition, net- 
working, information, and services 
for the state’s technology busi- 
nesses. Each year, it holds scores 
of meetings in every part of the 
state, some for the general technol- 
ogy community, and some only for 
CEOs or for CFOs. Members pay 
reduced admission. 


Biotechnology Council of 
New Jersey Inc., the 
Princeton House, 160 West 
State Street, Trenton 08608. 
Debbie Hart, executive direc- 
tor. 609-890-3185; fax, 609- 
581-8244. Www.newjersey- 
biotech.org 


The council is among the spon- 
sors of the New Jersey Biotechnol- 
ogy Life Sciences Coalition, 866- 
465-2572 


Entrepreneurial 
Networks 


New Jersey Entrepreneurial 
Network, 600 College Road 
East, Suite 4200, Princeton 
08540. Robert Frawley, 
president. 609-987-6656; 
fax, 609-987-6651. E-mail: 
rdf@sswhb.com. Home 
page: www.njen.com 


Monthly meetings at noon on 
first Wednesdays, September 
through June at the Doral Forrestal 
Hotel, $45, 609-279-0010. On 
Wednesday, January 7, the NJTC 
Venture Fund will speak about 
new venture funds — Zon Capital 
Partners, Masthead Venture Part- 
ners, and New Venture Partners. 


> 


Increase your 
referral based 


business, Now. 


New Jersey Entrepreneurs 
Forum Inc., Box 313, West- 
field 07091-0313. Jeff Mi- 
lanette, president. 908-789- 
3424; fax, 908-789-9761. E- 
mail: NJEF @njef.org. Home 
page: www.nief.org 
Assistance in formation and 

growth of young technology based 

enterprises in the state. Meets on 
the fourth Wednesday of the 
month at the Hyatt Regency, New 

Brunswick, at 11:30 a.m. Cost: 

$45. On Wednesday, January 28, 

Rick Pinto and Jared Silverman 

will stage a mock negotiation of a 

venture capital term sheet. Coach- 

ing sessions are February 25 and 

March 24. 


Jeff Milanette, president, of 


NJEF, also has a consulting busi- 
ness, Innovative Partners 
(WwWw.innovativepartners.com). 


Silicon Garden Angels + In- 
vestors Network/Silicon 
Garden NJAngels.net, 32 
Cedar Brook Drive, Silicon 
Garden, Somerset 08873- 
2854. Daniel J. Conley, ven- 
ture catalyst. 732-873-1955; 
E-mail: NJAngelsNet- 
@aol.com Home page: 
www.OnCaliCFO.com 


Dan Conley’s business is to help 
entrepreneurs get seed and start-up 
capital, venture capital, and expan- 


sion capital, and to coach entrepre- 
neurs and business owners intro- 
ducing business plans and prepar- 
ing for venture fairs. He is associ- 
ated with the Entrepreneur 
University at NJEF. 

Among Conley’s events: “Best 
of the Best Angel-backed Success 
Stories” on Wednesday, January 
28, 3 to7 p.m. (following the NJEF 
meeting) and a boot camp for en- 
trepreneurs on Thursday, February 
12, both at the New Brunswick 
Hyatt. He hosts a coffee reception 
for entrepreneurs, angels, and ven- 
ture capitalists on Wednesdays, 
February 25 and March 24 (before 
the NJEF luncheons). 


Venture Association of New 
Jersey, Box 1982, Morris- 
town 07962-1982. Jay W. 
Trien CPA, president. 973- 
631-5680; fax, 973-984- 
9634. E-mail: clara@vanj.- 
com. Www.vanj.com 


Meetings are second Tuesdays 
of the month, at 11:30 a.m. at the 
Westin hotel in Morristown. Mem- 
bership is $125, and members pay 
$25 to attend meetings. Non-mem- 
bers pay $45. 


Continued on following page 
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www.curvesinternational.com 
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Of Princeton | 
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“Le Tip is by far the best marketing and receive a 
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FHA/VA loans 


@ Construction loans 


a 


@ Rates as low as 1.25%* 


2 No Income/Asset loans 


@ 0% Down on purchases @ Commercial loans 


2 “0” Point loans @ Loans up to $3 Million 


oe _ . *3.71% APR 
Earning Your Trust, Delivering Value 


-WWW.PLATINUM-MTG.COM 
800-710-0730 


4390 US Route 1 North, Suite 210 Princeton NJ 08540 
Licensed Mortgage Banker NJ,NY,AL,AK,CT,FL,GA,HI,MA,MI,MT,OH,MO,PA,TX,TN.VA & MD 
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Business Loans 


U.S. Small Business Administration, 
New Jersey District Office, 2 Gate- 
way Center, 15th Floor, Newark 
07102-5553. 973-645-2434. E-mail: 
harry.menta @ sba.gov. 
Www.sba.gov 


The SBA 7(a) Loan Guaranty Pro- 
gram. The maximum loan amount is $2 
million. However the maximum dollar 
amount the SBA can guarantee is generally 
$1 million. Small loans carry a maximum 
guarantee of 85 percent. Loans are consid- 
ered small if the gross loan amount is 
$150,000 or less. For loans greater than 
$150,000, the maximum guaranty is 75 per- 
cent. 

One of the SBA’s primary lending pro- 
grams, it provides loans to small businesses 
unable to ‘secure financing on reasonable 
terms through normal lending channels. 


SBALowDoc has a one-page application 
form and rapid turnaround on approvals for 
loans up to $150,000. The SBA will guar- 
antee up to 85 percent of the loan and usu- 
ally turns the applications around within 36 
hours. Eligible: Start-ups and businesses 
with average annual sales for the past three 
years not exceeding $5 million and with 100 
or fewer employees, including affiliates. 


SBAExpress loans let the lender skirt the 
SBA process. The SBA will guarantee up 
50 percent of the loan, up to $250,000. 


SBA CapLines, an umbrella loan pro- 
gram, provides a 75 percent guarantee for 
short-term and seasonal working capital 
needs: material and labor needs for a con- 
tract, seasonal inventory increases, financ- 
ing for a small general contractor. 


SBA 504 loan is a long-term financing 
tool for economic development with long- 
term, fixed rate financing. The maximum 
debenture is $1 million for meeting the job 
creation criteria or a community develop- 
ment goal. The maximum debenture for 
meeting a public policy goal is $1.3 million. 


The SBA 7(M) Microloan Program can 
be from $100 (for very small projects) up to 
$35,000 for capital expenditures and work- 
ing capital. The average loan size 1S 
$10,500. This is a “last resort’ loan avail- 
able to nearly any company, administered 
by the Regional Business Assistance Cor- 
poration. 


Regional Business Assistance Cor- 
poration, 247 East Front Street, 
Trenton 08611. Deborah Osgood, ex- 
ecutive director. 609-396-2595; fax, 
609-396-2598. Www.rbacloan.com 


Community development small business 
loan fund providing financing and technical 
assistance to business in five-county region. 
The Mercer County Loan Fund, with par- 
ticipation from 13 banks, can lend from 
$25,000 to $125,000 to small businesses or 
nonprofit organizations. “The basic re- 
quirements are to apply,” says Deborah Os- 
good. “ We fund start-ups.” 


New Jersey Community Capital, 16- 
18 West Lafayette Street, Trenton 
08608-2088. David M. Scheck, direc- 
tor. 609-989-7766; fax, 609-393- 
9401. Home page: www.njclif.com 
A statewide, nonprofit community devel- 

opment financial institution providing loans 

and technical assistance for low income 
housing and economic development. 


High-Tech Monies 


: We Springboard Fund for high-tech 
companies has been revived for 2004. It 
requires no personal guarantee. Rather, it 
has been described as a “recoverable grant” 
program, not a loan program, because the 
money is not secured. Companies can get 
these grants of from $50,000 to $250,000 on 
10-year repayment terms. Recipients must 
agree to pay back the principal from gross 
revenues and must match the money from 
their own funds, third-party investors, or 
in-kind contributions. 

Until recently the fund was managed by 
the New Jersey Commission on Science and 
Technology, which gave out a total of $18.4 


Mason, Griffin & Pierson, PC. 
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Since 1955, Mason, 


with integrity and personalized service. 


* Bankruptcy 
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million to 84 companies. But dur- 
ing the dry spell of 2003 no new 
money for the Springboard Fund 
was available. Now the Economic 
Development Authority has new 
money, $10 million, plus the resid- 
ual monies from paid-back grants 
to manage the program. 

There is a one-time forgiveness 
— if there are no sales there is no 
repayment. That does not mean the 
company has to be profitable. If it 
gets any revenues at all, they must 
be used for repayment. 


New Jersey Seed Capital Pro- 
gram has loans of from $25,000 to 
$500,000 to help companies bring 
their emerging technologies to 
market. The EDA makes these 
five-year loans at a below-market 
interest rate. Loans of up to 
$250,000 can pay for working 
capital, and up to $500,000 pay for 
fixed assets. To apply, submit a 
formal, detailed business plan, 
have a strong management team, 
be operating in an emerging tech- 
nology sector, and have begun 
product testing. The loan is struc- 
tured similarly to a bank loan. 

Previous recipients have been 
Princeton Multimedia Technolo- 
gies on Witherspoon Street, the 
Credo Group on Alexander Road, 
InMat LLC in Hillsborough, Preci- 
sion Instrument Corporation in the 
Hill Refrigeration Complex in 
Trenton, and Chromocell at the 
Technology Center of New Jersey 
in North Brunswick. Perhaps be- 
cause there were no Springboard 
Fund grants in 2002, only one 
company made the cut for the Seed 
Capital loan program in 2003, and 
that was Checkspert (see page 4). 


SBIR Grants, the federal gov- 
ernment’s largest R&D grants pro- 
gram for small businesses, can 
yield $100,000 to take a technol- 
ogy out of the laboratory. In the 
second phase, bringing the product 
to market, it can yield $750,000. 


“It is inarguably the best source of 


risk capital available to help fund 
the development of promising new 
technologies,” says Randy Har- 
mon of the Technology Commer- 
cialization Center (973-353-1923, 
E-mail: rgharmon@njsbdc.com). 
See article on Abhay Joshi of Dis- 
covery Semiconductors at page 15. 

The EDA’s New Jersey Tech- 
nology Funding Program makes 
term loans of $100,000 to $5 mil- 
lion to second-stage technology 
companies for working capital or 
fixed assets (buildings and equip- 
ment). Working with banks, the 
EDA makes part of the loan at be- 
low-market interest rates, and co- 
operating bank charges its usual 
rates. Sometimes the EDA will 
guarantee half of the bank’s part of 
the loan. 

Just announced in 2003 is a 


biotechnology venture fund worth 
$10 million. 


The Jumpstart Angel Investor 
Network can provide from 
$200,000 to $500,000 to early 
stage technology businesses in 
these sectors: communications, 
electronics and advanced materi- 
als, life sciences, IT/software, en- 
ergy, environmental, and engi- 
neering. Along with the money, 
the companies will also get men- 
toring from the angel investors, 
and in return they will give up 
some equity in the firm. 

In the first year about 20 angels 
have committed to invest $50,000 
a year in New Jersey tech compa- 
nies. Katherine O’ Neill, the execu- 
tive director, expects to announce 
the first deals this January. 

The member-led angel organi- 
zation has an office at the New 
Jersey Technology Council, and 
NJEDA is contributing $25,000 to 
the fund. Other sponsors are Hale 
& Dorr and Amper Politzner Mat- 
tia. Look at www.jumpstartnj.com 
or call O’ Neill at 856-787-9700. 


New Jersey Technology Coun- 
cil Venture Fund can provide 
from $1 million to $2 million for 
emerging high-tech companies in 
seed stage, start-up stage, or early 
Stage (up to $5 million in reve- 
nues). Prime candidates for these 
funds are “focused businesses 
with the potential to dominate a 
promising market niche,” accord- 
ing to EDA material. 

“The NJTC’s objective is to be- 
come a trusted and valued partner 
to the entrepreneur,” says Jim 
Gunton, fund partner (846-273- 
6800 or www. njtcvc.com). 


Edison Venture Fund, 1009 
Lenox Drive, Building 4, Suite 
200, Lawrenceville 08648. 
John H. Martinson, manag- 
ing partner. 609-896-1900. 
Home page: www.edison- 
venture.com 
Edison invests 30 percent of its 

money into New Jersey companies 
and receives investment from the 
NJEDA. “This year we made far 
more investments than any other 
venture fund,” says Ross Martin- 
son, an Edison partner. It provides 
equity financing and guidance to 
growing companies with proprie- 
tary technologies or unique -serv- 
ices in emerging markets. 


Continued on following page 
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Dampness? Moisture? Humidity? Leaks? Condensation? 
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Government Help 


Technology Tax Certificate 
Transfer Program is a way for 
high-tech firms to sell unused tax 
credits for from 75 to 90 cents on 
the dollar. The money can be used 
for working capital, equipment, fa- 
cilities, or other business ex- 
penses. To be eligible, a technol- 
ogy company must have 75 per- 
cent of its workforce in this state 
and be in the red, i.e. not paying 
state taxes. Profitable businesses 
buy the tax credits. One company 
in Princeton that used this program 
successfully and is now showing a 
profit is Integra Life Sciences on 
Enterprise Drive. The state gives 
up $40 million in income taxes to 
pay for this program. For informa- 
tion call the administering agency, 
the NJEDA at 609-292-0187, and 
apply by June 30. 

Another good source is Bruce 
Deichl, founder of the Tax Trans- 
fer Corporation of New Jersey in 
Basking Ridge (908-630-0087; 
fax, 908-630-0653, www.tax- 
transfer.com). Deichl puts tax 
credit buyers and sellers together, 
and last year he represented 132 of 
the 189 companies that sold their 
credits for an average of $200,000. 


Business Employment Incen- 
tive Program will give about $50 
million in tax rebates to companies 
that create new jobs this year. For 
2004 the requirements have loos- 
ened. To be eligible, a business 
creates 25 new jobs, and a technol- 
ogy business can qualify with just 
10 new jobs. The standard pay- 
ment is 50 percent of the state in- 
come taxes generated by the new 
employees, and the award can go 
up to 80 percent for exceptional 
cases. 

If needed the New Jersey Eco- 


Below you see a listing of some of the growing number of 


programs we offer, each designed to build a stronger New 


Jersey economy one business at a time. Whether you 


want to expand, improve or update your small to mid-size 


company, we can help you find the financing cheaper, 


easier and faster. Call 609-292-1800 to discuss how we 


might help you, or send an e-mail to njeda@njeda.com. 


BOND FINANCING 


STATEWIDE LOAN POOL 
FOR BUSINESS 


FINANCING AND TAX CREDITS 
FOR HIGH TECH BUSINESS 


LOAN GUARANTEES 
DIRECT LOANS 


URBAN DEVELOPMENT 


FINANCING IMPORTS 


INCENTIVE GRANTS FOR 
BUSINESS ATTRACTION 
AND EXPANSION 


CONSULTINGAID FOR 
MANUFACTURERS IMPACTED BY 


MINORITY & WOMEN OWNED 
BUSINESSLOANS 


HAZARDOUS DISCHARGE 
SITE REMEDIATION LOANS 


FIXED ASSET FINANCING. 
SBA 504 PROGRAM 


nomic Development Authority 
(EDA) can now issue contract 
bonds to initially fund the program 
but it is supposed to pay for itself. 
No payments are made to the em- 
ployer until the new employees 
work one full year. Call the EDA 
at 609-292-0187. 


oes Pirog is an angel who 


works for Swift Response (609- 
951-2268) an angel-funded start- 
up. As such, Pirog — sales and 
marketing director for the Forre- 
stal Village-based Swift Response 
— has a few things to say about 
how to attract angel backers. 

Pirog, a graduate of Douglass 
College (Class of 1977) holds an 
MBA from William and Mary. In 
the heyday of the Internet boom, 
circa 1998, she became an angel 
investor, putting money into one 
venture that is now booming, and 
in one that has gone under. 

Even with a respectable one for 
two angel investing record, Pirog 
has had enough of the game, at 
least for now. She says she feels 
much more comfortable with her 
current strategy of investing with 
Jim Gunton’s NJTC Venture 
Fund. Still, her experience has 
given her a window into the world 
of angel investing — and how 
start-ups can best capitalize on it. 


Get out there. “It’s a very 
closed world,” Pirog says of the 
angel network. She made both of 
her investments with people she 
knew. Those hoping for angel 
money need to cultivate contacts 
with likely early-stage investors. 


Stay in contact. Making new 
friends is far more difficult than 
keeping in touch with colleagues 
with whom you are friendly. You 
never who might have an interest 


in angel investing two, ten, OF 
twelve years down the road. 


Get some experience. Pirog 
says she has gotten very good at 
telling which entrepreneurs will 
make it, which will fail, and which 
probably will make it — but not 
yet. Not without a couple of in- 
terim failures. The difference, she 
says, often comes down to experi- 
ence. The days when a bright 
youngster with a new Wharton 
MBA could attract angel capital 
are, in most cases, OVET. 

Line up capital. Money can at- 
tract more money. Showing an an- 
gel that you have access to other 
sources of capital can be reassur- 
ing. 

Sharpen the business plan. Be 
prepared to make a sound case for 
the market for your technology — 
and how you plan to reach it. 

Praying could not hurt either. 
There are an awful lot of angels 
with singed wings. Getting one to 
commit again is a mixture of expe- 
rience, great technology, business 
savvy — and a bit of serendipity. 


Potential Pitfalls in 
Dream Partnerships 


a imagine the excitement. 
After years of struggling to perfect 
an innovative software package in 
your garage office — and draining 
your savings along the way — a 
big company agrees to take on the 
marketing and distribution of your 
product. Its 1,200-person, interna- 
tional sales force will demonstrate 
your software to decision makers 
around the globe. 

Oh happy days! Your problems 
are over. Well, maybe not. 

Debra Dorfman, partner at tech- 
focused law firm Hale & Dorr at 
650 College Road, has seen dream 


ways. 
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partnerships turn into nightmares. 
“What happens if you give exclu- 
sive marketing rights to a com- 
pany, and it doesn’t perform?” she 
asks. It happens. All the time. En- 
tering into a strategic partnership 
can be very risky business indeed, 
and that the risk falls dispropor- 
tionately on the younger company 
with the new technology. 

Strategic alliances come in all 
shapes and sizes. “It runs the 
gamut,” says Dorfman. “It can be 
as simple as an Internet linking 
agreement or as complex as a joint 
venture.” The former could in- 
volve two companies with comple- 
mentary products or services get- 
ting together to call customers’ at- 
tention each other’s offerings. The 
latter could involve forming a 
whole new company, with its own 
offices, employees, policies, and 
corporate structure. 

In between the two extremes fall 
any number of arrangements. A 
joint development agreement is a 
common form of strategic alliance. 
It commonly involves a young 
company with know how, and per- 
haps access to patents, and a more 
established company, maybe one 
with manufacturing facilities and 
process expertise. There could 
even be three — or more — part- 
ners involved. One might have the 
tech patents, one the manufactur- 
ing facilities, one the sales force, 
and one the distribution network. 

Here are some key considera- 
tions, no matter what the form of 
the alliance: 


Guard your equity. One reason 
that strategic alliances are so popu- 
lar now is that venture funding has 
dried up. Many entrepreneurs, says 
Dorfman, have gone through their 
own money, and have tapped out 
their entire friends and family net- 
work. They badly need the boost 
an alliance with a more established 
company can bring. 


In any. deal, the more senior 
company is likely to want equity in 
exchange for its cash or services. 
Don’t give away more equity than 
is necessary, advises Dorfman. 

Focus clearly on exactly what 
each party needs, and craft an 


Strategic partner- 
ships can be very 
risky indeed, and 
the risk falls dispro- 
portionately on the 
younger company. 


agreement to deal only with those 
needs. If the big company’s needs 
involve only a small part of the 
company’s products or expertise, it 
may be happy with a smaller equity 
stake. At the same time, if the pay- 
ment or service the larger partner 
will contribute to the neophyte is 
enough to get it to the next stage, 
perhaps it should not pursue more 
in the deal. 


Don’t get voted off the island. 
After the strategic alliance ends, 
the young company has to be left 
with what it needs to survive. Be 
very careful in giving away exclu- 
sive rights to core technology, says 
Dorfman. Technology may be 
your company’s main asset, and 
perhaps its only marketable asset. 
Consider putting only part of it in 
play in the deal, or only for a lim- 


ited time, or maybe only in a re- 


stricted geographic area. Likewise, 
make sure that key clients and key 
employees are not being given 
away. You will need them when 
the term of the alliance is over. 


Get the metrics in place. It is 
not enough to agree to have a mar- 
keting company take your soft- 
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ware to the world. If the product is 
complex, you need to specify how 
the sales force will be trained, and 
who will train them. You need to 
put in writing the results the mar- 
keting effort must achieve — in 
each market. If your software isn’t 
moving as well as you were led to 
believe it would on the West Coast 
or in Malaysia, you need to retain 
the right to give those territories to 
another marketing firm. 

Prepare for a stalemate. Many 
strategic alliances are 50/50 deals. 
You manufacture, I distribute. Or I 
invent, you market. A potential pit- 
fall, says Dorfman, is decision 
gridlock. A common occurrence, 
the deleterious effects of two 
minds pulling in different direc- 
tions, can be mitigated by prior 
planning. Write in dispute resolu- 
tion mechanisms upfront, when 
everyone’s happy, and there are no 
disputes on the horizon. 


Legal Structure 
Makes a Difference 


M iice Elgort, a senior part- 
ner at law firm Norris McLaughlin 
& Marcus, specializes in corporate 
law, and spends a good deal of his 
time helping entrepreneurs to set 
up their new ventures. “Everybody 
is so focused on the need to get up 
and running that they don’t take the 
time to think about long term con- 
sequences,” he laments. And when 
problems arise, he adds, “‘it’s often 
too late to un-ring the bell.” 


One of the first choices an entre- - 


preneur has to make is that of the 
legal form his business wiill take. Is 
it better to make the new venture a 
corporation or a limited liability 
company (LLC), or maybe a sole 
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‘M 
ost people start a busi- 


ness because they are tired of 
working for someone else,” says 
Michael Pucciarelli, a partner in 
the Lawrence-based accounting 
firm, Bartolomei Pucciarelli 
(www.bp-cpas.com). The be- 
havior that follows this decision 
is predictable, he finds, and does 
not bode well for the new ven- 
ture. A key casualty often is the 
value of the business. 

Business owners, he says, 
tend to be “entrepreneurs for 
five minutes, managers for five 
minutes, and then they fall back 
into the technician mode.” He 
defines a “technician” as a per- 
son who spends his time work- 
ing at his craft, whether it be 
baking or consulting on human 
resources issues. 

Big mistake, says Pucciarelli. 
Work in the business, rather than 
on it, and you will never have 
much of a business. That can be 
okay, he hastens to add, if you 
realize that what you want is just 
X number of dollars a week to 
support yourself. But if you have 
a grander enterprise in mind, 
consider this advice: 


Build an organizational 
chart. “Even if you’re a one- 
person business, you need an or- 
ganizational chart,” he insists. 
“Your name may be in every 
box, but you need to have it.” 
That way, when it comes time to 
hire, and you put another name 
in a box or two, you will know 
exactly what tasks your em- 
ployee is taking over. 


Create a business in a box. 
Writing a “how we do it” book 
goes hand-in-hand with the or- 


How do you want to be seen? FLM experts 

offer ideas and technology to solve your toughest 
production problems. We bring impact and 
focus to all your graphic communications needs. 


Work on the Business, Not Justin it 


ganizational chart. Descriptions 
of how to do each task are in the 
book. That way, says Puc- 
ciarelli, “things get done the 
same way every time.” 

“When people buy a fran- 
chise,” he says, “they’re buying 
a business in a box.” A stand- 
alone business that runs like 
clockwork has a similar value. 

Actively manage employ- 
ees. When the baker has enough 
business to hire a bookkeeper, 
he generally sighs with relief, 
and happily gets back to doing 
what he enjoys, thrilled to be 
free of the accounting chores. 
Turning full attention on the 
bread is not the way to go, how- 
ever. Just because an employee 
now handles a task that you once 
had does not mean that the task 
is not still your responsibility. 


Constantly monitor feed- 
back. Pucciarelli often con- 
venes a gathering of eight or ten 
of aclient’s customers, and asks 
them to talk about what the cli- 
ent is doing right, and about 
where he is falling down. The 
results often surprise the busi- 
ness owner. 


Be on the look-out for new 
opportunities. “If you’re a 
baker,” says Pucciarelll, 
“maybe you can team up with a 
wedding planner and sell wed- 
ding cakes wholesale.” 


Get ready to get out. The exit 
strategy must begin on day one. 
The bakery that runs like clock- 
work while its owner is out fish- 
ing is a bakery anyone can buy, 
and that a great many people will 
want to buy — at a good price. 
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proprietorship? Or does it even 
matter? 

No matter what the business, 
there is an urgency to pin that first 
dollar to the wall — whether liter- 
ally or figuratively. Slow down 
just a little, is Elgort’s advice. Set- 
ting up the business properly from 
the beginning can save untold dol- 
lars down the road. 

While the possible permutations 
are endless — “No two businesses 
are ever the same,” stresses Elgort 
— there are some guidelines that 
apply across the board: 

Check with your licensing 
board, “Professionals are subject 
to regulations by state or federal 
agencies,” says Elgort. These 
agencies establish a list of permis- 
sible forms of business entity. 
“There are 22 or more different 
regulatory agencies governing li- 
censed professionals,” he says. 


Look past New Jersey. Elgort 
recently helped a real estate broker 
form a business that will have of- 
fices in northern New Jersey, 
southern New York, and eastern 
Pennsylvania. Each state has dif- 
ferent regulations governing the 
establishment of a real estate com- 
pany, and the entrepreneur has to 
conform to all of them. 


Take the long view. “When a 
person is thinking of establishing a 
business,” says Elgort, “he is fo- 
cusing on taxes, liability, and in- 
surance.” That is all well and 
good, but, he asks, “what about 
asset protection, wealth transfer, 
bringing children into the busi- 
ness?” In setting up a business, 
think past the first year or two, and 
try to consider as many future sce- 
narios as possible. 


Give the LLC a good look. The 
LLC is relatively new. In fact, the 
first one was formed in New Jersey 


just about 10 years ago — by El- 
gort. “It was part of Christie Whit- 
man’s bid to make New Jersey 
business-friendly,” he says of the 
legislation that brought the LLC 
into being. 

In his view, the LLC, which has 
most of the advantages of a corpo- 
ration, but is more flexible, and 
easier to administer, did, in fact, 
give New Jersey a business edge. 
In most respects, for most busi- 
nesses, it is the way to go. 

Don’t worry about an LLC’s 
acceptance. There was a time 
when banks hesitated to lend 
money to an LLC, and other com- 
panies may hesitate to do business 
with them. There was a perception 
that an LLCs freed owners from 
liability. But that is not the case. 
There are a number of reasons for 
choosing an LLC, but counting on 
it to act as a shield against all liabil- 
ity is not one of them. The LLC’s 
owner is on the hook for any obli- 
gation for which he gives his per- 
sonal guarantee. In the real world, 
that covers just about everything. 
Letting banks know this, says El- 
gort, was all it took to make them 
comfortable with LLCs. 

The LLC does offer some liabil- 
ity protection, though. Suppliers, 
says Elgort, may not have the clout 
to demand a personal guarantee. 
So, should a business go under, its 
owner might not be personally li- 
able for business supplies and the 
like. 


Choose a corporation when an 
IPO is in the future. One of the 
times when a corporation can be a 
better choice is the case where a 
new company is quite sure that it 
will be going public. 

When in doubt, go with an 
LLC. It is easy to convert an LLC 
to a corporation, and the conse- 
quences generally are tax neutral. 
The converse is not true. When a 
corporation becomes an LLC, “the 


tax consequences can be dra- 
matic,” says Elgort. “Essen- 
tially,” he says, “ you are liquida- 
ting the corporation.” * 

There are often ways to mitigate 
the tax bite, but doing so takes time 
and expert advice. 

LLCs are now the most popu- 
lar business choice. Leaving cor- 
porations in the dust, LLCs are 
now the top choice with new New 
Jersey companies. This is so, says 
Elgort, because they are so much 
easier to form and to administer, 
and because they carry substantial 
flexibility in taxation. A corpora- 
tion, for instance, has to have a 
board of directors, officers, an an- 
nual meeting, and bylaws. LLCs 
need none of these things. 

But LLCs are free to adopt any 
or all of these corporate trappings. 
They can mimic a corporation in 
almost any way. 

A company of any size can be 
an LLC. It used to be that many 
one-person businesses would op- 
erate as sole proprietorships, but 
now, even these very small busi- 
nesses can reap the advantages of 
an LLC. At the other end of the 
spectrum, says Elgort, an LLC can 
be a large company with hundreds 
of millions of dollars in annual 
sales. 


Pian Your Exit Now 


Michact Mufson, who 
founded Commerce Capital Mar- 
kets, the investment banking arm 
of Commerce Bancorp, has ridden 
the investment banking roller 
coaster for more than two decades. 
He has seen that investors want to 
put money into a promising ven- 
ture, and then get it out again — 
fast. The Initial Public Offering 
(IPO) allows them to do just that. 
When the company in which they 
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invest goes public, cash inflow stops, and 
there is often a handsome reward. “For the 
last decade, it was commonplace to take a 
company public,” says Mufson. “Today 
volume is off 75 percent.” 

But, while the profitable IPO exit door 
is largely shut, investors still insist on get- 
ting their money out of a venture quickly. 
Three to five years is ideal, and few inves- 
tors will wait around for more than seven 
years. With the IPO largely out of the 
question, the best road to a pay-out often 
is a merger or acquisition. This new reality 
affects the way entrepreneurs have to 
Structure their businesses, and how they 
have to approach venture capitalists. The 
new reality for entrepreneurs is the follow- 
ing: 

Planning for an exit. A new enterprise 
may be little more than a patent in an 
entrepreneur’s pocket. No matter. You 
may have no permanent offices and few 
employees, but you must have an exit strat- 
egy — a way to cash in on the company 
that does not yet really exist. Investors 
want to know how they are going to get 
their money back, and when. As a practical 
matter in this market climate, that gener- 
ally means identifying companies — the 
more the better — whose products could 
really use technology like that you are 
developing. 

One such potential suitor will not excite 
investors, says Mufson. Find a dozen, or 
better yet, two dozen. 


Doing without investors for as long as 
possible. In the old days, circa 1999, the 
idea was to pull in vast amounts of capital 
well before an idea became a product. 
Now, with valuations for new tech ven- 
tures down two-thirds, or more, it makes 
sense to hang on to as much of the com- 
pany as possible for as long as possible. 
The pay-off is not going to be what it once 
was. If you want a decent slice, you need 
to keep as much equity as you can. 


Conserving cash. “Hold on to equity as 
long as possible,” advises Mufson. The 
add-on venture rounds — $100 million 
here, $50 million there — which were so 
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Business Meetings 


Saturday, January 3 


2 p.m.: Barnes & Noble, “Investing in Suc- 
cess.” Wall Street Journal reporter Lyn- 
nette Khalfani, author of the syndicated 
column Financially Fit, launches her new 
book, “Investing in Success: How to Con- 
quer 30 Costly Mistakes and Multiply Your 
Wealth.” Free. 869 Route 1 South, North 
Brunswick, 732-545-7966. 


Tuesday, January 6 


7:30 p.m.: JobSeekers, for people chang- 
ing jobs or careers, weekly, no charge. 
Parish Hall entrance, Trinity Church, 33 
Mercer Street, 609-924-2277. 


Wednesday, January 7 


Noon: NJ Entrepreneurial Network, “New 
Venture Funds,” Jim Gunton with Bill 
Bridgers of Zon Capital Partners, Dan 
Flatley, Masthead Venture Partners, and 
Steve Socolof, New Venture Partners. 
$45. Doral Forrestal, 609-279-0100. 


6 p.m.: NJAWBO Women’s Center, “Start 
Right!,” a four-session, 12-hour program 
on preparing to start a business. $96. 215 
Route 31, Flemington, 609-581-2220. 


Thursday, January 8 


7:30 a.m.: Middlesex Chamber, “Business 
over Breakfast,” New Jersey State Attor- 
ney General Peter C. Harvey. $30. Hyatt 
Regency New Brunswick, 723-821-1700. 


11:30 a.m.: Princeton Chamber, “How to 
REALLY Read the Sports Section,” Jeff 
Orleans, ivy Group of Presidents/The Ivy 
League. $40. Doral, 609-520-1776. 


6 p.m.: Industrial/Commercial Real Estate 
Women, $55. “Public Relations,” with Nick 
Spadavecchi, CB Richard Ellis, and 
Stephanie Wessel, Becker Public Rela- 
tions. Newark Airport Marriott, 732-842- 
5070. 


Friday, January 9 


8:30 a.m.: NJ Technology Council, Tech- 
nology Tour: Ed Amoroso, AT&T chief in- 
formation security officer, with Bruce Flit- 
croft, CEO of Alliant Technologies and oth- 
ers. $40. AT&T Labs, 200 South Laurel 
Avenue, Middletown, 856-787-9700. 
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Tuesday 


December 30 
Good Causes 


Benefit, Hightstown Fire Com- 
pany, Main Street, 609-890- 
3252. Certified Jazzercise In- 
structor, Mary Jane Brady, leads 
three synergy classes to benefit 
the fire house. Jazzercise, 5:30 
and 7:30 p.m.; Technique, 6:45 
p.m. One class, $10; three 
classes, $15. 5:30 p.m. 


Bo’s Jam, Havana, 105 South 
Main Street, New Hope, 215- 
862-9897. Jazz and blues. 8:30 
p.m. 


The Bootlickers, John & Pe- 
ter’s, 96 South Main Street, 
New Hope, 215-862-5981. 9 
p.m. 


Holiday Skating, Mercer 
County Skating Rink, Mercer 
County Park, 609-371-1766. 
Sessions 1 to 3:30 p.m.; 5 to 7 
p.m.; and 8 to 10 p.m. 


Silent Cinema Holiday, Arts 
Council of Princeton, 102 With- 
erspoon, 609-924-8777. Classic 
silent short films shown on a big 
screen with “behind the scenes” 
commentary by film historian 
Bruce Lawton. $6; free for kids 
under 5. 3 p.m. 


Sports 


Trenton Titans, Sovereign 
Bank Arena, 81 Hamilton Ave- 
nue at Route 129, Trenton, 609- 
520-8383. Hockey vs. 
Johnstown. $9.50 to $23. 7 p.m. 


Wednesday 


December 31. 


New Year’s Eve. 


New Year’s Eve Concert, 
Greater Trenton Symphony Or- 
chestra, Patriots Theater, War 
Memorial, Trenton, 609-396- 
5522. Guest conductor Sabin 
Pautza and pianist Christopher 
Johnson join the GTSO for a 
New Year’s Eve concert that fea- 
tures such symphonic and popu- 
lar favorites as Saint-Saens’ Pi- 
ano Concerto No. 2 and 
Khachaturian’s “Sabre Dance.” 
$25 to $65. 8 p.m. 


New Year’s Eve Operafest, 
Princeton Symphony Orches- 
tra, State Theater, New Bruns- 
wick, 732-246-7469. A quartet of 
singers who have graced the op- 
era stages of New York and be- 
yond join the orchestra in pre- 
senting a festive program of Puc- 
cini, Mozart, Lehar, and Strauss 
opera and light opera favorites. 
Mark Laycock, music director. 
$25 to $55. 8 p.m. 


New Year’s Eve Sing, Prince- 
ton Folk Music Scciety, Pri- 
vate home, Grovers Mill, 609- 
799-0944. In a longstanding tra- 
dition, Folk Society members 
greet the New Year with song 
and midnight pot-luck supper. 
Bring your instrument and a pot- 
luck dish to share. Call Justin 
Kodner for membership informa- 
tion and directions. 8 p.m. 


My Favorite Year, Villagers 
Theater, 475 DeMoitt Lane, 
Somerset, 732-873-2710. Sec- 
ond Annual New Year’s Eve 
Benefit is a revue of vocal selec- 
tions from Villagers musical pro- 


ductions of the past 15 years. 
Area residents will be honored 
for their contributions to the thea- 
ter. Buffet and a midnight cham- 
pagne toast follow performance. 
Tickets are $45 for the 9:30 p.m. 
performance, and festivities. 
Tickets for a 7 p.m. performance 
only, without the buffet are $20. 
7 and 9:30 p.m. 


Caught in the Net, Off-Broad- 
street Theater, 5 South Green- 
wood Avenue, Hopewell, 609- 
466-2766. New Year’s Eve per- 
formance of the Ray Cooney 
madcap comedy. Desserts 
served at 7 p.m., curtain at 8 
p.m. $24. 8 p.m. 


New Year’s Eve Benefit Gala, 
Crossroads Theater, 7 Living- 
ston Avenue, New Brunswick, 
732-545-8100. Crossroads 
Theater Company presents its 
Second Annual New Year's Eve 
Gala with entertainment and a 
party mid-way through the com- 
pany’s 25th anniversary season. 
$125. 8 p.m. 


Holiday Event 


Hogmanay New Year’s Eve 
Bonfire, Lawrence Historical 
Society, Brearley House, 
Measow Lane, Lawrenceville, 
609-895-1728. Revelers of all 
ages gather in the Maidenhead 
Great Meadow, site of the 1761 
historic Brearley House, to light 
up the night with a traditional 
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Scottish “Hogmanay” New 
Year’s Eve bonfire. The ancient 
tradition celebrates a clean 
break from all that had been bad 
in the old year. Piper Graham 
Kronk of Yardley will set the field 
ringing with traditional airs. Hot 
cocoa, cake, and music follow in- 
doors at the Brearley House. 
Free. 6 p.m. 


Grand Fire-Master Joe Logan in- 
troduced the Hogmanay custom 
to Lawrenceville based on his 
youthful memories of similar 
fires in Savannah, Georgia. Mr. 
Logan remembers that, begin- 
ning on the day after Christmas, 
people would gather combusti- 
bles from all over the city for the 
New Year’s Eve blaze in one of 
Savannah's famous squares. 
The Lawrence Fire Department 
will keep an eagle eye on the 
blaze. Historical Society 
website: www.thelhs.org. 


Holiday Dining 


Riverside 


1140 River Road (Route 


vw.dtamondsrest 


New Year's Celebration 


Call 609-882-0303 © Festivities begin at 8 pm 


Five Hour Open Bar 
Butlered Hors d’Oeuvres 
Shrimp Fra Diavolo over Linguine 


Choice of Entree 
Surf I Turf ¢ Blackened Chilean Sea Bass 
Sweet L Spicy Peking Duck, 


Chocolate Mousse Torte for Dessert 
Midnight Toast * Late Night Buffet 


It's Also Time to Make Your Christmas 
Reservations! The perfect Holiday 
Gift - buy your gift certificate now! 


Og 


Join Us for a 


Submissions 


Notify the U.S. 1 Preview 
section of your upcoming 
event ASAP. Announce- 
ments must be received be- 
fore 5 p.m. on Thursday to 
be considered for inclusion 
in the paper published the 
following Wednesday. 


New Year’s Eve, Rusty Scup- 
per, 378 Alexander Road, 609- 
921-3276. Dinner selections and 
specials including filet mignon 


_ and lobster tail. Music by Karen 


Zumbrunn Jazz Duo. Cham- 
pagne toast. By reservation. 5 
p.m.. 


El Ka Bong: These 
rockers are featured 
at the KatVanDu 
New Year’s Eve 
Party. 609-393-7300. 


New Year’s Eve, Doral Forre- 
stal, 100 College Road East, 
609-452-7800. Gala celebration 
include dinner, open bar, cham- 
pagne toast, continental break- 
fast, and disc jockey entertain- 
ment, $199 per couple. With 
overnight accommodations and 
brunch, $349. 6 p.m. 


New Year’s Eve Celebration, 
Tre Piani Ristorante, Forrestal 
Village, Plainsboro, 609-452- 
1515. Cocktail hour, five-course 
dinner, champagne toast, and 
dancing to music by Miracle. By 
reservation, $85. 6 p.m. 


New Year’s Eve Gala, Baldas- 
sari Regency, 145 Morris Ave- 
nue, Trenton, 609-392-1280. 
Festive dinner and dancing. By 
reservation. 7 p.m. 


New Year’s Eve Dinner & Danc- 
ing, Hopewell Bistro, Starlight 
Room, 15 East Broad Street, 
Hopewell, 609-466-9889. Fes- 


Submit releases to U.S. 1, 

12 Roszel Road, Princeton 
08540; or fax to 609-452- 
0033, or E-mail to events- 
@princetoninfo.com. 

_ All events are subject to 
last-minute changes, sell- 
outs, or cancellations. Read- 
.ers should call to confirm. 


Live Entertainment 
DJ Steve Corleto 
9:30 pm - 2:30 am 

$125 pp (all inclustve) 


Authentic Thai Cuisine 


Eat-In & Take-Out 


The only Thai Restaurant 
in Princeton 


235C Nassau St., Princeton 
609-683-3896 
609-683-198 1 


Mon-Sat 11:30am-10,30em 
Sun 12:00pm-10:00em 


West Trenton, ‘N') 08628 


@ 609-887-0303 


SEP Edo Sushi & Wok 


Japanese & Chinese Cuisine - Since 1986 


CELEBRATE YouR HOLIDAYS 
WITH QurR SusHi PLATTER 
_ AND CHINESE TAKE-OuTs. 
ta Atul! 


95 Plus Varieties of Sushi & Sashimi 
Platters rbvalable for Special Occasions 
Family - friendly — Celebrations for rl Ages 
Zagat Rated 2001, 2002, 2003 


Open 7 Days a Week 
Lunch: 11:30am to 3:00pm Monday through Saturday 
Dinner: 5:00 pm. to 9:30 pm Monday through Thursday 
5:00 pm to 10:00 pm Friday& Saturday 
4:30 pm to 9:30 pm Sunday 


The sushi bar is closed between 3:00 & 5:00 pm 


Pennington Shopping Center + Route 31 + Pennington, NJ 08534 
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tive dinner and dancing to the 
Acme Music Quartet livin 


New Year’s Jazz: 


jazz standards with vocals. Two 
seatings. By reservation. 7 and Karen Zumbrunn ani 
10 p.m. forms at the Rusty ot 
New Year's Eve, Amarone’s Scupper’s New “Lr 2 
indsor Inn, hurch Street, ’ gy 
Windsor, 609-448-7144. Food, Year's Eve celebra- - Le 
wine, and entertainment b tion. 609-921-3276. s i 
® y 
ie, Three seatings . . on reenmnentaledtadll 
available. By reservation. 8 P.M. — EEE f£ 
New Year’s Eve, Diamond’s LA Wt £ 
Riverside, 1140 River Road, Mike Irwin and Ant at 8 p.m., 
West Trenton, 609-882-0303. $30. Late show, with party hats 
Dinner, open bar, midnight and Champagne, $40. 8 and * Ps oy 
toast, late night buffet, DJ Steve 10:30 p.m. Italian-M editerranean Cuisine 
orleto. #126 per person. 8 p.m. — New Year’s Eve Dance Party, 
New Year’s Eve, Forsgate John & Peter’s, 96 South Main : . 
= Country Club, 375 Forsgate Street, New Hope, 215-862- Private Room Available for Weddings, Engagement 
Drive, Jamesburg, 732-656- 5981. New Year’s Eve Bash Gon 
8912. Celebration includes cock- —_ with the music by the Red Rov- parties, Bat/Bar Mitzvahs, Christening, 
tails, hors d'oeuvres, open bar, ers, plus hats, horns, party fa- ForF mili Sr ; ; 
champagne toast, and a four- vors, & Champagne toast at mid- a eS Seminars, Corporate Functions 
course gourmet dinner. Starlyte night. By reservation. 8 p.m. : P 
Musi in) ‘ z Holiday Skating, Mercer 
Sy Fars! nel a ia Terry Gillespie, Bucks County County Skating Rink, Mercer 
bind justo fae tie Toate te Comedy Cabaret, 625 North County Park, 609-371-1766. 10 
aa By ae sd u ot Stoto- Main Street, Doylestown, 215- a.m. to 2:30 p.m. , we 
= ont yp servation, $250 per 345-5653. New Year’s Eve com- Lunch ef (Dinner + 
pie. & p.m. edy with Mary Frances Connelly Singles P (<y 
New Year’s Eve, KatManDu, and Steve Zorbales. $25. 8:30 Served Daily 
oy me cid lll igi Get-Together, Christian Sin- 
ia ee eatined band =e ong Danny Bevins, Catch a Rising gles, Ewing., 609-406-1336. A 
Si saenage Aca wi a Star, Hyatt Regency, 102 night of friendship and fellow- Forrestal Village 
Rapti seer YN na Ye Ow Carnegie Center, 609-987-1835. ship. Register. 8 p.m. 
Eve ¢ is Th Ad ew Years Four-course dinner, comedy Princeton, NJ 08540 
Eve party. The Big Apple theme show, four drink tickets, party fa- 
<a costumes, characters, vors, champagne toast, DJ and 609-452-1515 
theatrical effects, and billboards. dancing. Headliner Danny Continued on following page 
Party package includes buffet Bevins has opened for Andrew <2 
° and open bar until 1 a.m. By res- Dice Clay, been on both the 
ervation, $65. 8:30 p.m. Leeza and Jenny McCarthy 
New Year's Eve Celebration, shows, and has been part of 
Amalfi’s Cuisine, 146 Law- comedy festivals and competi- 
ee en Road, tions. $155 per person. 8:30 2 
7 a ng cea pe a | Fresh Made To Order Sushi 
‘3 » Open Dar, Music, New Year’s Eve Party, Conduit, 5 5 é 
champagne toast, noisemakers. 439 South Broad Street, Tren- Freshiiess is What matters (11 SUSH/. 
ie moe Pa pial : ton, 609-696-1199. Sin Thurs- Comparable in quality & freshness to the 
ew Year’s Eve, Westin Prince- ay presents Synthesis 2004 . . 
e ton, Forrestal Village, 609-520- With DJs: Blackwidow, Zillah, Sines: t restauramts in the aréa. 
6280. Culture Club party in- Vortex, lan Ford (NYC, Down- fo Fee : : ee 
cludes open bar, hors d’oeu- time), and the Azoic. In the Sky- _ Teriyaki Boy cant be beat for its combination of 
vres, DJ with dance music, line Room, Gaian Mind. To 6 well prepared food and inexpensive prices. 
Champagne toast for $75 per a.m. $20. 9 p.m. —Princeton Living 
person. With overnight room ac- New Year’s Eve, Court Tavern 1° $ 
commodations and breakfast, 124 Church Street, New Bruns- over 20 SUSNI selections from 2.29 
$310 per couple. With dinner at wick, 732-545-7265. Upbeat Cubes cin armies si cumuea'ed 
Bimi, $395. By reservation. 9 celebration features Dead He- se fro eriyaki, tempura, on or Combos atters. 
p.m. roes, the Gallows, Static Radio, eer '& Cacti : ee eee 
and HIV Positive. 10 p.m. akKe-ou aterin iS CO 
3 Holiday Hot Spots New Year’s Eve, Harvest Moon Service Available. to order in 100% vegetable oil. 
Brewery, 392 George Street, 
Crystal ry i Pires ae New Brunswick, 732-249-6666. MARKETFAIR 
Be e67.1085 Enc course ci Rock in the New Year with 609-897-7979 Fax: 609-897-1204 
ree” teen. Leo ee nt Clever Hans. 10 p.m. 
ner, dancing, DJ, balloon drop at : ‘ Mon-Thurs. |0am-9pm, Fri-Sat |0am-10pm, Sun [ lam-7:30pm 
midnight, party favors, cham- Poppa Mahjama, Triumph 
pags oes. $120 por person. Browing Company. ENE 
vee Year’s Eve Party with menu spe- 
Delivery Boys, Havana, 105 cials, party favors, and Cham- 
South Main Street, New Hope, pagne toast. $10 cover. 10 p.m. 
abiBeapsevede ey Bedbug Eddie, Triumph Brew- 
Danny Tobias Quartet, Corner- ; , 
“clone Cafe Bistro New ana G.COMpanY, 400 non ENJOY THE ART OF 
Pearl streets, Metuchen, - j tai 
549-5306. Jazz. Reservations swe Eve party. $5 FINE DINING AT THE 
a a Gladys Knight, Resorts, Atlantic 
Michael Loftus, Improv Com- City, 800-736-1420. Ticketmas- C RYSTAL 
edy Club, Resorts, Atlantic City, ter. $65 and $75. 10:45 p.m. 
800-736-1420. Comedy with : RD F 
; RESTAURANT 
* 
a 
WL ON our fine cuisine featuring 
. uciNa) selections of gourmet appetizers, 
creative salads, innovative entrees and 
3 tantalizing desserts. You'll have a 
Fresh Fish & Seafood wonderful dining experience while 
Available Daily you enjoy your meal in our beautiful 
e atrium, surrounded by lush greenery 
Enjoy a Sumptuous Lunch or Dinner and a trickling waterfall. 
from Our Fine Italian Menu 
Serving breakfast, lunch and dinner 
Open 7 Days a Week for Lunch & Dinner daily. Reservation recommended 
Takeout Available - BYOB 609-987-1880 
Party Room Available for Private Parties & Special Occasions 
3 — 9021 Brunswick Pike * Lawrenceville, NJ 08648 102 Carnegie Center 
ka 609-396-4466 * Fax: 609-396-0440 Pep wie 5 
er ee ee eer seee ® ¢ bbe 
. PURCHASE 2 LUNCH-TIME PANINIS, ! ns 
i RECEIVE A FREE 2-LITER BOTTLE OF SODA TIE gay HVAT 
+3 by 2021 Brunswick Pike leds nbs niescteent”™S 7 * * 
; Lawrenceville, NJ 08648 with coupon aly. | Feel the Hyatt Touch? 
xp. : 
i D> 609-396-4466 ; 
he cee ce ce ee eel 
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Award Winning 
) 


“y 28 


The Godfather's 
Meshuggener Wedding 


A Jewish/Italian Comedy 
Wedding Extrvaganza 
Dancing, Great Food, Live Music, 
Audience Participation. 


Friday, January 16 ® Doors open at 7 p.m. 
Call for reservations © 609-912-1599 


146 Lawrenceville-Pennington Rd., 
Lawrenceville ¢ 609-912-1599 


Thanks to you... 


our best year ever! 


fine catering 
bakery & coffeehouse 
euro-american bistro & bar 


609.921.2777 © mainstreetprinceton.com 


Japanese Restaurant 


Grand Opening 


_ Tokyo Sushi 


a ers 7 


j Tokyo Coupon 
% off Village Shopper ¢ Skillman 
10% Across the Street from ShopRite 


of $30 or more 
Exp. 1/31/04 a 609-430-0044 « Open Seven Days 


1378 Route 206 


Continued from preceding page 


Thursday 


January 1 


New Year’s Day. Postal and 
bank holiday. 


Health & Wellness 


Princeton Center for Yoga & 
Health, 50 Vreeland Drive, 
Suite 506, Skillman, 609-924- 
7294. Yoga with Julie Parrella. 
Multi-level class suitable for be- 
ginners, intermediate, and ad- 
vanced. $25. 10 a.m. 


Full Circle Family, 329 Prince- 
ton Hightstown Road, East 
Windsor, 609-371-0888. Free 
hangover relief massages con- 
sisting of acupressure to the 
head, neck, shoulders, face, 
and feet. Walk-ins welcome but 
appointment is recommended. 
Free yoga class begins at 1 
p.m. 11 a.m. to 2 p.m. 


Holiday Skating, Mercer 
County Skating Rink, Mercer 
County Park, 609-371-1766. 1 
to 3:30 p.m. 


Sports for Causes 


Resolution Run 5K, Wheel Life 
Cycles and Somerville Cycles, 
Hillsborough Municipal Building, 
877-342-4633. All level walkers 
and runners invited to a 3.1 mile 
certified course to benefit Pro- © 
ject Graduation 2004, Carol’s 
‘Cats, Open Your Heart, and 
Greyhound Friends of New Jer- 
sey. Awards in many age 
groups. Sweatshirt for all. Regis- 
ter at www.resolutionrun.org. 11 
a.m. 


Hamilton Hangover Run, Veter- 
ans Park, Kuser Road, Hamil- 
ton, 609-890-8343. The annual 
five-mile race begins at 12:30 

_p.m.; the one-mile fun run be- . 
gins at noon. Registration be- 
gins at 10:30 a.m. Donations to 
Hamilton High School West 
Football Boosters and Notting- 
ham Rescue Squad. Noon. 


Barbara Harding Seibert, Gour- 
gaud Gallery, Cranbury Town 
Hall, Schoolhouse Lane, Cran- 
bury, 609-395-0900. Opening re- 
ception for an exhibit, “Pastels, 
Plus,” by artist Barbara Harding 
Seibert. Show runs to January 
29. Free. 6 to 8 p.m. 


Jeffrey Kahane, New Jersey 
Symphony Orchestra, Richard- 
son Auditorium, Princeton, 800- 
ALLEGRO. Multi-talented musi- 
cian Jeffrey Kahane is conduc- 
tor and guest soloist in a pro- 
gram that highlights the works of 
two American composers: Paul 
Hindemith and New Jersey resi- 
dent and Pulitzer Prize-winner 


20% OFF 


2-9 p.m. Mon-Fri. 
All Day Sat. & Sun. 


Good on Take-Out 
and Eat-In Only With Coupon. 
Expires 1-31-04 


a 
* 
Classical Headliners: Jeffrey Kahane, left, is 
conductor and guest solist in a program by the 
New Jersey Symphony Orchestra on Friday, 
January 2. Marvin Bickenstaff is featured at the 
Steinway Society Musicale at the Recital Hall of - 
Jacobs Music on Sunday, January 4. 
George Walker. His “Lyric for 7294. Free classes for new visi- 
Strings” will showcase NJSO’s tors through January 8. 10 a.m. 
Golden Age Collection of = H ' S ots 
Italian string instruments. Also 
works by Schumann and Ravel. 0 l 
$15 to $55. 8 p.m. Jungle Madness, Court Tavern, . 
124 Church Street, New Bruns- 
Folk Music wick, 732-545-7265. 10 p.m. 
T hall, Tri h Brewin 
Mad Agnes, Minstrel Coffee- Cannes 4007 Union rosie i 
house, Morris Cultural Center, : -862-8300. 10 
A New Hope, 215-862 ; 
300 ee pioed. Mats. p.m. 
town, 973-335-9489. Singer- 3 . ; 
ie : The Spinz, Triumph Brewing 
songwriter. $6. 8:30 p.m. Company, 138 Nassaii Street. 
609-924-7855. 10:30 p.m. 
Drama . P é 
Caught in the Net, Off-Broad- Inauguration: 
street Theater, 5 South Green- Mercer Executive 


wood Avenue, Hopewell, 609- 
466-2766. Comedy. $22.50. 8 
p.m. 


Inauguration, Brian Hughes, 
Trenton War Memorial, 609-278- 


Rocky Horror Double Feature, 
Somerset County Cultural 
Arts, Brook Arts Center, 10 
Hamilton Street, Bound Brook, 
732-469-7700. Musical directed 
and choreographed by Christo- 
pher Massimine. Audience par- 
ticipation invited. $15. 8 p.m. 


3187. Brian Hughes will be 
sworn in as Mercer County ex- 
ecutive. Freeholders Elizabeth 
Muoio, Ann Cannon, and 
Pasquale Colavita also take 
their oaths. Hughes delivers in- 
augural address after taking the 
oath. 5:30 p.m. 


What's in Store 


First Friday, Trenton Makes 
Studios, 439 South Broad, Tren- 
ton, 609-656-1199. First Friday 
night at the Trenton Makes artist 
studios and galleries with works 
by painters, sculptors, jewelry 
makers, fashion boutique, and 
more. 5 to 9 p.m. 


Christmas Floral Display, Duke 
Display Gardens, 80 Route 
206 South, Hillsborough, 908- 
722-3700. Hundreds of bloom- 
ing poinsettias and holiday 
greenery accent the walking 
tour of Italian, English, Colonial, 
Chinese, Japanese, and |ndo- 


Orders Placed Between | 


a floral Si protected 7 
under an a h 
glass. $10 adults. SB Series: $6 Sports 
child. 10:30 a.m. Princeton Hockey, Hobey Baker 
Tours available Wednesday Rink, 609-258-3538. Merrimack, 
through Sunday (except Christ- $9. 7 p.m. 
mas and New Year's Day). International Championship 
Tours run every 10 minutes ice Racing, Sovereign Bank 
from 10:40 a.m. to 3 p.m. Ad- Arena, 81 Hamilton Avenue at 
vanced reservation recom- Route 129, Trenton, 609-520- 
mended. More information at 8383. $19 adults; $5 children. 
www.dukefarms.org. 7:30 p.m. 
Health & Wellness . 
Princeton Center for Yoga & 
Health, 50 Vreeland Drive, 
Suite 506, Skillman, 609-924- Continued on page 34 
FORRESTAL VILLAGE 
609-734-0900 Fax: 609-734-0910 « 
Chicken Teriyaki & California Roll $4.99 
Chicken Ketsu & Beef Dumpling $4.99 
, Scallop Teriyaki & Shrimp Tempura $5.99 
Tuna Boy Tuna Roll & 4-Pc. Tuna $6.99 
w 


Salmon Boy Salmon Roll & 4-Pc. Salmon... $6.99 
FREE DELIVERY 


2-8:30 p.m. (Minimum order $15) 
Store Hours: Mon-Sat. 10 a.m.-9 p.m. - Sunday 10 am.-6 p.m. 


es 
eee We eee 8, 2 


e) 
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nyone who thinks 
“Caught in the Net,” the funny, 
clever comedy by Ray Cooney 
playing at Hopewell’s Off- — 
street Theater until January 17, 
going to tell a story about fishing 
is in the wrong era. It’s a play about 
the Internet (or ’Net for short), an 
information resource that has be- 
come part of our lives and part of 
the lives of the play’s characters, 
most of whom first appeared in 
Cooney’s “Run for Your Wife.” 

“Run for Your Wife” is 
Cooney’s well-known play, which 
opened in London in 1983 where it 
played for nine years. chosen one 
of the best 100 plays of the 20th 
century. This sequel, which 
opened in London in 2001, shares 
the same characters. And they, like 
us, have aged some 18 years in real 
time. years in which net became 
the Net. 

Co-producer Robert Thick di- 
rects the show with an appropri- 
ately fast pace that keeps its char- 
acters, all played by veteran OBT 
actors, racing around the wide 
stage, arguing with broad, ener- 
getic gestures. The complicated 
blocking, flawlessly performed, 
adds to the comedy. 

Cooney, a writer of farce and 
political farce, has been called 
England’s Neil Simon. His 15 
plays include “Move Over Mrs. 
Markham,” “Not Now Darling,” 
“Out of Order,” “Wife Begins at 
Forty,” and “It Runs in the Fam- 
ily.” One of the most widely pro- 
duced living playwrights, Cooney 
is also an actor, director, producer, 
and screenwriter. His works have 
been translated into over 40 lan- 
guages. 

“Run for Your Wife” tells the 
story of a London taxi driver, John 
Smith who, well, gets around. He 


is a bigamist who, for 18 years, has _ 


been keeping two wives, Mary and 
Barbara, and subsequent dual 
families, on opposite sides of the 
city. 

Now, 18 years after “Wife,” 
John Smith (played by Doug 
Kline) has two wives and each has 
a child: Mary has a teenage daugh- 
ter, Vicki (Heather Diaforli), and 
Barbara has a teenage son, Gavin 
(James Fiorello). The two young 
people meet on the ’Net and plan 
to meet in person, meanwhile dis- 
covering that, curiously, their dads 
have the same name, even the same 
middle name, and are both 53. The 
dad in question tries frantically to 
keep the young people apart, citing 
the usual horror stories about on- 
line sexual predators. Eventually 
his two wives also get involved in 
keeping their children apart, for all 
the same reasons. 

The stage setting also contrib- 
utes to the comedy. The single set 
comprises dual, identical apart- 


eview: ‘Caught in the Net’ 


Netted: Heather Diaforli, left, Doug Kline, and 
Terri Sturtevant appear at the Off-Broadstreet. 


ments, one in Wimbledon, the 


‘other in Streatham. Since this is 


fiction, onstage characters in one 
place are mindless of others simul- 
taneously onstage in another place. 
Adding to the fun is the near 
matching and simultaneous dia- 
logue on both sides of the stage 
between mother and teenage child, 
each oblivious of the other. 

The two persistent young peo- 
ple, both well played, are not easily 
put off. They are determined to 
meet — for purposes of romance 
and maybe even baby-making. 
(The audience recognizes the un- 
stated, but urgent reason for pre- 
venting such a meeting.) 


Sith is aided in his efforts to 
keep his two wives and two teen- 
agers apart, by Stanley Gardner (N. 
Charles Leeder) — yes, Cooney 
plays with the name Gardner. And, 
to add to the confusion, sometimes 
Gardner is fondly called Uncle 
Stanley, sometimes “the Lodger.” 
Gardner is privy to Smith’s big- 
amy and helps keep the plot roiling 
and the young people apart — with 
wrong directions to Gavin — and 
explanations so outrageous. 
they’re great fun in themselves. 
Meanwhile Smith is off-stage on 
his way from Mary’s to Barbara’s 
(i.e. his own two homes.) 

The comedy is told from the 
point of view of John Smith and 
Gardner. As audience members we 
know — and learn — only what 
they know. It is fun enough. 

Like all farces, the comedy is 
situational and full of ringing cell 


phones, doorbells, multiple doors 
(often locked, with the incarcer- 
ated occupants pounding to get 
out), mistaken identities, witty dia- 
logue, masked characters, and a 
swimming costume. 

““Net” is no respecter of politi- 
cal correctness and includes jokes 
about blindness, senility, homo- 
sexuality (especially Gardner’s: he 
is said to have a “sexual prob- 
lem”’ ). But neither is heterosexual- 
ity neglected. Gardner’s aged fa- 
ther (Scott Hubscher), who thinks 
Mary and John’s apartment is a 
hotel, is ready, with comic gestur- 
ing, to grope a big-breasted Bar- 
bara Smith (Diane Gilch) who has 
come to Wimbledon. The many 
speech and sight (and costume) 
gags and attempts to hide the dual 


dad’s face keep the audience 


laughing. 

We did find Terri Sturtevant’s 
portrayal of Mary Smith too shrill 
in Act I, giving the character little 
room in which to grow into her 
mad, wildness in Act 2. And in the 
second of two acts, the comic turns 
began to be repetitive. The plot 
takes a few unexpected turns, but 
you will have to see the play to find 
out what they are. Exit laughing. 

— Joan Crespi 


Caught in the Net, Off-Broad- 
street Theater, 5 South Green- 
wood Avenue, Hopewell, 609- 
466-2766. $22.50 & $24. Fridays 
and Saturdays at 8 p.m., Sundays 
at 2:30 p.m., through Saturday, 
January 17. Desserts, coffee, and 
tea served beginning one hour be- 
fore curtain time. 


Good-Time Charley's 


lunch ¢ dinner ¢ cocktails * banquets 


Coupon Must Be Present 


$10 Off Dinner $5 Off Lunch 


One Coupon per 2 adult entrees. Max. 3 coupons per table. 
Not for use in private rooms. 
Not valid on Saturdays & holidays or with other offers. 1/31/04. 


609°924*7400 


Route 27, Kingston (7 minutes north of Princeton) 


US.1 


Chambers 
Walk *s 


Kmet Vi CATERING 


Ring in the New Year 
(or any day, for that matter] with Dinner 


at Chambers Walk Café 


Amazing appetizers. Hearty soups. 
Delicious specials. Tempting desserts. | 
And don’t forget atmosphere! | 


What better way 
to celebrate? 


a a 


Dinner served 5 nights a week. 
Reservations recommended. Bring your own spirits. 


LUNCH MON-FRI 11:30AM—2:30PM 
DINNER TUES—FRI 6—9PM & SAT 5—9PM 


GET HERE EASILY FROM ROUTES 1, 206 & 95 * AMPLE PARKING 


AVAILABLE FOR PRIVATE PARTIES & OUR AWARD-WINNING CATERING 


Delivering amazingly delicious food & service that doesn’t miss. 
609-896-5995 © 2667 Main St., Lawrenceville, NJ * chamberswalk.com 


. 


What is The New York Times ge 


_ just what the area ordered.. 
_ could easily become a standard, and a welcome one ...” 
every visit to this 78-seat restaurant has left me exuberant...” 


tting excited about? 


609.921.0500 


19 Chambers St. Princeton 


indian cuisine at its best 


masala grill 


Sahara Restaurant 
Genuine Middle Eastern Food 


Falafel * Hummus « Stuffed 7 
Grape Leaves ¢ Vegetarian Platters #7 
Meat Kebab « Kibbe ¢ Gyros « Baklava 


Call Ahead For Take Out 
609-921 -8336 * 609-921-3091 (fax) 
We Cater For All Occasions 


M-Th | lam-9:30pm, Fri. & Sat. [| fam-!Opm aw, 
Closed Sun * BYOB geo 

Montgomery Shopping Center ee 

Next to World Class ShopRite 


Wren you think of India. . 
. it conjures images of royalty and legendary aoe 
lnspinid by the architecture of the royal courts of India. . 
the ownership presents you a restaurant extraordinaire . . 


The Palace of Asia! 
With its ornate dining rooms, embellished with intricate designs, 
‘The Palace of Asia offers an ambiance like never before. 
‘The Palace of Asia offers you the best 
in Fine Dining in the Tri-state area. 


Immerse yourself in the ambiance of rich Indian culture and 
traditions while relishing the finest cuisine developed by owner 


and nationally renowned master chef Sukhev Kabow. 
Indulge yourself at the Palace of Asia 
alas we promise you Nirvana! 
For reservations, please call 609-689-1500. 
Palace of Asia...We surround you in good taste. 


540 Lawrence Square Blvd. South * Lawrenceville 
609-689-1500. * Fax; 609-689-9990 
www. palace-of-asia. com 
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Greater Trenton Symphony Orchestra presents 
New Vear's Eve Concert 


With guest conductor Sabin Pautza 
Pianist Christopher Johnson 
Violinist Herold Klein 


Wednesday, 
December 31, 8:00 pm 


SHOWTIME 
AT THE 
APOLLO FF 


February 27,8pm Auditions - Jan. 9, 6-9 pm 
Call for your audition time now 609.984.8400! 


On a relentless 
search for 
new talent. 


NEW JERSEY SYMPHONY ORCHESTRA presents 


—= The Dvorak Centenary: 
Inspiring America: 


Jan 10, 8pm - Dvorak's American Concerto 
Jan 23, 8 pm - Eroica Trio 


"ON PATRIOTS STAGE" 
The LYaplan Series 


Fabulous Series! All seating 


"on the stage”! 
Jorma 


Mose 


Laurie Hosted by 
Kaukonen Altman Allison Woody 
Jan: 220--Feb. 26 - Apr.15 ...™Men 


atriots Theater & Jack Utsick NE 


presents 
KANSAS 
February 21,8 pm 
Nick Jr. presents january 
Dera The Explorer Live! 16-18 


Gift Certificates available! A perfect Holiday Gift! 


PATRIOTS THEATER 


xtended Holiday Hours: Mo ee ee 
Saturdays 10-2! . , * r 


Box office: 609-984-8400 At the box office M-F, 10-6 
Tickets: 1-800-955-5566 www.thewarmemorial.com 


The War Memorial is owned by the State of New Jersey and operated by the Department of State. 


We're OPEN! 


« ¢ Respite Care 
Princeton Care Center » Hospi Care 
At Princeton Care Center, we provide our residents 
with the highest level of quality care in a manner that 
fosters independence and maximum self-esteem. Our 
dedicated staff of highly trained professionals strives 
to ensure an atmosphere where happiness, security 
and self-respect are the ultimate goals. Unique in our 
family-owned management philosophy, you will al- 
ways receive an instant response from one of us. Our 
focus is on residents and their families with a one-on- 
one immediacy and results-driven philosophy that 
few others can achieve. Perfection of superior care and 
hospitality are our constant goals in the pursuit of... 


The Art of Living Well! 
Please call Patricia Chiorello, Director of 
Admissions at 609-924-9000 ext. 107 
We are newly located on Bunn Drive 
Princeton, New Jersey 
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Reflections On Broadway 2003 


by Simon Saltzman 


t happens at the end of every 
year: we mutter and moan about 
the state of our theater — whether 
it’s worth our time, interest, and 
hard-earned money. We worry 
about whether the theater should or 
should not be more representative, 
responsive, and reflective (any 
more R’s out there?) of the real 
world. Of course 2003 was no ex- 
ception. There was the usual num- 
ber of weak, what-were-they- 
thinking-of plays and musicals 
such as “Six Dance Lessons in Six 
Weeks,” “The Look of Love,” and 
“Laughing Room Only,” now 
mercifully gone and almost forgot- 
ten. Yet I also hear a small voice 
within reminding me how much 
richer I am for having seen such 
plays as “Anna in the Tropics,” 
“The Violet Hour,” “I Am My 
Own Wife,” “Henry IV,” and 
such engaging musical fare as 
“Wicked,” “Avenue Q,” and 
“Caroline, or Change.” 

This last, “Caroline, or 
Change,” at Off-Broadway’s Pub- 
lic Theater, is head and shoulders 
above any other musical in town. It 
is a new, autobiographical, sung- 
through musical with a brilliant li- 
bretto by Tony Kushner (of grow- 
ing “Angels in America” fame). 
Kushner’s story about growing up 
in Louisiana in the mid 1960s, and 
his relationship with the family’s 
black maid, is accompanied by a 
wonderfully eclectic score by 
Jeanine Tesori (“Thoroughly 
Modern Millie”). 

This was surely the year that gay 
sex (“The Boy From Oz,” “Ta- 
boo,” “I Am My Own Wife’), 
puppets having sex (“ Avenue Q”’ ), 
and even gay puppets having sex 
(Paula Vogel’s extraordinarily po- 
etic, but oppressively depressing, 
“The Long Christmas Ride 
Home’”’), distressed the conserva- 
tives among us. It was also the year 
that even the liberals gave thumbs 
down to a number of British im- 


ports. These included the dull 


“Vincent in Brixton” and the 
dopey “The Play What I Wrote”. 

The most recent arrival from the 
UK is William Nicholson’s mem- 
ory play, “The Retreat from Mos- 
cow,” about his parents’ disinte- 
grating marriage, made interesting 
only by the memorable perform- 
ances of Eileen Atkins and John 


Lithgow. 
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Princeton Care Center 
Offering A Complete Continuum of Care: 


Long-Term Care 


Expanded Alzheimer’s & Dementia Care 
Subacute Care 


¢ Rehabilitation Care 


We are proud of our excellence in 


¢ Skilled Nursing Care 

e A Multi-Specialty of Physicians 

® Board-€ ertified Gerontologist 

e Cardiac Recovers 

¢ Physical, Occupational and Speech Therapy 
Chef's Kitchen 
Dietician-Directed Nutritional Planning 
Designer Décor 


Our location has changed 
ommitment continues to 


The Art of Living Well! 


‘Caroline, or Change’: Tonya Pickens and Adri- 
ane Lenox as The Moon in the Tony Kushner mu- 
sical at the Public Theater. 


It has been more than a decade 
since two plays by the same author 
were running simultaneously on 


‘Caroline, or 
Change’ is head 

and shoulders 
above any other mu- 
sical in town. 


Broadway. Richard Greenberg, the 
Princeton alumnus (Class of 1980) 
who garnered a Best Play Tony for 
“Take Me Out,” delivered another 
fine play, “The Violet Hour” (re- 
cently closed), about the relativity 
of time, the choices we make, and 


The Bog 
Restaurant & Pub 


Call Colleen Suozzo 
about hosting 
your next event! 


GOLF°-CLUB 


49 Southfield Road, West Windsor, NJ 


Annual Memberships Available 
¢ Unlimited Green Fees 

* Member Events 

* Preferred Tee Times 

* Weekday & Weekend Plans Offered 


Open to the Public 

* Private Club Atmosphere 

* Tee Times 7 Days in Advance 
* Twilight Specials 

* Senior & Junior Rates 


CRANBURY ap Maraxed by Billy Casper 


Golf Management, Inc. 


their consequences. This produc- 
tion from the Manhattan Theater 
Club was their first at their new 
home, the elegantly restored Bilt- 
more Theater. 

Speaking of opening new thea- 
ters, Cuban-American playwright 
Nilo Cruz’s passionate and lyrical 
‘Anna in the Tropics,” winner of 
this year’s Pulitzer Prize for drama, 
now playing on Broadway, opened 
the handsome Roger Berlind Thea- 
ter at Princeton’s McCarter Thea- 
ter Center. Berlind is also producer 
of “Anna’s” Broadway produc- 


tion. McCarter has previously pro- 
duced new plays by both the tal- 
ented Greenberg and Cruz. 

It doesn’t happen very often that 
a playwright gets to see his very 
first play produced on Broadway. 
It was a pity that there wasn’t more 


Perfect for Your 
Next Outing! 


www.cranburygolf.com 
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‘Wicked’: /dina Men- 
Zel, left, as the bad, 
and Kristin Cheno- 
weth as the good, in 
the new hit musical 
at the Gershwin. 212- 
307-4100. 
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public support last spring for Mat- 
thew Barber’s charming adapta- 
tion of Elizabeth Von Arnim’s 
1922 novel “Enchanted April.” 
Nowadays it is more likely that a 
new play will transfer to a Broad- 
way theater only after it has proved 
itself Off-Broadway. This is the 
case with two well-received, one- 
person plays: William Gibson’s 
“Golda’s Balcony,” in which 
Tovah Feldshuh gives an impres- 
sive portrayal of the late Israeli 
Prime Minister, and Doug 
Wright’s “I Am My Own Wife,” 
in which Jefferson Mays stun- 
ningly transforms himself to play 
the German transvestite spy Char- 
lotte von Mahlsdorf. 

Although one-person plays have 
a low overhead, it didn’t seem to 
help Ellen Burstyn’s sweet show- 
case, “The Oldest Living Confed- 
erate Widow Tells All,” stay open 
past its first night (I liked it). An- 
other play that has the potential for 
a Broadway transfer is Amy 
Freed’s “The Beard of Avon,” a 
riotous yet scholarly farce about 
the true authorship of Will Shake- 
speare’s canon. 

Don’t complain about having 
too many revivals of great plays 
and musicals. As we get older, it’s 
good to remember that new gen- 
erations should not be deprived of 
the best in dramatic literature. We 
can generally depend upon the 
Roundabout Theater for a fine re- 
vival of a Pinter play. Director 
David Jones used a light touch with 
“The Caretaker,” which has ster- 
ling performances by Patrick Ste- 
wart, Kyle MacLachlan, and Ai- 
dan Gillen. And it’s worth the price 
of admission just to see Margo 
Martindale, as Big Mama, and Ned 
Beatty, as Big Daddy, in “ A Cat on 
a Hot Tin Roof” (and at least 
Ashley Judd and Jason Patric are 
easy on the eyes). 

Broadway gave a warm wel- 
come to gussied up 1983’s “Little 
Shop of Horrors” and streamlined 
version of 1953’s “Wonderful 
Town.” You could pray for a mir- 
acle that the extraordinary Lincoln 
Center production of Shake- 
speare’s “Henry IV Parts | & 2" 
(with Kevin Kline giving the per- 
formance of his career as Falstaff), 
is extended past its announced 
closing on January 18. 

Many people still believe that 
what Broadway does best is sing 
and dance. If that’s the case, you 
might consider “Never Gonna 
Dance,” a new musical based on 
the 1936 Astaire/Rogers movie, 
“Swingtime,” with old songs by 
Jerome Kern and new choreogra- 
phy by Jerry Mitchell. However, 
you’re never gonna see a more 
magical musical than this season’s 
brand-new “Wicked,” a treat for 
the whole family. 


‘Wicked’ 


H... you heard that some- 
where beyond the rainbow is the 
dark side of Oz, where witches are 
not easily defined as either good or 
bad, where beauty can be skin deep 
as well as green, but mostly where 
all the background is prepared for 
Dorothy’s visit. It is all within Gre- 
gory Maguire’s novel “Wicked: 
The Life and Times of the Wicked 
Witch of the West,” a cleverly 
conceived (I am told) prequel to 
Frank L. Baum’s beloved chil- 
dren’s classic “The Wonderful 
Wizard of Oz,” which, of course, 
led to the film “The Wizard of 
GE... 

In the sumptuous and ambitious 
new $14 million musical 
“Wicked,” based on Maguire’s 
novel, there is only a respectful, 
but amusing, nod to Baum’s hero- 
ine Dorothy, the Tin Woodman, 
the Scarecrow, and the Cowardly 
Lion. But the musical collabora- 
tors, Stephen Schwartz (music and 
lyrics), Winnie Holzman (book) 
and supported by Joe Mantello’s 
amazing direction, have accom- 
plished much more than a respect- 
able job in re-envisioning this 
darker Oz for the stage. They have 
created Oz not only as a land where 
monkeys and witches fly and mak- 
ing magic is almost commonplace, 
but also as a place where the fan- 
tastical is corruptible. 

If that sounds a little heavy go- 
ing for a musical that clearly will 
attract children as well as adults, it 
is, at times. Not having read the 
novel, I can’t attest to whether the 
musical copies the same satirical 
thrust of the novel, but I would 
wager that the campy tone that 
buoys the text when it gets a bit too 
moralizing is probably unique to 
the musical. What is also genu- 


inely unique to this musical is the 
pairing of Kristin Chenoweth, who 
plays Glinda nee Galinda, the good 
witch, and Idina Menzel, who 
plays the wicked witch Elphaba. 
These two extraordinary musical 
theater talents get equal opportuni- 
ties to create performance magic. 

Petite and luminous, blonde and 
lovely, Chenoweth has not only a 
coloratura to die for but nails every 
laugh as the enchantingly self-adu- 
lating Glinda. Green-skinned 
Menzel sets the stage ablaze with 
her belting soprano and riveting 
portrayal of the unjustly maligned 
Elphaba. 

While both Glinda and Elphaba, 
seen as friends since childhood, 
have their individual personality 
flaws, rivalry and conflicted alli- 
ances, they are joined in a sister- 
hood that ultimately triumphs. One 
scene in which Glinda, who is still 
learning to use her wand, tries 
wholeheartedly to turn Elphaba 
into someone pretty and “Popu- 
lar’ (one of the best songs in the 
show) is a howl and one of the 
show’s many highlights. 

For savvy adults and mature 
children, the musical, told in flash- 
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| Eat-In or Take-Out 


Chinese Food to Take Out 
A Family-owned business for 20 years. 
Food cooked in 100% vegetable oil. 


May not be combined 
with menu specials 
\- Fb. Must present 

coupon for discount, 


Phone: 609-799-9891 * Fax: 609-799-8228 
31 Station Drive, Princeton Jct., N.J. 08550 (at the end of Washington Road) 
Hours: Mon.-Thurs: 11AM to 10PM « Fri. & Sat: 114M to 11PM + Sunday: 12 Noon to 10PM 


Minimum: $10 
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Plainsboro, Cranbury 


(— 
\7 


==X i 


whiter 
righter 


Call today! 


Available at the Office of 
Melvin S. Babad, D.M.D. 


Call today for a consultation 


609-396-9491 


1941 South Broad Street, Hamilton, NJ 


ignite the white’ 


Be 8 DENTAL 


whiten your teeth in about an hour! 


take your first Step to feeling good, looking great and 
making a memorable impression every time you smile. You owe it 
to yourself! Find out more about Zoom! in-office tooth whitening. 


Fellow of the American Society for Dental Aesthetics 


Mabie 
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LESSONS 


¢ guitar ¢ piano « flute « clarinet 
¢ trumpet ¢ sax ¢ drums ¢ voice 


Sign Up Today! 


Lessons Only 
609-897-0032 
PRINCETON JCT 


609-924-8282 
PRINCETON 


609-448-7170 
HIGHTSTOWN 


609-387-9631 
BURLINGTON 
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Rejuvenate Your Skin with % 


at 


The Aesthetics Center @ 


Princeton Dermatology Associates 


with Licensed Aestheticians 


Kristen Mohr & Yazmin Perez 
Call 609-683-4999 
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Customized Facials © Chemical Peels 
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301 North Harrison Street, Suite LE ¢ Princeton, 
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The perfect 
last minute 
gift that 
looks like 
you planned 
ahead! 


Need a special] gift in a 
hurry? Relax. We can 
transform that special 
photo, poster, or even a 
newspaper clipping into 


a special gift that will 


be cherished for years. 
Often we can frame 
items on the same day! 
So whether you need a 
special gift in a hurry, 
or have more time, 
since you actually did 
plan ahead, come to 


frame & framers. 


frames & framers” 


500 mercer mall route one 609 452.1091 
open till 8:00PM Wednesday, Thursday and Friday 


ELECTROLYSIS 


PERMANENT Hair REMOVAL 


BY JUNE SWEENEY CPE 
Call for an appointment 609-520-9632 


* Most Technologically Advanced Equipment 

* Individual, sterilized disposable probes 

+ Physicians method of sterilization 

++ FREE private consultation 

*- Servicing both men and women 
Conveniently located off Rt. I in the 

West Windsor/Princeton area at 12 Roszel Road 


a 00 OFF 48x service 
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‘inc. Novato, CA. All rights Reserved. 
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unique Birkenstock features to keep you comfortable year ‘round. 


© 2003 Birkenstock 
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back from the point where the farm 
house lands on and kills Alphaba’s 
sister witch Nessarose, unfolds 
with large dollops of humor 
dropped into Glinda’s retelling of 
Alphaba’s journey to this point. 
The journey reveals Glinda as not 
quite as good as she could be, and 
Elphaba, as an outcast and animal 
activist who is soon embittered 
when her idealism is denounced in 
a land ruled by political correct- 
ness, racism, and a corrupt govern- 
ment. 

“Wicked” weaves just enough 
thematic elements from the more 
familiar ““Oz” stories into the text 
to keep the faithful happy and the 
uninitiated curious and attentive. 
Although the plot is dense with 
convoluted twists and turns (not- 
withstanding the comforting, al- 
though brief, appearance of the 
yellow brick road), it is also wry 
and intelligent enough to with- 
stand scrutiny. For many of us, just 
finding out why the wicked witch 
is green, how the monkeys got to 


fly, and what made Elphaba 


wicked is worth the steep price of 
admission. 

There are many worthy support- 
ing roles. Carole Shelley is terrific 


‘ as Madame Morrible, the duplici- 


tous head mistress at the school for 
sorcery that Glinda attends and 
where she first meets Elphaba. 


' Sent there initially by her unloving 


parents to watch over her crippled 
sister Nessarose (Michelle Fed- 
erer), Elphaba becomes Glinda’s 
roommate and lifelong friend. 
The school boasts a goat-profes- 
sor who is soon victimized (ten- 


- derly portrayed by William You- 


man). Then there is a Prince Fiyero 
(played with charm to spare by 
Norbert Leo Butz), who is loved by 
both Glinda and Elphaba; an en- 
gaging Munchkin (Christopher 
Fitzgerald), and, of course, the 
most endearing and expectedly in- 
effectual Wizard of Oz, played 
with consummate panache by Joel 
Grey. Grey gets to perform a 


From ’30s Screen to ’03 Stage: Noah Racey, 
left, as Lucky Garnett and Nancy Lemenager as 
Penny Carroll in ‘Never Gonna Dance.’ 
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lovely song and dance number 
called ““A Sentimental Man,” that 
smacks of “Mr. Cellophane” 
(from “Chicago” ), but he’s a 
charmer and it works. 

Schwartz’ rich and possibly too 
vibrant score contains songs that 
will please upon first hearing, but 
also reflects the fury of contempo- 
rary theater compositions that rely 
more on exclamatory sound than 
on melodic sincerity. The produc- 
tion, under Mantella’s direction, is 
an eye-filling spectacle of imagi- 
native effects, including a huge 
smoke-exhaling dragon, flying 
monkeys, witches, and soaring 
scenery by set designer Eugene 
Lee and Paul Rubin/ZFX, for the 
flying sequences. Now if you only 
had a magic wand to get you seats. 
tok — Simon Saltzman 

Wicked, Gershwin Theater, 222 
West SIst Street, New York. $40 
to $100. Ticketmaster 800-755- 
4000 or 212-307-4100. 


On Broadway 


The key: **** Don’t miss; 
*&k*k* You won't feel cheated; 
*&* Maybe you should have 
stayed home; * Don’t blame us. 


Aida * Palace, Broadway & 47, 
212-307-4747. 


Anna in the Tropics *** 
Royale, 242 West 45. From 
McCarter, Nilo Cruz drama di- 
rected by Emily Mann. 


Avenue Q ** * * Golden, 252 
West 45. New musical moves up 
from Off-Broadway. 

Beauty and the Beast, Lunt- 
Fontanne, Broadway & 46. Ticket- 
master. 


Cabaret *** Studio 54, 254 
West 54. Ends January 4. 


Cat on a Hot Tin Roof ** 
Music Box, 239 West 45. Stars 
Ashley Judd, Jason Patric, Ned 
Beatty. 


Chicago **** Ambassador, 
219 West 49. 


Circus Oz, New Victory Thea- 
ter, 209 West 42. Family show 
from Melbourne, Australia. 


42nd Street * * * * Ford Cen- 
ter, 213 West 42. 


Golda’s Balcony *** Helen 
Hayes, 240 West 44. Tovah Feld- 
shuh. 


Gypsy ** Shubert, 225 West 
44. Stars Bernadette Peters. 


Hairspray *** Nei! Simon, 
250 West 52. Ticketmaster. Win- 
ner of eight Tony Awards includ- 
ing Best Musical, best actress and 
actor, and best director. 


Henry IV, Vivian Beaumont, 
150 West-65. Billy Crudup, Ethan 
Hawke, Kevin Kline, Audra 
McDonald. To January 18. 


I Am My Own Wife * * x Ly- 
ceum Theater, 149 West 45. Jeffer- 
son Mays in new play by Doug 
Wright. 

Little Shop of Horrors *** 
Virginia, 245 West 52. 

Mama Mia! * * * Winter Gar- 
den, 1634 Broadway. The Abba hit 
musical. 

Movin’ Out *** Richard 
Rodgers, 226 West 46, 212-307- 
4100. Tony winner for Twyla 
Tharp and Billy Joel. 

Never Gonna Dance ** 
Broadhurst, 235 West 44. New 
Jerome Kern musical. 

Nine *%*«%*, Eugene O'Neill, 
230 West 49. 2003 Tony winner 
with Eartha Kitt. 

Radio City Christmas Spec- 
tacular, Radio City Music Hall, 


Tired of the Same Old Kitchen? 


waa Classic Kitchen & Bath can customize your kitchen 
in your own unique style at an affordable price. Our 
expert craftsmen will assist you in designing your 


dream kitchen. 


Residential & Commercial 
Authorized Dealer of Corian® 
& Certified Fabricators 


Visit our showroom in Crosswicks — 


just look for the Red Barn 


CLASSIC KITCHEN & BATH 
ordentown-Crosswicks Road, Crosswicks, NJ 
609-298-8198 © www.lncustom.com 
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‘Caretaker’: Patrick 
Stewart stars in 
Roundabout Theatre 
Company production. 


Sixth Avenue and 50th. Ticket hot- 
line 212-307-1000. To January 4. 
Rent ** * * Nederlander, 208 
West 41. Ticketmaster. By 
Jonathan Larson. 


Taboo * * Plymouth, 236 West 
45. Stars Boy George. 


Take Me Out k*** Walter 
Kerr, 219 West 48. Tony winner, 
best play award for Richard Green- 
berg. To January 4. 

The Boy From Oz ** Impe- 


rial, 249 West 45. Stars Hugh Jack- 
man. 


The Caretaker *** Ameri- 
can Airlines, 227 West 42. Harold 
Pinter revival stars Patrick Ste- 
wart. To January 4. 


The Lion King **** New 
Amsterdam, Broadway & 42, 212- 
307-4747. 

The Phantom of the Opera 
wk & Majestic, 247 West 44. 


‘The Producers **** St. 
James, 246 West 44. Winner of 12 
Tonys. Pricey premium tickets: 
212-563-2929. Matthew 
Broderick and Nathan Lane return. 

The Retreat from Moscow 
** Booth, 222 West 45. Eileen 
Atkins and John Lithgow. 

Thoroughly Modern Millie 


** Marquis, Broadway & 46. 
Ticketmaster. 


Urinetown *x** Henry 
Miller, 124 West 43. Ends January 
18. 


Wicked *** Gershwin, 222 
West 51. Ticketmaster. 


Wonderful Town, 
Hirschfeld, 302 West 45. 


A Stoop on Orchard Street, 
Mazer, 197 East Broadway, 866- 
468-7619. 

Addicted, Zipper, 336 West 37. 

Aunt Dan and Lemon, Theatre 
Row, 410 West 42. By Wallace 
~ Shawn. 


Beckett/Albee ** Century, 
111 East 15. Marian Seldes and 
Brian Murray. To January 4. 


Blue Man Group **** As- 
tor Place, 434 Lafayette, 212-254- 
4370. 


Bright Ideas, MCC Theater, 
136 East 13 Street. 212-279-4200. 
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Carnival Knowledge 
SoHo Playhouse, 15 Vandam. 


Caroline, or Change k**** 
Public Theater, 425 Lafayette. 
Tony Kushner musical. To Febru- 
ary |. 

De La Guarda * Dary! Roth, 
20 Union Square East. Extended. 

Dinner with Demons, Second 
Stage, 307 West 43. 
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Duet, Greenwich Street Thea- 
ter, 547 Greenwich. Bernhardt and 
Duse drama. 

Forbidden Broadway, 
Douglas Fairbanks, 432 West 42. 

Frame 312, Atlantic, 336 West 
20. 

I Love You, You’re Perfect, 
Now Change **, Westside, 407 
West 43. 

Iron, City Center II, 131 West 
aa 


-Lypsinka!, Minetta Lane, 18 
Minetta Lane, 212-420-8000. 


Matt & Ben, P.S. 122, 150 First 


_Avenue. 


Menopause, the Musical, Play- 
house 91, 316 East 91, 212-831- 
2000. 

Nobody Don’t Like Yogi, 
Lamb’s, 130 West 44. With Ben 
Gazzara. 

Nothing But the Truth, Mitzi 
Newhouse, 150 West 65 Street. To 
January 18. 

Our Sinatra, Birdland, 315 
West 44. 

Private Jokes, Public Places, 
Center for Architecture, 536 
LaGuardia Place, West 3 Street. 
By Oren Safdie. 

Rose’s Dilemma, City Center I, 
131 West 55. By Neil Simon. 


Stomp **** Orpheum, Sec- 
ond Avenue at 8. Ticketmaster. 

The Cook, Intar 53 Theater, 508 
West 53. 


The Donkey Show, Club El! 
Flamingo, 547 West 21. Disco hit. 


The Exonerated, 45 Bleeker. 
Ticketmaster. 2003 Drama Desk 
Award. 

The Last Letter, Lortel, 121 
Christopher. 

The Musical of Musicals, 
Theater at St. Peter’s, Lexington at 
54. 


Become A Pilot In 2004! 
Introductory Flying Lesson 


S49 & Up 


www.princetonairport.com 


Princeton Airport 
41 Airpark Rd. (Off Rt. 206), Princeton, NJ 


Gift Certificates 
Available Online. 


609-921-3100 


Open Every Day From 8:00am til 6:00pm 


The Regard Evening, Signa- 
ture Theater at Peter Norton Space, 
555 West 42. Bill Irwin. 


The Story, Public, 425 La- 
fayette. 


The Thing About Men ** 
Promenade, 2162 Broadway at 76. 
New musical comedy. 

Tony n’ Tina’s Wedding 
kkk St. Luke’s Church, 308 
West 46. 

Trumbo, Westside, 407 West 
43. “Red, White & Blacklisted.” 


— Simon Saltzman 


Ticket Numbers 


Unless otherwise noted, all. 


Broadway and Off-Broadway res- 
ervations can be made through 
Tele-Charge at 800-432-7250 or 
212-239-6200. a 
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Your Italian Specialist! 
(Parliamo Italiano) 


From Sicily to the top of the Boot 
IT can plan your 
Italian Vacation 


We offer the 
Best prices and 
Best Accommodations 
with an intimate 
Knowledge of all 
Parts of Italy 


Call 
(609) 921-6300 


IT Travel 
] Airport Place 
(Rt. 206 North) 
Princeton NJ 
08540 


ittravelnj.com 
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Yes! You can still get a GREAT “S—) | 
cup of coffee for 10¢/cup I 
We roast the finest Columbian blends ; 
Starbuck's available * Gourmet flavors 

25 years experience ¢ Free delivery ‘ , 

We carry everything the wholesale club does 
800-698-6656 * 215-943-5977 i 

Nor thE t” www.nebev.com i 
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PURVEYOR OF ISLAND LIFESTYLES. 
LIFE IS ONE LONG WEEKEND. 


MENS & WOMENS 


SUMMER 
WINTER 


CRUISE WEAR 
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Fine Quality Home Furnishings at Substantial Savings 


UPHOLSTERY 


SALE! 


The Whole Month of January 


Gift Certificates Available 
Dining Room, Bedroom, Occasional 
Custom Made Upholstery * Accessories * Leather Furniture 
Prints * Spring Air Bedding 
HUNDREDS OF MANUFACTURERS 
4621 Route 27, Kingston, NJ 


609-924-0147 


www.riderfurniture.com 
[€] Mon-Fri 10-6, Thurs. 10-8 pm ¢ Sat. 10-5 pm, Sun. 12-4 
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TOGETHER 


THE JOY OF FAMILY MUSIC™ 


Music Classes for Newborns—Age 4 
and their parents or caregivers 


reter Now for the 
witer Se<ccwn 


Nine locations in the 
greater Princeton area 


(609) 924-7801 x334 
www.musictogether.com | 


Coming Home to New Hope 


e’ve all come out as 
winners with the recent rediscov- 
ery of regional Impressionist and 
modernist “schools” of artists. 
Since the turn of the new millen- 
nium, our area has hosted an im- 
pressive string of exhibitions that 
have introduced us to the often- 
spectacular artwork and equally 
fascinating histories of some of its 
significant artist colonies and 
groups. Among these shows are 
the notable “The Fascination of 
Sun and Shore” and “Up the 
River,” both at the Gallery at Bris- 
tol-Myers Squibb, and, at the 
James A. Michener Art Museum, 
“The Philadelphia Ten” and 
“Earth, River and Light” (accom- 
panied by a seminal catalog on 
Pennsylvania Impressionism). 
Taken together, both catalogs and 
shows offered enticing introduc- 
tions to our early 20th-century art- 
ist communities in New Hope, 
Philadelphia, greater Bucks 
County, and along the New Jersey 
shore. : 

These days, Impressionism re- 
mains one of the most popular 
painting styles among both collec- 
tors and the general public. The 


. vibrant colors, diverse styles, and 


Only A Dentist Can 
Get Your Teeth 
Their Whitest! 


For details 
of services, 
appointments & 
directions 
visit our website at: 
NJfamilydentist.com 
or call today! 


Zoom One Hour Office Bleach 
Drs. Marjan Habibian & Nadeem Haseeb 
NJFamilyDentist.com 
Plainsboro 609-799-5577 * West Windsor 609-7 16-7600 


luminous beauty now associated 
with Impressionism are so familiar 
to us that it’s easy to forget that 
Impressionism had a controversial, 
often acrimonious, and very pas- 
sionate birth in Paris. Independent- 
thinking artists rebelled against the 
mannerist art traditions and con- 
strained styles of the art academies 
of the 19th century. They wanted 
to breathe some life into their art, 
and so they brought their easels out 
of doors, attempting to capture 
with pure paint and short strokes 
the immediacy of the world around 
them. The art world was horrified. 


Still, by the late 1870s and early 
1880s, adventurous American art- 
ists arrived in France every week 
to learn about and view this new art 
form, often going on to study in 
near-by artist colonies like the one 
near Monet’s home in Giverny. 
By the turn of the last century, 
many of these adventurers had re- 
turned to the States. Locations like 
New Hope and the Jersey shore, 
were attractive to these artists both 
for their abundant natural beauty 
— essential for artists committed 


The reputation of 
the New Hope Cir- 
cle and Pennsylva- 
nia Impressionists 
has re-emerged in 
recent years. 


to painting en plein air — as well 
as for their proximity to New York 
City and, perhaps more impor- 
tantly, to Philadelphia. 


y > er New York City was 
already the mecca for art and artists 
that it remains today, Philadelphia 
at that time was the unquestioned 
center of American art education, 
with the prestigious Pennsylvania 
Academy of Fine Art (PAFA) at 
the center of activity. By the early 
1890s, the city had become a mag- 
net for American Impressionists 
looking for teaching positions. 
Thanks in no small part to Harrison 
Morris, a PAFA administrator with 
progressive taste, avant-garde art- 
ists, trained in the French Impres- 
sionist style, were soon teaching at 


WINDSOR MOVING 
necromancer encanta meen at a 


“82 STORAGE Co. INC. 


We Can Handle All Your Moving Needs 


* Professional Service from Start to Finish 


* Residential & Commercial 
Relocations 

* Local & Long Distance 

* Professional Packaging 

* Prompt, Reliable Service 

* Low Rates ~ Free Estimates 


a 


24 Hours a Day, 7 Days a Week 
2 Brickyard Rd. * Cranbury, NJ 08512 


‘The Mill’: Walter 
Emerson Baum’s 
1929 oil on canvas is 
emblematic of the 
New Hope Impres- 
sionist School. 


PAFA. Among these teachers were 
the well-known Boston artists 
Robert Vonnoh, Joseph de Camp, 
and Julian Alden Weir. 

Daniel Garber, Edward Red- 
field, and Walter Lathrop, all key 
founding members of the New 
Hope Circle of artists, all studied at 
PAFA during this time. Lathrop, 
the first of the group to settle in the 
New Hope area, was instrumental 


in encouraging other artists to fol- 


low suit. 

New Hope, today, maintains 
much of the charm and natural 
beauty that first attracted these art- 
ists to the area. And, as the reputa- 
tion of the New Hope Circle and 
Pennsylvania Impressionists has 
re-emerged in recent years, it has 
begun to attract new galleries that 
specialize in the works of these 
artists, both in town and across the 
river in Lambertville. 

‘One of the in-town spaces, the 
Gratz Gallery & Conservation Stu- 
dio on Bridge Street, recently cele- 
brated its third anniversary with a 
show entitled “Pennsylvania 
Painters and the New Hope Cir- 
cle.” Paul Gratz, co-owner with his 
wife, Harriet Gratz, and curator of 
the gallery, has a 25-year history of 
buying and selling Pennsylvania 
and Bucks County art. For Gratz, 
who is also a well-respected art 
conservator and professional gil- 
der, the time was right for opening 
a gallery in town. 

“We've been wanting to bring 
the New Hope artists back to New 
Hope,” he says. “That's why 
we're here. That's why we're so 
excited about supporting the Mich- 
ener Museum's new satellite loca- 
tion next door. I feel as if we're part 
of a renaissance here in New Hope. 
The town will always have its Key 
West flavor, but things are also 
looking up for the artistic and his- 
torical aspects of the town.” 

The Gratz Gallery's Bridge 
Street location bodes well. Stand- 
ing between the New Hope-Ivy- 
land Railroad and the New Hope 
Canal, the light-filled gallery also 
borders on the old Union 
Bag site where the Michener Mu- 
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Hazen Plastic Surgery, PA 


Bucks Art: ‘Winter 
Leribcae, ‘above, ¢ Breast Enlargements, 
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ant, and ‘Still Life, Lifts L Reductions 

Dogwoods’ by Emma °¢ Liposuction 

Sieegdies MacRae, be- © Tummy Tuc ks 

Ow, were featured in é; 

the New Hope Im- ¢ Face Lifts 

pressionist show. eM id-face Rejuvenation 
ERAT MICA TOMAR ° Eye Lifts ) 
seum opened its New Hope satel- x | 
lite in late November. At the same Botox/Collagen 
time, the Gratz Gallery featured an (Dr. Jill Hazen e Skin Care 
impressive inventory of | 8th, 19th, Board Certified . 


and early 20th century oil paintings 
tastefully displayed and well lit. 
The show featured a wealth of 
paintings by artists from the New 
Hope Circle, the Pennsylvania 
Academy of the Fine Arts, and the 
Philadelphia Ten, a loosely de- 
fined group of gifted and enterpris- 
ing women artists of the Philadel- 
phia area who successfully exhib- 
ited together for almost 30 years. 
The gallery included a few more 
modernist works in its smaller up- 
stairs gallery, along with works by 
area artists Joseph Crilley and Jan 
Lipes who are among the few con- 
temporary artists the gallery repre- 
sents. The quality of works show- 
cased in “Pennsylvania Painters 
and the New Hope Circle” was 
impressive — clearly museum 
quality — as was the pricing. Tiny 
red “SOLD” dots on most of the 
works’ wall labels indicated that 
collectors from the area have al- 
ready discovered Gratz Gallery. 
Gratz has been a painting con- 
servator and gilder for 25 years. 
His work over the years on prestig- 
ious public and private collections, 
including those of the New Jersey 
State Museum, Morven, Drumth- 
wacket, and the Historical Society 
of Pennsylvania, and even the New 
Jersey State House’s portrait col- 
lection, has helped him to continu- 
ously refine both his craft and his 
eye. He is currently working on 
Princeton University’s extensive 
portrait collection. “It’s amazing,” 
he says, “they must have at least 
500 portraits in their collection.” 
The establishment of the Gratz 
Gallery was family decision, and 
has become very much a family 
affair. Harriet Gratz left her posi- 
tion as the director of advertising 
for the Journal Register Company 
in order to support the gallery as 
chief advertising executive, busi- 
ness administrator, and book 
keeper. “She’s really organized, 
plus she’s the real extrovert in the 
family, the one with the real people 
skills,” Gratz says. “I couldn’t do 
this without her.” The couple’s 
eight-year-old daughter, Maggie, 
is rumored to share her mother’s 
people skills and organizational 
abilities. In addition to curating 
and running the gallery, Gratz con- 
tinues to offer fine art conservation 
services and custom framing. 


PR more paintings by artists affiliated ents that blossomed in our own Nisin 

orn in Worcester, Mont- with PAFA. In the early years his backyard. . ; 
gomery prod Gratz ip toa skill as a conservator, and the sure, Gratz Gallery & Conserva- La Stone Therapy 
siblings (including a twin sist artistic eye he had developed, oc- tion Studio, 30 West Bridge Laser Hair Removal 


were raised in Norristown and 
King of Prussia by their father, vice 
president of Pactra Chemical Paint 
Company, and mother, a nurse. 
Gratz was still in high school when 
he determined that he wanted to be 
a conservator. “I had a friend 
whose older brother did conserva- 
tion. I’d hang out in his studio to 
watch him work every chance I 
had. It wasn’t too long before I 
realized that I’d found something 
that I really, really loved to do: 


preserving beautiful things for fu- 


ture generations,” he says. 
Soon he was apprenticing with 


his friend’s brother. This would be 
the first of several long-term ap- 
prenticeships which were to form 
the basis of Gratz’s hands-on edu- 
cation in both conservation and 
gilding. He spent years studying 
gilding techniques with William 
Michael Leech III. He took some 
classes at Temple University. A 
suggestion by one of his mentors 
— that he study in-painting and 
other specialized painting tech- 
niques with Joseph Amorotico — 
iead to studies at the Pennsylvania 
Academy of Fine Arts. Gratz, a 
passionate advocate for fine art 
conservation, says he is “continu- 
ally taking classes in new painting 
approaches, or the latest in tech- 
niques for cleaning paintings.” 

“The first painting I ever bought 
was by Walter Baum,” says Gratz. 
“T bought it at an auction at a fire- 
house. It was a painting of Main 
Street in Appleboxville, Pennsyl- 
vania, where the street brought you 
right into the painting.” To this day 
Baum’s lyrical works hold a spe- 
cial place for Gratz in the pantheon 
of regional painters. 

Soon Gratz was searching out 


casionally helped him find local 
treasures hidden under layers of 
grime. As his knowledge about the 
painters grew, so did his desire to 
purchase better and better works. 

“After a while I needed to sell 
some pieces to buy a better paint- 
ing,” says Gratz. And from this 
experience his third career — as art 
collector and art dealer — was 
born. Many of the works that he 
displays, and offers for sale, come 
from his private collection. 

Gratz is elated about the re- 
newed interest in the New Hope 
Circle, PAFA, and other regional 


artists. “It’s great, after all this 
time, to see how well received 
these artists are,”’ he says. ““When 
I started collecting, I couldn’t find 
anything about the artists. It’s good 
to see these guys get their day.” On 
Saturday, January 10, the gallery 
opens a month-long show of new 
work by Jan Lipes. 

Meanwhile, the brand-new 
Michener Museum, New Hope, is 
celebrating with an inaugural exhi- 
bition “Coming Home: Impres- 
sionism and Modernism in the 
New Hope Arts Community,” on 
view through Wednesday, April 
21. The show features major works 
by Edward Redfield, William 
Lathrop, Daniel Garber, Walter 
Schofield, George Sotter, Robert 
Spencer, Fern Coppedge, Charles 
Rosen, Harry Leith-Ross, C.F. 
Ramsey, Charles Evans, R.A.D. 
Miller, Lloyd Ney, and others. 

So spend some time in historic 
New Hope. Walk where these art- 
ists walked, enjoy the same views, 
then stop by Gratz Gallery and the 
new Michener Art Museum to en- 
joy the warming talent of these 
wonderful American artists, tal- 


Street, New Hope, 215-862-4300. 
Open Wednesday to Saturday, 10 
a.m. to 6 p.m.; Sunday, noon to 6 
p.m. Www.gratzgallery.com. 


The James A. Michener Art 
Museum, New Hope, Union 
Square complex, Bridge Street, 
New Hope, 215-340-9800. www.- 
michenerartmuseum.org. Winter 
hours (January 2 to March 29): 
Thursday | 1 a.m. to 5 p.m.; Friday 
and Saturday 11 a.m. to7 p.m.; and 
Sunday noon to 5 p.m. New Hope 
admission $4.95; discounts for stu- 
dents, seniors, and children. 
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Reconstructive Surgery Skin Care Center 


311 Commons Way, Princeton, NJ 08540 
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Serving Princeton Area Since 1995 


JUNCTION 
BARBER SHOP 


33 Hightstown Rd., Princeton Jct. 
ELLSWORTH’S CENTER (Near Train Station) 


609-799-8554 


Hrs: Tues - Fri: 10am - 5:45pm ¢ Sat: 8:30am - 2:30pm 
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European Facials 


Manicure & Pedicure 


Your hair should have ATTITUDE 


Not your salon. 


ANOTHER 
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924-7733 


362 Nassau Street *® Princeton 


Free Parking 
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SNORING? 


Snoring is no longer a laughing matter. 
It can be a symptom of Obstructive Sleep 
Apnea (OSA), which can have major 
health implications, including: 


* Hypertension (High Blood Pressure) 
¢ Heart Problems ¢ Stroke 


Are you CPAP intolerant 
or unhappy with your CPAP? Oral 
Appliance Therapy may be a viable 
alternative for both OSA and snoring 


For additional information or consultation call: 


® 


Central New Jersey 
Dental Sleep Center 


Gary S. Klein, D.M.D. 
609-586-6688 


3705 Quakerbridge Rd., Suite 203, Hamilton 


Princeton Montessori School 


Infant through Eighth Grade 
confidence « respect = skills for life 


Come Experience it for Yourself 


OPEN HOUSE 


Sunday, January 11 - 1:00 pm 
Thursday, January 15 - 9:00 am 


Presentation begins promptly 


Nancy McCormick RAMBUSCH SCHOLARSHIPS 
Two academic scholarships for new students entering 4th, Sth or 6th grade 


Please RSVP + 609-924-4594, ext. 245 + 487 Cherry Valley Road, Princeton 


www.princetonmontessori.org 
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Saturday 


January 3 
Folk Music 


Saul Broudy, Mine Street Cof- 


feehouse, First Reformed 


Church, 9 Bayard Street, New 


Brunswick, 732-545-1005. 


Singer-songwriter. $5. 8:30 p.m. 


World Music 


Enchanted Evening, Princeton 
Center for Yoga & Health, 50 
Vreeland Drive, Suite 506, Skill- 
man, 609-924-7294. North In- 


dian light classical music pre- 


sented by Deepak Kumar on vo- 


cals, harmonium, and guitar; 


Naren Budhakar on tabla. $15. 8 


p.m. 


Art 


Deborah Maher, Peggy Lewis 
Gallery, Lambertville Public Li- 


brary, 6 Lily Street, Lam- 
bertville. “Women and Their 
Pets” features watercolors, 


painted lamp shades, and hats 
created by Deborah Maher of Ti- 


tusville. A professional opera 
singer, she teaches music, 


DON’T WAIT TO LOSE WEIGHT ... 


Shed Those Unwanted Holiday Pounds! 


Join Us for the New Year! 
Gift Certificates Available 
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‘For You... || For A Friend ... 
| TryitFor |! Try it For 
| 7 Visits |; 7 Visits 
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| | 
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Bonus - Join on the first visit Bonus - join on the first visit 
and receive a discount and receive a discount 


With this coupon. Must be used With this coupon, Must be used 
c New members only consecutively. New members only. 
Please call for appointment. First time | | Please call for appointment First time | 
visitors only. Not valid with other offers, visitors only. Not valid with other offers 
‘* eee teenage ol tiFide ana 


Conveniently located 3 minutes from Train Station & Rt 1 


Ya 
a 


¢ 30 Minute €a>, 


Interval 
Circuit Training 
e Ladies Only 


e Adjustable Machines 
So You Won't Plateau 


¢ Fun Friendly Casual 
Atmosphere 


Also Available 
* Yoga Classes 
¢ Far Infra-Red Sauna 


* Massage Therapy 


33 Princeton-Hightstown Rd (Rt 571 ) ¢ Ellsworths Center « Intersection of 571 & Cranbury Rd 


Princeton Junction ¢ 609-897-0110 


‘Philodendron:’ This 19 by 22-inch pastel by Barbara Harding Seibert is part 
of her ‘Pastels, Plus’ exhibit at the Gourgaud Gallery in Cranbury. Opening re- 
ception Friday, January 2, from 6 to 8 p.m. 609-395-0900. 


voice, and social skills to dis- 
abled young adults. She per- 
forms Rossini’s “Cat’s Duet” at 
the opening. 1 to 4 p.m. 


Gallery open Monday to Thurs- 
day, 1 to 8 p.m.; Friday, 1 to5 
p.m.; and Saturday, 10 a.m. to 5 
p.m. The January 3 opening will 
benefit the Friends of the Lam- 
bertville Public Library. 


Caught in the Net, Off-Broad- 
street Theater, 5 South Green- 
wood Avenue, Hopewell, 609- 
466-2766. Ray Cooney’s mad- 
cap comedy. $24. 8 p.m. 


Rocky Horror Double Feature, 
Somerset County Cultural 
Arts, Brook Arts Center, 10 
Hamilton Street, Bound Brook, 
732-469-7700. Musical directed 
and choreographed by Christo- 
pher Massimine. Audience par- 
ticipation invited. $15. 8 p.m. 


Literati 


Lynnette Khalfani, Barnes & 
Noble, 869 Route 1 South, 
North Brunswick, 732-545-7966. 
Wall Street Journal reporter Lyn- 
nette Khalfani, author of the syn- 
dicated newspaper column “Fi- 
nancially Fit,” launches her new 
book, “Investing in Success: 
How to Conquer 30 Costly Mis- 
takes and Multiply Your Wealth.” 
Free, 2 p.m. 


Events 


Minority Recruitment Job Fair, 
Central Jersey Program of the 
Recruitment of Diverse Educa- 
tors, Hillsborough High School, 
. Representatives from East 
Windsor, Ewing, Franklin Town- 
ship, Hillsborough, Lawrence, 
Montgomery, Princeton, West 
Windsor, and Plainsboro 
schools will be available to dis- 
cuss 2004-2005 anticipated job 
vacancies. Register at 
www.njhire.com. 9 a.m. to 
12:30 p.m. 


Psychotherapy 
& 


Psychopharmacology 


James Borthwick, M.D. 
Announces 
the Opening of His 


Psychiatry Practice 


34 Chambers Street, Suite ? 


Princeton, N.J. 


609-688-9800 
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Hand March 
Re-enactment 


Annual Colonel Hand March to 
Trenton, Lawrence Historical 
Society, Lawrence Township 
Municipal Building, 609-895- 
1728. Historical reenactment, 
led by trustee Bill Agress, be- 
gins at the township municipal 
building and travels along his- 
toric Route 206. Free. 10 a.m. 


History 


Brearley House Tour, Law- 
rence Historical Society, 
Meadow Lane, Lawrenceville, 
609-895-1728. Tour of the re- 
stored 1761 John Brearley 
House, an eight-room Georgian 
style brick farmhouse, are on 
the first Saturday of every 
month. Free. 10 a.m. to noon 


Hot Spots 


Eddie Green Quartet, Candle- 
light Lounge, 24 Passaic 
Street, Trenton, 609-695-9612. 
Jazz. The Eddie Green Quartet 
with Randy Sutin, to 7 p.m. No 
cover. 3 p.m. 


Morrison Poe, Court Tavern, 
124 Church Street, New Bruns- 
wick, 732-545-7265. With Bron- 
son and Diesel Theory. 10 p.m. 


Jen Durkin & the Bomb Squad, 
Havana, 105 South Main Street, 
New Hope, 215-862-9897. The 
New York-based band and win- 
ners of the New Music Award 
who appeared live on ABC-TV 
in November. $7. 10 p.m. 


The Groove Gallery Lounge, 
Sidestage, 449 South Broad 
Street, Trenton, 609-695-8770. 
An eclectic mix of underground 
dance music paired with interac- 
tive art installations, visual pro- 
jections, and performance art. 
Website: www.underground- 
arts.org. 10 p.m. 


“Dedicated to Quality and Service” 
Mon-Wed !10am-8pm * Thur. 1Oam-7pm Fri 
!Q0am-6pm + Sat. Yam-3pm 
Dr. Mary E. Boname $ : Benedict A. Fazio 
Optometric Physician Family Quality Dispensing Optician 
IPA Cert #TO 00637 Eye Care #D 1640 


Eye Wear 


LIC # 0A 5298 


Song and Art: Deborah Maher, at right with llana 
Kruger, will present vocal duets at the January 3 
opening reception for her one-woman art show at 
the Peggy Lewis Gallery in Lambertville. 


Aftershock, Triumph Brewing 
Company, 400 Union Square, 
New Hope, 215-862-8300. 10 
p.m. 


Tania Alexandra Band, Tri- 
umph Brewing Company, 138 
Nassau Street, 609-924-7855. 
10:30 p.m. 


For Families 


Tower Tour, Fonthill Museum, 
East Court Street and Swamp 
Road, Doylestown, 215-348- 
9461. Explore Fonthill, Henry 
Mercer’s castle, from the Crypt 
to the top of the tower. Preregis- 
ter, ext. 10. $7 adult; $2.50 
youth (age 6 to 17). 10:30 and 
11:45 a.m. 


Laser Nutcracker Spectacular, 
New Jersey State Museum 
Planetarium, 205 West State 
Street, Trenton, 609-777-9444. 
Laser lights and 3-D images ac- 
company music from Tchaik- 
ovsky’s classic ballet, plus 
“Frosty the Snowman” and 
“Rudolph, the Red-Nosed Rein- 
deer.” $5. 1 and 3 p.m. 


Washington Crossing State 
Park, Visitor Center Museum, Ti- 
tusville, 609-737-9303. “The 
Second Battle of Trenton,” a talk 
using the letters and diaries of 
those who were there to look at 
the significance of the Second 
Battle of Trenton and the Battle 
of Princeton. Free. 1 p.m. 


Outdoor Action 


After Holidays Walk, Delaware 
& Raritan Canal State Park, 
Washington Crossing State 


GOOD HEALTH 


Spinal 
Check-up 


You care for your teeth, why not your spine? 
The spine is the center of your health. 
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www.drcivinski.com 


Dr. Brian F. Civinski 


Mercer Family Chiropractic | 
.105 Nottingham Wav * Hamilton, NJ 08619 > (609) 631-7200 1} 


FENDI 


The latest Fendi styles are 
available at Montgomery Eye Care 


Park, Route 29, Titusville, 732- 

873-3050. Five-mile walk led by 
a park naturalist. Free with pre- 
registration. 1 p.m. 


Tennis for Singles, Princeton 
Racquet Club, 92 Washington 
Road, West Windsor, 609-799- 
8214. Tennis party with mixed 
doubles and refreshments. $35 
at the door. 7 p.m. 


Sports 


Princeton Hockey, Hobey Baker 
Rink, 609-258-3538. Merrimack, 


Skillman, New Jersey 08558 
www.mecnj.com 


Mon-Tues & Thurs10am-8pm * Wed 10am-7pm 
Fri. 10am-6pm ¢ Sat. 9am-3pm 
Appointments Not Always Necessary 


Montgomery Center near Shoprite * 1325 Route 206 Suite 24 


$9. 7 p.m. 
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Family Owned for Three Generations 


Route 1+ 1/2 mile South of Rt 95/295 
Most Major Credit Cards and Financing Available 
Over 70 Brand Names In Our Showroom 


YG Gy | Lawrenceville, NJ 609-882-1444 
ind 609-883-3063 fax 


www. mrsgs.com 


U.S. 1 


JANUARY 1, 2004 


U.S. 1 ADVERTISING FEATURE 


: & Fit 
sereey What’s New in Health itness 
JANUARY 15, 2004 
8:00 P.M. 1,000 square feet.” He adds, sults is lean muscle. When a 

Curves for Women “Sam Walton brought discount woman loses 20 pounds with us, 
urves for Women® 30 shopping to small town America. itis predominantly body fat. . 
minute fitness and We've brought quality, women’s Strength training ene and in- 
weight-loss centers is fitness.” creases lean tissue while raising 
609.258.5000 The facility is built around a metabolism. The Curves@ work- 


RICHARDSON AUDITORIUM 
in Alexander Hall 
Princeton University 


ANTON BELOV, baritone 
J. J. PENNA, piano 


Schumann: Dichterliebe 
Works of Donizetti, Granados, Tchaikovsky 
Weill & others 


PRINCETON 


Tickets: $33, $26, $20 


_ Students, $2 


UNIVERSITY CONCERTS 2003-2004 


the fastest growing fitness fran- 
chise in the world. On average, a 
new location opens every 18 
hours. Curves locations are now 
found in all 50 states, Canada, 
Mexico, and Spain; having sold 
about 6,000 locations. If you ha- 
ven't heard of it, don’t be sur- 
prised. The program is getting 
such great results that the fran- 
chise does not need to do any na- 
tional advertising. 

Curves is a unique concept in 
the exercise service industry. 
They provide both exercise and 
weight-loss guidance in the same 
location. Company founder Gary 
Heavin says that “before Curves, 
towns with populations of less 
than 50,000 did not have exer- 
cise facilities designed for 
women. Our unique circuit allows 
us to provide a quality facility in 
the smaller population markets. 
Our secret is a breakthrough in 
technology, which allows us to of- 
fer a superior facility in under 


breakthrough in exercise — a 
truly complete workout in just half 
an hour. The Curves circuit is a 
system of exercise that alternates 
hydraulic resistance machines 
with aerobic recovery stations. As 
you move around the circuit, en- 
joying the music and being moti- 
vated by an instructor, you per- 
form both a cardiovascular and 
strength training workout at the 
same time. You end with a 
stretching routine. This 30-minute 
total workout burns as much as 
500 calories. Because you're 
moving fluid rather than weights, 
it's safe for any age or condition. 
Local owner Anjana Dulani 
says, “when you diet alone, 40 
percent of the weight you lose is 
muscle. Muscles are the engines 
of our bodies that require fuel. If 
you drastically lower your body’s 
energy needs each time you diet, 
you will always gain your weight 
back. The key to permanent re- 


out is strength training women 
will do.” 

Curves on-site weight-loss 
guidance program is the first inter- 
national program to blend exer- 
cise and diet. Simply dieting to 
lose weight does not work over 
the long haul. People know that 
you must also exercise for lasting 
results. Curves for Women is the 
first program to meet both these 
needs in the same place for the 
same price. 

“We’re winning the weight-loss 
war,” says Anjana Dulani. “A 30- 
minute total workout, in a female 
friendly environment, complete 
with weight-loss guidance, makes 
health and fitness an achievable 
goal.” For more information con- 
tact Anjana Dulani. 


Curves For Women®, Mont- 
gomery Prof. Center, Rt. 518 W., 
Vreeland Dr., Bidg 30, Unit 107, 
Skillman. 609-430-2388; www.- 
curvesinternational.com. 


Simply dieting to lose weight does not work over the long haul. People 
know you must also exercise for lasting results. Curves blends the two. 
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Montgomery Center, 1325 Rt. 206 « Skillman, NJ 08558 


609-497-9666 


Continued from preceding page 


Sunday 


January 4 
Classical Music 


Marvin Blickenstaff, Steinway 
Society, Jacobs Music, 2540 
Brunswick Pike, Lawrenceville, 


609-434-0222. Steinway Society 
musicale features Marvin Blick- 
enstaff in a program of works by 
Francis Poulenc, Johannes 
Brahms, and Frederic Chopin. 
$15 adult; $8 for students 18 
and under. 4 p.m. 


Art 


Annual Juried Members’ Exhi- 
bition, Montgomery Center for 
the Arts, 124 Montgomery 
Road, Skillman, 609-921-3272. 
Opening reception for the an- 
nual show featuring recent 
works by members of MCA in 
painting, drawing, collage, pho- 


Lawrence Road, Lawrenceville, 
609-882-6491. Sing-along to 
your favorite Christmas Carols 
led by the adult choir. Free. 3 
p.m. 


Hot Spots 


Tom Cohen Trio, Triumph 
Brewing Company, 400 Union 
Square, New Hope, 215-862- 
8300. Afternoon jazz. 1 p.m. 


Laser Nutcracker Spectacular, 
New Jersey State Museum 
Planetarium, 205 West State 
Street, Trenton, 609-777-9444. 
Laser lights and 3-D images ac- 
company music from Tchaik- 
ovsky’s classic ballet, plus 
“Frosty the Snowman” and 
“Rudolph, the Red-Nosed Rein- 
deer.” $5. 1 and 3 p.m. 


Sports 


Trenton Titans, Sovereign 
Bank Arena, 81 Hamilton Ave- 
nue at Route 129, Trenton, 609- 
520-8383. Hockey vs. Reading. 
$9.50 to $23. 3 p.m. 


tography, sculpture, and ceram- 
} ics. Juror is Harry |. Naar, direc- 
; tor of the Rider University Art 


| When You Have Asthma, Rey Five ae 
a Every Breath Matters 


Drama 
If you have asthma, you don’t 


Monday : 


January 5 
Health & Wellness 


Caught in the Net, Off-Broad- 
street Theater, 5 South Green- 
wood Avenue, Hopewell, 609- 


Lifesteps Weight M t 
take breathing for granted. eum Comedy. $22.50. Program. University Medical 
, a Center at Princeton, 253 With- 


erspoon Street, 609-497-4480. 
12-week program combines be- 
havior change and exercise 
plans. Register. $249. 7:15 p.m. 


Colonial Barbershop 


‘Tues. 10-5:45 pm © Wed., Thurs. & Fri 9-5:45 © Sat. 9-2:30 

A Family Tradition of Barbering (over 40 years experience) 
Lunchtime S specials 
11:30 am -2:30 © Adult Business Men 

Walk-ins & Appointments welcome 


While there are a number of drugs that treat asthma, researchers 
are working to develop new investigational medications. 


Church of Saint Ann, 1253 


| cttemant 
nel 


Our physicians are studying an investigational medication far mild to moderate 
asthma. The drug is already approved as a nebulizer solution and is now being 
evaluated as an inhaler. 


You may be able to participate if you are |2 years or older, have 
been treated for asthma for at least 6 months and are currently using 
either prescribed or over the counter asthma medications. 


Participants will receive all study-related care at no charge including: 
doctor visits, laboratory services and study-related medication. 


Princeton Center for Clinical Research 
414 Executive Drive 


Princeton, NJ 08540 


1(800)325-2202 


The First Step Is Your Call™ 
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Through cosmetic surgery, Dr. Kirk Huckel restores beauty to smiles. 


Princeton Center 
for Dental 
Aesthetics 


‘Smile artistry’ to help 
people feel great about 
their appearance 


estoring beauty to 

smiles is the specialty of 

Dr. Kirk Huckel and his 
associates at Princeton Center 
for Dental Aesthetics. “Your eyes 
and your smile are the first things 
people see when they meet you,” 
said Dr. Huckel, a Fellow of the 
Academy of General Dentistry. 
“While we do handle all aspects 
of dentistry, we specialize in cos- 
metic dentistry to help people feel 
great about their appearance.” 

Dr. Huckel has been practicing 
dentistry for 20 years. An advo- 
cate of Continuing Dental Educa- 
tion, he currently is working on 
his Mastership in the Academy of 
General Dentistry. He is the third 
dentist to own the practice at 11 
Chambers Street, which has 
been in existence since the late 
1940s. Situated in Princeton Bor- 
ough, the Center is in a conven- 
ient location for its loyal patients, 
many of whom are the third gen- 
eration to be treated there. 
Princeton Center for Dental 

Aesthetics is experiencing a pe- 


riod of growth. Early in the new 
year, the Center will expand to fill 
the entire building. “We'll be mov- 
ing the clinical practice upstairs, 
and using the first floor for admini- 
stration and labs. It’s an exciting 
time for our patients.” 

Dr. Huckel notes that technol- 
ogy in dentistry is “booming right 
now. We're installing a new laser, 
and already are making exten- 
sive use of digital cameras, digi- 
tal X-rays, and all the technology 
our computers can offer,” he said. 

The new laser will open op- 
tions for both general and cos- 
metic dentistry patients, since it is 
approved for both soft and hard 
tissue. That means traditional 
uses, such as periodontal sur- 
gery and procedures for gingival 
problems, as well as new uses 
like cutting a tooth without anes- 
thetic, are available for patient 
comfort and safety. ; 

“The laser won't completely 
eliminate the need for a drill, but 
will help with patients who are 
anxious about the sound of the 
drill or receiving anesthetic by a 
needle,” Dr. Huckel noted. “Heal- 
ing time also is much quicker, as 
the laser coagulates and heals at 
the same time.” 

In his specialty of cosmetic sur- 
gery, Dr. Huckel helps patients 
improve their smiles, whether 
that means whitening, veneers, 


straightening teeth, or fixing an 
uneven smile. As a certified Brite- 
Smile provider, Dr. Huckel can of- 
fer the leading tooth whitening 
product to patients with stained 
or discolored teeth. Thanks to a 
higher concentration of peroxide, 
he can achieve in about an hour 
and a half in the office what 
would take months using at- 
home products. 

For patients with broken, 
crooked or rotated teeth, porce- 
lain veneers are an option. He ex- 
plained, “A porcelain laminate is 
bonded to the front of the tooth, 
which make problem teeth look 
beautiful and natural.” 

Dr. Huckel also is able to help 
patients by straightening teeth — 
with the Invisalign system. These 
custom-made clear “shells,” used 
over a period of time, are de- 
signed to make incremental 
changes until teeth are straight. 
Additionally, he can straighten a 
smile line with the use of a laser. 

More ‘information is available 
at www.princetondentist.com — 
patients can even make appoint- 
ments online. 


Princeton Center For Den- 
tal Aesthetics, Kirk D. Huckel, 
DMD, FAGD; 11 Chambers 
Street, Princeton, 609-924-1414. 
Fax: 609-924-0274. E-mail: info- 
@princetondentist.com. Website: 
www.princetondentist.com. 


Fraulein Else, Berlind Theater 
at McCarter Theater, 91 Univer- 
sity Place, 609-258-2787. First 
preview for the story of a remark- 
able woman, adapted by and 
starring Francesca Faridany, di- 
rected by her husband, Stephen 
Wadsworth. Opening night is 
Thursday, January 15. $30 to 
$48. 7:30 p.m. 


Agnes of God, George Street 
Playhouse, 9 Livingston Ave- 
nue, New Brunswick, 732-246- 
7717. First preview for John Piel- 
meier’s drama about a young 
nun charged with murder in the 
death of a newborn baby. Suz- 
zanne Douglas stars in the pro- 
duction directed by Ted Sod. 

' $28 to $52. 8 p.m. 


Events 


Gun Violence Prevention, Mil- 
lion Mom March, Lawrence Li- 
brary, Darrah Lane, Lawrence- 
ville, 609-882-3711. Register. 
Free. 7 p.m. 


Board Meeting, League of 
Women Voters, 609-252-1864. 
All members welcome. Call for 
location. 7:30 p.m. 


Faith 


Congregation Beth Chaim, 329 
Village Road East, West Wind- 
sor, 609-799-9401. “Introduction 
to Judaism” course for interfaith 
couples and those interested in 
converting. Register. 7 p.m. 


Health & Wellness 


Naomi Judd, Friends’ Health 
Connection, Enterprise Center, 
Burlington County College, Mt. 
Laurel, 800-483-7436. Inspira- 


Pea eae eae eee eS ee eee eae eee 


609-279-1636 


Mon-Fri 10-6:30; Thurs 10-7:30; Sat 10-5; Sun 11-3 | 


Princeton Health Food 


Next door to Wawa at Rts. 206 & 518 
One-Stop-Shopping 


ORGANIC PRODUCE 


35% OFF Source Naturals 
20% OFF Vitamin Supplements 


(except specials) 


tional evening with country mu- 
sic star and author of “Naomi’s 
Breakthrough Guide: 20 
Choices to Transform Your 
Life.” Naomi Judd shares les- 
sons she learned after being di- 
agnosed with Hepatitis C in 
1991. Booksigning follows the 
program. $30. 7:30 p.m. 


Drama 
Fraulein Else, Berlind Theater 
at McCarter Theater, 91 Univer- 
sity Place, 609-258-2787. 
Adapted by and starring Fran- 
cesca Faridany, directed by her 


husband, Stephen Wadsworth. 
Preview. $30 to $48. 7:30 p.m. 


Continued on following page 


CY 


since 1981 


Made to lie under your fitted sheet, the wool 
topper can be used on top of any mattress. 
Better than a feather bed any day..or night! 


w bits Led see Meese 


202 nassau st. princeton 


7 why not 
splurge 4 little ? 


3 inches of fluffy wool layered into a 100% butter-soft cotton case, a wool 
topper will be a welcome addition to your bedroom on cold winter nights. 


handmade futons and fine furnishings 


609.497.1900 www.whitelotus.net 


191 hamilton st. new bruns. 
732.828.2111 


af 


European Hair Color 
Highlishting/Lowlighting 
Haircutting 

Manicures & Pedicures 
Make-up & Formal Styling 


for Special Events (proms, bridal, etc.) 
Gift Certificates Available 


ae 
XK. 


MA SIull Service Saton Jpectalizing mn 


E a 
| 15% Off All Retail | 
| Cannot be combined w/any other offer. Not valid on prior sales. | 
Le ahi coat lal Saag core Epis 2A es ee a 
Fe ee ” 
| 20% Off Any Service | 
| For new clients only. Must bring in coupon. | 
Se ee ee ee 
Gi 35 George Dye Road, Hamilton Square or 
ee 609-588-9404 i 


A gentle laser light easily removes 
unwanted hair from the facial area, 


Call 609-685-4999 


For your Appointment Today. 


Dr. 


Roderick Kaufmann 


bikini line & underarms utilizing different 
lasers for different skin types. 


301 North Harrison Street, Suite 1E © Princeton, NJ 
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Let Us Help You Fulfill Thee WA 


New Year's Resolutions! 


Free Classes for 
First-Time Visitors 


January 2-8 
(returning students can drop in and sample 
classes this week for the usual drop-in fee) 


NEW CLASS SESSIONS BEGIN JANVARY 3 


Classe are Filling. 
Sign Up Now - Reserve Your Space! 
Sampler packages and unlimited passes available. 
Drop-ins welcome, space permitting. 


DAILY CLASSES TO FIT THE BUSIEST OF SCHEDULES 


SOMETHING FOR EVERY BODY 


DAILY CLASSES ONGOING 


New! Chair Yoga ~ Kripalu ~ Power 
Hot ~ Sivananda ~ Integral Mom/Baby ~ Pre-Natal 
Meditation ~ Pilates ~ Belly Dance 


Prineeton Center O 


tr Woga & Health: 


609-924-7294 © www.princetonyoga.com 


Montgomery Professional Center © 50 Vreeland Drive Suite 506 
(Just off Rte. 518 west - .5 mile from Rte. 206) y} 


A little “oasis” in our community since 1996. Aw 


Continued from preceding page 


Agnes of God, George Street 
Playhouse, 9 Livingston Ave- 
nue, New Brunswick, 732-246- 
7717. Suzzanne Douglas stars 
in the John Pielmeier drama, di- 
rected by Ted Sod. Preview. 
$28 to $52. 8 p.m. 


The Tale of the Allergist’s Wife, 
Paper Mill, Brookside Drive, Mill- 
burn, 973-376-4343. First per- 
formance of the Charles Busch 
satire about life in New York City 
starring Robin Strasser, Lenny 
Wolpe, and Meg Foster. Press 
opening is January 11 for the 
show that runs to February 8. 
$30 to $67. 8 p.m. 


Literati 


Barnes & Noble, 869 Route 1 
South, North Brunswick, 732- 
545-7966. Writers Forum, for 
writers of all genres, to discuss 
work in progress. Also meets 
Wednesday, January 21. Bring - 
your writing to share. Free. 7:30 
p.m. 


PASHMINA SHAWLS $53... 
DON’T WAIT! 


Pashmina Shawls of such high quality; 70% Cashmere and 30% Silk, at such 
a low price, originally $265, now $59. They are guaranteed to sell out! 


Black 
Off White {| ; : 
ni ee F U | | S | Z : : 
hocolate ‘ ij i) 
stiver A \e 36 X81 
ive ' 

Natural ; a \ ORIG. $265 
Mushroom a : | 
Red we. - s& 
Orange Red | <<" 4 
Burgundy dg yn NY) 
Orchid ) 4 
Violet % 
Baby Blue ORDER BY PHONE 
Sea Blue 
China Blue iy 609.924.3494 
Midnight Blue bf 
murcuolee A ’ ; UPS 
China Turq. | | Shipping Charges 
Emerald py 1 Pashmina $ 6 so 
Hot Pink wy 2 Pashmina $750 
Deep Pink iN 4 3 Pashmina $850 
Fuchsia “4 AGN 4 or more $950 
Corn Yellow hy Y hrs 1} , 

NEW YEAR’S SPECIAL 

Hurry in before we sell out! 
Holiday Sale Hours 
Monday-Saturday: 9:30 a.m. to 5:30 p.m. 
Sundays: 11:30 a.m. to 4:30 p.m. ® 
PURE WOOL 


DA 


4 * wy ‘ x - > ’ a ? 
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102 Nassau Street « Across from the University * Princeton, NJ ¢ (609) 924-3494 


Religious Thriller: Suzzanne Dougjas, left, 
Laurie Kennedy, and Maria Dizzia in ‘Agnes of 
God’ beginning previews Tuesday, January 6, at 
George Street Playhouse. 732-246-7717. 


Hot Spots 


Color & Talea, Triumph Brew- 
ing Company, 138 Nassau 
Street, 609-924-7855. Jazz. 
9:30 p.m. 


Acme Music Co., Fedora Cafe, 
2633 Main Street, 
Lawrenceville, 609-895-0844. 
Jazz vocals and Bossa Nova. 6 
p.m. 


House Tours 


Drumthwacket Foundation, 354 
Stockton Street, 609-683-0591. 
Guided public tours of New Jer- 
sey’s official governor's resi- 
dence. Free admission. Reserva- 
tions required by phone or at 
www.drumthwacket.org. 10 a.m. 
to 2 p.m. 


Lectures 


UFO Study Group, Hamilton 
Township Library, Municipal 
Drive, 609-631-8955. Pat Mar- 
cattilio hosts monthly meetings 
about UFOs and earth mysteries 
such as ghosts, lake monsters, 
and crop circles. Free. 7:30 p.m. 


Sports 


Trenton Titans, Sovereign 
Bank Arena, 81 Hamilton Ave- 
nue at Route 129, Trenton, 609- 
520-8383. Hockey vs. 
Johnstown. $9.50 to $23. 7 p.m. 


Princeton Men’s Basketball, 
Jadwin Gym, 609-258-3538. 
Monmouth. $9. 7:30 p.m. 
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Thursday 


January 8 


Classical Music 


The Dvorak Centenary: Inspir- 
ing America, New Jersey Sym- 
phony Orchestra, State Thea- 
ter, New Brunswick, 800-ALLE- 
GRO. The NJSO Winter Festival 
2004 begins with a program fea- 
turing Dvorak’s “American Con- 
certo,” with Anne Manson, con- 
ductor, and Jonathan Spitz, 
cello. Also Dvorak’s Symphony 
No. 7. $17 to $69. 8 p.m. 


Art 


Dinner and a Movie, Grounds 
for Sculpture, 18 Fairgrounds 
Road, Hamilton, 609-689-1089. 
“Photographers of Influence” 
film series features Alfred Stieg- 
litz. Films are free with paid park 
admission. Dinner by Souffle at 
5:30 p.m.; for reservations call 
609-890-6015. 7:30 p.m. 


Tap Cats, Theatre Intime, Hamil- 
ton Murray Theater, Princeton 
University, 609-258-1742. New 
tap dance company show. $10. 
8 p.m. 


Fraulein Else, Berlind Theater 
at McCarter Theater, 91 Univer- 
sity Place, 609-258-2787. Story 
of a remarkable woman, 
adapted by and starring 
Francesca Faridany. Preview. 
$30 to $48. 7:30 p.m. 


<y gy SR 
Log on to 
www.icareassociates.com 
for valuable coupons 
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Agnes of God, George Street 
Playhouse, 9 Livingston Ave- 
nue, New Brunswick, 732-246- 
7717. John Pielmeier’s drama 
stars Suzzanne Douglas. Pre- 
view. $28 to $52. 8 p.m. 


The Tale of the Allergist’s Wife, 
Paper Mill, Brookside Drive, Mill- 
burn, 973-376-4343. Charles 
Busch comedy about a New 
York culture vulture in the throes 
of a mid-life crisis. $30 to $67. 8 
p.m. 


Galatea, Princeton University 
Theater & Dance Program, 
Matthews Acting Studio, 185 
Nassau Street, 609-258-1742. 
John Lyly drama directed by Lee 
Conderacci '04. 8 p.m. 


* Literati 


Poetry Slam, Sidestage, 449 
South Broad Street, Trenton, 
609-695-8770. A weekly slam 
hosted by Postmidnight. 8 p.m. 


Hot Spots 


Dave Deviin Band, Triumph 
Brewing Company, 138 Nas- 
sau Street, 609-924-7855. Jazz. 
10 p.m. 


Schools 


Multisensory Teaching Tech- 
niques, Newgrange Educa- 
tional Outreach Center, 407 

@ Nassau Street, 609-688-1280. 
Phonemic Awareness presented 
by Deardra Rosenberg. Regis- 
ter. $87. 9 a.m. 


Friday 


January 9 


fy 
Classical Music 


Piano Teachers’ Forum, Pen- 
nington, 609-587-8313. Monthly 
meeting features Kathy McClure 
with “Ensemble Playing with the 
Flute.” For directions call Lois 
Bitler. 10 a.m. 


Folk Music 


a Open Stage, Minstrel Coffee- 
house, Morris Cultural Center, 
300 Mendham Road, Morris- 
town, 973-335-9489. Acoustic 
musicians sign up for a 15-min- 
ute set. $6. 8:30 p.m. 


Art 


David Miller & Rhoda Kassof- 
Isaac, Gallery 14, 14 Mercer 
Street, Hopewell, 609-333-8511. 
Opening reception for a shared 

* show featuring “The Faces of 
Russia” by David H. Miller and 
“Double Exposed” by Rhoda 
Kassof-lsaac. Meet the photog- 
raphers Sunday, January 11, 1 
to 3 p.m. Show runs to February 

8. Free. 6 to 9 p.m. 


Kym Kulp, Peddie School, Mari- 
boe Gallery, Peddie School, 
Hightstown, 609-490-7550. 
Opening reception for a show of 
work by Kym Kulp. The artist 
uses images she films underwa- 

*. ter. Gallery is open Monday to 
Friday, 9 a.m. to 3 p.m. Show 
runs to January 30. Free. 6:30 
to 8 p.m. 


Tap Cats, Theatre Intime, Hamil- 
ton Murray Theater, Princeton 
University, 609-258-1742. New 
tap dance company show. $10. 
8 p.m. 


RALPH LAUREN 


Tuesday’s Children: Francesca Faridany, left, 
stars in ‘Fraulein Else,’ beginning previews at 
McCarter on Tuesday, January 6. Naomi Judd ap- 
pears at the Friends’ Health Connection benefit 
January 6 at Burlington County College. 


ELLEN TRACY * 


CONSIGNMENT 


Fraulein Else, Berlind Theater 
at McCarter Theater, 91 Univer- 
sity Place, 609-258-2787. 
Adapted by and starring Fran- 
cesca Faridany. Preview. $30 to 
$48. 7:30 p.m. 


Agnes of God, George Street 
Playhouse, 9 Livingston Ave- 
nue, New Brunswick, 732-246- 
7717. Opening night for John 
Pielmeier’s enduring drama 
about a young nun charged with 
murder in the death of a new- 
born baby featuring Suzzanne 
Douglas, Laurie Kennedy, and 
Maria Dizzia. Ted Sod directs. 
$28 to $52. 8 p.m. 


First opened on Broadway in 
1982, “Agnes of God” focuses 
on three characters: Agnes (Ma- 
ria Dizzia), a young novice 
found unconscious, a dead baby 
in a nearby wastepaper basket; 
Dr. Martha Livingstone (Suz- 
zanne Douglas), brought in to in- 
vestigate the baby’s death; and 
the convent director, Mother 
Miriam Ruth (Laurie Kennedy). 
Issues of spiritual faith, sanity, 
and innocence are brought to 
the surface as Dr. Livingstone 
battles for Agnes’ freedom. 


Of Mice and Men, Kelsey Thea- 
ter, Mercer County College, 609- 
584-9444. Like 40 Productions 
presents John Steinbeck’s time- 
less 1937 tale. Through January 
18. $12; $10 students. 8 p.m. 


Caught in the Net, Off-Broad- 
street Theater, 5 South Green- 
wood Avenue, Hopewell, 609- 
466-2766: Ray Cooney’s mad- 
cap comedy. $22.50. 8 p.m. 


The Tale of the Allergist’s Wife, 
Paper Mill, Brookside Drive, Mill- 
burn, 973-376-4343. Charles 
Busch satire about life in New 
York City. $30 to $67. 8 p.m. 


Galatea, Princeton University 
Theater & Dance Program, 
Matthews Acting Studio, 185 
Nassau Street, 609-258-1742. 
John Lyly drama. 8 p.m. 


They’re Playing Our Song, Vil- 
lagers Theater, 475 DeMott 
Lane, Somerset, 732-873-2710. 
Opening night of the musical 
comedy by Neil Simon, Marvin 
Hamlisch, and Carole Bayer 
Sager. $14. 8 p.m. 


Abstract Flavors, Barnes & No- 
ble, 869 Route 1 South, North 


ESCADA 


Drinceton 


Brunswick, 732-545-7966. Jerry 
Gant’s open mike forum for spo- 
ken word poets. Free. 8 p.m. 


Rich Cex Band, Triumph Brew- 
ing Company, 400 Union 
Square, New Hope, 215-862- 
8300. 10 p.m. 


Peter Karp & the Road Show, 
Triumph Brewing Company, 
138 Nassau Street, 609-924- 
7855. 10:30 p.m. 


Outdoor Action 


Princeton Ski Club, Masonic 
Lodge, River Road, Kingston, 
732-431-0118. General meeting. 
Non-members are welcome. 7 
p.m. & 


NIGHT 


OUT 
WITH 
NAMI 


3 p.m. Sunday 
January 11 


The College 
of New Jersey, 
Ewing 


Concert $35 
Concert & 
Dinner $150 

Call 609-777-9766 
or email nightout 
nami@aol.com 


To benefit the 
work of NAMI 
Mercer, NJ 
for families 
affected by 
mental illness 


4 il 


Richard Kogan, M.D., pianist, psychiatrist, explores the life 
and creativity of George Gershwin, an American legend, 
and plays his memorable music. 


Don’t miss this extraordinary evening! 


Introduction to Words 


That Change Minds© 
Imagine achieving many of 
your goals, while at the same 
time preventing and solving 
communication problems. 
Join us on January 17, 2004 
and learn how... 
Call 609-689-3748 
E-mail nlpprinc@optonline.net 


= Cal 
REAL WORLD Martial Arts “:<: 
CLass, 


Get a better workout and learn useful, effective self-defense skills 


Rick Tucci, Director and Head instructor with Dan Inosanto, 
Bruce Lee’s #1 protege and training partner 


* Thai Boxing 
* Grappling Arts 


training facility 


* Bruce Lee’s Jeet Kune Do 


PAMA is a complete 


with a weight room, 
lockers, and showers! 


www.nipprinceton.com 


Featured Arts Include: 


« Kali, Eskrima, Silat 
* Authentic Kickboxing 
* Women’s and Children's Classes 


PRINCETON ACADEMY 
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Rt. 1 South, next to MarketFair * www.pamausa.com « 14 Farber Rd, Princeton, NJ 08540 + 609.452.2208 
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FABULOUS CLOTHES 
FABULOUS PRICES 


1378 Route 206, Village Shopper Skillman, NJ 08558 + 609-924-2288 
Mon-Fri 10-6; Thurs 10-8; Sat 10-5; Sun 1:45-4:45 


DONNA KARAN + LOUIS FERAUD * MONDI 


Acne ® Sun Damage ¢ Age Spots ¢ Wrinkles 
Customized Facials ¢ Chemical Peels 
Microdermabrasion 


301 North Harrison Street, Suite 1E ¢ Princeton, NJ Mh 
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Princeton Latin Academy 


Quakerbridge 
587-8088 


Hamilton 
890-1442 


New Brunswick 
732-828-6828 


Happy New Year! 


Open House 


Sunday, January 11 
12-2pm 


Route 518 = Rambling Pines - Hopewell = NJ 
(609) 924-2206 = www.princetonlatinacademy.com 


Lakeview 
Child Center 


Affiliate, RW] Health Care Corp at Hamilton 


West Windsor 
987-0977 


Lawrenceville 
896-0500 


Horizon 
587-8002 


Manalapan 
732-536-8181 


At the Movies 


Confirm titles with theaters. 

21 Grams. Sean Penn plays a 
terminally ill mathematics profes- 
sor. Garden, Montgomery, Multi- 
plex. 

Bad Santa. R-rated holiday 
comedy stars Billy Bob Thornton, 
Bernie Mac, and Lauren Graham, 
AMC, Destinta, Loews, Multiplex. 


Brother Bear. Animated Dis- 
ney film features Native American 
folklore. AMC. 

Cheaper by the Dozen. Com- 
edy with Steve Martin and Bonnie 
Hunt plus their 12 children. AMC, 
Destinta, Loews, MarketFair, 
Multiplex. 


Cold Mountain. Civil-war era F 
drama based on the best-selling § 
novel about a wounded soldier 
heading home to his sweetheart, | 


stars Nicole Kidman, Jude Law, 
and Renee Zellweger. Anthony 
Minghella directs. Eight Golden 


Globe nominations including Best 


Drama. AMC, Destinta, Garden, 
Loews, MarketFair, Montgomery, 
Multiplex. 


Dr. Seuss’ ‘The Cat in the 
Hat’. Mike Myers is the Cat in the 
family show. AMC, Destinta, 
Loews. 


Elf. Will Ferrell plays an elf in 
search of his dad. AMC, Loews, 
MarketFair, Multiplex. 


The Haunted Mansion. Eddie 
Murphy plays a ghost-busting real 
estate agent. AMC, Destinta, 
Multiplex. 


Honey. Feel-good flick stars 
Jessica Alba as a woman with a 
dream. AMC, Destinta, Loews. 


House of Sand and Fog. Jen- 
nifer Connelly and Ben Kingsley 
in a bureaucratic tangle. AMC, 
Loews, MarketFair, Montgomery. 


In America.Jim Sheridan di- 
rects film about an Irish immigrant 
who moves to New York to pursue 
a career in acting. Two Golden 
Globe nominations including Best 
Screenplay. Montgomery. 


The Last Samurai. Tom Cruise 
stars in an epic, set in the 19th 
century, about a western merce- 
nary in Japan. Three Golden Globe 
nominations including Best Actor. 
AMC, Destinta, Loews, Market- 
Fair, Multiplex. 


Les Triplettes De Belleville. 
Montgomery. 


Lord of the Rings: The Return 
of the King. Final episode in the 


Imagine 


amenities. Experi 
vour self-confidence and creates that attractive, younger appearance that until now you've only just imagined. 


ADVANCED DENTAL ARTS 


David I. Schor, D.D.S. 


Maria Rhode, D.M.D. 


Memory Loss: Ben Affleck and Uma Thurman in 
John Woo’s ‘Paycheck’ about a man trying to re- 


member his past. 


Be ea ee eS LL EE MEE I SEL, 


epic Tolkein fantasy. Four Golden 
Globe nominations including Best 
Drama. AMC, Destinta, Loews, 
MarketFair, Multiplex. 


Love Actually. Romantic com- 
edy of 10 love stories stars Hugh 
Grant, Emma Thompson, and 
Colin Firth. Two Golden Globe 
nominations including Best Com- 
edy. Montgomery. 


Love Don’t Cost a Thing. Re- 
make of ‘“‘Can’t Buy Me Love”’ 
stars Nick Cannon, Steve Harvey, 
and Christina Milian. AMC, Des- 
tinta, Loews, Multiplex. 


Master and Commander: The 
Far Side of the World. Russell 
Crowe plays a captain in the Brit- 
ish Navy circa 1805. Three Golden 
Globe nominations including Best 
Drama. AMC, Loews. 


Mona Lisa Smile. Julia Roberts 
and Julia Stiles play a professor 
and student during World War II. 
Golden Globe nomination for best 
song. AMC, Destinta, Loews, Mar- 
ketFair, Multiplex. 


Mystic River. Sean Penn, 


Advanced Dental Arts provides world-class cosmetic dentistry with personalized attention and pampering 
nce how our new spa-like facility redefines conventional dentistry while your alluring, new smile increases 


3100 Princeton Pike, Bldg. 2, Lawrenceville, NJ 08645 Tel: 609.896.0589 ImagineDentalArts.com 


Kevin Bacon, and Tim Robbins 
star in crime drama based on Den- 
nis Lehane novel. Five Golden 
Globe nominations including Best 
Drama. AMC. 


Paycheck. John Woo directs 
Ben Affleck in sci-fi thriller about 
a high-tech genius whose memory 
is erased. AMC. Destinta, Loews, 
MarketFair, Multiplex. 


Peter Pan. Jason Isaacs stars in 
another adaptation of the J.M Bar- 
rie children’s classic. AMC. Des- 
tinta, Loews, MarketFair, Multi- 
plex. 


Return to Never Land. Dis- 
ney’s new animation film features 
an adult Wendy. Loews. 


Something’s Gotta Give. Sag- 
ging singles Jack Nicholson and 
Diane Keaton star in romantic 
comedy with Keanu Reeves. 
Golden Globe nominations for 
Nicholson and Keaton. AMC, Des- 
tinta, Loews, MarketFair, Multi- 
plex. 


Stuck on You. Farrelly Broth- 
ers comedy with Matt Damon and 
Greg Kinnear as cojoined twins. 
AMC, Multiplex. 


AMC Hamilton 24 Theaters, 
325 Sloan Avenue, |-295 Exit 65-A, 
609-890-8307. Stadium-seating 24- 
screen multiplex. $8 adults; $6 mati- 
nees; $5 twilight. 


Destinta, Independence Plaza, 
264 South Broad Street, Hamilton, 
609-888-4500. Stadium-seating 12- 
screen multiplex. $7.50 adults; 
$5.50 students; $5 matinees & 
Tuesday nights. 


Garden Theater, 160 Nassau 
Street, 609-683-7595. Two screens 
with stadium seating. $8 adults: $5 
for shows before 6 p.m. 


Loews Theaters, Route 1 South, 
New Brunswick, 732-846-9200. Sta- 
dium-seating multiplex. $8.50 
adults; $5.25 matinees. 


MarketFair-UA, Route 1 South, 
609-520-8700. Now with stadium- 
seating. $8 adult; $5.25 matinees, 
students, and seniors. 


Montgomery Center Theater, 
Routes 206 and 518, Rocky Hill, 
609-924-7444. $8 adults; $5 mati- 
nees. 


Multiplex Cinemas Town Cen- 
ter Plaza, 319 Route 130 North, 
East Windsor, 609-371-8473. Sta- 
dium seating, 15 screens. $7.50 
adults; $5.25 matinees. 
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To place your FREE ad: Mail itto U.S. 1 Singles, 
12 Roszel Road, Princeton 08540 or fax it to 
609-452-0033 or E-mail it to info@princetoninfo.com. 


SINGLES BY MAIL 


MEET SOMEONE NEW! 


Are you tired of spending $8 or $9 or more to respond to a “free” singles ad? 


U.S. 1 can help. 


It’s low-tech but highly selective. If you can’t put pen to paper, you can’t participate in 
the U.S. 1 Singles Exchange. It’s geographically targeted — respondents are people 
who live or work in the U.S. 1 circulation area. And best of all, you know exactly how 
much each response is going to cost you — just $1 per response. No hidden charges. 


place for 
defini tel 
town . 


y S$. 1 Singles Exchange 


Roszel Road 
J 08540 


Princeton, N 


(Offer limited to those who work and live in the greater Princeton business community.) 


, To submit your ad simply send it by mail or fax or E-mail to U.S. 1. Include your name and the address 
to which we should send responses (we will keep that information confidential). We will assign a box number, print the ad in 
forthcoming issues of U.S. 1 (and post it on the Internet, of course) and forward responses to you ASAP. Remember: it’s free, and 


HOW TO ORDER 


Singles By Mail: To place your free 
ad in this section mail it to U.S. 1, 12 
Roszel Road, Princeton 08540, fax it to 
609-452-0033, or E-mail it to info- 
@princetoninfo.com. Be sure to include 
a physical address to which we can 
send responses. 


How to Respond: Place your note in 
an envelope, write the box number on 
the envelope, and mail it with $1 cash to 
U.S. 1 at the address above. 


SINGLES BY E-MAIL 


Get Your Responses Instantly. 
People viewing your personal ad inU.S. 
1 or on our website, princetoninfo.com, 
can now respond directly to your E-mail 
address. If you would like to use this op- 
tion, simply send us your ad with your E- 
mail address and just $10 for three in- 
sertions. People responding to your ad 
pay nothing and you get their E-mail re- 
sponses instantly. Mail your ad to U.S. 
1, 12 Roszel Road, Princeton 08540, 
fax it to 609-452-0033, or E-mail info- 
@princetoninfo.com. Prepayment re- 
quired for E-mail response ads. 


MEN SEEKING WOMEN 


Husky: With brown hair & eyes 
would like meet girls single age 22 to 33 
years. Down to earth! Enjoy music and 
movies and dining out. Box 224462. 


Nice Looking Married Profession- 
al: A youthful, athletic 58 you'll find me 
upbeat, easygoing, interesting. my pas- 
sions include music, the outdoors, fit- 
ness and having fun. | have a great life 
and all the nice things. Seeking spirited 
E-mail conversations and possible 
friendship with a witty lady who is inter- 
ested in chatting about anything and 
everything. Nothing crazy, something 
different, fun and exciting. Please have 
a great sense of humor and let's meet at 
classicO6@hotmail.com 


SM: In his 50’s, 5’7”, 170lbs. In great 
shape both body and mind. Financially 


people can respond for just $1. Good luck and have fun. 


(We reserve the right to discard responses weighing more than 1 ounce.) 


E-mail: info@princetoninfo.com 


MEN SEEKING WOMEN 


stable, ISO female in her 30’s or 40’s, 
thin attractive and non-smoker, looking 
to spend quality time and enjoy life to- 
gether. Race is not a problem. Send 
phone and recent photo. Box 201185. 


WOMEN SEEKING MEN 


Cute Black Christian female: 30, 
slim, fashionable, lot’s of fun, looking for 
a professional guy 31-36, must have a 
good job, go to Church, is somewhat 
good looking, has good family values, 
does not smoke or drink and is looking 
for a sweet decent girl to eventually be- 
come his wife. | like movies, restau- 
rants, shopping and spending quiet 
time together at home. Box 224489 


DBF: 50s, slim, 5’9”, runner seeking 
LTR with masculine/sensitive male who 
enjoys simple pleasures has great 
sense of humor and does not take him- 
self to seriously | love the shore (Cape 
May), outdoor activities, theatre, muse- 
um, passionate kisses and making 
snow angels. Ethnicity unimportant 
Box 224077. 


1 Am Easy Going, Young At Heart: 
WF seeking WM. Caring, outgoing, 
youthful appearance, financially secure 
widow with varied interests; local and 
international events, travel, some 
sports, music, dancing, quiet evenings 
at home and more. If you are 60-70 but 
young at heart with same interest, get- 
ting holiday blues, in need of a friend to 
share sad moments and happy days, 
then let me hear from you soon. You 
can be younger or older. Box 224413. 


SBPF: Christian, 50, Slim, Pretty, 
Quiet, Financially Secure, never mar- 
ried. Still seeking a man 45-60 single or 
widowed, clean cut, honest, sincere, fi- 
nancially secure, who desperately 
wants to settle down into a quiet 
lifestyle. He should enjoy movies, eat- 
ing in and out, shopping, short trips, 
family and church activities and love the 
Lord. MLe860415@aol.com. Box 
224486 


Thinking Divorce? om 


Your future depends on a 
workable plan. 


Divorce Mediation & 


U.S. 1 Singles Exchange, 12 Roszel Road, Princeton 08540 © Fax: 609-452-0033 


} a 


Questions? Call us at 609-452-7000. 


WOMEN SEEKING MEN 


Someone For Mel!!: Attractive 
women, nice eyes, sincere wants to 
meet a special gentleman with good 
sense of humor, optimist, enjoys sports 
and other activities to share the beauty 
of autumn and possible tong-term rela- 
tionship. Must be single. Age 30-40 slim 
or medium build. I’m waiting for your re- 
sponse. Box 224493 


SWF: Let's usher in the new year with 
a new relationship. If you're a tall SWM 
between the ages of 55 & 65 and want 
to meet that special someone. I’m wait- 
ing for your response! Box 224449. 


Widow, Attractive Natural Blond: 
With university degree seeking com- 
panionship of a gentleman with unver- 
sity degree. Not short and not bald. 
Must be single, without dependents. In- 
terested in world affairs, classical mu- 
sic, literature, with love of the sea and 
sunsets. Age 60 to 70. Box 223679. 


[ Who 


Will You Celebrate the New Year With? | 
Don’t Be Alone this Year 


i 


f 


Mention tis od) TOGETHER’ @ 


609-895-1969 - www.togethernj.com 


We’re so good - we guarantee our 
personal: introductions! If you are 
single (or single again), 
call Together for a free consultation. 
; Celebrating over 30 years of success stories 


V¥YY YY YY YYY 


off 


1 Let Us Introduce You! 


Ring in the New Year! 
Isn't it time fo... 


SPLURGE 


Lingerie - Loungewear - Essentials 


Lingerie makes great gifts! 


Mon-Wed 11am-6pm + Thur-—Sat 11am-7om - 
7 Spring Street in Downtown Prince 
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Feeling Blue? Bang a Drum & Get Connected! 


or many New Jerseyans, 
life in mid-winter is nothing if not 
stressful. The days are short, often 
overcast, and temperatures unpre- 
dictable. This year two big snow- 
storms hit in early December and all 
indications are more may come. Cal- 
endar-driven holiday preparations 
and the area’s perennial traffic tie-ups 
only worsen the situation. 

How can one escape the seasonal 
affective disorder and overall stress 
levels that affect so many of us at this 
time of year? 

Bang on a drum. That’s one way. 

Each year, for the past three years, 
on or about December 21, the winter 
solstice, Elena Fernandez of Skillman 
runs a drum circle at the Skillman- 
based Princeton Center for Yoga and 
Health. 

People enter the drum circles as 
rank strangers. But by the end of two 
or two-and-a-half hours, they’re old 
friends, says Fernandez. While you 
may not go away from a drum circle feeling 
invincible, at least you’ Il leave feeling better 
than when you arrived. There is some deep- 
rooted psychological and therapeutic value 
to banging on a drum, in the company of 
others, just for the hell of it. 

“Every circle is different because differ- 
ent people come to them, but they always 
turn out to be wonderful, unifying commu- 
nity building experiences,” says Fernandez. 
“People are smiling and laughing by the end 
— it’s like everybody’s old friends. And 
since everybody’s an equal, from the most 
experienced person playing there to the nov- 
ice, it’s just a great community builder.” 

Fernandez says she has read that drum 
circles are catching on in the corporate 
.world, as exercises in team building. Appar- 
ently Toyota USA has a drum room in its 
U.S. headquarters to help people work to- 
gether more effectively. Drum circles are 
also being organized for at-risk children and 
in senior centers, Fernandez reports. 

Fernandez’s background includes many 
years teaching at the Waldorf School in 
Princeton. She earned her associate’s degree 
in Fine Arts from Rockland County Com- 
munity College. Born in Cuba and raised in 
Puerto Rico and Montclair, Fernandez says 
her fascination with drumming began with 
her dad and brother playing drums in her 
youth. Howeyer it wasn’t until eight years 
ago, when she was living in Cambridge, 
Massachussetts, that she tried it herself. This 
was when her obsession with drums and 
drumming — particularly African drums 
like the djembe — began. 

Fernandez works at the Whole Earth Cen- 
ter in Princeton two days a week, leads an- 
other drum circle in New Hope once a 
month, and teaches drum: techniques from 
the home she shares with her husband, 
David Fradin, who teaches kripalu yoga at 
PCYH. 

“T always liked the rhythms. My father 
played bongos and my brother played con- 
gas, and once | started doing it myself, I 
found it really touched something within 
me, and I just had to keep going with it,” she 
explains. She adds she studied with a teacher 
in Cambridge for several years, and has at- 
tended workshops run by the late Babatunde 


Olatunje, as well as Arthur Hull, a Santa 
Cruz, California-based drum instructor who 
leads workshops for drum circle facilitators, 
which is really what Fernandez considers 
herself. 

“T couldn’t find many good teachers 
around New Jersey, so I continued to study 
on my own and then approached Deborah 
Metzger about a drum circle at the Princeton 
Center,” she explains, adding she has been 
leading once-a-month drum circles there, 
usually on Friday evenings, for almost two 
years now. 


W..2 does Fernandez get out of the 
experience? Why does she do this? It surely 
isn’t for the money, she jokes. 

“T meet a lot of fantastic people doing 
this, and I love people, so that means a lot to 
me. At the end of a drum circle session, I feel 
really good, really gratified, and some peo- 
ple come up to me and tell me, ‘I just had the 
greatest time I’ ve ever had in my life!’ I see 
the spark in them that I felt when I started to 
get into this, and I know it’s changed my 
outlook on life, and it’s something I want to 
share.” 

Ultimately, she adds, “I think it’s better 
than any anti-depressant medication anyone 
could take, and at the end of a drum session, 
I’m feeling as good or better than I would 
after an hour or so of yoga.” 

Not surprisingly, Fernandez has several 
dozen different drums and percussion in- 
struments in her house, most of which she 
brings to the once-a-month drum circles at 
PCYH. She also leads a second monthly 
drum circle at Little Shul by the River in 
New Hope. 

Fernandez’s next drum circle is Friday, 
January 16, at 8 p.m. at PCYH in Skillman. 
“Drumming has a brightening effect on the 
short days, but it has a brightening effect no 
matter what the days are like,” she argues. 
“People who come to the drum circle will 
have their stresses relieved, they’ ll feel like 
they’re part of acommunity and they’ Il have 
a great time,” Fernandez predicts. 

Not far away in Freehold Township, 
Maire Tashjian leads several drum circles 
each month in Monmouth County. Born and 
raised in Freehold, Tashjian leads the One 


Spirit Percussion Ensemble, an all-woman 
group that performs in Monmouth, Middle- 
sex, and Mercer counties. 

How did a nice Irish woman like Tashjian 
become so enamored with Brazilian samba, 
Afro-Cuban, and West African drumming? 

It’s a long story, she’ll tell you, but she 
began playing drums in the Freehold High 


School Marching Band. Since she was a. 


teenager, her passion for and knowledge of 
an assortment of drums and drum stylings 
has expanded greatly, she says. Like Fernan- 
dez, she also specializes in African drum- 
ming techniques, and knows the djembe 
well. 

Since her obsession with drums began, 
Tashjian has studied and performed with 
Brazilians Ivo Araujo, Amelia Biancardi 
and the late African drum master Olatunji. 
Her Onespirit Percussion Ensemble grew 
out of a drum circle she leads at Camp Saca- 
jawea, a Girl Scout camp in Farmingdale, 
near Freehold. 

“T’ve been into drumming since high 
school, and then got interested in hand 
drumming in 1993,” Tashjian says, adding 
she started performing in 1996. “I loved the 
rhythms and the culture behind the rhythms, 
and I loved the arrangements.” Amy Schin- 
dler, her partner in the folk duo Virago, adds 
guitar or flute treatments to the sound of six 
or seven drums beating out rhythms. 

“We have the foundation for our music 
with the percussion, and then Amy will play 
cavaquino [a small Brazilian guitar] or flute 
on top of that. You don’t often see that in a 
percussion ensemble,” Tashjian says. 
Onespirit also makes use of a variety of 
whistles as well as ankle bells, the African 
djembe, Brazilian tambourem, congas, 
caixa, a Brazilian snare drum, and the cuica, 
a drum played with a damp rag. The cuica is 
featured prominently in Simon and Gar- 
funkel’s “Me and Julio Down by the 
Schoolyard.” 

Tashjian, who also does percussion work- 
shops and performances in schools, says she 
always wanted to have her own group. The 
all-woman One Spirit Percussion Ensemble 
played at last summer's Clearwater Festival 
in Asbury Park and the group has performed 
several times at Harry's Roadhouse, a new 
club in Asbury. 


The Beat Goes On: Bang 
away stress in a drum circle 
at the Princeton Center for 
Yoga and Health. Janet 
Long, below, plays the tam- 
bourine. 


Asked if her plan initially was to exclude 
men from the Onespirit Percussion Ensem- 
ble, Tashjian said no. “I feel it this way: 
women need to reclaim that part of them, 
because in pre-Christian times, women were 
the drummers,” she argues, “there’s a great 
book by Lane Redmond, ‘When The Drum- 
mers Were Women.” It wasn’t until Christi- 
anity came into being that all of that 
changed.” 

In the process of rehearsals, Tashjian, 
Schindler and others in Onespirit realized 
they had something unique because they 
were all women. “ We realized it was unique, 
so we've kept it all women,” Tashjian says. 

Tashjian co-leads a co-ed drum circle the 
first Sunday evening of each month at Camp 
Sacajawea in Farmingdale, and also leads a 
woman-only group on the second Sunday of 
each month. “In my own experience, drum- 
ming is uplifting,” Tashjian says. “It takes 
me out of my own head.” 


— Richard J. Skelly 


Drum Circles, Princeton Center for Yoga 
and Health, Montgomery Professional Cen- 
ter, 50 Vreeland Drive, Skillman, 609-924- 
7294. Meets third Friday of each month. 
$10. Friday, January 16, February 20, 
March 19, at 8 p.m. More information, go 
to www.princetonyoga.com or Monmouth 
drum circles, visit www. viragomusic.com, 


Monmouth County Drum Circle, Camp 
Sacajawea, Farmingdale, 732- 616-0497, 
With Maire Tashjian and Skip Leib. Meets 
first Sunday of each month, 7 to 9 p.m. One 


_Spirit Community Drum Group (women- 
only), with Maire Tashjian, meets second ™ 


Sunday of each month, 7 to 9 p.m. 


ee ee ee en 
There is some deep-rooted psychological and therapeutic value to banging on a drum, in the company of others, just for the 
hell of it. ‘I think it’s better than any anti-depressant medication anyone could take,’ says Elena Fernandez, a drum circle leader. 
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common in the late-1990s, are 
gone. That money has to last. 
“Don’t rent an expensive suite of 
offices in Lawrenceville,” says 
Mufson. In short, he urges, “spend 
noney only when you need to.” 


Getting ready to get out. Not 

nly do investors want their money 
9 get out of a new venture quickly, 
‘ut they want the entrepreneur and 
is lieutenants to be ready to clear 
ut as well. “Funds are suspicious 
f entrepreneurs who want to run 
ve company,” Mufson says. In 
1eir view, the founder is the per- 
on who racks up 75 percent-a- 
ear growth in the first half decade 
r so. “Once it’s 20 to 25 percent 
rowth, the entrepreneur is not the 
est manager,” says Mufson. 


There is still money out there. 
Aufson says that, ironically, this 
ash tends to be in the hands of 
‘enture funds that raised a lot of 
noney late in the boom cycle, and 
lid not get their management acts 
ogether in time to spend all of it on 
10t dot-coms. Getting a share of 
hat cash now is not easy, but it is 
dossible. To catch an investor’s 
2ye now, says Mufson, forget the 
flash. Investors are reluctant to 
spend any cash, and are drawn to 
promising start ups with a similarly 
frugal style. 


Buy a Business; 
Don't Start One 


BP ikiness formation is up, but 
there could be another route for 
would-be entrepreneurs. A safer 
route. Or, as corporate attorney 
Michael Rambert asks: “Why 
start a business from scratch when 


you can buy one that is already 
successful?” 

Rambert has looked at business 
from just about every angle. Now 
a corporate attorney with Archer & 
Greiner (www.archerlaw.com), 
where he specializes in small busi- 
ness matters, he has done every- 
thing from export perfume to the 
Bahamas to head up New Jersey’s 
office of small business develop- 
ment. 

It was while working for a bank, 
loaning money to small busi- 
nesses, that he “really learned 
about business.” That, he says, 
“was my real baptism.” He has 
come to believe that success in- 
volves playing on solid ground, the 
kind of ground provided by buying 
a going venture. There can be pit- 
falls, but, he says, would-be entre- 
preneurs would do well to take a 
look at established businesses. 
Here is how to go about it: 


Decide on an industry. Ram- 
bert says it is a good idea to know 
something about the industry, but 
in-depth knowledge is not always 
necessary. He has seen any number 
of cases where a new owner 
brought in a seasoned manager to 
provide the day-to-day expertise 
needed to run the business. 

Think about level of involve- 
ment. It is possible to buy a busi- 
ness, but not run it. But if you do 
decide that you will-be the one in 
charge, Rambert says you need to 
realize that you are not just buying 
a business. “‘ You’re buying a life- 
style,” he says. Think about that 
aspect upfront. Do the owners typi- 
cally work 16-hour days? Are they 
on call around the clock? 


Don’t waste time reading clas- 
sified ads. “‘They’re full of junk,” 
says Rambert. Skip the ads, he 
says, and talk to people most likely 
to know of owners who want to 
move on. “Bankers know,” he 
says. “Lawyers know. Account- 
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ants know.” These are the people 
to whom business Owners turn in 
good times and bad. “They’ve 
seen the books.” 

There are business brokers, but 
Rambert is lukewarm on using 
them. “ With accountants and law- 
yers,”” he says, “you have a code of 
ethics.” Business brokers could be 
every bit as ethical, but he says the 
fact that professionals are sworn to 
uphold ethical standards gives at 
least some degree of comfort. 

What is the market value of 
the business assets? Chances are 
that the owner knows. “But he 
won't tell you,” says Rambert. 
Well, he won’t say a word if your 
offer is high. If it’s low, you will 
hear about the number he has in 
mind. The owner may have had an 
appraiser do a valuation. If so, and 
if it sounds high, you will need to 
have your own done. Normally, 
says Rambert, the numbers will be 
within 10 percent of one another. 


What is the market potential 
for this company’s products and 
services? Here is where many In- 
ternet venture capital investors got 
tripped up, says Rambert, who ob- 
served some out-of-control deals 
when he was advisor to the state on 
the formation of technology com- 
panies. “There were companies 
the state gave a little money to,” he 
says, “and a venture capital com- 
pany came in and gave them $14 
million. And those companies 
don’t even exist today. It was 
crazy!” Obviously, market poten- 
tial had been overestimated. 


Are there any lawsuits pend- 
ing against the company? Make 
sure to have your lawyer run a thor- 
ough check. 


Is the business financially vi- 
able? Have your accountant look 
at the books — carefully. 
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| or pro Freddi Sil- 
verman’s license plates read 
“AdLady.” The owner of East 
Windsor-based marketing and 
PR firm Strateg-e (freddi @- 
stratege.com) is as upfront as her 
tags. Within her niche, compa- 
nies with sales of between $5 
million and $20 million, Silver- 
man says she aims to be “ faster, 
cheaper, better.” 

She says there are ways that 
small to mid-size companies can 
prosper through smart market- 
ing, even in a down economy. 
Here’s how: 


Power ahead. One of Silver- 
man’s all-time favorite clients 
was a car dealer who grew from 
one dealership to 15, amassing 
one of the largest network of 
showrooms in the northeast. 
“When the market got tough, 
he’d spend more,” she says. He 
would tell her that “when every- 
one is pulling back, I’m going 
forward.” 

Don’t save money. As a re- 
cession appears, many business 
owners strive to survive by cut- 
ting costs. “Don’t save money. 
Make money,” advises Silver- 
man. Trying to save a few dollars 
on copywriting costs, any num- 
ber of companies now have their 
marketing managers and prod- 
uct managers turning out news- 
letters and writing ad copy. It 
would be far better, she says, if 
these creative individuals spend 
their days concocting campaigns 
to bring in more money. 


Eat out. Another recession 
tendency is to make sure no 
money is wasted. But a boss 
chained to his desk is a boss who 
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is not developing new business. 
“Take your clients out to 
lunch,” says Silverman. 


Analyze your clients. In 
good times and bad too many 
small and mid-size businesses 
deliver what they think their cli- 
ents want. Often, they miss the 
mark. Conduct surveys, says Sil- 
verman. Find out what your cli- 
ents really want. If a company is 
too small to commission a cus- 
tomer survey, phone calls to 10 
to 20 clients can be nearly as 
good. Find out what is on their 
minds, and avoid some expen- 
sive wheel spinning. 

Keep a high profile. Taking 
out one ad is never enough. 
“Continuously be there,” 
stresses Silverman. Sometimes, 
an ad doesn’t seem to be bring- 
ing new business. “People get 
frustrated,” she says. “They just 
stop.” Don’t. Instead, realign, 
try something different. But do 
not let your name slip from sight. 


Mix up your media. PR is 
vital, as is paid advertising. But 
neither alone is ever enough, 
says Silverman. 


Be your brand. “A brand is 
not a logo,” says Silverman. 
“It’s your whole being.” Every 
piece of advertising in every me- 
dium must project a unified 
brand, and everyone in the or- 
ganization must understand ex- 
actly what the message is. “ You 
can have a great ad,” says Silver- 
man, “but fall down with the 
person answering the phone.” 


Hold clients close. “Eighty 
percent of your business comes 
from 20 percent of your clients,” 
Silverman says. Keep up with 
these clients no matter what. 
That’s easier than building rela- 
tionships with new clients. 
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ART S Learn The Art of Woodworking 


Imagine yourself building fine furniture 
with personalized instruction. 


Dedicated to the person who seeks 
the knowledge and skills to learn all aspects | 
_ of Fine Furniture Making. 
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Be prepared to participate fi- 
nancially. Typically, says Ram- 
bert, a buyer is expected to put 
down enough cash to cover I5 to 
30 percent of the purchase price. 
The owner often carries 15 to 30 
percent of the purchase price as a 
note, and a bank finances the rest. 
“Banks want you to put some skin 
on the table,” he says, “otherwise, 
you could just walk away.” 

Ask the owner to stick around. 
“When you buy a business,” says 
Rambert, “you’re buying employ- 
ees too.” As the closing date ap- 
proaches, it can be a good idea to 
have key employees sign employ- 
ment agreements. It is almost al- 
ways important to try to sign the 
owner as well. 

“Make him a consultant,” ad- 
vises Rambert. Tie the owner’s 
compensation to the company’s 
performance, and it is a good bet 
that the owner will work hard. 
What’s more, his introductions to 
customers, bankers, and vendors 
can be priceless. “People like con- 
tinuity,” he points out. 


Count up the advantages. 
Starting a business from the 
ground up can be exciting, but it’s 


Call 


Gift Certificates ns 


——— —- 


January 8th « 


:30pm- 7:30pm 


~ 


é 


chool 


mer Sddard( 


FOR EARLY CHILDHOOD DEVELOPMENT 


infant + toddler + preschool + after-school 


PRINCETON ¢ 29 Emmons Drive * 609-734-0909 


(Conveniently located off of Route | South, just south of the Meadow Road overpass} 


“Offer valid for new Goddard families at the above location only. Some program restrictionsapply. Not valid with any other offer. Must enroll at Open House to receive discount. 
__ The Goddard Schools’ are independent franchises of Goddard Systems, Inc. Programs and ages may vary. www.goddardschool.com 


also risky. Acquiring an estab- 
lished company instead buys you a 
measurable track record of per- 
formance, established business ac- 
counts and customers, trained em- 
ployees, relationships with bank- 
ers, a company attorney and ac- 
countant, and, if you’re lucky, 
transition help from an owner who 
knows every nuance of the com- 
pany’s Operations. 


The Franchise Route 


WV cocking for a large corpora- 


tion, a person tends to take some 
things for granted. Gina Leggiere 
logged 20 years in corporate 
America. Now the owner of two 
franchises, she recently accosted 
an employee who was blithely 
heading home with a roll of toilet 
paper tucked under her arm. The 
employee was shocked at being 
questioned. “‘At Pepsi everyone 
takes toilet paper home,’’’ the in- 
dignant worker told Leggiere. 

“They never stop to think of 
where the money comes from,” 
she says. “I have to sit down and 
explain. They don’t realize that 
salary and toilet paper come out of 
the same pocket.” That would be 
her pocket. Cut loose from corpo- 
rate luxe, Leggiere says she 
watches every penny, and she ad- 
vises other entrepreneurs to do the 
same. 

Before deciding to start a busi- 
ness, she learned that “ Ninety-five 
percent of all new businesses fail 
within three years.” . On the other 
hand, her research indicated that 
95 percent of all new franchise 
businesses are still around after 10 
years. Liking those odds, she be- 
gan researching franchises. She 
decided to go with Sign-A-Rama, 
opening a store in Piscataway 
(732-819-8844), and four years 
later bought a second franchise, in 
Post Net, a mailing center. Along 
the way, she has learned some les- 
sons: 


Research, research, research. 
Leggiere hired a franchise attor- 
ney. Among other things, he went 
over every detail of her contract, 
ensuring that she could live with 
each of its terms. “He was expen- 
sive,” she says, “but I went in with 
my eyes 110 percent open.” She 
also used an accountant with 
knowledge of franchise agree- 
ments. 

Anyone contemplating the pur- 
chase of a business needs to real- 
ize, she says, that no one possesses 
all the skills necessary to thor- 
oughly evaluate the opportunity. 
“T was smart enough to know I 
didn’t know how to start a busi- 
ness,” she says. 


Realize that businesses vary 
wildly. Leggiere owns two fran- 
chises. “They couldn’t be more 
different,” she says. “They’re day 
and night.” She cannot think of a 
single negative thing to say about 
Sign-A-Rama. “Post Net is a dif- 
ferent story,” she says. She bought 
the franchise when it was owned 
by Sign-A-Rama, and it was later 
sold to another company. Both are 
franchises, and each courts similar 
customers, but management styles 
in the home offices vary markedly. 


Manage your schedule. Entre- 
veneurs have a tendency to turn 
into firemen, putting out little 
uy es as they erupt. “You go to 
input an order and the phone 
rings,” she says. “ You stop to an- 
swer it, and then remember an ap- 
pointment. You spend 15 minutes 
looking for your keys, and run out 
the door without inputting the or- 
der.” 
Slow down, is her advice. Pri- 
oritize. Make a plan and stick to it. 
She visits clients on the way in 
to work. Upon arriving, she settles 
in to review orders, and make esti- 
mates. There is a routine for the 
day and a routine for the week. 


Sticking to it gives her focus. 

Make time for sales. Pressed to 
take care of clients and to complete 
projects on time, new entrepre- 
neurs have a tendency to let some 
things slide. The first casualty is 
sales and marketing. Doing so is a 
guarantee of trouble. “It’s a vi- 
cious cycle,” Leggiere says. 
“You're trapped.” 

No matter what else an entrepre- 
neur does, he has to “learn to love 
sales and marketing,” she says, ac- 
knowledging that this is hard for 
many. “ We’re used to thinking of 
sales in terms of going with our 
parents to buy a used car,” she 
says. “It was considered a less than 
reputable occupation.” This is a 
perception every business Owner 
needs to rethink. 


Hire like your business de- 
pends on it. “If you’re Dell, it 
doesn’t matter if one salesperson is 
rude,” she says. One lost sale is of 
no great moment. For a small com- 
pany, though, a single surly em- 
ployee is enough to crater the 
whole operation. 


Don’t overstaff. Business own- 
ers walk a thin line. If they try to 
be too involved in day-to-day op- 
erations, they risk losing sight of 
big picture tasks like marketing 
and expansion planning. But if 
they hire too many people to help 
them out, they risk going under. 

Leggiere is a hiring mentor for 
other Sign-A-Rama owners. On 
any number of occasions she has 
had to tell one of them that his staff 
is too large. “They say “but you 
have three employees,’” she re- 
ports, “and I say ‘Of course I have 
three employees! 1’ ve been in busi- 
ness for eight years, I need three 
employees.’” 

In the early going, though, it is 
the boss who will have to tend to 
sales, customer service, and prob- 
ably deliveries, computer repair, 
and janitorial duties as well. 


Allin the Family? 
W...: her children were 


young, Penni Nafus and her hus- 
band looked at their finances and 
decided there was no way they 
could save enough to send them to 
college. Both were working, but 
not making enough. The solution, 
they decided, was to start a busi- 
ness they could run together. 

“Just about that time,” Nafus 
recounts, “he was driving a ma- 
chine, and the engine blew up.” 
The machine was a Zamboni, the 
ice rink fixture that smooths out ice 
between skating sessions. He 
called the company’s California 
headquarters looking for parts, got 
to talking, and was offered a dis- 
tributorship. 

The couple had found its busi- 
ness, which opened ,ts doors in 
their unheated garage. Moving 
from parts to service to sales, the 
company grew and prospered. 
“Our exit strategy,” says Nafus, 
“was to sell the company when our 
last child graduated from college.” 
On Jim Nafus Jr.’s graduation day, 
they signed the papers, although 
her husband remains as a consult- 
ant. 

Nafus is now director of the 
Women’s Business Center of the 
New Jersey Association of 
Women Business Owners 
(NJAWBO). “Entrepreneurs are 
mavericks,” says Nafus. In her 
Opinion, a person who fits in per- 
fectly “over there at Merrill 
Lynch” could be very unhappy out 
on her own. 

Out on their own, however, is 
where more and more women are 
finding themselves. * We've seen a 
change, an evolution,” says Nafus. 
“Two years back a lot of down- 
sized women were coming out 
with a package and experience. 
Their attitude was ‘I'm going to 
Start a business. I’m not going to be 
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downsized any more!’” Now, 
however, the women she is seeing 
are embarking on business owner- 
ship without benefit of a severance 
package. Many don’t have deep 
experience in business, either. 
“It’s not middle management 
now,” she observes. “We're get- 
ting to the workers. Companies are 
closing up. Everybody’s going.” 

The Women’s Business Center 
is fielding requests for information 
and for help from “panicky” 
women. “Their unemployment is 
running out,” says Nafus. While 
the new female business owners, 
circa 2001, might have been using 
cash, contacts, and experience to 
launch a substantial business, 
many women Nafus sees are now 
Starting service businesses on a 
shoestring. 

This is one heck of a time to be 
breaking into a depressed and un- 
certain economy, but Nafus says 
the entrepreneurial drive will out. 
Nafus offers this advice: 

Think about timing. There are 
people who would be fine business 
owners, but not just now. It is im- 
portant to realize that being the 
boss does not come with a time 
clock. It comes with a full-time 
commitment. Anyone unable to 
devote nearly every working hour 
to anew company may have a hard 
time growing it. 

Count your cash. Nafus says 
she has seen any number of busi- 
ness owners who, seven or eight 
months after opening, are making 
sales, but are going under. “They 
say ‘business is good. I’m making 
money,” she says. They had 
signed a lease. They had hired em- 
ployees. But they’re out of money. 

Save until you have enough 
capital to go the distance, she says, 
pointing out that payment may 
only come many months after a 
sale. “If you’re working with the 
government, it’s 120 days,” she 
points out. Meanwhile, suppliers 
demand payment after 30 days. 


Shift the load. Nafus says she 
made every possible mistake in the 
early days as a business owner. The 
biggest, she believes, was “trying 
to do everything myself.” She fi- 
nally realized that it did not make 
sense for her to do bookkeeping 
when she could hire someone for 
$10 or $12 to do it for her. Eventu- 
ally she hired five employees. But 
did they do as good a job as she had 
been doing? “Better!” she ex- 
claims. “I did a 360 degree turn- 
around. I realized there were a few 
other smart people out there. 

“I didn’t settle for good 
enough,” she says. “I was more 
demanding of the people who were 
working for me than I was of my- 
self. I expected them to do the job 
better than I did.” She realized that 
she was hiring experts, while she 
had been trying to be expert at a 
number of tasks. 

Supervising employees, meet- 

_ ing a payroll, rounding up clients, 
getting clients to pay on time; none 
of it is easy. Yet, says Nafus, there 
is nothing like cashing those 
checks when they start to roll in. 
It’s one of the things that makes so 
many people take a chance on 
opening a business. Says Nafus, 
“it’s like making vice president at 
Merrill Lynch.” 


Tuesday, January 13, 9:30 
a.m.: NJAWBO Women’s Busi- 
ness Center, “Women’s Network 
for Entrepreneurial Training.” 
Free. 127 Route 206, Hamilton, 
609-581-2220. 


Wednesday, January 21, 9:30 
a.m.: NJAWBO Business 
Women’s Center, “Building a 
Business Website,” $25. 
Suzanne Engels, WebArtNTech. 
127 Route 26, Hamilton, 609- 
581-2220. 

Thur. , February 5, 9 a.m.: 
NJAWBO Women’s Business 

Center, “Build Your Own Market- 


ing Plan in One Day.” $50. HQ 
Global Workplaces, 51 JFK 
Parkway, Short Hills, 609-581- 
2220. 


Wednesday, February 4, 9 a.m.: 
NJAWBO Women’s Business 
Center, “Internet Marketing”, 
$30. 127 Route 206, Hamilton, 
609-581-2220. 


Monday, February 9, 9 a.m.: 
NJAWBO Women’s Business 
Center, “Are You an Entrepre- 
neur?” Free. 127 Route 206, 
Hamilton, 609-581-2220. 


Wednesday, February 11, 9:30 
a.m.: NJAWBO Women's Busi- 
ness Center, “Marketing Magic.” 
$25. 215 Route 31, Flemington, 
609-581-2220. 


Thursday, March 11, 6 p.m.: 
NJAWBO Women's Business 
Center, “Celebrating Latino Busi- 
ness Women.” Free. Mercer His- 
panic Association, 200 State 
Street, Trenton, 609-581-2220. 


Monday, April 12, 9 a.m.: 
NJAWBO Women’s Business 
Center, “Are You an Entrepre- 
neur?” Free. 127 Route 206, 
Hamilton, 609-581-2220. 


Wednesday, May 12, 9 a.m.: 
NJAWBO Women’s Business 
Center, “Are You an Entrepre- 
neur?” Free. 127 Route 206, 
Hamilton, 609-581-2220. 


Thursday, May 20, 9 a.m.: 
NJAWBO Women’s Business 
Center, “NJ Taxation Work- 
shop.” Free. 209 West Second 
Street, Plainfield, 609-581-2220. 


An ETI Business 
Success Story 


My Harrison is the owner 
of Euphorbia, a growing retail and 
bridal consulting business in 
downtown Lawrenceville. In 
1995, after owning a catering busi- 
ness, burning out, and then work- 
ing as an employee in the hospital- 
ity business, she knew she wanted 
to become a business owner again 
— and wanted to be smart about 
making the move. Toward that 
end, she began taking business 
classes. 

Then, three years ago, energized 
by the birth of her second child, 
and deciding to move to another 
level, she signed up for the En- 
trepreneurial Training Institute 
(ETI), a program sponsored by the 
New Jersey Economic Develop- 
ment Authority. 

“T had been taking business 
classes for years,” Harrison says, 
“but I felt I needed one last class. I 
got tired of hearing myself say ‘I’m 
going to finish my business plan.’” 
From the start, she realized that 
ETI was different. “Other classes 
give you an outline and a general 
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idea, but it’s all hypothetical. 
There is no assumption that you are 
really going to start a business, ETI 
does assume that.” 

Harrison has gone from ETI 
graduate to ETI promoter, talking 
to individuals and to groups about 
what the program can do for a pro- 
spective business owner. For her, a 
huge benefit was help with finan- 
cials. A creative person who 
named her business after one of her 
favorite flowers, Harrison con- 
fesses that she came to ETI with 
little expertise 1n accounting or 
cash flow projections. 

She wanted to know if her busi- 
ness idea was solid. “It sounded 
like a good idea,” she says, “but is 
it viable? I wanted to hear a CPA 
say ‘You are fully capitalized. The 
money you have will get you 
through.””’ 

ETI came through, leading her 
through financial projections, and 
it did not stop there. 

“IT did not know how to meet a 
banker,” says Harrison. “I never 
knew they wanted to lend money.” 
Stunned, but pleased, she soon 
found bankers courting her. “They 
wanted to make a sale,” she says. 

She credits ETI with getting her 
ready to present a business plan 
that would reel the bankers in. 
“You have to know your business 
plan backwards and forwards,” 
she says. “If there were a hole in 
your plan, it came out before you 
went before the bankers.’ Prepped 
by ETI, Harrison secured a 
$55,000 business loan to get her 
enterprise off the ground. 

The big picture for Euphorbia is 
changing — fast. Within months of 
completing her business plan, it 
was becoming obsolete, an eventu- 
ality for which all entrepreneurs 
should be prepared, Harrison 
counsels. 

The retail portion of her busi- 
ness was supposed to be just an 
add-on, a supplement to her wed- 
ding planning business, a place 
where brides could pick up unusual 
guest books or gifts for their 
bridesmaids. Instead, the store 
quickly became a popular gift 
shop. She has teamed up with local 
artists, made some gift items her- 
self, and seen retail become about 
50 percent of her business. The 
stationery segment of her business 
also took off to a degree she did not 
expect. It accounts for 25 percent 
of her business. 

Soon retail customers starting 
asking if Euphorbia’s gifts were 
available through a website or a 
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You can reach yours by becoming a 
Certified Financial Planner™ 


The first step: Enroll in the 
Financial Planning Certificate Program 


New Jersey's oldest, largest and most successful 
program registered with the 
CFP Board of Standards. 


14 months to certificate 
I night a week 
5 courses 


‘ Classes in Princeton begin 
Wednesday, February 25 


Learn more by joining us at an open house: 
Monday, February 2 in Princeton at 6 p.m. 
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Good news for business drivers 


The standard mileage rate that businesses can use in deducting vehicle 
costs increases to 37.5 cents a mile for 2004, up from 36 cents a mile in 
2003. In more good news for businesses, the IRS will permit companies 
that use no more than four business vehicles at the same time to use the 
standard mileage rate instead of keeping track of actual costs. For details 
Or assistance with your business tax concerns, contact us. 


NICHOLAS C. MAIDA, CPA 


CHARTERED 
CERTIFIED PUBLIC ACCOUNTANTS 
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609-443-4409 « www.NCMCPA.com 


379 Princeton-Hightstown Rd, Bldg 3 
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Couples, Families, Groups, Incentives, Weddings and Honeymoons 
We'll plan the perfect cruise for your personality and budget. 


SE NTERNATIONAL 


Get Out There.™ 
Cruises from New Jersey 


VOYAGER OF THE SEAS 
5-Night to Canada 
9-Night to Western Caribbean 


NORDIC EMPRESS 
6 or 8-Night to BERMUDA 


Celebrity Cruises a true departure’ 


Nobody Tours 


ALASKA & EUROPE 
Quite Like Celebrity. 


Our Cruise Tours are 100% escorted. 
7-Night to BERMUDA 
From N.Y.C. or Philadelphia 
May thru October 2004 


Call Your Local Independent Cruise Specialists 
COLLEEN & FRANK ROBINSON West Windsor NJ 


(609) 275-0335 / (800) 941-2469  www.cruiseone.comicrobinson 
Ships Registry: Bahamas/Panama 
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PERSONAL & CORPORATE 
ACCOUNTS WELCOME 
TAXI SERVICE © CAR SERVICE 
LINCOLN TOWNCARS 
6-8-10-15 PASSENGER LUXURY VANS 
ALL MAJOR AIRPORTS & PIERS 


Fully Insured * Package Delivery 
Medical Transportation * 24 Hours/Day Service 


TOLL FREE 1-888-222-5459 


132-274-1300 609-419-1820 


110% 0 OFF !! 110% o OFF 


: ptint SERVICE 


Special at Time of Reservation 
Tolls, Parking & Gratuity Not Included 


ics FARE 


Special at Time of Reservation 
{ Tolls, Parking & Gratuity Not Included 
Not Valid with Van Work Not Valid with Van Work 
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FULL COLOR PRINTING 


QUICK & AFFORDABLE 


Printek is equipped with revolutionary We are equipped 


Heidelberg Quickmaster Direct Imaging the-art 
Press - a four color digital waterless — 


offset printing press. equipment to provide 
© Directly to Press from your disk the following services: 
e No extra charge for bleed = Four Color Digital 

© Short runs - as low as 200 Offset Printing 


e Free Rainbow color proof 


e 2-3 day turnaround = Large Format Posters | 


= Mounting & Lamination 

= Color Laser Copies & 
Prints From Disk 

@ Linotype Film/Paper 
Output 


Bring this ad to receive $100 off the 
cost of your full-color printing order on 
Heidelberg QMDI. First time customer 
only. Not valid with any other offer or 
discount. No cash or credit back. Void 
where prohibited. Ad must be 
presented at time of purchase. Offer 


e MAC & PC 
does not include tax. Otter expires Ml Color Separation 


SAVE 
$1 00 1/31/04. = Imation MatchPrint & 


The only digital frevs that makes real impression Rainbow Color Proofs 
To learn more about our services #@ Color Scanning 


Call (800) 664-9599 5 crannies vesion 


= Graphics Design 
ie www.ePrinTek.com 


Prinlek 


PRINTING & IMAGING 


where quality 2 the difference 


29 Emmons Drive, Suite C30 
-Princeton,.NJ 08540 

Fax: 609 520-8312 

email: ePrinTek@aol.com 
(Route 1 South Behind PepBoys) 
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Princeton Immigration Group 


Full Service Immigration Law Firm 
¥ 2665 Main Street 
Lawrenceville, NJ 08648 
609-620-0949 (Tel) * 609-620-0955 Fax 
jasir@princetonimmigrationgroup.com 


Keeping Pace with Today’s Global Business 
Why Go to New York or Philadelphia? 


¢ Non-immigrant employment related E, H, L and O 
visas with 100% approval rate 

¢ Employment related green cards in all employment 
based (EB1-EB4) categories 

¢ Special skills in reduction-in-recruitment labor 
processing in all regions (for all skills) and National 
Interest Waivers of Labor Certification (Employees 
may be eligible for green card without any 
employer sponsor) 

¢ Deportation & immigration litigation 

¢ Family-based immigration and naturalization 


Se habla espanol 


Evening & Weekend Appointment Available 
Free Initial Consultation 


Joseph Asir, Esq. 


Law Graduate with more than fifteen years of legal experience 


catalog, and Harrison realized that 
she had better offer her merchan- 
dise through one or the other. So 
she is working on adding E-com- 
merce to her Internet site (www.e- 
uphorbiashop.com). 

Between photography, glossy 
stock, printing costs, and mailing 
expenses, a catalog is a major un- 
dertaking. She reasons that selling 
via her website will be far less ex- 
pensive. “I'll take the picture my- 
self with a digital camera,” she 
says. Not yet concerned with the 
science of search engine place- 
ment, Harrison sees E-commerce 
primarily as a convenience for cus- 
tomers. Worried about how she 
would handle order fulfillment on 
a large scale, she doesn’t want In- 
ternet sales to get too big — at least 
not yet. 

Harrison does, however, credit 
the Internet with bringing newly- 
engaged women to her door for 
wedding planning. “The first thing 
they do after they get engaged is 
jump on the Internet at work,” she 
says. There, in chat rooms of big 
bridal sites like The Knot 
(www.theknot.com), women with 
weddings on their minds gather 
and compare notes on wedding 
planners. A number of her clients 
have found her on the Internet. 

Harrison has made a decision to 
invest in the business rather than 
rush it to profitability. Besides, she 
says, most businesses do not climb 
into black ink until their third year. 
For Euphorbia, that would be next 
year, and she is confident that the 
business is on track to turn a profit 
by that time. 

Crediting ETI for its role in her 
success and recommending the en- 
trepreneurial training program to 
others, Harrison nevertheless adds 
a note of caution, emphasizing that 
starting a business is a huge under- 
taking. “You have. to be ready,” 
she says. What’s more, “you have 
to make sure that your family is 
onboard,” she says. 

A Start-up is quite a ride. Like 
many a New Jersey entrepreneur, 
Harrison is thankful that ETI was 
around to provide a trail map. 


The ETi Course 
On Franchises 


N... for 2004 from the En- 
trepreneurial Training Institute 
(ETDjis an 8-week course on fran- 
chising. In introducing the course 
on its website (www.njeda.- 
com/eti), ETI writes “Myth: Buy- 
ing a Franchise = Guaranteed Busi- 
ness Success.” Of course, starting 
any business is risky, but ETI, 
which operates under the auspices 
of the New Jersey Economic De- 
velopment Authority, works hard 
at upping the odds in favor of the 
entrepreneur, whether he is start- 
ing a stand-alone business or join- 


ing a chain. 

In addition to its new franchis- 
ing course, it offers a number of 
other eight-week, in-depth courses 
for aspiring business Owners. 
There is a general course and there 
are specialized courses for non- 
profits, high-tech businesses, and 
Spanish-speaking entrepreneurs. 

The general program covers 
such topics as goal setting, financ- 
ing, and marketing. Students de- 
velop a business plan for their busi- 
nesses, which ts necessary for them 
to obtain financing, and submit 
them for review to a panel of bank- 
ing, accounting, law, marketing, 
and economic development pro- 
fessionals for review. 

The program is offered in 10 
locations throughout the state at a 
cost of $295. Classes are held one 
evening a week at 6 p.m., and class 
size is limited to 20 students. The 
next session starts in March. Loca- 
tions will be announced in January, 
but general inquiries are being ac- 
cepted now through the NJEDA’s 
website (www.njeda.com) or at 
609-292-9279. 

To graduate, students must at- 
tend six of the eight classes and 
complete all written work, includ- 
ing a business plan. These plans 
will be subjected to a “panel re- 
view” by lawyers, bankers, and ac- 
countants on the last night. Gradu- 
ates are prime candidates to qualify 
for monies from a revolving loan 
fund established by the NJEDA. 
More than 400 people have gradu- 
ated from the training program in 
the past eight years. 

Non-profits that want to become 
self-sufficient and not rely on grant 
funding for the long term may be 
eligible to take ETI’s Transition of 
Not-for-Profits course. Students 
learn how to create a business plan 
and learn the basics of operating a 
business. Prospective students are 
invited to call Seton Hall Univer- 
sity Institute on Work (973-313- 
6103) to schedule an assessment of 
their organization’s readiness to 
enroll in ETI. The charge is $200, 
and students will be informed 
either that they are ready for ETI or 
that they are eligible for counseling 
to prepare for ETI. : 

Registration for the program, 
which is held in Newark and in 
Trenton, is $295. Institute on Work 
staff serve as facilitators during the 
ETI class sessions for the not-for- 
profit organizations. Graduates are 
eligible for free mentoring in areas 
such as marketing, bookkeeping, 
and completing loan applications. 

For high tech businesses, the 
EDA offers an ETI on Targeted 
Business Planning. It teaches the 
basics of operating a business and 
how to create a business plan, and 
offers opportunities to present 
business plans to high-tech ex- 
perts, angel investors, and venture 
capitalists. It also provides net- 
working sessions with profession- 
als who work in the high-tech in- 
dustry. The cost for this course is 
$295, and enrollment is limited to 


20 students, who enjoy a 4:1 stu- 
dent/teacher ratio. Classes start in 
March, and the location is still to 
be determined. Call 609-292-9279 
for more information or visit 
www.njeda.com. 

As for the franchising course, a 
pilot offering, it is similar to other 
courses’ length, cost, and gradu- 
ation requirements. For its inaugu- 
ral year, the course is being offered 
only in West Paterson. There will 
be a free information seminar in 
February. Date and time have not 
yet been announced, but reserva- 
tions are being taken at 609-292- 
9279 or by E-mail at eti@njeda.- 
com. 


Direct Mail Primer 


Wixi is the very best piece of 
direct mail you can send? No, it’s 
not a four-color postcard offering 
a free massage, or a sweepstakes 
letter promising wealth beyond 
imagining. It’s the type of missive 
your mother started hounding you 
to send as soon as you could clutch 
a pencil. 

“The most effective piece of di- 
rect mail is a thank-you letter,” 
says Jeff Dobkin, owner of a Bala 
Cynwyd, Pennsylvania, marketing 
company specializing in direct 
mail (www.dobkin.com), and the 
author of How to Market a Product 
for Under $500. The novelty value 
alone separates this direct mail 
campaign from the mountains of 
envelopes every business receives 
every day. 

‘““With direct mail, ” he says, 
“you get attribution.” If the cam- 
paign works, the results are appar- 
ent right away, and are easy to 
quantify — 10 responses per 100 
mailings; four sales appointments; 
and two sales, for example. As 
much as Dobkin likes direct mail, 
he stresses that there are some 
ways to use it that are better than 
others, and some strategies that 
keep the mailings out of the circu- 
lar file: 


Mail during the winter. “If it’s 
an 85 degree day in May, are you 
going to be reading mail?” asks 
Dobkin. And if May — with its 
fragrant blossoms and novel, warm 
sun — is a poor month to be send- 
ing out solicitations by mail, June, 
July, and August are worse. De- 
cember, with its rush of parties and 
shopping, isn’t great either. 

The best time to send out a mail- 
ing is the season when the weather 
is so bleak that nearly any letter 
looks like an entertainment possi- 
bility. In short, now. Or better yet, 
February. Or even March, with its 
nasty winds. 


Mail to people you know. The 
most effective direct mail is sent to 
clients with whom your company 
has a relationship. It is possible to 
purchase mailing lists, but it is bet- 
ter to compile your own, including 
clients, individuals met at trade 
fairs, and anyone who has ex- 
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* — Availability in 1 week 


dot.com bombs and IPO flops 


Wonder what happened 
to their furniture? 
Workstations at up to 75% off the cost of new 


* — Previously-Owned & Remanufactured Workstations 


resource interiors 


workstations seating design _ installation 


www.resourceinteriors.com 


856.981.8876 
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N.. Jersey’s current business incubators, estab- 
lished in partnership with colleges and universities, 
help provide start-up firms with an array of critical 
business and technology support and consulting serv- 
ices — and affordable office, light manufacturing, or 
laboratory space. Despite significant funding cut- 
backs in 2003, the NJ Commission on Science and 
Technology (www.state.nj.us/scitech) hopes to ex- 
pand its incubator network. 

There are new incubators in the construction stage 
at Burlington Community College, where a new, one- 
story, 20,000 square-foot space will join existing in- 
cubator, and provide space for approximately 14 life 
sciences entrepreneurs, and at Fairleigh Dickinson 
University, which has been awarded funding for anew 
Internet-related incubator called “ Launch Central,” to 
be housed in a 6,500 foot building adjacent to the 
Rothman Institute of Entrepreneurial Studies. 

There are also projects pending at Rowan Univer- 
sity, New Jersey City University, Rutgers Food Indus- 
try Research and Extension Center, and at Stevens 
Institute, where three incubators are up and running. 
Here are some of the NJCST-supported incubators: 


Community Options Incubator Network, 150- 
152 Speedwell Avenue, Morristown 07960. 
973-644-4750. Cori C. DiBiasi, director. 


First of its kind incubator for entrepreneurs with or 
without disabilities. 


Rutgers Camden Technology Business Incu- 
bator, 406 Penn Street, Camden 08102. Frank 
Keith, executive director. 856-225-6400. 


Applied Communication & Information Net- 
work, L3 Communications Building, 1 Federal 
Street, Camden 98103. Lou Bucelli, entrepre- 
neur in residence. 856-614-5410. 
Thirty-company incubator for companies with 

technology of interest to the military, $250 per person, 

inclusive, per month. Also monthly briefings open to 

U.S. citizens with a technology appropriate for the 

military. 


Burlington County College High Technology 
Small Business Incubator, 900 Briggs Road, 
Mount Laurel 08054. Ron Maxson, director. 
856-222-9311. Home page: www.bcc.edu 


Commercialization Center for Innovative 
Technologies, 675 Route 1 South, North 
Brunswick 08902. Michele Brunton. 732-729- 
0022; fax, 732-745-7470. 


Part of a development of the NJ Economic Devel- 
opment Authority, two 800-foot labs available. 


NJIT Enterprise Development Centers |, Il, 
and Ill, 105 Lock Street, Fourth Floor, Newark 
07102. Stash R. Lisowski, executive director; 
Lou Gaburo, assistant director. 973-643-4063. 
Home page: www.njit-edc.org . 


Picatinny Innovation Center, 3159 Schrader 
Road, Dover 07801. Patricia Milley, director. 
973-442-6400. Www.picinnovation.org 


Incubator for technology firms that can have access 
to federal laboratories, personnel, and critical technol- 
Ogy. 

Trenton Business and Technology Center, 36 
South Broad Street, Trenton 08608-2102. 
609-396-8801. Art Cianfano, director. 
Www.TrentonBusiness.org 
Individual offices from 100 square feet to suites 

with up to 1,500 feet. 


Private Incubators 


120 Jersey Avenue Business Complex, 120 
Jersey Avenue, New Brunswick 08901. 732- 
246-0015. 


Princeton Corporate Plaza, 7 Deer Park Drive, 
Monmouth Junction 08852. Harold Kent AIA, 
owner. 732-329-3655; fax, 732-329-9697. 
Www.princetoncorporateplaza.com For 
technology companies. 


New Brunswick Technology Incubator, 100 
Jersey Avenue, New Brunswick 08901. Rich- 
ard Cohn, manager. 732-545-3221. 


Straube Center LLC, 110 West Franklin Ave- 
nue, Suite F-106, Pennington 08534. Winn 
Thompson. 609-737-3322. E-mail: 
mgmt @straube.com. Www.straube.com 


Shared Offices 


These offer furnished office and conference space, 
copying facilities, other support services, and busi- 
ness ID services for early stage companies. 


~ 


Carnegie Executive Center, 212 Carnegie Cen- 
ter, Suite 206, Princeton 08540. 609-452- 
0160. 


D/J Business Service/The Office Complex, 
475 Wall Street, Princeton 08540. 609-924- 
0905. E-mail: complex3 @ 475wallst.com. 


Daily Plan It Executive Center, 707 Alexander 
Road, Suite 208, Princeton 08540. 609-51 4- 
9494. 


HQ Global Workplaces, 116 Village Boulevard, 
Suite 200, Princeton 08540. 609-520-2144. 
Home page: www.hq.com 


Office Concierge Inc., 993 Lenox Drive, Build- 
ing Two, Suite 200, Lawrenceville 08648. 609- 
895-2999; fax, 609-895-2666. 


Princeton Office Gallery, 5 Independence Way, 
Suite 300, Third Floor, Princeton 08540. 609- 
452-8311. E-mail: princeton @ officegallery- 
inc.com. Www.officegalleryinc.com 


Regus, 100 Overlook Center, Second Floor, 
Princeton 08540. 609-375-2000. Home page: 
www.regus.com 


pressed an interest in your product, 
says Dobkin. 


Send six to seven letters. Just 
one letter might be all right if it is 


Media Etiquette 101 


R ichara Laermer’s advice for 


dia, or if your pitch isn’t hitting 
home, regroup, fix the problem, 
and patch all the holes. Bribing a 
journalist is buying your way into 
the publication, and if that’s what 


“In order to be successful, I believe an investor must exercise 
good stewardship of their investments.” 
..Albert DiCosimo, President 


Exercising good stewardship of your 
investments means knowing what you are 
invested in and how market conditions could 
affect you. Think about becoming a member 
of The Greedy Fox Investment Center and 
Invest, Learn about Investing or Interact 
with other investors. 


Visit us on the web at www.qreedyfox.com 


The Greedy Fox 


2614 Whitehorse-Hamilton Sq. Rd., Hamilton Sq., NJ 
609-587-9501 www.greedyfox.com 


Computer Networking 
services 


LANSOLUTIONS” 


Building Reliable Networks since 1986 


Princeton, NJ 609-921-8650 


www.reliablelans.com 


sent to a highly-targeted audience. 
But often, one mailing is not 
enough to grab your prospects’ at- 
tention. One hundred letters, on the 
other hand, would be overkill. If a 
prospect shows no interest after six 
or seven letters, chances are that he 
never will. Forget him. 


Make the letters build on one 
another. Don’t just send the same 
offer again and again. Create six or 
seven different letters, each build- 
ing on the one before it. The first 

- might be an introduction, the sec- 
_ ond a description of a product, the 
third an invitation to an event, and 
so on. Each letter should refer to 


the one that preceded it. 


PR professionals seeking ties to 
journalists comes straight from the 
playground: “If you want to make 
friends,” he counsels, “make sure 
you’re the one they want to be 
around.” 

Laermer is the founder of RLM 
PR (www.rlmpr.com) and author 
of a number of books, including 
Full Frontal PR. Having spent the 
first half of his career as a journal- 
ist, he has been on both sides of the 
PR fence. He knows reporters, and 
offers this advice on placing stories 
with them: 


Don’t bribe journalists. If your 
story isn’t good enough for the me- 


you want, make life easier for both 
of you and buy an advertisement. 
The best way to get a journalist to 
take your story is to prepare and 
hone the pitch so it delivers your 
message and addresses the media’s 
real needs. 


If you’re happy with the way 
a story turns out, don’t send a 
gift thanking the reporter. Your 
intentions may be perfectly honor- 
able, but once again, a gift is prob- 
lematic for a journalist. All you're 
doing is putting her ethics up for 
debate, because if she ever chooses 
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Ask Us About 
Rates as Low as 


a —__ = 


NEED IMMIGRATION HELP? 
CALL US FOR FREE CONSULTATION 


IMMIGRATION CONSULTING 
SERVICES, INC. 


Business Related Immigration Petitions, Relative Based 
Immigration Petitions and Citizenship Petition 
Expedited H-1B, L-1A, E-1/E-2 Application Petition 


5 Independence Way, Suite 300, Princeton, NJ 08540 
Tel. 609-514-5165 Fax: 609-514-5127 
E-mail: pingxial @aol.com 
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U iS 1 SN AK | Stay Connected, 
awJs I PR Wherever You Are 


Get a preview of what's coming in the next issue of U.S. 1. 


VIEW 


U.S. 1’s Sneak Preview offers nuggets from the 


newspaper's stories with links to full text 


and to the companies covered. 
It's E-mailed weekly for free. 
Go to www.princetoninfo.com to fill out an order form. 


Purchase | Re-Finance | Custom Construction | 2nd Home | Investment Property | Lot Loans 


Certain restrictions and conditions apply. Programs subject to change. We have loan 
offices and accept applications in Washington Mutual Bank FA -- many states; Washington’ 


Washington Mutual 


HOME LOANS 


Goedecke & Medalia 


500 College Road East 
Princeton, Nj 08540 


Mutual Bank -- ID, OR, UT, WA; and Washington Mutual Bank fsb -- 1D, MT, UT. 
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RESIDENTIAL | ‘ COMMERCIAL 


A LEADING 
HEATING, VENTILATING AND 
AIR CONDITIONING (HVAC) CONTRACTOR 


View all of our services 
and our on-line store 
at www.princetonair.com 


A LINC Service® Contractor 


Princeton Air Conditioning, Inc. 
Princeton Windsor Industrial Park 
P.O. Box 4060 
Princeton, NJ 08543-4060 


609-799-3434 


Fax: 609-799-7036 


New York Life-The Company You Keep® 


They say nothing remains constant except change itself. 
At New York Life, we see the world a little differently. The values with 
which we started. Financial Strength in our products, integrity and 
humanity in our dealings -remain the unshakable foundation of the 
company today. That they will be our values tomorrow - no matter 
what it looks like - is why New York Life is the Company You Keep®. 


Full Range of Insurance and Financial Products 
Life Insurance * Annuities 
Long Term Care Insurance * Mutual Funds* 
Retirement and Estate Planning 
Funding for 401k and Roll-Over 
College Funding 529 Higher Education Plan* 
Group Medical, Dental, Disability, Life, AD&D** 


Rakesh Bansal, LUTCF 
Princeton, NJ 08540 


Tel: 609-375-2046/2048 


| Fax: 609-375-2637 
www.rakeshbansal.com 


. Rbansal@ft.newyorklife.com The Company You Keep® 


Registered Representative for 
NYLIFE Securities Inc. 

Park 80 West, Plaza One 
Saddle Brook, NJ 07663 

Tel: 201-845-6900 


e Mutual Funds offered by NYLIFE Securities, inc. (member 
NASD/SIPC), 51 Madison Avenue, New York, NY 10010 
** Product availabie through one or more carrier not affiliated 
with New York Life and dependent on carrier authorization 
and product availability in your situation/ocality. 


| in Burlington, 


Direct: mail moves people to action... 


Kick off your shoes: 
KickStart! does all the work. 


Kick up your sales: 
Call KickStart! now for a 
free quote: 609-919-1980. 


745 Alexander Road, Suite 7-8." 

Princeton, NJ 08540-6343" 
Phone: 609-919-1980 
Fax: 609-919-1988... 
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Directories 
To Mine 


Informatio: it’s everywhere 
Gathering it up and pulling it down 
in a useful form can be a trick, 
though. Luckily a number of pub- 
lishers toil at this task year after 
year. Here is an overview of useful 
directories: 

The U.S. 1 Business Directory, 
available at bookstores for $14.95, 
is particularly pertinent for the 
greater Princeton area because it 
includes more than 5,400 company 
listings, including contact names, 
fax numbers, number of employ- 
ees, E-mail and URL addresses, 
and revenues where available. It’s 
particularly useful for jobhunters, 
sales reps, and small business own- 
ers. Send check for $17.95 payable 
to U.S. 1 Directory, 12 Roszel 
Road, Princeton 08540. Or pick it 
up in person for $14.95. 

The New Jersey Directory — 
the Insider Guide to New Jersey 
Leaders, newly updated in Decem- 
ber, costs $86 plus shipping and 
tax or $129 on CD-ROM. It in- 
cludes voluminious information 
on the state’s largest employers, 
law firms, VC and investment 
banks, casino hotels, hospitals, and 
more. It also presents biographies 
of business leaders organized by 
category, including women busi- 
ness leaders and minority business 
leaders. 

Visit the Insider Guide online, at 
www.njinsider.com, for a well-or- 
ganized, richly detailed version of 
the information. Access is free, and 
no registration is required. 

A companion publication, The 
Insider Guide to New Jersey Mov- 
ers and Shakers, lists over 1,000 of 
the state’s top government, educa- 
tion, and industry leaders. It is 


_ available for $99 on CD-ROM. 


Call 609-924-6310 or fax 609- 
924-6380. Home page: www.njin- 
sider.com. 


The Dalton Philadelphia 
Metro Business Directory could 
be the answer to marketing to 
South Jersey. The directory pro- 
vides information on 12,000 com- 
panies and 27,000 key executives 
Camden, 
Gloucester, Mercer, and Salem 
counties, as well as in metro Phila- 


. delphia area and in part of Dela- 


ware. The book sells for $175 for 
one copy, $165 apiece for two, and 


- $159 apiece for three or more. On 


CD-ROM, it is $289. 

For more information E-mail to 
info @daltondirectory.com, call 
800-221-1050 or visit www.dal- 
tondirectory.com. 


Another intriguing but lesser 
known reference is the Municipal 
Reference Guide: New Jersey. It is 
published by Neptune-based 
Towndata.com Network Inc. It 
presents names of key officials, 
real estate values, income profiles, 
school system budgets, principals, 
and SAT scores. There is also a 
demographic break-out, housing 
data, library data, summaries of 
leading occupations and indus- 
tries, average work commute 


times, municipal population, and 
expenditure trends and break- 
downs, and tons of other stuff for 
every municipality in the state in 
this 760 page book. 

Don’t want to lift a 760-page 
book? Towndata doesn’t necessar- 
ily want you to. It has a new tool, 
an Electronic Municipal Reference 
Guide (EMRG), which, it says, 
provides three times the informa- 
tion, and has the added bonus of 
being searchable. You can export 
data from this electronic tool, and 
can even print mailing labels. Now 
on sale, at 25 percent off the regu- 
lar price, the EMRG ts $262.50 for 
a one-year subscription. Subscribe 
to an edition for another state as 
well, and take off another 15 per- 
cent. Find out all the details at 
www.towndata.com. 

The 2003-’04 print edition sells 
for $124.50, plus shipping and 
handling. Call 800-242-5511 or 
order at www.towndata.com. 

The New Jersey Chamber of 
Commerce, in concert with Re- 
search Communications of Austin, 
Texas (formerly of New Jersey), 
publishes a number of directories. 

Its New Jersey Business Source 
Book is a marketing guidebook 
that contains 1,067 New Jersey 
websites, 876 professional and 
trade associations, 7,046 business 
contacts at New Jersey’s largest 
employers, details on all kinds of 
business assistance, and complete 
chamber of commerce listings. 
The book is $149.95. A searchable 
database of the information, avail- 
able on CD-ROM or as a floppy 
disk, is $495, and includes a free 
copy of the book. 

A guide to New Jersey Labor 
Unions 2003-2004, provides con- 
tact information for all 937 New 
Jersey labor action unions, includ- 
ing a geographical index. The book 
is $69.95, and the database/book 
combination is $199. 

A guide to New Jersey websites 
is $29.95, with the database/book 
combination selling for $69. 

While the books are sponsored 
by the.state chamber, the best way 
to order them, or to get more infor- 
mation, is to contact the publisher 
at 800-331-5076 or online at 
www.researchcomm.com. 


CC guides include the 
New Jersey Business to Business 
Directory, listing 27,000 compa- 
nies in 21 counties including 6,000 
websites and 4,000 E-mail ad- 
dresses. The listings are done al- 
phabetically, geographically, and 
by industry. The cost is $265, or 
$1,295 for the CD-ROM. 

The New Jersey Directory of 
Small Businesses lists companies 
with under 10 employees and is 
available in print for $245 and in 
CD-ROM for $995. 

This company also offers cus- 
tomized databases. It is possible to 
choose geographical area, and up 
to seven variables, including num- 
ber of employees and size of sales 
volume. Results can be placed on 
a diskette, compiled as a telephone 
list, or put on one of several types 
of mailing envelopes. 

Call 973-394-2990 or visit 
www.corfacts.com. 
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\ Get a Wall Street Address... 
” Without the Commute! 


Rentals - Executive Offices and 
Suites, Desk Space, Virtual Offices 


OWE LUZ, 88 Microsofee Word, Excel and Powerpoint 
Mi Confidentiality / Flexibility 4 Personal Service 


DiJ Business Service/The Office Complex 


475 Wall Street + Princeton, NJ 08540 
609-924-0905 * complex3@475wallst.com 


Burrelle’s Luce New Jersey 
Media Directory lists all newspa- 
pers, magazines, and broadcast 
media in the state. (Burrelle’s re- 
cently merged with Luce to form a 
mega-media-monitoring com- 
pany.) The New Jersey Directory 
is $185 plus $25 shipping. 

Directories are available for 
other states, and for U.S. regions, 
as well. For those whose research 
needs don’t fit into neat categories, 
there are customized media direc- 
tories that can “slice” through all 
of its databases to meet individual 
needs. The data can be presented in 
print, on CD- ROM, or online. 

The company also offers media 
monitoring, including press clip- 
pings, web monitoring, broadcast 
monitoring, same-day monitoring, 
media analysis, and media man- 
agement. There is a free demo on- 
jine at www.burrelles.com. Call 
§00-766-5 114 for information. 


The New Jersey Manufactur- 
ers Register lists 10,592 plants, 
down nearly 100 from last year, 
22,609 executives, 9,756 fax num- 
bers, and 3,690 E-mail addresses. 
Interestingly, while the number of 
plants is down slightly, there are a 
few more executives, fax numbers, 
and E-mail addresses this year. 

The print version costs $120. 
Databases cost between $154 to 
$509. Call 847-864-7000 or go to 
www.manufacturersnews.com. 

The 2003 Book of Lists from 
NJ Biz has directory information 
(address, phone, fax) for the top 50 
companies in 60 industry catego- 
ries is $39 in the print edition. $199 
in a mail merge edition. The price 
for both is $219. Call 732-249- 
8886 or visit www.njbiz.com. 


The New Jersey Business and 
Industry Association has its own 
way of getting through the legal 
morass. For any NJBIA publica- 
tion, call 609-393-7707, ext. 239 
or go to www.njbia.org/publica- 
tions.htm. Choose from: 

A Practical Guide to New Jersey 
Employment Law: The Employers 
Resource, published by the 
NJBIA, offers an extensive sum- 
mary of New Jersey laws that af- 
fect employers. Updated every two 
years, each chapter features infor- 
mation on the specific laws and 
those who administer them. Also a 
directory of forms that employers 
must file, including workers’ com- 
pensation, equal employment op- 
portunity reporting, and more. $60, 
$90 for non-members. 

NJBIA Benefits Report, new 
this year, details the benefits hun- 
dreds of New Jersey employers are 
offering their employees, from 
healthcare coverage to paid vaca- 
tions to disability. 

Compiled in July, 2003, from 
688 NJBIA member companies, 
this report contains detailed benefit 
information throughout the entire 
employment process — from new 
hires to retirees. The information is 
broken down by production/main- 
tenance hourly, office non-ex- 
empt, and salaried employee 
groups, as well as by large and 
small companies. Cost: $95 for 
members, $200 for non-members. 


Rapid Finder Payroll Tax De- 
duction Tables’ new edition 
should be available this January. It 
calculates tax deductions for five 
separate tax tables: Federal Social 
Security Tax, Federal Medicare 
Tax, New Jersey Gross Income 
Tax, Unemployment Insurance, 
Workforce Development Partner- 
ship Fund and Temporary Disabil- 
ity Insurance Taxes, and Federal 
Personal Income Tax. Cost: $25, 
nonmembers, $35, plus tax. 


Directory of the 210th New 
Jersey Legislature, a pocket size 
book with photos and district ar- 
eas, Committees, all information 
including the names of legislative 
aides. Cost: $3 for members, and 
$6 for non members. J 2 
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to cover you in the future, a case 
can be made that you endeared 
your way in. 

Send a handwritten note ex- 
pressing what a pleasure it was to 
work with her. 

Don’t believe that whatever 
you’re doing is too important to 
disclose. Entrepreneurs, inventors, 
and generic know-it-alls always 
seem to be in a very unhealthy 
form of ‘stealth mode,’ tediously 
toiling away on their next big idea 
in a locked lab guarded by nondis- 
closure agreements. But, of course, 
they want to be famous, too. 

The first thing to remember is 
that no matter what you're doing, 
provided it isn’t curing cancer or 
AIDS, someone else is doing 
something more important. 

If the media wants to know 
about it (because you called them, 
remember?), then give them the 
full story. Never solicit coverage 
and then give only half the news. 

Never lie. Don’t even exagger- 
ate. Lying about a product or serv- 
ice makes a journalist who reports 
it look like a dolt. 


Don’t ever believe you can say 
anything off the record. If you 
don’t want to read it the next morn- 
ing in the paper, don’t say it. Many 
people like to exchange off-the-re- 
cord quips with journalists to 
buddy up to them. You’re only cre- 
ating problems for the writer when 
you spill dirty little secrets. Here’s 
why: Journalists don’t have to 
honor off-the-record statements. 
Their job is to report the news, and 
if your off-the-record scoop is 
news, they need to tell it. 


Never say that you don’t know 
or that you can’t answer that 
question. Just don’t. No comment 
is a product of Hollywood. It’s an 
incriminating answer. By not com- 
menting, you’re saying a whole lot. 

If she asks you a question on a 
subject you can’t talk about, such 
as a legal or Securities and Ex- 
change Commission issue, tell her 
so. Acting coy is not a good idea. 

Don’t play hard-to-get with 
your answers. Journalists are 
looking for straight facts, and great 
PR people are only too happy to 
supply the answers. The idea isn’t 
to be a spinmeister, weaving a web 
of confusion, but to answer ques- 
tions and get a story in print. All of 
the facts may not be beneficial to 
you, but they’re probably neces- 
sary for the whole of the story. 


Boost the Productivity and Efficiency © 


Business Partnership of 
Somerset County, 360 
Grove Street, Bridgewater 
08807. Jeffrey Horn, CEO. 
908-218-4300; fax, 908-722- 
7823. Home page: 
www.somersetbusinessp 
artnership.com 


Central Bucks Chamber of 
Commerce, 115 West Court 
Street, First Union Bank 
Building, Doylestown 18901. 
Vail Garvin, executive direc- 
tor. 215-348-3913; fax, 215- 
348-7154. E-mail: info@cen- 
tralbuckschamber.com. 
Home page: www.central- 
buckschamber.com 


Commerce and Industry As- 
sociation of New Jersey, 
South 61 Paramus Road, 
Paramus 07652. Richard 
Goldberg, president. 201- 
368-2100; fax, 201-368- 
3438. Www.cianj.org 


Greater Mercer County 
Chamber of Commerce, 
214 West State Street, Tren- 
ton 08608-1002. 609-393- 
4143; fax, 609-393-1032. 
Home page: www.mercer- 
chamber.org 


Hunterdon County Chamber 
of Commerce, 2200 Route 
31, Suite 15, Lebanon 08833. 
Suzanne Lagay, president. 
908-735-5955; fax, 908-730- 
6580. E-mail: info@hunter- 
don-chamber.org. Home 
page: www.hunterdon- 
chamber.org 


Lambertville Area Chamber 
of Commerce, 239 North 
Union Street, Lambertville 
08530. Ellen Pineno, office 
manager. 609-397-0055; fax, 
609-397-1530. E-mail: 
info @ lambertville.org. 
Www.lambertville.org 


An affiliate of the Hunterdon 
Chamber. 


Latino Chamber of Com- 
merce of Mercer County 
Inc., Box 886, Trenton 
08605. Harry Luna, presi- 
dent. 609-695-5600. 


Metropolitan Trenton African 
American Chamber of 
Commerce, 200 East State 
Street, Trenton 08608. John 
E. Harmon, president/CEO. 
609-393-5933; fax, 609-393- 
9166. E-mail: info@- 
mtaacc.org. Home page: 
www.mtaacc.org 


of Your Business 


and Management 


PC Consultant Ken Cook has helped large 
and small businesses with their database 
needs for 15 years. Hé can help you too. 


Database Expert - 
Creates Microsoft 
Access Database 
Solutions 


Microsoft Office 
Custom Solution 
Developer 


* Centralize and Organize your Data for Easy Access 


* Automate Manual and Time Consuming Processes 
« Automate Word Forms & Excel Spreadsheets 
* Customize and Automate e-mail form letters, newsletters 


and messages to your client base 


Visit www.kcookpcbiz.com 


or call 609-397-8310 today. 
ken@kcookpcbiz.com 


Middlesex County Regional 
Chamber of Commerce, 1 
Distribution Way, Suite 101, 
Monmouth Junction 08852. 
Chris Phelan, president. 732- 
821-1700; fax, 732-821- 
5852. E-mail: info@mercc.- 
org. Www.mercc.org 


New Jersey Business & In- 
dustry Association, 102 
West State Street, Box 230, 
Trenton 08602-0230. Philip 
Kirschner, president. 609- 
393-7707; fax, 609-989- 
7371. Www.njbia.org 


Business advocate representing 


over 21,000 New Jersey compa- 


nies, also New Jersey Policy Re- 
search Association. 


New Jersey Chamber of 
Commerce, 216 West State 
Street, Trenton 08608. Joan 
Verplanck, president. 609- 
989-7888. E-mail: joan@- 
njchamber.com. Www.- 
njchamber.com 


Princeton Regional Chamber 


of Commerce, 216 Rocking- 
ham Row, Princeton. Forre- 
stal Village, Princeton 08540. 
Kristin Appelget, president 
and CEO. 609-520-1776. E- 
mail: info@princetoncham- 
ber.org. Www.princeton- 
chamber.org 


Mie. CE 


COCO 8? O RAT E 


Executive & Administrative Assistants 


Customer Service Representative 


Collections Representative 
Accounting Clerks 
Data Entry 


& more 


3371 Route 1 * Suite 214 * Lawrenceville Commons 
Lawrenceville 609-919-9100 


www.careersusa.com 
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OFFICE FURNITURE OUTLET 


LATERAL FILES 


5 drawers, 36” wide 


bookcases, reception desk 


powered...an super deal! 


GIGANTIC OFFICE FURNITURE LIQUIDATION SALE 


We have acquired office furniture of a local corporation. ..Everything will be sold from our showroom 


in Lawrenceville and from the company site. EVERYTHING IS IN EXCELLENT CONDITION! 


If you are setting up a new office, you cannot afford to miss out on this exceptional 
opportunity. CALL US TODAY! 


MAHOGANY OFFICE SUITES 
Fine quality mahogany desks, credenzas, 


TECHNION CUBICLES x _ ae . aes chairs, task 
Just 4 cubicles, 10’ x 8’ (can be expanded) - '§ 


Beautiful high panels with quality 
covering...some glass... .fully loaded... 


OFFICE FURNITURE LIQUIDATORS MERCER CORPORATE INTERIORS 


FOR OVER 30 YEARS 


CONFERENCE ROOM 


Executive style, rich mahogany 10’ table 
with 10 black leather medium back seating, 
matching credenza and closed visual board. 


| SEATING. ..LOTS OF IT 


a 


CA L CENTER TELEMARKETING STATIONS 
Light gray laminate...48” wide - 30” 
with 53” high panels. 


2901 ROUTE #1 SOUTH — 3/10 Mile South 
of Franklin Corner Road-LAWRENCEVILLE 
Mon-Fri 10-5, Sat 10-4 


| HhleHia) BEL INN. 


We "WROTE THE COURSE" and are 
USCG approved to give the test. 


CALL US AT 609-987-0555 FOR DATES AND LOCATIONS NEAR YOU 
WWW.MARINERSSCHOOL.COM 


GET YOUR USCG 
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What Are the Grounds for 
Granting a Divorce? 


How Long Does It Take? 
What Are the Child Support Guidelines? 


Divorce * Custody 
Family Law 
Separation & Support 
Adoption ¢ Real Estate 


Call 609-921-2191 
Carol B. Novinson, Esq. _Jill F. Ray, Esq. 


Continued from page 4 


Novinson & Ray, tic 


Attorneys at Law 
475 Wall Street * Princeton, NJ 


Coffee House Taste 
By the Cup.™ 


Why You'll Love the Keurig System 


Great Taste 

25+ Varieties of. Green 
Mountain, Diedrich & 
Gloria Jean’s Gourmet 
Coffees 

6 Varieties of Celestial 
Seasonings Teas 
Compact Size 

Easy to Use 

No Clean-Up 
Optional Coin Control 


Call today for your FREE 
in-office demonstration! 


Carefree Coffee, Inc. 
800-427-2350 


+ + 
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BREWED" 


Creating 


Instant 
Office 


Solutions 


Business Office or Home 
Office, we'll plan a logical 
environment, that will 

enhance your productivity, 
and make your work day 


comfortable 


Call Today for a 
Free Design 


Consultation 
(6()9) 883-0009 


this country,” she says. So she 
looked for one that was relatively 
inexpensive, and within a reason- 
able commute to the city. 

College degree in hand, she 
landed a temporary job at an adver- 
tising company. After her assign- 
ment was over, she was told that 
there were no permanent openings. 
Undeterred, she proceeded to cre- 
ate a job description for herself, 
presented it to management, and 
was hired. The morale of this story: 
“If you want a job you can get it 
created if you go the extra mile.” 


Working on the account side of 


advertising, mainly for pharma- 
ceutical clients, she learned the ba- 
sics of marketing - “how products 
become successful.” She enjoyed 
the work, but after 9/11 it suddenly 
seemed hollow. She was living on 
the Upper West Side, and working 
in Mid-town on that day. “I walked 
six miles north, ” she says, “trying 
to get friends on cell phones.” 

Immediately after 9/11, busi- 
ness at her agency, Omnicom, fell 
off. She was moved from an ac- 
count she enjoyed to one she 
didn’t. At the same time, she began 
to feel that “it all got rather silly 
after 9/11.” The work she was do- 
ing no longer seemed important. 
She wanted to leave the city, and 
she wanted to do work in which she 
saw more value. She decided she 
wanted to work with downsized 
people, and got a job with the 
Princeton office of outplacement 
company the Ayers Group. 

She spent much of her time in 
business development, but says, 
“my favorite part of the job was 
working with downsized HR 
execs.” She created a networking 
group within Ayers that anyone 
who had lost an HR job could join 
free. “I fell in love with the whole 
concept,” she says. She also made 
a lot of friends who are now valu- 
able contacts. “I built a fabulous 
network of HR people,” she says. 
“They provide me with the re- 
sources to help kids. They’re on the 
front line of hiring.” 

She left Ayers in June to launch 
her new company, Jo Leonard 
LLC. She sees the service she of- 
fers as filling a crucial education 
gap. Not only is there no college 
major in career search, she points 
out, but there is rarely even a 
course. Having spent four years 
and up to $120,000 in obtaining a 
college degree, many graduates 
have little idea of how to find a job, 


oeatieis 


OFFICE FURNITURE BY 


SAnnINGGhS 


The Instant Office People 


2811 Business Route 1 South « ro NJ 
2 miles south of 


NJ 609 882-0009 + PA 215 493-9828 
www.barringers. 


especially in this economy, let 
alone how to build a career. 

In a four-week course, for which 
she charges $400 to $600, Leonard 
seeks to provide a game plan that 
will turn recent graduates into the 
kind of candidates who excite hir- 
ing managers. She also aims to arm 
young people with a plan for turn- 
ing a first job into a stepping stone 
to a Satisfying career. 

Develop your personal profile. 
Who are you? What do you want 
to do? The simple questions are the 
most difficult. Ignore them, and 
there is a good chance that you will 
quickly join the 80 percent of the 
population that consistently re- 
ports major job dissatisfaction. 
You cannot count on an employer 
to intuit your creative problem 
solving skills, amazing ease with 


The trick is to turn 
your first job into a 
stepping stone to a 
satisfying career. 


people from all cultures, and fasci- 
nation with African wildlife. 

Look at all you are, all you have 
done in every context, and all you 
want to do. Such clarity will help 
you decide where you want to be, 
if not in this first job, then down the 
road, and it will translate into con- 
fidence when you meet with poten- 
tial employers. 


Meare your resume reflect 
all that you are. Recent college 
graduates can rarely boast in their 
resumes of top salesman status or 
vice president-level responsibili- 
ties. No matter. Employers don’t 
expect to see the kind of achieve- 
ment trail they look for in mid-ca- 
reer folks. But, says Leonard, they 
do look for achievements of some 
sort, and chances are that you have 
them. 

Don’t just list grade point aver- 
age, honors, and campus affili- 
ations, she says. Think about all of 
your activities, both on and off 
campus. Dissect volunteer work, 
part-time jobs, travel, and commu- 
nity involvement. But no not just 
list these experiences. Don’t say 
you were chair of a homecoming 
event, for example. Rather, break 
the experience down into its tasks, 
and state that you recruited, organ- 
ized, and supervised 50 people 
who worked together over a period 


of three months and raised $1,300 
for a children’s charity. Highlight 
the success of your efforts to gain 
publicity for the event by letting 
prospective employers know that 
three newspapers, two radio sta- 
tions, and one network affiliate 
covered the event. 

Ace job fairs. During her last 
year at Ayers, Leonard arranged a 
job fair for the children of the 
agency’s clients. “Half of them 
showed up in blue jeans,” she says. 
A number were carrying dog-eared 
resumes. Most handed their re- 
sumes to recruiters without shak- 
ing their hands. 

At the end of day, Leonard made 
the rounds of the recruiters, asking 
if they had seen anyone who im- 
pressed them. Their answer: “ Not 
really.” 

“You have 30 seconds to make 
an impression,” she says. In that 
length of time, a recruiter will as- 
sess your economic status, educa- 
tion, confidence, and communica- 
tion skills. The basic drill is to 
show up in clean, pressed, profes- 
sional clothing. When approach- 
ing a recruiter, stand tall, look him 
in the eye, smile, and extend your 
hand for a firm handshake. Have a 
brief introduction prepared. Ask 
intelligent questions about his 
company. 

Make sure that the materials you 
leave behind are clean, typo-free, 
and carefully crafted for each com- 
pany. Leonard recently heard of a 
case where a recent graduate listed 
his job objective as “to work as a 
sales rep for a pharmaceutical 
company” ina resume he left with 
a representative from an ad 
agency. 

Prepare carefully for inter- 


views. Of course you need to arrive 


on time at the right office carrying 
crisp resumes. But you need to do 
much more. If you win an inter- 
view for a sales position at Johnson 
& Johnson, for example, locate 
and contact two or three sales reps 
to find out all about what the job 
entails. Go in with solid informa- 
tion about the company’s most im- 
portant current initiatives. 

Also be prepared to talk about 
yourself. Anticipate common 
questions, including those dealing 
with any weaknesses on your re- 
sume and in your record. If your 
grades are poor, for example, you 
need to divert attention away from 
this sad fact. Give a quick explana- 
tion, she suggests, and let it serve 
as a bridge to more positive 
ground. 

Say, for example, that you chose 
accounting as a major, but later 
realized that your strengths were 
more aligned with marketing. If 
this is the case, state so simply, and 
then quickly turn the conversation 
to the success you had in promot- 
ing the college’s theater series. 


Take a whole new look at net- 
working. Most college students 
are either completely turned off by 
the whole concept of networking 
Or go about it all wrong, Leonard 
finds. The transition from college 
friendships to networking relation- 
ships is not an easy one. She lets 
her clients know that it’s not about 
selling out or using people. It’s 
about forming long-term mutually 
beneficial relationships. It’s as 
much about giving as about get- 
ting. And it’s an absolutely essen- 
tial skill. 

She says a common first attempt 
at networking goes something like 
this: “Hi, Mr. Brown. I’m Joe. Do 
you have a job for me?” This one- 
Step networking works about as 
well in the career arena as the lot- 
tery does as a retirement planning 
tool. Solid, successful networking 
is made up of a number of steps. 
Perhaps Mr. Brown would be will- 
ing to meet you with you to talk 
about his job. Perhaps you can help 
Mr. Brown by learning of his inter- 
est in near-by skiing resorts suited 
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to the skills of his 10-year-old and 
suggesting some that would be a 
good fit. 

The goal is to begin to form a 
relationship with Mr. Brown from 
which both of you will benefit for 
years to come. 

Another key aspect of beginner 
networking is to realize that abso- 
lutely everyone should be included 
at some level. You rarely know all 
the ways in which casual acquain- 
tances are connected. Leonard says 
that she often gives her card to 
young salespeople she finds excep- 
tional, offering to include them in 
her network. Not one of these peo- 
ple has ever contacted her. Not one 
has found out that she maintains 
close ties with dozens of HR deci- 
sion makers. 


Turn the starter job into an 
opportunity. Given unlimited 
backing from mom and dad it is 
often possible to hold out for a job 
right in line with your skills and 
aspirations. But sometimes it 1s 
necessary to accept a less than per- 
fect job to get the rent money flow- 
ing. 

That can be okay, says Leonard, 
who points out that, after all, to- 
day’s college graduates are not 
heading for “30 years with IBM” 
anyway. 

The important thing is to use the 
job as a stepping stone. It is all too 
easy to get lulled into accepting the 
status quo. You can work at Ann 
Taylor, spend all your money on 
clothes, and look no further. Or 
you can take every opportunity to 
show your boss that you are star 
material, looking for every chance 
to outperform. Then you can seek 
promotions, or you can take your 
stellar sales record and move on, 
perhaps to a retailer with an excep- 
tional management training pro- 
gram, or to another industry. 

Leonard, though her extensive 
network of HR contacts, keeps her 
pulse on the hiring climate. It could 
be better, but nonetheless, she says 
“whenever I talk to corporations 
they say ‘I’ve got jobs. Do you 
have anybody?’” There are jobs 
out there. To get one, learn how to 
stand apart from the crowd. 
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Career Counselors: Jo Leonard, left, advises 
bright and eager college graduates seeking jobs 
in a difficult economic climate. Dina Lichtman of 
Right Associates encounters lots of people above 
55 looking for — and finding — new jobs. 


Ageism Can't Stop 
Energetic Candidates 


Saiki have found that. it 
takes a 55-year-old job hunter 
twice as long to find a job than it 
does a younger person. Look be- 
yond the statistics, says outplace- 
ment counselor Dina Lichtman. 
‘Some of those people have gotten 
a two-year severance package,” 
she says. “They don’t even look 
the first year. They take a break.” 

Sure there is ageism. Lichtman, 
who is with the Princeton office of 
Right Management Consultants 
(Dina.Lichtman@Right.com), 
doesn’t deny it. But she sees no 
reason why a person over 55 
shouldn’t be able to find the job he 
wants. 

“T have 55-year-old people who 
look great, have energy up the wa- 
zoo, and find significant jobs in 
three months,” she says. Fifty-five 
is not the cut off, either. “I’ve got 
a 61-year-old who just landed a 
great job,” she says. Two of his 
contemporaries, both of them sci- 
entists, were just snapped up, too. 
“Employers fought over them,” 
says Lichtman. 

Handling the victims of major 
downsizings, Lichtman routinely 
sees disorganized 30-year-olds 
who can’t get out of the starting 
blocks, while their elders sprint 
right back into good positions. 

A good number of job counsel- 
ors steer the over-55 crowd toward 
early retirement or consulting, but 
Lichtman doesn’t go along with 
this advice for two reasons. For one 
thing, 55-year-olds are all over the 
place in terms of lifestyle. Some 
are empty nesters with paid-up 
mortgages who might well want to 
consider travel, a part-time job, or 


volunteering as options. “You 
may decide you want to contribute 
to the world,” she says. 

But a good many others, she 
points out, have second families, 
which include young children. A 
significant percentage married 
late, had children late, and still 
have prep school bills, orthodon- 
tia, and college tuition ahead of 
them. For most of these people, 
semi-retirement is not an option. 
“They can’t just play golf,’ she 
says. 


A, for starting a business or 
going into consulting, Lichtman 
says this choice is just a pipe dream 
in most cases. “Consulting is 
scary,” she says. “I see people who 
say ‘I can do consulting!’ But in 
most cases, they are underestimat- 
ing the difficulties. ” You have to 
form the business,” she points out. 
“You have to sell. You have to 
build up the business. You need 
health insurance. For the vast ma- 
jority, consulting is not an option. 

“If you’re starting a business 
because you need a job,” declares 
Lichtman, “ you’re doomed to fail- 
ure.” That leaves getting a job. 

Lichtman, age 56, is proof that it 
can be done. She changed careers 
at 52 without significant difficulty. 
Like so many healthy Boomers, 
she is bursting with energy and 
enthusiasm. “I’m going to climb 
Machu Picchu next week,” she 
says before a year-end holiday to 
Peru and the Galapagos Islands. “I 
have tons of energy.” 


Continued on following page 


OUTSOURCE YOUR 


BOOKKEEPING NEEDS 
~S = 


Computerized Processing of Accounting Information 
Recivables * Payables * Invoicing * Bank Reconciliations 
Small & Medium-size Businesses & Professionals 


Certified Quickbooks Advisor 


Bookkeepers Plus! 


Professional Bookkeeping Services 


(es 


a 


609-989-1450 ¢ 684 Whitehead Rd., Lawrenceville, NJ 


www.bookkeepersplus.net 


each + 6 1/2 x £4 + 7O0# white + min. 2° per original - 


Serving Central New Jersey since 1986 
Corporate Printing & Copying 


(609) $20-0777 + (732) 274-2414 
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raining Services 


Learn the .NET Framework 
Microsoft .NET training and certification, contact us today! 


COURSE 2310 
Programming ASP.NET with Visual Studio 
(5 days) 


COURSE 2349 
Programming with the .NET Framework 
(Microsoft Visual C#.NET) (5 days) 


COURSE 2389 
Programming with ADO .NET 
(3 days) 


CALL (609) 520-5111 for pricing and registration information. 
Mention this ad and receive 10% off course fee. 

Visit our website for course outlines and special offers. 
Customized classes and classroom rental services also 
available. 


Microsoft 


P.O. Box 300 
Route 1 and Ridge Road 
Princeton, NJ 08543-0300 


WE 


CERTIFIED Fax: (609) 520-5479 
Technical Education e-mail: djtrain@ dowjones.com 
Center www.dowjones.com/étraining 


Do You Have a"Honey-Do" List? 
R.A.H. HOME IMPROVEMENTS 


Custom Woodworking 
Entertainment Centers « Crown Moldings 
Mantle Pieces ¢ Built-in Cabinetry 
* Fast, Reliable Service ¢ Fully Insured 
¢ 2 Year Warranty on All Work * References Upon Request 


$50/Hour Handy Man Service witha 4-hour minimum 
Coming Soon: www.rahhomeimprovements.com 
Pca 
———s 


Ca 


Call Ryan A, Henninger, Owner 


609-883-6269 
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& PERSONAL PAPERWORK 
SOLUTIONS...AND MORE, INC. 


” Do you need help with: organizing and filing? 
Paying your bills? Reconciling your bank statement? 
Are you stressed out with medical claim forms? 
Do you need administrative assistance with 
your family matters? 
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Call Linda Richter 609/371-1466 


Insured - Notary Public 


Specialized Services for: Busy Professionals, 
Small Business Owners, Seniors, the Disabled 


Digital Color Copies 


TARE, RTL ATONE 


pick up @ del. available 


29 Emmons Dr. Suite G-40, Princeton 
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‘Commercial P Property Network, Ine. - 
__We Have a Place For Your Comp: 


Pennington Point Office 


- 650 SF-3500 SF 
- 3-5 years 


- Class "A" office located on Route 31 


- Close to all major roadways 


- Close to restaurants, shops, banks 


- Ample parking on site 


Contact Al Toto, Assistant Vice President 
609-921-8844 - Exclusive Broker 


Continued from preceding page 


- Route 31 and N. Main St., Pennington, NJ 


or manufacturing operation? 


Thinking of expanding or relocating your business? 
* Looking for commercial real estate investments? 

* Ready to retire and sell your business property? 

* Searching for a site for your new business venture? 
* Need specially-equipped facilities for your restaurant 


CONTACT 


heap Feet/Great Space 
1,500-50,000 SF 


Office Space in Hopewell Boro 


* CLASS A Space, Low Rates 


* New, Totally Designed to Suit 


* Flexible Lease Terms 


¢ Unique Renovation of Older Building 
* Convenient to Various Services 


* Expansion Potential 
* On-site Ownership 


cpnweb@aol.com 


Offered sce Commercial Cre Network, Inc. 


William Barish, 609-921-8844 


Energy is important in over-55 
job hunters, and that is where 
Lichtman’s advice starts: 

Look as good as you possibly 
can. Lichtman says this over and 
over. Sometimes she stops herself 
and backtracks to tone down the 
message, but it comes through loud 
and clear all the same. Barring un- 
usual circumstances, the great jobs 
going to people over 55 are going 
to those who look terrific. A big 
part of this look is intangible. It is 
confidence, enthusiasm, and yes, 
energy. Energy, energy, energy. 
Lichtman, mentions it again and 
again. 

She is realistic as far as physical 
appearance is concerned. “Look,” 
she says, ““most people who are 
over 55 have tummies.” A lot have 
gray hair, too. Never mind. She is 
not a proponent of Grecian For- 
mula hair dye. Gray is okay. Even 
the tummy is okay, up to a point. 
“T don’t tell people to get surgery,” 
she says. 

But it is absolutely imperative to 
wear good quality clothes that fit 
impeccably. She cannot stress this 
enough. “Buttons that pull are a 
big, big turn-off,” she says. As for 
showing any flesh in the tummy 
area, well, let’s just say there will 
be no second interview. Ever. 

Do not show up for an interview 
in too-short pants, either. 

When work codes are casual, 
and suits rarely leave the closet, 
they sometimes become too small. 
If that is the case, replace them. No 
job-hunting money will be better 
spent. 

“Go in there crisp,” she says. 
“Everything should reek of good 
value.” 

Oh, and speaking of reeking, she 
emphasizes “No cologne! That’s 
so old,” she says. “‘ Young people 
don’t wear cologne.” One more 
point on the “reek” issue. Do not 
smoke on the way to the interview. 


Watch your attitude. Licht- 
man has had candidates who are 
perfect for the jobs for which they 
interview. They are superbly quali- 
fied. They look great. And yet they 
never make it to a second inter- 
view. Upon questioning, these ex- 
ecutives generally reveal that they 
have displayed arrogance in their 
meetings with the junior people 
who often conduct first interviews. 
They let these gatekeepers know 
that they are smarter than they are. 
More savvy than they are. Far more 
able to do their jobs than they are. 

Tone it down, Lichtman tells her 
clients. 

““So many people go into inter- 
views with negative attitudes,” she 
says. “They’re condescending, 
and it comes through. If you sit 
down with someone and think ‘I 
could do your job,’ it comes 
through.” 

The same is true with a chip on 


the shoulder. Bruised after being 
tossed aside by a company to 
which they feel they gave their best 
years, many older job hunters are 
angry. They valued loyalty. They 
played by the rules. And they were 
found to be dispensable. Purge 
these thoughts before getting to the 
interview stage, she commands, 
for they will show through. 

Lichtman tells her clients who 
have attitude problems “if you 
want this job, you have to get 
through these first interviews.” 
When they go back in with a little 
more respect for the gatekeepers, 
people who may be the same age 
as their children, they are much 
more successful in getting a second 
interview. 

Wear your passion on your 
sleeve. Young job hunters gain a 
leg up when they can talk about 
what they have accomplished. 
Started a tech company at 23; man- 
aged an IPO at 27; ran an interna- 
tional sales division at 30; that’s so 
impressive. But somewhere north 
of 50, accomplishments, per- 
versely, begin to work against a job 
candidate in many circumstances. 
They become so much old history. 

“Don’t talk about what you’ ve 


Somewhere north of 
50, accomplish- 
ments begin to work 
against a job candi- 
date. So talk about 
what you want to do, 
not what you have 
done. 


done,” says Lichtman. “Talk 
about what you want to do. Talk 
about what you love, your pas- 
sions. For people our age, it’s 
about doing something you love.” 


Skip the games, Lichtman says 
that many job counselors advise 
their clients to hide their age. They 
rig resumes to show only recent 
experience, and to hide any early 
successes or clues about age. For- 
get it. “Let’s face it,’ she says, 
“they’re going to figure out how 
old you are.” 


Be upfront about money. 
Don’t play games about how much 
you want the job either. Money is 
one of the biggest hurdles older 
workers face. Sometimes it is un- 
surmountable, Lichtman admits. If 
the gatekeeper is a 35-year-old 
who has been told that filling the 
job for the least amount of money 
possible is paramount, you’re not 
getting through him. 

But if you really want a job that 
carries a salary that is significantly 
less than what you were making, 
go for it. If you can explain why 
this job, at this time in your life, is 


exactly what you want, you may 
get it. Conversely, if you are just 
desperate for a job, any job, and 
plan to move on as fast as possible, 
that attitude will come through. 

“Don’t try to game people,” 
says Lichtman. “They’ll see right 
through it.” 

After doing careful research, she 
identified her perfect job, the one 
she now holds, and took a pay cut 
to get it. That was four years ago, 
and she has no regrets. 

Offer the fix. Older workers are 
worth a great deal. There really is 
no substitute for experience. Let 
employers know “I can fix your 
problems,” says Lichtman. The 
desire for older workers is cyclical. 
They tend to get tossed out when a 
budget crunch hits, but are often 
hired back — often for more 
money — when the corporate ship, 
bereft of experienced hands, be- 
gins to drift. 

In a related phenomenon, this 
just-in-time economy values peo- 
ple who can jump in and make a 
difference quickly. One of Licht- 
man’s clients, a man in his early 
50s, just landed the top sales job 
with a mid-sized pharmaceutical 
company. He was chosen because 
he was the person who could con- 
tribute the most in the least amount 
of time. 

“In a project world, it’s easier 
for an older person,” she says. 
“It’s so much about how you can 
present the skills you have in a way 
that the company can use them im- 
mediately in a cost effective way.” 


Fight the stereotypes. It’s not 
only age, per se, that is a handicap 
for the over-55 group. There is an 
additional prejudice against any of 
these older workers who spent 25, 
30, or 35 years with one company. 
Once seen as a badge of honor, this 
loyalty is now seen as freakish. 

“They have a harder time,” 
Lichtman says. “Interviewers see 
them as someone who can’t 
change. Someone who is not a risk 
taker. They wonder ‘How could 
you stay in a company 30 years?”” 

There is an answer, she says. 
Head the interviewer off at the pass 
by stating that you kept seeking 
progressively greater challenges 
every time that you began to get 
bored. 


Pay careful attention to the 
basics. So sure of their place in the 
world for so long, many older job 
hunters brush aside the basics. 
“T’ve seen 30-year-old business 
cards with things scratched out,” 
says Lichtman. “It’s unbeliev- 
able.” 

Make sure that all collateral job 
hunting documents are perfect. 
And for heaven’s sake, begs Licht- 
man, “don’t send something that 
looks goofy because you don’t 
know how to send it on the In- 
ternet.” 


Check your humor at the 
door. “There’s something about 


Research Center 


Princeton Corporate Plaza 
U.S. Route 1 Frontage 


New Laboratory Incubator #3 


INCUBATOR LABORATORIES 


From 400 Square FEET 


including 


CORE INSTRUMENTATION © 


P.C.R*IRSPECTROPHOTOMETER 
HPLC * GC * NMR * ROTARY EVAPORATOR 
MASS SPECTROMETER * FREEZER (-20, -80) 
REFRIGERATORS * GLASSWARE 
UV VIS SPECTROPHOTOMETER 
BROADBAND INTERNET SERVICE 
VACUUM CONCENTRATOR: ULTRA CENTRIFUGE 


Contact Pam Kent: 732- 


329-3655 
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the older man,” says Lichtman. 
“They may think it’s cute to say 
certain things.” She is referring to 
certain slightly off-color things 
that, in today’s workplace, are de- 
cidedly un-PC. “You would think 
in this day and age that people 
would know,” she marvels. But, 
that not being the case, she is strict 
with her clients. Her command is 
“don’t say anything that could 
possibly offend anyone.” 

When clients protest that they 
just wouldn’t be themselves with- 
out a little humor, she begs them to 
keep it in the closet during the first 
interviews, and to use it only 
sparsely thereafter. 

“IT spoke with someone who had 
gotten lots of first interviews, but 
no second interviews,” she re- 
counts. “ He was a funny guy. I said 
‘don’t be funny!’ He’s now CIO of 
a giant company.” 

Getting a job at 55 or 60 is not 
that different from getting a job at 
35 or 40, in Lichtman’s experi- 
ence. “It’s all about timing, fit, and 
tenacity,” she says. “I’m not say- 
ing that ageism doesn’t exist,” she 
says. “I’m saying that I think it can 
be an excuse.” 


Mid-Career Planning 


P ime time job hunting may 
be the most difficult of all. People 
from their mid-30s to their mid- 
40s are right in the thick of the 
competition in a game where rules 
are changing by the minute. As if 
that weren’t enough, many are 
gaining awareness mid-way up a 
career ladder their parents set them 
on, looking around, and deciding 
they don’t like the view. 

“This is the defining moment,” 
Says career coach Ron Paxton 
(rpaxton @strategiccoachingnet 
work.com). “People look at them- 
selves and wonder if they’re doing 
the right thing.” 

For some, there is a crisis of 
uneasiness that makes a job look 
like a trap. Others, ready or not, 
have been sprung from jobs that 
they loved. In some cases, their last 
few weeks were spent training peo- 
ple in other countries to take over 
their jobs. 

“T’ considered myself an IB- 
Mer,” says Paxton. “I was there 
for 12 very satisfying years.” The 
world was full of people with simi- 
lar affiliations. Their ties with 
Merck, or AT&T, or Bristol-My- 
ers, or Lucent made them part of a 
club. It was their culture, the 


_ source of their friendships, and a 


matter of pride. 

All that is over forever, says 
Paxton. “ You have to give up the 
notion that you are a (fill in the 
blank) er. You are a free agent, 
working for X at the moment.” 

Or maybe not working for X, or 
for Y, or Z either. 

“I’m coaching a guy who was 
an IT professional,” Paxton says. 
“He was very busy until two years 
ago. Then the roof fell in. Since 
2001, he was out of work for a 
year-and-a-half. Before that, he 
had never been out of work for 
more than two weeks.” More and 
more of the work this formerly- 
high-paid IT pro was doing is be- 
ing outsourced. The thinking, says 
Paxton, is “why pay $80 an hour 
for a systems programmer when 
you can go to India and get one for 
$10.” 

Jobs, and even industries, have 
gone away before, but never so 
quickly. Still, as difficult as the 
labor environment is for mid-ca- 
reer workers, it also offers oppor- 
tunity, especially for those who 
have not looked forward to going 
to work in a long time. There are 
ways to achieve career satisfac- 
tion, and there are even ways to 
increase the odds of hanging on to 
a job in an industry in transition. 


Cut expenses. Unemployed 
people generally look around for 
ways to trim costs right away. Pax- 
ton suggests the exercise for every- 
one. It buys freedom. How much 
happier are you behind the wheel 
of a Porsche Cayenne than you are 
behind the wheel of a Honda, he 


People in their mid- 
30s and 40s are in 
the thick of the com- 
petition and rules 
are changing by the 
minute. 


asks, wondering “does anyone 
need an $80,000 car?” 

Instead of looking for a new job 
that will keep an old lifestyle go- 
ing, consider cutting back on that 
lifestyle. He talks about a client on 
the West Coast who told him she 
could live on $8,000 a year. Her 
frugality buys her the freedom to 
do absolutely anything she wants. 

There is an excellent chance that 
mid-career professionals and man- 
agers will face multiple downsiz- 
ings throughout the remainder of 
their careers. Smaller bills take out 
some of the sting and provide the 
breathing room needed to maneu- 
ver into a new job or a new career. 


Focus on skills. The IT profes- 
sional Paxton is coaching used his 
downtime to add to his skills. He 
earned a PMP certificate, and, says 
Paxton, “Right away he found an 
opportunity that required that cer- 
tificate.”” Jobs are still coming up, 
even in the tightest industries, he 
says, but “the requirements are be- 
coming more specific.” 

Distinguish yourself, he says, 
understand the hot skills required. 
Getting additional training or edu- 
cation costs money, and seems to 
counter his lean-living thesis, but 
Paxton says skills training is defi- 
nitely not the place to skimp. “It’s 
an investment,” he says. 


Get the cash flowing. After cut- 
ting expenses, and assessing the 
possibility. of getting more train- 
ing, many mid-career workers 
need to focus short-term on pulling 
in money. Of all the age groups, it 
is these people who tend to have 
the greatest responsibilities. 

Look to existing skills for in- 
come possibilities. Paxton knows 
one IT professional who was a 
paint contractor before the boom. 
When IT went bust, he went back 
to painting. It may not be his ideal 


job, but for the moment it is a lot 
better than sitting around wonder- 
ing how the boom could have col- 
lapsed so quickly. 

Look to all your resources, Af- 
ter a downsizing, the easiest strat- 
egy, in most industries, is to look 
for a job doing what you were do- 
ing before. But if you truly hated 
the work, assess your situation, and 
see if there is a way to switch into 
another career or another industry. 

One of Paxton’s clients was 
working for a big accounting firm, 
and was miserable. Asked what he 
would do if money were no object, 
he said he would love to do envi- 
ronmental work. His hidden ca- 
reer-switch asset turned out to be 
his wife, who went back to work so 
that he could find a job in the field. 

An additional resource this mid- 
career job hunter had was volun- 
teer experience. He had given his 
time to an open space preservation 
group through the years, and it 
helped him to win a job with a 
coalition to preserve New Jersey 
rivers. 


Seek alignment. Paxton uses 
what he calls an ATM career 
model with his clients. He likens it 
to the money machines used to fuel 
a lifestyle. The goal of his ATM is 
the fueling of a life. The first step, 
the “A” is alignment. He urges 
mid-career job seekers to take the 
time to decide what it is they really 
want to do — to identify what it is 
they would do without any pay if 
they could. 

Grabbing any job at all is a 
nearly impossible-to-resist im- 
pulse, but there is a much better 
chance of success — and of a 
longer tenure — if the work is a 
good fit. 


Make a transition strategy. 
This is the “T.” It is a plan from 
moving from one point, be it un- 
employment or job dissatisfaction, 
toward more fulfilling work. Often 
it is a matter of mapping a-series of 
steps. For people in mid-career, 
who do not typically get golden 
parachutes, it often must be ac- 
complished a little at a time. 

The important thing, says Pax- 
ton, is to begin moving toward the 
goal. An unemployed IT worker 
with a yen to be chef, for example, 
might not be able to move right 
into that field, but he might be able 
to do some freelance web design- 
ing to finance part-time study at a 
culinary institute. 

‘A disenchanted attorney with a 
scuba diving business in mind 


iam fo COMMERCIAL DIVISION 


PREMIER PROPERTIES 


* Limousine Company in Busy Princeton Area. 
Business and Existing Inventory. 


* Twin Rivers, NJ Condominiums 13 Fully Rented 
Units Avail. Great Investment Opportunities. 


* 2 Restaurant in Busy Princeton Area Food Court. 
Turnkey, All Equipment Included. 


LOOKING TO BUY OR SELL APARTMENT 
BUILDINGS, HOTELS, OR RESTAURANTS? 
CALL HENRY MOORE 
OR TED SKOPAS TODAY! 


609-945-4112 HENRY * 609-945-4113 TED 


609-683-5000 _ mill 
130 NASSAU STREET Centuy21. 


PRINCETON, NJ 08542 COMMERCIAL 


Continued on page 56 


OFFICE SPACE AVAILABLE 


Route 130, Cranbury, N.J. 
2,357 & 1,750 sq. ft. 


Nassau St., Princeton, N.J. 
Adjacent to University 
1074 sq. ft. (can be divided from 212 to 854 sq. ft.), 
parking available 


State Rd. (Route 206), Princeton, N.J. 
183 and 150 sq. ft. 


Franklin Corner Rd., Lawrenceville, N.J. 
1,585 and 1,350 sq. ft. 


50 Princeton-Hightstown Rd., 
Princeton Jct., NJ 
185 sq. ft. 


CALL for appointment 


‘ Thompson Realty Co. 
609-921-0808 


PREMIERE PROPERTY 


Trenton - Attractive single story building in Central Business District for 
sale. Suitable for professional office or retail near government bidgs., court 
houses and community college. 2,800 +/- SF air-conditioned open space. 
Public parking next door. Buy/Lease. 


OFFICE SPACE 


Ewing Township - 3,200 +/- SF single-story masonry building with glass 
store front for lease 1/1/2004. Suitable for professional service organization 
& most retail formats. Located in car dealer area, only minutes to |-95/1-295. 


Ewing Township - Shared space in existing 1st floor medical office for 
lease. Use of reception/business office, waiting area, 2 exam rooms, office 
& kitchen area. 


Hamilton Twp. - Two units available. Former chiropractic office on the first 
floor having 1,090+/-SF. Office sizes suitable for professional use. 810+/-SF 
lower level office space. Priced at just $7.00 p.s.f. nnn. 


Montgomery Township - Village Shopper office space available on busy 
Rt. 206, 500+/-SF to 1,070+/-SF. Call for details. 


Pennington - 1,024 SF less than % mile from 1-95. For lease, $14 per SF NNN. 


Trenton - 11,250+/- SF, four story elevator building for sale. Strategically 
located across the street from Capital Center in the central business district 
near government buildings and court houses. Ideally suited for retail and/or 
professional office space. Public parking garages nearby. 


RETAIL SPACE 


Ewing Twp.- Two (2) 1,000 +/- SF single-story masonry buildings with glass 
storefronts. Ideally located 1+/- mile from I-95. 


Hamilton Twp. - 1,200 +/- SF available Municipal Square Shopping Center. 


COMMERCIAL BUILDINGS 


Hamilton - 9,600 +/- SF warehouse and a two (2) family residence available 
for sale. Warehouse layout suitable for dividing space. Ideal for contractor or 
business needing shop space. Call for details. 


Trenton - 7,569 +/- SF single story commercial building available for sale. 
Ideal building for shop and/or contractors’ storage space. 


Millstone - Single story 48,000 +/- SF — 46,000 +/- SF distribution and 2.000 
+/- SF office on 30+/- acres. Highly visible site with 800 +/- feet of frontage 
along Interstate 195. Property priced for prompt disposition. $3,100,000. 


Washington Twp. - 1.68-acre lot zoned OC-1 for sale. Offices, banks and 
some retail uses are permitted in this zone. Approvals were obtained to 
construct a 3,915 +/- commercial building. 


Hunterdon County - 80 scenic acres available for sale at $825,000. 
BUSINESS OPPORTUNITY 


Somerset County - Children’s clothing business and leasehold improve- 
ments only available for sale. Professionally designed website, inventory, 
and customer mailing list. Price reduced. 


Trenton - Profitable jewelry business for sale. Includes fixtures, equipment, 
inventory and good will. Ideally located in central business district across the 
street from Capital Center. Near government buildings, court houses and 
public parking. Seller will train. 


Weidel Realtors Commercial Division 
2490 Pennington Road, * Suite 201, Pennington 


609-737-2077 
CC ees 


Certified Commercial investment Member www.weidelcommercial.com 
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OFFICE SPACE FOR LEASE 
In Historic Bordentown, N.J. 
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3 Third Street 


* | mile from Routes 295, 130 & 206. 

* 8 miles from Hamilton/Trenton & 30+ miles from Philadelphia 
* 12,500 sq. ft. of recently renovated office space 

* $7.50/sq. ft. TripleNet - will divide at $7.95/sq. ft. 


102 Farnsworth Avenue 
* 8,000+ sq. ft. of retail space at $12.50/sq. ft. gross 
* Ideal for a restaurant, art gallery or antique store 


& 
1,100 sq. ft. two-bedroom apartment (2nd floor) for $975/mo. 
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101 Farnsworth Avenue 
* 5,500 sq. ft. of professional space at $12/sq. ft. TripleNet 
* Home of Francis Hopkinson, signer of 

the Declaration of Independence 
* Ideal corporate headquarters 


609-921-7655 
Thompson Realty Co. 


OFFICE CONCIERGE, INC. 


Must Have: A URL 


fics Benun has changed her 
mind. The marketing consultant 
with a specialty in Internet self- 
promotion told her clients, not long 
ago, that a company website was 
not always a necessity. Now she is 
proclaiming that “every business 
needs a website.” 

Internet companies may be 
down or sinking, technology 
spending may be a ghost of its for- 
mer self, but consumer use of the 
Internet keeps growing. Benun 
(www.artofselfpromotion.com) is 
finding that no business owner 
now feels comfortable owning up 
to the lack of a website. Everyone 
casually asks: What’s your URL? 
No one wants to admit to not hay- 
ing one. “They get sheepish,” she 
says. “They say ‘it’s not up yet.” 

Benun, a graduate of Tufts 
(Class of 1984), founded her busi- 
ness in Hoboken in 1988. When 
the Internet began to ripen, she 
added online self-promotion to her 
marketing business. She is the 
author of Self-Promotion Online 
and of Designing Websites for 
Every Audience. 

Her insights into websites for 
small businesses include the fol- 
lowing: 

Know your customer. This old 
“offline” idea is vital to online 
success. Conduct surveys, look at 
the communities in which you do 
business, and figure out just who 
might be likely to buy your prod- 
ucts or services. There are a num- 
ber of ways to find out who is 
visiting your website, but that is 
not all you need to know. You need 


_a profile of the person — or com- 


pany — most likely to be in the 
market for what you are selling. 


Match your website to your 
customer. If you sell a fairly long 
newsletter online and your cus- 
tomers are commuters, think about 
providing printer-friendly copy 
they can take on the train. If you 
sell reading glasses or retirement in 
the Arizona sun, make sure the 
typefaces used on the website are 
good and big. 


Honor Internet conventions. 
The graphic browsers that turned 
the Internet into an Everyman tool 
are only a scant decade old, but 
already there are standard ways of 
doing things. Web designers may 
want to erase the underlining be- 
neath links, but, says Benun, think 


Princeton Pike Corporate Center 
993 Lenox Drive, Suite 200, Lawrenceville, NJ 


609-895-2999 


EXECUTIVE SUITES 
Two Great Locations 


twice before allowing them to re- 
place it with something more es- 
thetically pleasing. Already, surf- 
ers look for the lines (usually blue) 
that signal a link. Take it away, and 
they may go away unsatisfied. 

Think about connections. The 
broadband revolution has not yet 
reached much of the globe, or even 
blanketed upscale North American 
communities. Be aware that your 
customers may still be dialing up. 
This means slow downloads, and a 
concomitant need to keep graphics 
simple. 

Create hierarchies. There is a 
tendency, says Benun, for business 
owners to lay out everything they 
have on their homepage. However, 


The Internet keeps 
drilling deeper into 
our lives ~ if you’re 
impressed by Goo- 
gie, try Googie 
News, Google Zeit- 
geist, or Froogle. 


most surfers come looking for just 
one or two things. Put the really 
important items front and center, 
and move the rest of your offerings 
to subsequent pages, reached via 
homepage links. 


Shop wisely. Benun hesitates 
when asked how much a small 
business website now costs. “You 
can get a website for $1,000,” she 
says. “And you can get the same 
website for $5,000.” 

She proposes that small busi- 
ness owners decide how much they 
can afford to spend, and then ap- 
proach several website designers 
with that figure. Ask each what he 
can give you for the amount you 
have budgeted. If a website need 
only do a modest job — perhaps 
provide directions, contact infor- 
mation, and operating hours — a 
low-cost Internet set-up kit could 
be the answer. Benun says even 
one of the free websites offered by 
some Internet service providers, 
including American Online, could 
be a solution. At this point, she 
says, even one of these barebones 
packages “is better than nothing.” 


What the smart business owner 


wants to avoid, at any cost, is a 
business card that lists no URL at 
all. 


o Se 


Carnegie Executive Center 
212 Carnegie Center, Suite 206, Princeton, NJ 


609-452-0160 


== Survival Tips for Cyberspace 


E-Mail Etiquette 


ae IMHO the guy U work for 
is a jerk. MHOTY for putting up 
with him this long. he makes the 
idiot I works for look smarter then 
Einstein. LOL.The good thing is 
that neither one of them has a clue 
about the money we’re skimming 
from the Browning account. 
ROTEL. 

Ozana Castellano would disap- 
prove of the above paragraph, typt- 
cal of millions of E-mails whizzing 
around and between businesses, 
for any number of reasons. A busi- 
ness Communications specialist at 
Mercer County Community Col- 

ge’s Center for Training and De- 
velopment, she spends most of her 
time doing on-site corporate train- 
ing, and more and more she is hear- 
ing pleas for help with E-mail eti- 
juette, form, and content. 

“E-mail is out of control!” says 
Castellano. She points out that it 
grew up free of English-class rules 
for correspondence. While work- 
ers have been drilled on how to set 
up, write, proof, and send a busi- 
ness letter, there has been no 
equivalent instruction on E-mail. 
At the same time, E-mail has be- 
come a communications favorite 
for nearly every type of business 
correspondence. Here is her advice 
for steering clear of the E-mail 
style of the above message: 


Don’t use acronyms. The only 
acceptable acronym is FYI, states 
Castellano. Everyone knows 
“FYI” means “for your informa- 
tion,” but many people will be 
thrown by the likes of “IMHO,” 
which is E-mail speak for “in my 
humble opinion.” Likewise, not 
everyone will know that 
“MHOTY” is shorthand for “my 
hat’s off to you.”” Even the fairly 
common “LOL,” which means 
“laughing out loud,” and its less- 
common cousin, “ROTFL” — 
“rolling on the floor laughing” — 
are bound to cause some head 
scratching. 

The pop shorthand is beloved by 
everyone intoxicated with the new 
communication. But, Castellano 
points out, it can cause embarrass- 
ment if the receiver is unable to 
decipher the message and thinks he 
must be out of the loop. If he has to 
send a reply asking for clarifica- 
tion, the point often is lost, and 
there is discomfort on both sides. 

“T don’t even like ASAP,” says 
Castellano. In this case, her objec- 
tion is not so much that some peo- 
ple may not know that the acronym 
stands for “as soon as possible,” 
but rather that it is too vague. “To 
me, ASAP may mean today,” she 
says, “but to you it might mean 
Christmas.” 

Always add a salutation. All 
business — even the larceny busi- 
ness addressed in the above E-mail 
— is personal. Keep E-mail per- 
sonal by always taking the time to 
start an E-mail with the recipient's 
name and to end it with your own. 


Drop the “dear.” Castellano 
says the way to begin an E-mail is 
with “Hi” or simply with the re- 
cipient’s name. “Dear” is for let- 
ters, she declares, and not for elec- 
tronic messages. As for “Hi,” an 
opener that feels a little to informal 
and/or juvenile to businesspeople 
of a certain age, she says it is fine 
in most circumstances. When in 
doubt, just open with the recipi- 
ent’s name, which may be pre- 
ceded by a title — Mr., Ms., Hon- 
orable, or the like — in more for- 
mal relationships. 

Break up text blocks. Four or 
five lines generally is enough for 
one E-mail paragraph. Longer un- 
broken stretches of text are hard to 
read on a screen. Break up long 
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paragraphs into several short para- 
graphs, says Castellano. Better yet, 
use lists, numbering each item. 


Don’t pack too much in. Un- 
like a letter, which may be kept on 
the desk for easy reference, E- 
mails are read fast before being 
deleted or filed. Including several 
agenda items often means that one 
or two will be ignored in a reply. If 
you want to ask your boss for a 
raise, the go-ahead on a new pro- 
ject, a new desk, and the month of 
August off, it is a good idea to send 
him four separate E-mails. 

Watch grammar and spelling. 
The state of E-mail content often is 
a disgrace, says Castellano. Re- 
cently a large company called her 
in to instruct employees on basic 
grammar and spelling issues. 
Common errors, she says, range 
from mixing up “then” and 
“than” to starting sentences with a 
lower case letter to ignoring sub- 
ject/verb agreement. With every- 
one on staff E-mailing all over the 
-place like crazy, these lapses are on 
broad display, undermining not 
only the individual’s credibility, 
but also that of his organization. 


Proof on paper. Castellano ad- 
mits that in a go-go world, this is a 
tough one, but she says it is essen- 
tial that E-mails be printed and 
proofed. “ You’ll miss mistakes on 
the screen,” she says. Doing so is 
not a huge problem if the E-mail is 
going to a close friend, but it can 
be if it is going to an important 
client. 

Don’t write what you 
wouldn’t shout. Once the “send” 
button is pressed, the E-mail takes 
on a life of its own. It may be read 
only by its recipient, but there is 
always the possibility that it will be 
forwarded to others — maybe hun- 
dreds of thousands of others — 
with the simple tap on a keyboard. 


““So many people have gotten in 
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available 


trouble because of E-mails,” says 
Castellano. While the E-mail at the 
beginning of this article was sent to 
give a pal achuckle, it is a good bet 
that its sender would not be LOL, 
let alone ROTEL, if his boss read 
it. 


Must-Have 
Bookmarks 


ee Internet can be over- 
whelming, but it needn’t be. 
Jeremy Caplan, a journalist who 
has written extensively on the In- 
ternet, says most research needs 
can be met with just a few book- 
marks. At the same time, he points 
out that there is always something 
new on the Internet. Each day 
brings a new, potentially amazing, 
site or service. 

Caplan, a New York resident 
who maintains a website full of 
surfing tips at www.jeremy- 
caplan.com, is a graduate of 
Princeton’s Woodrow Wilson 
School (Class of 1997)... Now an 
associate editor of Time Magazine 
for Kids, he wrote a column for 
Princeton Alumni Weekly when 
he was a student, and got his start 
in professional journalism under 
George Plimpton at the Paris Re- 
view. He has written for 
Newsweek, where his technology 
reporting led to a staff job at Ya- 
hoo! Internet Life, a now defunct 
publication that kept early Internet 
users up to date on the hippest, 
most useful addresses in cyber- 
space. The magazine is gone, but 
Caplan keeps up on the latest and 


greatest on the Net. Here are the 


sites he consistently finds most 
helpful: 


Refdesk. Caplan inherited a dic- 
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«4 day and full day rates 
¢Catering and kitchen facilities 


¢ Audio visual equipment 

¢Theater or banquet style 

¢Breakout rooms 

«Board rooms 

Easily accessible from 
Route 1 and train station 

¢On-site graphic designer available 
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200 ForrEsTAL RoapD, PRINCETON, NJ 


BUILDING AVAILABLE FOR LEASE 
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THIS RECENTLY RENOVATED HISTORIC 20,000 sa. Fr. CLASS A BUILDING IS SITUATED 
BETWEEN NEw YorRK AND PHILADELPHIA WITH A COVETED PRINCETON ADDRESS AND 


DIRECT RouTE | ACCESS. SOME AMENITIES INCLUDE: 


¢ ALL NEW HVAC, ELECTRIC, PLUMBING SYSTEM, & FIBER OPTIC 
COMMUNICATION SERVICES. 
© CONVENIENT TO HOTELS, RESTAURANTS, BANKING, CHILD CARE 


AND HELIPAD. 


12’ HIGH CEILINGS AND RESTORED OPERABLE WINDOWS 


¢ SET IN MATURE CAMPUS ENVIRONMENT. 


IDEAL FOR SINGLE TENANT OR WILL DIVIDE TO 6,500 sq. FT. 


FOR MORE INFORMATION: 


CONTACT CURT EMMICH AT 609.452.7720 


Princeton University’s Corporase 
Office and Research Comepsex 


Brokers Protected 


AILY PLAN IT 


Where Your Business is the Center of Our Universe 


Office Service Arrangements 


¢ Brand new, fully furnished 


¢ Receptionist to answer your phones 
¢ Access to fax and copy machines 


¢ Meeting rooms available 


¢ Conveniently located near Princeton Junction train station 


Office Space Now A 


‘ailable 


* 105 square feet, $700-$900/mo. each (window offices) 


* 150 square feet, $900-$1,100 
* 94 square feet, $550-$700 

* 112 square feet, $700-$800 

* 100 square feet, $600-$700 


www.comop.org 
www.dailyplanit.baweb.com 


For more information please call 


609-514-9494 
707 Alexander Road, Princeton, New Jersey 08540 


Daily Plan It is a non-profit affiliate of Community Options 


Not looking for a place to run your business? How about a career change instead? We offer life enriching 
_ opportunities for those looking to help people with disabilities maintain their independence in a work environment. 
Call Jeanette at 609-514-9494 or fax your resume to 609-243-0045. E.0.E 
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JINGOLI PROPERTIES 


Bidg. 4 Suite 209, 3131 Princeton Pike, P 
Lawrenceville, Nj 08648 
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PARKWAY CORPORATE CENTER 
Ewing, New Jersey 


PRINCETON PIKE OFFICE PARK 
Lawrenceville, New jersey 


Mountain View Office Park 
Ewing, New Jersey 


For Leasing Information Call 609-896-1558 
Or Visit Us On The Web - wwwjingoliproperties.com 


Fully equipped with adjoining kitchen 
- Conveniently located 


Perfect for off-site business meetings 
capacity of 25 people. 


MONROE TOWNSHIP 
Call Eileen at 609-860-0406 
10% DISCOUNT with this AD 
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might spend a vacation talking to 
people who make their living this 
way. He might research financing 
options and take small business 
classes. Meanwhile, he could save 
money, downsize his lifestyle, and 
sell his family on the idea. 

Become as good as you can be. 
After landing a new job or switch- 
ing to a new Career, it is time for 
the ““M” step. This is mastery. It is 
Paxton’s theory that a lot of down- 
sized individuals would still be 
working if they had achieved this 
state. “Rarely,” he says, “is the top 
20 percent of a profession out of 
work. It’s the bottom 20 percent. 
The more mastery you have, the 
more solid you are.” 

While it’s fine to be solid in your 
career, it is vital to remember that 
you are a solid vessel rolling 
around in an unstable sea. At 35 or 
40 or 45 you are midway through 
an adventure that will invariably 
feature a number of plot twists. The 
one constant is that you, the pro- 
tagonist, can never forget that you 
are a company of one. You are 
lending your talents to your firm on 
a temporary basis, and you need to 
be ready to shove off at any time. 


For Career Changers 


Wis today’s tight job mar- 
ket posing a challenge to those who 
are out of work, many adults are 
returning to the classroom. Those 
who want to train for a new career 
quickly can turn to Mercer County 


Community College’s Center for 
Continuing Studies. The Center of- 
fers short-term, noncredit courses 
year-round, designed for adult stu- 
dents. Most classes meet in the 
evening or on weekends, and the 
instructors are working profes- 
sionals in their respective fields. 


For the budding new entrepre- 
neur, a series of courses will focus 
on small business management, 
beginning Thursday, January 29, 


with “Starting Your Own Busi- 
ness: The Business Plan,” taught 
by veteran trainer Nunzio Cernero. 
In three evening sessions students 
will learn the key elements of a 
successful small business, includ- 
ing funding, marketing, financial 
management and legal issues. Tul- 
tion and fees are $153. 

In February and March the small 
business series continues with eve- 
ning and Saturday morning classes 
that cover borrowing relationships, 
legal formation, financial state- 
ments, marketing, accounting sys- 
tems and technology. 

Also for career changers, ““Con- 
sulting Made Easy” will cover 
how to jump start a consulting 
business in a highly competitive 
market. The class meets Wednes- 
day, April 28, from 6:30 to 9:30 
p.m. 

Another innovative course that 
can change a career, offered for the 
second time after proving very 
popular last fall, will be “E-bay 
Simplified: Easy Ways to Make 
Money,” coming Monday, Febru- 
ary 23 from 8 to 9:30 p.m. and 
Wednesday, March 31, 7 to 9:30 
p.m. Tuition is $30 for the two- 
hour session, which promises to 
teach students how to use E-bay as 
a full- or part-time business ven- 


ture, or just to turn unwanted attic 
and basement items into profit. 

“Exploring the Small Farm 
Dream,” taught by Pam Flory and 
Laura Sayre, helps people explore 
the vision of starting a small farm 
of their own. The course, which 
welcomes students of all levels of 
experience and capital, will meet 
April 20 to May 11. Tuition and 
fees are $150. 

For more information about the 
hundreds of courses offered 
through the MCCC Center for 
Continuing Studies call 609-586- 
9446, E-mail ComEd @mccc.edu 
(www.mcecc.edu). 

Below is a small selection from 
the dozens of conferences/work- 
shops beginning in January. 

January 12 to February 11: How 
to Prepare a Federal and State In- 
come Tax Return. Monday and 
Wednesday, from 6 to 9:30 p.m. 
Tuition and fees $240. Instructor: 
Alex Ermoloff, IRS Enrolled Agent. 

January 12 to February 9: Con- 
struction Blueprint Reading. Mon- 
day and Wednesday, from 6 to 8:30 
p.m. Tuition and fees $200. 2 
CEUs. Instructor: William Winterbot- 
tom, NJ Building Authority. 

January 20 to February 24: Effec- 
tive Business Writing. Tuesday, 
6:30 to 9:30 p.m. Tuition and fees 
$165. 1.5 CEUs. Instructor: Ellen 
Benowitz, MCCC faculty member. 

January 22 to February 19: Fun- 
damentals of Finance and Ac- 
counting for Non-financial Man- 
agers. Thursdays, 6:30 to 9:30 
p.m. Tuition and fees $270. 1.5 
CEUs. Instructor: Kenneth 
Horowitz, CPA. 

January 29 to February 12: Start- 
ing Your Own Business: The 
Business Plan. Thursdays, 6:30 to 
9:30 p.m. Tuition and fees $153. 9 
CEUs. Instructor: Nunzio Cernero, 
MCCC assistant dean. 
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tionary with his office, but he 
never uses it. Neither does he 
thumb through a thesaurus or seek 
information for his articles in a 
medical or a legal dictionary. Re- 
fdesk has replaced all of these 
books, and more. “It’s Colin Pow- 
ell’s favorite site,” he says of the 
omnibus reference tool. 

“There’s a translation tool,” he 
says. “ Youcan translate from Eng- 
lish to other languages.” The site 
also provides headlines from 
around the world, people search 
tools, currency converters, job 
banks, world clocks, obituaries, 
crude oil prices, commodities fu- 
tures, a daily fuel gauge report, the 
Old Farmer’s Almanac, NOAA 
weather warnings, federal toll free 
numbers, information on how to 
clean anything, zip code finders, 
college rankings, phone rates, a ge- 
nealogy search, Ellis Island re- 
cords, two airline flight trackers, a 
weather glossary, drug informa- 
tion, a perpetual calendar, and a 
plethora of news-based jokes. 

Truly, with a refdesk (www.re- 
fdesk.com) bookmark, it would be 
entirely possible to forego the rest 
of the Internet. 


Tiny URL. Say you need to ref- 
erence information on one of the 
thousands of pages on a big corpo- 
ration’s website. Chances are that 
the address of the page where the 
information ‘rests will go on for 
lines and lines. Try to copy and 
paste it, and it may break apart. Try 
to type it, and there is a good 
chance you will tear out your hair 
and/or make a couple of mistakes. 

Caplan has just found a website 
that cuts those long Internet ad- 
dresses down to size. It’s called 
TinyURL (http:\\tinyurl.com). It 
replaces unwieldy addresses with 
teeny, tiny addresses that never ex- 
pire, 


Archive. Archive.org is a site 
that is best known for its Way- 
BackMachine. It has indexed and 
stored pages from Internet sites 
large and small, still functioning 


and defunct. It is a way to find full 
text news stories by date, and to 
re-read articles in websites that no 
longer exist. 


Nationmaster. Statistic junk- 
ies, marketers, social policy re- 
searchers, and journalists may 
wonder how they ever functioned 
without this site. It provides com- 
parative data by country for a host 
of categories, including govern- 


For some research- 
ers refdesk.com has 
replaced the diction- 
ary, thesaurus, air- 
line flight guide, and 
Farmer’s Almanac. 


ment, health, labor, language, me- 
dia, military, religion, transporta- 
tion, and crime. 


Idealist. While a site like Ref- 
desk contains just about every- 
thing, a boutique site may be a 
better choice for homing in on one 
area. One of Caplan’s new favor- 
ites, www. idealist.org, aggregates 
articles on social issues, running 
the gamut from adoption, AIDS, 
and feral cats to housing for artists 
and global warming. 


Public Agenda. Caplan likes 
this site, found at www.publi- 
cagenda.org, because “it gives all 
perspectives.” Avoiding over- 
heated rhetoric, the site attempts to 
give a balanced picture of the ma- 
jor issues occupying both policy 
makers and the public. Included 
are abortion, campaign finance, 
child care, crime, gay rights, immi- 
gration, race, the right to die, and 
Social Security. 

For each issue, the site gives an 
overview, a digest of recent stories, 
three perspectives, links to facts, 
findings, and perspectives, a list of 
important players and their contact 
information, people’s chief con- 
cerns, major proposals, areas of 
public consensus and demographic 


division, and cautionary notes 
about survey findings. 


Google. By now, Google is a 
must-bookmark for anyone with a 
keyboard. But Caplan points out 
sections of the master-search site 
that many surfers miss. One is its 
catalog of images. Simply click on 
the work “images” above the Goo- 
gle logo and type in the name of a 
person, place, or thing. The result 
is page after page of pictures. 
Often links to more information 
are included. 

Another Google progeny is 
Froogle. A comparison shopping 
engine, it is found at www.froo- 
gle.com. Still another Google sub- 
site is Google News. It can be ac- 
cessed from Google’s main page. 
Google News lists the top news 
stories in real time, providing links 
to nearly every news outlet in 
which they appear. Each article is 
given an age notation — 20 min- 


utes ago, 14 hours old, and so forth. 


For Internet trends, which tend 
to closely mirror trends on dry 
land, Google has Google Zeit- 
geist. Found at www.google.com/- 
press/zeitgeist or simply by typing 
the words “ Google Zeitgeist” into 
the search engine, the site lists top 
searches for the preceding week 
and month overall and by category. 

One more Google find Caplan 
reveals is Google Answers, at 
www.google.com/answers. Users 
type in detailed questions, and 
send them off to Google's 500 cer- 
tified researchers. Prices for the re- 
sponses begin at $2.25. Many are 
answered for under $10, but prices 
can go up to $200. The person pos- 
ing the question states what he is 
willing to pay. 

There is a list, by subject, of 
questions that have been answered, 
the price they fetched, and how 
satisfied the questioner was. In ad- 
dition to the reply, most re- 
searchers provide extensive cita- 
tions and a number of links to fur- 
ther information. 


Says Caplan: “Even people who 
use the Internet a lot are constantly 
surprised by what is out there.” 
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New Rules For 


Resume Writing 
cee) 


See rules change more 


quickly than the seasons, and with 
each evolution they become more 
rigid. Once upon a time, whena big 
issue was whether to play it safe 
and print on cream-colored stock 
or to be bold and go with pale blue, 
few misjudgments were fatal. Now 
an infraction against a resume rule 
could easily send the vital docu- 
ment straight to the trash. Well, not 
actually the trash, but rather a black 
hole in cyberspace. 

Susan Guarneri, who headed 
up the Job Club networking group 
for years before moving to the 
Midwest last year, has crafted 
thousands of resumes for her cli- 
ents. A Certified Professional Re- 
sume Writer, she operates in an 
electronic world and can be 
reached at wwww.resume- 
Magic.com or www.careermagic- 
coach.com. 

“People tell me they sent out 
100 resumes, and got no re- 
sponses,” she says of a common 
scenario. Of course, there’s no tell- 
ing for sure what forces were at 
work, but, she says, the reason for 
the resounding silence could have 
been something as simple as leav- 
ing the subject line on the E-mail 
carrying the resume blank. 

Employers and executive re- 
cruiters now overwhelmingly pre- 
fer an electronic resume to one 
printed on paper. Once the E-re- 
sume is received, it’s all about get- 
ting it into a database. Quickly. 
Some resumes will make it no far- 
ther. Those that make it to the next 
level — a trip to the printer — will 
have made the cut, in no small part, 


because they were written not with’ 


a human reader in mind, but rather 
with an eye toward wowing a piece 
of software. 

So job seekers need to know 
how to create a resume that will 
impress a keyword-scanning piece 
of software, and they need to know 
how to transmit that resume to an 
employer in a manner that ensures 
that he will open the E-mail, be 
able to get the resume into his da- 
tabase quickly, and will see a 
clean, relatively short document 
when he prints it out. 

‘* A seven-year-old resume is re- 
ally old,” says Guarneri. So old 
that it is useless. That is because 
optical character reading (OCR), 
introduced into personnel depart- 
ments in or around 1993, has 

- shifted the job of resume review 
from humans to machines. 

Efficient, speedy, and non-dis- 
criminatory, the software is not as 
flexible as the human mind. “It 
can’t figure out where you would 
fit in the company, what job would 
be good for you,” says Guarneri. 
They search for specific informa- 
tion, and categorize resumes based 
on what they “see,” not what they 
intuit. There are no “Ah!” mo- 
ments when the machine, pausing 
to study a resume, thinks “I never 
thought of it before, but this guy 
would be perfect for that recrea- 
tional director/corporate outing 
position.” 

No, the resume must be oh-so- 
clear on exactly where its owner 
would fit in, and on what open 
position he is qualified to fill. 
Matching up in the age of evalu- 
ation-by-software means crafting a 
resume with just the right key- 
words, and then transmitting it so 
that it is easy to open, print, and 
read. Here is Guarneri’s advice on 
getting it right: 

Figure out your focus. Some 
clients ask Guarneri for a generic 
resume they can use for the three 
of four types of jobs they would be 
happy landing. “It doesn’t work, 
she says. “It totally confuses the 

_ system.” For each resume you 
must be clear on whether you want 


to land a position, for example, as 
a geriatric social worker or a 
teacher of social work at the gradu- 
ate school level. 

Get the keywords up high. 
Create a qualifications summary 
near the top of the resume, and 
pack it with keywords. 


Use synonyms and abbrevia- 
tions. Look at your keywords. If 
they are sometimes abbreviated or 
if acronyms are sometimes used in 
place of the full word, make sure 
that every possible variant appears 
somewhere in your resume. Some 
electronic resume readers will 
search for a key requirement sev- 
eral ways, but others will not. 

Follow the rules. Name always 
goes on top of the resume. “ Not the 
word ‘resume,’ but name. Always 
name,” says Guarneri. Next comes 
the qualifications summary, and 
make sure to include all relevant 
degrees, certifications, and li- 
censes in this section. She sees 
many clients who put education 


Employers and ex- 
ecutive recruiters 
now overwhelmingly 
prefer an electronic 
resume to one 
printed on paper. 


down at the bottom of the second 
page, but the software may not get 
that faz, and will toss them out for 
not having the degree or degrees 
that it is programmed to see as 
required keywords. More details 
on degrees, certifications, and li- 
censes can be added after work 
experience, which should be listed 
in reverse chronological order. 


Paste the resume into an E- 
mail window. After all the work is 
done, and the keyword resume is 
complete, prepare it for the E-mail 
window. Do not just send it as an 
attachment. “I know recruiters 
who refuse to open any attach- 
ments at all,’’ says Guarneri. Most 
employers are leery too. Viruses, 
including a virulent one named 
“resume” that circulated recently, 
have everyone scared. 

To make sure your resume is not 
summarily deleted, send it in the 
body of an E-mail. Prepare it to be 
sent this way by saving it as an 
Ascii file. When you do so, a menu 
will appear. Choose the “text only 
with line breaks” option. Then re- 
name the file, close the window, 
and look for the notepad icon on 
the desktop. Open the notepad, 
count 65 characters — including 
spaces — and insert a hard return. 
Then put in a hard return at the end 
of 65 characters in each line. This 
takes time. “There’s no way 
around it,” says Guarneri. But 
omit this step and the resume will 
appear in the E-mail window as 
one long paragraph. 


Prepare an attachment for 
printing. Sending an E-mail stat- 
ing that a resume is attached is no 
good, but that said, there should be 
a resume attachment in addition to 
the resume in the body of the E- 
mail. This is so, says Guarneri, be- 
cause an employer might want to 
print out the resume. 

The Ascii version of the resume 
in the body of the E-mail is, of 
necessity, stripped of all its format- 
ting, including bolding and bullets. 
An attachment will look a lot bet- 
ter. It will also be shorter. Because 
of the small number of characters 
per line in an E-mail window, an 
E-mail prints out about twice as 
long as an attachment. A two-page 
resume printed from an attachment 
will be four pages long if it is 
printed from the E-mail window. 
The shorter, better formatted docu- 
ment is more pleasing to the hu- 


mans who take over when the key 
word software has done its job. 

The attachment can be sent as a 
Word or RTF document, but 
Guarneri says it 1s a good idea to 
consider sending it as a PDF file 
instead. Opened with Adobe Acro 
bat, a free program most employ 
ers use, the pdf file “really is a 
picture,” says Guarneri. It will 
look exactly the same as a paper 
resume bolding, color, stylish 
bullets and all. 

Add a cover letter. Prepare a 
short cover letter, just two brief 
paragraphs, and use it as an intro- 
duction to the resume that follows 
in the E-mail. 

Pack the subject line with in- 
formation. Never send a resume 
by E-mail without filling in the 
subject line. That is how viruses 
often are sent. Employers and re- 
cruiters know this and often delete 
E-mails carrying no subject line 
without ever opening them. 

Many job hunters just put the 
word “resume” into the subject 
file. That is no good, says 
Guarneri. It just forces the over- 
worked recipient — an employer 
or recruiter, who may receive hun- 
dreds of resumes daily — to re- 
namethe file. When responding to 
a posting for a specific job, start the 
subject line with the job code. Fol- 
low it with a dash. An “n” dash, 
Guarneri states, convinced that 
nothing should be left to chance. 
“That’s the short dash,” she ex- 
plains. Leave a space on either side 
of the dash, type in last name, fol- 
lowed by a dash, and job title, fol- 
lowed by another dash, and then 
years of experience. 

The subject line can be rounded 
off with anything that sets the can- 
didate apart, perhaps an MBA or 
other advanced degree, knowledge 
of an highly-desirable computer 
language, or niche experience. 
This sounds like a lot, but Guarneri 
points out that subject line holds 
from 60 to 80 characters, and that 
it is perfectly all right to use stand- 
ard abbreviations. © 


The focus of resume preparation 
has shifted from personality to 
technical knowledge and a firm 
grasp of what keyword software 
looks for, and Guarneri says this is 
not a bad thing. “I’ve seen too 
many people who don’t figure out 
what they want to do, and put it on 
others,” she says. With the key- 
word resume, there is no waffling. 
The job candidate must be crystal 
clear about who he is and just ex- 
actly where he fits in. 


Ace a Job interview 


fhe a job interview in- 
volves getting comfortable — but 
not too comfortable. “It’s like act- 
ing,” says Julia Poulos, an actress 
and management consultant who 
looks at the interviews from both 
sides of the desk. The principal in 
All the World’s a Stage (www.sav- 
vypresentations.com) at 20 Nassau 
Street, she advises corporate man- 
agers on how best to communicate 
in every situation, including inter- 
views with job candidates, and she 
consults with individuals who 
need to excel at business commu- 
nications — including job inter- 
views. 

Poulos, who holds a master’s 
degree in theater from Penn State, 
is finding that managers are look- 
ing for “soft skills,” but often find 
it hard to figure out whether a par- 
ticular candidate has them. Right 
now, managers are telling her, 
these qualities include a good work 
ethic, flexibility, a high tolerance 
for stress, and the ability to multi- 
task and to work well on a team 
with colleagues from different cul- 
tural backgrounds. 


SOLUTIONS... 


_PROFESSIONAL OFFICE SPACE 
6,600 SF Subdividable to 1,500 SF 


Wis 
LLM PO 


PRINCETON JUNCTION PROFESSIONAL CENTER 
88 Princeton-Hightstown Road (Route 571) 


Contact: Hal Hoeland 609-921-9100 
hhoeland@aol.com 


WAREHOUSE SPACE AVAILABLE tos 
13,000 Subdividable 


ELLSWORTH’S CENTER 
88 Princeton-Hightstown Road (Route 571) 


Contact: Matt Henderson 609-924-1000 
matt@princetonrealestategroup.com 


PRINCETON 


REAL ESTATE 


GROUP... | 


Commercial Division 
34 Chambers Street ¢ Princeton, NJ 08542 
ph: 609-924-1000 « fx: 609-924-7743 
www.princetonrealestategroup.com 


Continued on following page 


Office Space For Rent 


503 Plainsboro Road 

Center of Plainsboro 

From 700 to 2,000 SF 
Easy Access * Free Parking 


Call 609-203-5938 or 609-799-5577 


U.S. 1 JANUARY 1, 2004 


immediate Occupancy 
1650 to 7500 SF 


Princeton Commerce Center 


- Just off Route One @ Meadow Rad. Overpass 
- Flexible lease terms 

- Corner units 

- Direct HVAC control 

- 24/7 access 

- Hotel next door 


- Walking distance to 10 restaurants, 
2 shopping centers, 3 hotels, golf & bus line 


- Windows that open 
- Ample parking & great signage 


609-921-8844 
Visit our website @ www.CPNRealestate.com 


‘Commercial Property Network, Inc. 
We Havea Place For Your Company 


Jay Ropert Reatrors | COMMERCIAL 


4 miles from Exit 8A in Monmouth Jct 
_* More than 35,000 SF available for lease 
* 7 buildings situated on 14 acre complex 
| * Space divisible to suit multiple uses 

* On-site management with 24-hr access 
s * Abundant parking for tenants & visitors 
Exterior storage for heavy equipment 


Historic Princeton Rovtdoucs/Ofiice 
Available for Sale 


Beatty House c.1780 


Home of Erkuries Beatty, an aide to Lafayette 
during the Revolution 
Layout: 4 bedrooms, kitchen, dining room, living room, 
family room, 2 baths or: 
Approximately 3,500 SF, 10 parking spaces, 9 offices, 
2 baths, kitchen, storage, 
Zoning: R4 variance required for continued office use 


For More Information Call: 
Tim Norris, CCIM 


609-921-1070 


U.S. 1 Classifieds 


HOW TO ORDER 


Phone, Fax, E-Mail: That's ail it 
takes to order a U.S. 1 Classified. Call 
609-452-7000, or fax your ad to 609- 
452-0033, or use our E-Mail address 
info@princetoninfo.com. We will 
confirm your insertion and the price. It 
won't be much: Our classifieds are just 
50 cents a word, with a $7 minimum 


Repeats in succeeding issues are just 
40 cents per word, and if your ad runs 
for 16 consecutive issues, it’s only 30 
cents per word. (There is a $3 service 
charge if we send out a bill.) Box service 
is available. Want to run your ad on 
the Internet, as well? It’s free! Your 
U.S. 1 classified will automatically be 
posted at princetoninfo.com. Ques- 
tions? Call us. 


OFFICE RENTALS 


Cranbury Historic Main Street Of- 
fice: 225 sq.ft. Utilities, parking, waiting 
area included. Call 609-924-1524. 


Downtown Princeton, Nassau 
Street: 240 sq. ft. single office with stor- 
age area adjacent to suite of fully 
staffed offices. Private entrance or en- 
ter through reception area. Access to 
conference room and kitchen facilities. 
Additional services available. Contact 
Beth Scheurlein at 609-924-9775. 


Ewing, 350 and 875 sq. ft.in Profes- 
sional Park: Near College of New Jer- 
sey. One block from Route 31. Reason- 
able rates. 609-896-0505. 


Continued from preceding page 


It may be up to the job candidate 
to bring a discussion of these quali- 
ties into the interview. This is part 
of the process of acing an inter- 
view. Some of the other pieces: 


Preparing carefully. Just as an 
actor memorizes his lines before he 
steps onto a stage, a job candidate 
needs to go over the points he 
needs to make during an interview. 
Just reaching the interview stage 
may be the culmination of months 
of intense job hunting. It is vital to 
be fully ready to do well. 


Being conversational. Inter- 
viewers look at your whole com- 
munication style, although they 
may not be conscious of doing so. 
Adopt a conversational style, but 
“don’t be too overwhelming,” 
says Poulos. Make eye contact, but 
“without eye lock.” 

Pause before answering a ques- 
tion. “Take your time,” says Pou- 
los, explaining that this lets inter- 
viewers know that you are care- 
fully considering your answer. 


Asking for clarification. Inter- 
viewers frequently ask questions 
that are overly broad. Try to nar- 
row the question. Does he want to 
know about an individual project 
or a team effort? Is he looking for 
insight into how you handled a per- 
sonnel crisis or a crisis involving 
damage control with the media? 
Focus the question and there is a 
better chance you will deliver ex- 
actly the information the inter- 
viewer is seeking. 


Telling stories. Everyone loves 
a story. Prepare several. For start- 
ers, Poulos emphasizes, these tales 
should be true. They should illus- 
trate how well you achieved a goal 
at another job, in school, or per- 
haps in a community project. The 
stories —- prepared in advance of 
the interview — should include 
mention of the key soft skills. Per- 
haps one story could mention long 
hours of juggling several projects 
— easily tolerated because of the 
rapport within your team. 


Including lots of details. 
Whether answering a question or 
bringing up a success story, in- 
clude specifics. “Details increase 
credibility,” says Poulos. “They 
make it real for the listener.” x 


AREA OFFICE RENTALS 


Princeton, Trenton, | 


lamilton. 


Hopewell, Montgomery, 


Ewing, Hightstown, Lawrenceville and other Mercer, 


somerset 


C Space Available. 


For details on space 
and rates, contact 


Hamilton: Office spaces - 650, 1,300 
and 2,025 sq. ft. Near Quakerbridge 
Road. 1 mile from Route One. Available 
immediately. $12 / sq. ft. NNN. 609- 
896-0505. 


& Middlesex Communities. Class A, B and 


[WENDEL 
ge RCIAL DIVISION 
www. WeidelCommercial.com 


Lawrenceville: Professional office 
building off Route 1, opposite Lawrence 
Shopping Center on bus route. 903 sq. 
ft. with private bath. Punia Co. L.L.C. 
Broker 609-771-9000. 


Hightstown - Downtown: 2nd floor 
Office suite, 3 large rooms, 2 baths, 


1050 Sf. total, just renovated. 
$1000/mo., plus util. Call 609-448- 
6628. 


Lawrenceville: Office suite; 1,464 
sq. ft. Professional building on Rt. 1 op- 
posite Lawrence Shopping Center. 70+ 
parking spaces. Private outdoor and in- 
door entrances, kitchenette and bath- 
room. Triple-net rent plus common area 
maintenance. $13/sq ft. Call 609-915- 
1126. 


Lawrenceville: 1260 sq. ft., second 
floor. Just off |-95/Route 1. 123 Franklin 
Corner Road. 609-895-1515. 


Being assertive. Don’t be ag- 
gressive, but, says Poulos, “man- 
agers expect you to be assertive.” 
Don’t sit back, waiting for the 
questions to come. There are 
points that need to be made, points 


- that demonstrate why you are the 


best person for the job. It is up to 
you to make sure the interview 
doesn’t end before all the impor- 
tant points are made. 


Remembering the inter- 
viewer’s concerns. Don’t pepper 
the interviewer with questions 
about benefits. Don’t regale him 
with tales of family obligations 
that will make it impossible for you 
to work late on Fridays or travel 
internationally. The interviewer is 
focused on what the company 
needs. It is your job to demonstrate 
how well you can fill these needs. 


Contrarian Advice 


D... Stone, an HR consultant 
and the founder of the Princeton 
Human Resources Network, an 
HR networking organization, re- 
ports that “there are still tremen- 
dous layoffs.” But, he adds, “it 
doesn’t take any longer to find a 
job than it ever did.” 

While he spends much of his 
time giving job hunting advice to 
HR professionals, his unusual 
strategies work equally well in 
other fields. 


Think small. A native of up- 
state New York, he recalls that at 
one time an outsize percentage of 
his neighbors and friends, and even 
his siblings all worked for just one 
company — GE in Schenectady. 
One of his brothers was in adver- 
tising, one in engineering, and one 
in recruiting. It was the same in 
New Jersey, he points out. “The 
biggest change in the nature of 
jobs,” he says, “is that there is no 
more AT&T with 385,000 jobs.” 
The mega-employer is gone, and is 
unlikely to return. “not even in 
pharma,” he says. 

Job hunters need to widen their 
scopes to locate employers whose 
names are anything but household 
words. This reality makes the job 
search more difficult, Stone ad- 
mits. But that can’t be helped. 


Hustle right along. One of the 


Location, Location, Location: Bi- 
level office, 1500 Sq. Ft. Princeton ad- 
dress 300’ off Rt.1. 732-329-2100/609- 
683-0284. 


Montgomery Knoll-Office Condo: 
Fresh floor to ceiling renovation, 6 of- 
fices, reception with lobby, 1 1/2 baths, 
kitchen, lots of storage, networked 
w/HS broadband available, can modify 
to suit. Great professional park w/plenty 
of parking, long term preferred. 609- 
252-1841. 


North Brunswick: Office space 
1566 Sq. Ft. Ideal for chiropractor, Dr., 
etc. Steam room, showers, hot tub, 
many extras. Rt. #1 and Jersey Ave. 
Call Bill 732-297-0482. 


biggest mistakes job hunters make, 
says Stone, is wasting time in re- 
searching a company. Common 
wisdom mandates finding out all 
about a prospective employer's 
products, markets, and missions 
before an interview. Forget it, says 
Stone. “The company knows what 
it does,” he says. “It wants to 
know what you can do.” 

Scanning annual reports and 
digging deep into company 
websites just eats up precious time. 

Contact at least 100 compa- 
nies a month. “I ask people how 
many companies they have con- 
tacted,” says Stone, “and they say 
13.” Contact 100 companies, he 
says, and you will get 10 inter- 
views, and | job offer, “two if 
you're really young.” 


Career Networking Group, 
100 Scotch Road, First Pres- 
byterian Church, Ewing 
08628. 609-433-6191. E- 
mail: espfletcher@ msn.com. 


Networking and topic-based 


' discussions, fourth Tuesdays, 7 to 


9 p.m. 


JobSeekers, 33 Mercer Street, 
c/o Trinity Church, Princeton 
08540. Niels Nielsen, coordi- 
nator. 609-924-2277. E-mail: 
ungersar @trinityprinceton.o 
rg. Home page: www.trin- 
ityprinceton.org 
Education, instruction, net- 

working, and support group for 

people changing jobs or careers, 

free, Tuesdays at 7:30 p.m. 


Professional Service Group, 
506 Jersey Avenue, NJDOL 
Department PSG, New 
Brunswick 08901. Virginia 
Daly, coordinator. 732-418- 
3304. Home : WWW.- 
dol.state.nj.us 


Professional yor tert 
of Mercer Coun 


A self-help, volunteer non- 
profit outplacement organization. 
Sponsored by the pbc dep iieions 
and Workforce Investment Board, 
it meets Mondays at 9:30 a.m. 


* 


& 
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OFFICE RENTALS 


Pennington/Hopewell: Straube Cen- 


2 rooms, lavatory, storage closet, $950 Princeton: Rent 1140 sq ft office i : 
ter offices and office suites immediately mo., 1 to 2 yrs lease, available immedi- space, adjacent to heathen Center, Business Owners: For Sale 
cay Short ~ long term from 100 —_ ately. Call 609-921-3747 $25.50 per sq ft, plus common charges, Looking for a Change? 
0 3, ee eee pest control, snow removal, electric, 4 
month. Storage space, individual sig- Princeton Nassau Street Office: lawn care and janitorial, available * Are you suffering from burn-out and Office Condo 
nage, fax, copier, T1 line, and tele- Restaurant Row, tall windows, central 12/1/03 call for appointment 609-452- want to sell your business? 1 790 SF 
phones. Tel: 609-737-1308; E-mail: tqm- air-conditioning $300 desk space or 0990. ” : / 
propmgm@aol.com; www. straube.com $800 office(s) month to-month sub- ~~ * Have you considered Selling due to 12 Roszel Road 
: lease includes: utilities, high speed web Princeton: Sublet 4-6 offices on changes in your family or business 4 
Plainsboro Office Suites Avail- access, and parking. 609-468-2798 Route 1 with shared reception, kitchen partner relationships? Princeton 


able: 700 Sq. Ft. to 11,000 Sq. Ft. im- 
mediately available. Separate en- 
trance, signage, utilities, HVAC in well 
maintained office park. Call 609-799- 
2466 or e-mail tampropmgm@aol.com 


Princeton Area - Rt 206 North - Mont- 
gomery Knoll: Individual office condo- 
minium, 1500 or 1000 sq. ft. plus free stor- 
age. Move-in condition. Large reception 
area, 8 offices, 2 bathrooms, kitchen / 
copy room. Call 1-212-223-0404. 


Princeton Area: Attractive office. 


OFFICE RENTALS 


Princeton Office Available For Rent: 
Prime location across the Princeton 
Shopping Center. Furnished waiting area 
ample parking $750 per month. Call 609- 
375-2352 office, 609-924-2624 home 

Princeton/Rt 206 South: Single of- 
fice/multiple office suite available, short 
term lease. Telephone answering. Con- 
ference rooms, shared office environ- 
ment - startup or downsizing/perfect for 
you. D/J Business Services - The Office 
Complex 609-924-0905. 


OFFICE RENTALS 


and bath facilities, common and private 
entrance. .All utilities included. From 
$1400/month. Networking and Internet 
access available. 609-452-0099, ext 
116. 


Research Park: On Route 206. 1530 
Sq. Ft., 5 offices, conference room, and 
reception area. Utilities included. For 
details call Kenya Maroni at 888-471- 
2537 ext. 205. 


Continued on following page 


* Are you thinking of expanding your 
business through acquisition? 


Call today for a confidential interview 
to discuss how we can help you. 


COLONY CROSSING 
Business Brokers 


Hamilton, NJ * 609-890-6818 


Al Toto, Jr. Assistant 
Vice President 
Commercial Property 
Network, Inc. 


609-921-8844 
Exclusive Broker 
Commercial Property p» 


Network, Inc. 
We Have a Place For Your Company 


Montgomery Knolls Rt. 206, 600 sq. ft., 


RESEARCH PARK SE eae ag 

ROUTE 206 - PRINCETON (yen Sareea: 8 % Sie 
Opposite Princeton Airport ¢ Suites from wg bp 8 

850 SF & up to 4,423 SF Available Immediately 

Princeton Mailing Address & Phone Exchange 


Proposed “Brand New” 16,000 SF Building 
State-of-the-Art Fitness Center on Site 


SS Bh ae. 2 _——~ ist 
194 NASSAU STREET 
Only 575 SF Remaining. 


Under Renovation. 
Please call for details. 


WHITEHORSE PROFESSIONAL BUILDING 


1675 Whitehorse-Mercerville Rd., Hamilton 


Only 1 Suite Remaining: 1,003 SF - 1st Floor 
Brand New Interior Construction 


i 


* . - : a Spieatacaenaee = 


WINDSOR BUSINESS PARK ~ EWING COMMERCE PARK 


196 Rt. 571, West Windsor Sullivan Way & Silvia Street, Ewing 


Suites of 1,622 & 3,172 SF * Space Available 2 Bidgs. Total 60,000 SF Completed 2001 
immediately * Advanced Fiber Optic Internet 5,579 SF (Turnkey) Office « Available Immediately 
System Available * Basement Storage * Newly Renovated Perimeter Offices, Abundant Windows on Three Sides 
25,500 SF Building Available 3rd Qtr. 2003 


e WAREHOUSE / FLEX SPACE - 


ENTERPRISE PARK 
Silvia St. Off Sulliv7- Way 


Two units of 10,000 sq. ft. One unitof~ 10 sq. ft. 3248 

©» sq. ft. warehouse. 890 sq. ft. office. All available immed. 

a Loading Docks/Drive-in Doors « 18 Ft. Clear in 

_ Warehouse «1 Mile to Trenton Mercer Airport & Trenton 
Co. Club « Within 2 Miles of Exit 2 Interstate 95 Bes 


CONTACT MARK HILL or JON BRUSH 


609-921-6060 


or www. HiltonRealtyCo.com 


Commercial, Industrial & Land 
494 NASSAU STREET, 
PRINCETON, NEW JERSEY 08542 * ESTABLISHED 1952 


60 U.S. 1 


JANUARY 1, 2004 


Commercial Property Network, Inc. 
We Have a Place For Your Company 


| Lease - Princeton Office 


Assistant Vice President 
609-921-8844 


Exclusive Broker 


U.S. 1 Classifieds 


Simone 


REALTY, INC. 


PEP 


MEDICAL 
OFFICE SPACE 
FOR SALE/LEASE 


Madison Corporate Center 


Pe Efe ae 


Whitehorse-Hamilton 
Square Road 


Hamilton Township 


Two Structures consisting of 23,739 +/- 
square feet per building * Class A Condominium 
Sales and Professional Office Rentals 
1,500 square foot minimum 
Easily accessible to I-295/95, 
NJTP and Route 130 * New construction 
with $15 per square foot workletter 


3 months to 1 year lease available. 
$800 per month. Contact David for 
more information. Mental health care 
professional preferred. 609-947-2757. 


South Brunswick: Prime office loca- 
tion, 250 Ft. to Rt.#1, Princeton ad- 
dress, 600/1200 Sq. Ft. flexible terms. 
Call owner 732-355-0202 ext.111. 


BUSINESSES FOR SALE 


Turnkey Operation!: Gourmet gro- 
cery / deli / butcher in 5,000 Sq.Ft. Mer- 
cer County location. All new equipment, 
established clientele, lots of parking. 
$100,000. 609-448-4000. 


RETAIL SPACE 


Kingston: Main Street store/office. 200 
sq. ft. available January 1st. $600/month 
plus utilities. 609-924-2465. 


Pennington: Main & Delaware, 
prime location, corner store, best loca- 
tion in town. $3,600. 609-689-2512. 


STORAGE 


Princeton: 10 minutes north. 22.5 x 
15.75 feet. Storage only. Discounted 
rent: $150. 609-921-3867. 


‘HOUSING FOR SALE 


10 Room House: On 2 1/4 acres - 


near |-295 and US 1. $295,000. 609- 
587-0608. 


Owner built single-family home: Not 
a spec house. Same family ownership for 
over 60 years by non-smokers. Dog and 
child friendly. Constructed from real 
wood; No chipboard to disintegrate, no 
cheap skinny finger joint molding, real 
French doors. Large rooms, brick living 
room fireplace. Wood floors throughout. 
Detached garage with studio/shop/es- 
cape room. Covered porch and enclosed 
sunroom. Great ground floor in-law room 
close to kitchen and bath. Close to US 1, 
Princeton University, Amtrak, and NJ 
Transit. Healthy walk to train for easy 
commute/fun run to New York and 
Philadelphia. Call Jay Kelsall 609.- 
876.5322 e-mail jaykelsall@att.net 
http: //varsityavenue.home.att.net 


HOUSING FOR RENT 


Beautiful Second Floor Apart- 
ment: 5 minutes from Nassau Street in 


HOUSING FOR RENT 


Rocky Hill. Beautiful flower gardens, 
brook, and pond. All new appliances, 
fixtures, paint and floors in 200 year old 
house. Professionals only. $1500 per 
month, includes all utilities and cable. 
Call immediately 609-924-4050. 


Charming Cottage: In wooded 
Princeton setting. Fuly furnished. Suit- 
able for one person. Available from Jan- 
uary 1st. $1300 per month including 
utilities. Contact 609-924-2761. 


Princeton Furnished House 
Share: $600. Ideal for traveling execu- 
tive. Walk to Nassau Street. 609-279- 
O77 +. 


Princeton Junction: 4 bedrooms, 
2.5 baths. Walk to schools. Quiet area 
on treed lot. Large home, two car 
garage. All appliances. Available imme- 
diately. $2150. 609-799-2235. 


CONDOS FOR RENT 


Pennington Borough: Upscale con- 
dos. 2 bedrooms, 2 baths. New, quiet, 
elevator. Some fully furnished units. 
Pennington Court 609-730-0575. 


Pennington: End unit at Hopewell 
Grant, with all the extras. Furnished 3 bed- 
room. KTR Properties. 609-730-0575. 


HOUSING TO SHARE 


Female To Share: Beautiful Town- 
house with jacuzzi on back deck. Ten- 
nis, pool, wooded landscape. Private 
bedroom and large bathroom. Base- 
ment for storage, two car garage. Five 
minutes from princeton and train. $950 a 
month includes utilities. 609-514-0377. 


ROOM FOR RENT 


Hillsboro: $750 includes all utilities, 
and amenities. Large master bedroom 
with balcony, two closets, 1/2 bath, 
phone line and fast internet. Janet 908- 
904-0487. 


REAL ESTATE FINANCING 


Free Mortgage Advice: Whether 
you are buying your first home or your 
last. Fast pre-approvals on-line. Guar- 
anteed low rates on ist and 2nd mort- 
gages as well as small commercial 


1,750 Square Feet OFFICE RENTALS CONDOS FOR RENT 
Lad 
Holiday loans. Ask for our free homebuyer kit. 
Continued from preceding page Call 800-322-1506 x343 or visit 
LOCATI www. bruceturnerloans.com 
On 12 Roszel Road, West Windsor Retail/Office Space For lease: Schedule 
(Princeton mailing Address) Great location on Rt.33 near Turnpike, ORTS 
recently renovated 2500 Sq. Ft. with RES 
SPACE 1750 SF - 2nd floor. li ren a nari Mic can Award Winning Resort: Big Island 
Corner location. on ; of Hawaii. Panoramic views. Well ap- 
TERM 3-5 years - negotiable. Health Professionals: Prime location - Amenities: private pool, jacuzzi’s, busi- 
Franklin Corner Road off Route One. . ness ctr., exercise room. Steps from 
: Waiting room plus choice of five fur- Will be open championship golf, beach, snorkeling, 
COMMENTS 6 private offices. ‘nished rooms. Perfect for part-time or . whale watching, world renowned Hilton 
developing practice. Rent reasonable for business on Waikoloa Resort, Dolphin Encounter, 
Large reception/bull pen area. iti Combo urants, spa, hell- 
Hyd Available immediately. Weekdays, E id Janua 4 upscale shops/restaurants, sp a 
Utilities separately metered. evenings, and/or weekends. Call Dr. day, ry 2. a eg Deg ps2 jar 
Litchman, 609-896-0303. das. a Dahisismgyi aS 
— =e & paint. «spain Ha PPY ma@bellatliantic.net. January specials 
PAMECIES OGCupancy. Small Professional Office: Nassau PTE Ce le a ee 
St. fully furnished, off street parking, New year! Awesome! Grand Cayman, beach 
CONTACT AI Toto, Jr. waiting room and full kitchen privileges. he nets nepali 
rant, bea 


oceanfront. Great place to relax/enjoy wa- 
ter sports, weekly rental. Call Bill at 609- 
466-6518 or conweb@aol.com. 


INSURANCE 


Health Insurance For Your Busi- 
ness: Get quotes from leading carriers 
and save. Contact: healthplansnj@ya- 
hoo.com/ 1-877-900-0231. 


CLEANING SERVICES 


All Kinds Vinyl, Stone, Ceramic, 
Wood Floors Restored Like New! No 
sanding! 609-586-5833. 
www.Allstatecleaning.com. 


House Cleaning: Honest. Responsi- 
ble. Good experience and references. 
All transportation. Please call 609-826- 
9004 and ask for Agnes. 


Patty’s Cleaning Service: Serving 
Plainsboro, the Windsors, the 
Brunswicks, and Lawrenceville since 
1978. Thorough, honest, and reliable. 
Free estimate. 609-397-2533. 


BUSINESS SERVICES 


Are You Satisfied: With your current ac- 
countant/CPA? If not, or if you would like to 
discuss your options, please call 609-890- 
7499. Certified Quickbooks Pro Advisor. 


D/J Business Service: Rt.206 
South. 609-924-0905. Personalized 
Secretarial Services, Transcription. 


Monroe Township: Convenient to 
Turnpike Exit 8A. Charming conference 
Suite for smaller off-site business meet- 
ings. Room will seat twenty-five and 
connects to full kitchen facility. For 
more information call Eileen at 609- 
860-0406 or cell 732-266-3313. 


New Businesses: Start-up advice, 
accounting, bookkeeping, tax (income, 
Sales, payroll, etc.) and consulting ser- 
vices provided by an experienced CPA. 
Certified Quickbooks Pro Advisor. For 
further information call 609-890-7499. 


We Help Businesses: Manage, 
store & retrieve paper & data. Quickly 
and easily. 609-587-9961. 


CLASSIFIED BY PHONE 


609-452-7000 


OFFICE 
GALLERY 
The Office Solution 


th Your Instant Office is Ready 
at Office Gallery! 


———— 


Elevator service 
+ Instant Telephone Activation +f dy for Business the Day You Move In 
+ Short-Term Office Leases + Personalized Answering Service 
JOHN SIMONE, JR. * Full Secretarial Support tin’ dual & Multi-Office Suites 
* Home Office Support + Elegant Conference Rooms 


JOHN SIMONE REALTY, INC. 


1018 Whitehead Road Ext., Trenton, NJ 08638 
Phone 609-882-1105 
Fax 609-530-1037 * E-mail jsrealty@bellatiantic.net 
MORE PROPERTY INFORMATIONON OUR OUR WEBSITE: 
www.johnsimonerealty.com 


“Free Use at Over 360 Locations Worldwide” 


Locations in: 


Princeton 609-452-8311 
Bridgewater 908-231-1811 
Meadowlands 201-804-0900 
Mount Laurel 856-727-5300 
www. Officegalleryinc.com 


Realtor 
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COMPUTER SERVICES 


Computer Problems  Solved!!: 
Computer group of Princeton set-up, 
repair software installation, instruction 
phone/fax 609-896-2239 or E-mail cg- 
princeton@yahoo.com. 


Computer Turmoil?: CrossRoads 
DB consultants,|Inc. offers honest and 
reliable solutions since 1988. Contact 
CRDB@dbhero.com or 609-577-2844 


Unlimited Nationwide 56K Dial Up 
Access: from $7.46/mo. Complete web 
site development and hosting with pro- 
gramming and database from $2.96/mo. 
732-545-9756, http:/Avww. vigord.net/. 


Web Surveys: Get quick feedback. De- 
sign, hosting, distribution, collection, live re- 
Sults, analysis and charts. 609-587-9961. 


TAX SERVICES 


Accounting And Tax Services: Indi- 
vidual and small business. Experienced 
CPA. Call Brian Virgil, 609-371-4730. 


Are You Satisfied: With your current 
accountant/CPA? If not, or if you would 
like to discuss your options, please call 
609-890-7499. Certified Quickbooks 
Pro Advisor. 


Former IRS Agent: Tax, Estate and 
Financial Planning and Certified Quick- 
books Advisor. Raymond Nowak, CPA- 
CFP. 609-587-4728. 


Tax Preparation and Accounting 
Services: For individuals and small 
businesses. Notary, computerized tax 
preparation, paralegal services. Your 
place or mine. Fast response, free con- 
sultation, reasonable costs. Gerald 
Hecker, 609-448-4284. 


PERSONAL SERVICES 


Professional Organizing Services: 
For help eliminating clutter and creating 
order in your home. Cyndi 609-897- 
0670. ckawa@juno.com. 


CHILDCARE 


A World of Care for Your Child: In- 
ternational au pairs meticulously 
screened and trained. An affordable 
live-in solution with cultural flair. Sup- 
port of local representatives. please 
contact us for more information. AuPair 
Care. 1-800-4-aupair or 609-918-9567. 


Quality Child Care: Just a phone 
call away! Monday Morning, Inc. 609- 
799-5588. 


HEALTH 


Acupuncture, Chinese Herbal 
Medicine, Massage: New Jersey li- 
censed acupuncturist. 20 years clincal 


HEALTH 


experience in China. Pain, stress man- 
agement. Infertility, female disorders 
Massage therapy: Swedish, deep tis- 
sue, reflexology. Call 609- 750- 1650. : 
Attention Deficits: Call for free video 
on non-drug treatment for attention and 
learning disabilities. 609-924-0782 


Four Hands Massage: Four hands 
(or two) nurturing for you. Body, mind 
and soul — that will be our goal. Call 
Marina at 609-275-1998. 


Health Choices Holistic Massage 
School: Student Clinic. Experience an 
hour long, integrated massage by ad- 
vanced students at the affordable rate 
of $30. Hours: Tuesday 4:30-7:30pm, 
Thursday 2:00-5:00pm, Saturdays 
10:30-3:00pm. By appointment only. 
Call 908-874-0929. Hillsborough, NJ. 


Kundalini Yoga Classes: Come 
and move, breathe and relax. Small 
groups or private available. New class- 
es beginning Jan. 6th at 9:30 am at Sim- 
ply Yoga Kingston. Call Marina at 609- 
275-1998. 


Lose Weight Now: 30 Ibs in 30 days! 
Natural, Guaranteed 1-888-736-4979. 


Manual Lymph Drainage: For lym- 
phedma therapy. Also beneficial after 
trauma, injury or surgery to reduce 
swelling, bruising and pain. Speeds re- 
covery. Very gentle. Certified therapist 
trained in Austria. 609-466-8628. 


Massage and Reflexology: Experi- 
ence deep relaxation, heightened well- 
being, and improved health. Holistic 
practitioner offering Swedish, shiatsu, 
reflexology. Also available for on-site 
(chair) massage at the work place and 
other settings. Gift certificates; flexible 
hours. For appointment or information, 
call Marilyn at 609-895-1815. 


HEALTH 


ie 


Contury21. 


COMMERCIAL 


RICH ABRAMS 
& ASSOCIATES 


Commercial Division 


wate 
Contuy2]. 


COMMERCIAI 


tional Academy of Sports medicine. Ex- 
cellent references, reliable. Specializ- 
ing in in-home programs. Affordable 
rates. Tom Willert Fitness Enterprises 
609-208-0706 


Pilates Mat Classes: NYC Power Pi- ° 
lates certified instructor teaching multi- 
level mat classes in the Princeton Area 
Contact Lindsey Lento for more infor- 
mation 732-921-1434. 


Smoking Cessation: Licensed Pro- 
fessional Counselor offering individual ° 
instruction in effective methods to quit 
smoking. UMDNJ trained in addition to 
being certified in Rational Emotive Be- 
havior Therapy and the Quitsmart TM 


* 1,500 SF - East Brunswick - Located in busy 
strip mall. $2,500 + CAM. 


Retail/Land - Plainsboro - 2 retail stores w/large 
laksa storage areas/1 acre+. $1,188,000. 


Hardware Store - Plainsboro - Sold w/inventory. 
Turnkey business. $120,000. 


* Hair Salon - Plainsboro - 8 chairs/nails/waxing. 
$225,000. 


* Hair Salon - Milltown - $75,000. 


Butcher Shop/Gourmet Food Store - Hightstown - 
$85,000. 


* Gas Station - East Windsor - Pumps 185,000 gallons 
per month/3 bays. Reduced price $160,000. 


method of smoking cessation. John Vi- 


terito, LPC. 609-924-3888. 


MENTAL HEALTH 


Psychotherapist for adults, ado- 


Plainsboro Plaza * 10 Schalks Crossing Road 


Plainsboro, New Jersey 08536 


Call Kim Brown 


609-945-2051 


lescents accepting new clients: Spe- 


cializing in depression, anxiety, rela- 
tionship issues. Many insurances ac- 
cepted. Princeton area; directions at 
www.EdwardThibodeau.com. For ap- 
pointment contact Ed Thibodeau, LC- 
SW 609-430-9301. 


INSTRUCTION 


alow 


Century]. 


COMMERCIAL 


No Business Too 
LARGE or Too SMALL. 


We Welcome New 
Listings and Investors. 


xr 
ContuyZ1. 


Math, Science, English & SAT Tu- 
toring: Available in your home. Brown 
University Educated School Psycholo- 
gist. Experienced with gifted, under- 
achieving and learning disabled stu- 
dents. Free initial consultation. Call 
Bruce 609-851-5865. 


Music Lessons: Piano, guitar, drum, 
sax, Clarinet, voice, flute, trumpet, vio-— 
lin. $18 half hour. Princeton 609-924- 
8282. Princeton Junction 609-897- 
0032. Hightstown 609-448-7170. 


Massage: A.B.B.A. - Absolutely best 
body aromatherapy. Sauna, steam room, 
aromatherapy, Swedish massage, stone 
massage. Hot towel. 609-430-1212. 


Massage: Swedish-Shiatzu-Thai. Call 
to make appointment 609-683-1880. 


Massage: By appointment only. 11 
am to 9 pm. In a candle-lit room on a 
heated table. Unwind with a soothing 
massage. Call 609-315-0808. 


Naturally Nurturing Massage Ther- 
apy: to relax, rejuvenate and recover. 
Hot stones. Quiet location and shower 
facilities available. Hour, hour 1/2 and 
two hour sessions. Located in Prince- 
ton and Montgomery Family Chiroprac- 
tic on Route 206. Pamala Zill, CMT 609- 
468-4232 or 609-688-9458. 


Personal Fitness Training: Well es- 
tablished personal trainer with over 20 
years experience. Certified by the na- 


OFFICE/MEDICAL SPACE AVAILABLE 


The Atrium at Lawrence 


Continued on following page 


+ Experience 
+ Honesty 
+ Integrity 


Sale & Rentals 


STOCKTON REAL ESTATE 
A Princeton Tradition 


32 Chambers Street ¢ Princeton, NJ 08542 
1-800-763-1416 © 609-924-1416 


REALTOR® 


ee 
Princess Road Office Park 


3000, 4968, 5384 
up to 10,000 (+/.) sq. ft. 
-WILL DIVIDE- 


Bathroom, Kitchenette, and 
Separate Utilities 
Easy Access to Highways: 
Rt. 206, 31, 33, 195, 295, and 1 


Montgomery Commons 


Medical and Professional Space 
Lawrenceville 


High Speed Internet Access Available 
Each Unit Has a Private Entrance, 


be 


THE JOY OF FLEX - Flexible Solutions For Your Business Space 
~ 


4 


Hillsborough Business Center 


Office Style Warehouse Flex Space 
| Hillsborough 


1125, 1500, 2250, 3125, 6120, 
9245 up to 33,000 (+/.) sq. ft. 


Distribution, Flex, Lab, 
Warehousing, Manufacturing, 
City Water/Sewer, Heavy Floor Load, 
.. 18' Clear Ceilings, High Tech 


Kiddie 


Academy 


COMMERCIAL 


133 Franklin Corner Road, Lawrenceville, NJ Medical or Child Related 
* Prime Central New Jersey location! + Individual climate Professional Space 
+ Office Units of 2,100 & 2,700 SF, _ controls Medical and Professional Space Lawrenceville 
can combine for 4,800 SF * Abundant covered Princeton MMI | 
¢ 1,500 SF available April |, 2004 parking spaces : TE OCCU wy 1000 01+ 
* Beautiful skylight + Adjacent to highways 830, 1660 up to 6500 (+/.) sq. ft. P (*/-) sq. ft. 
* Covered central atrium US1, I-95, I-295 Campus Style Complex with Appropriate for Pediatrician, 
* Custom-tailored suites P Le Pike and Designed Suites Pediatric Dentist or 
¢ All areas with a view US 2 High Speed Internet Access Available elated Professional 
of the atrium Each Unit Has a Private Entrance, Coe 
609-637-9548 h Le Bathroom, Kitchenette, and Built to Suit Opportunity 
“ - Separat Convenient Location 
Mountain View Office Park Je er i oes INS ~ 
840 Bear Tavern Rd., Suite 307 rage TE MIDER 908-874-8686 
West Trenton, Nj 08628 REALTY, L.L.C. BR iRcarry www.larkenassociates.com — 
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APARTMENTS 


HILTON REALTY CO, of princeton 


NASSAU ARMS 
609-921-7617 


PROSPECT HILL » MADISON ARMS 
908-782-8281 


EAST WINDSOR 


PRINCETON ARMS « KENSINGTON ARMS 
DORCHESTER ARMS + CHESTNUT WILLOW 
609-448-4801 
* Conveniently located near Route 130 & Route 1 just off Rt. 571. 
* Individually controlled heat incl. in rent + Air conditioning 
* Individual balconies * Storage in apt 
* Superintendent on site * Wall to wall carpets 


FRANKLIN ARMS, LAWRENCE TOWNSHIP 
6 9-895-9556 * 609-448-4801 


Franklin Corner Road, Just off Route 1. 


* Heat and hot water included * Close to shopping & malls 
* Balconies * Superintendent on site 


HIGHTSTOWN 
TOWNHOUSE GARDENS « HIGHTS TOWN BOROUGH 
609-448-2198 


Just off the New Jersey Turnpike in Hightstown. 


* Some units with 1st and * Easy commute via NJ Tpke. 
2nd floor (Townhouses) * Superintendent on site 
* Convenient to shopping ¢ Near Route 130 


HAMILTON 


PRINCETON COURT * KLOCKNER WOOD « CRESTWOOD SQUARE 
609-586-5108 » 609-586-1253 


Located on Klockner Road and Whitehorse-Mercerville Road. Close to shopping. Beautiful 
landscaped grounds. Superintendent on site. 


WWW.RENT.NET/DIRECT/PRINCETONARMS 
Heat included in all apartments except Klockner Woods & Townhouse Gardens. 


MODEL APARTMENTS OPEN DAILY 


Call During Normal Business Hours 
609-448-4801 _ | 


HOW TO ORDER 


Phone, Fax, E-Mail: That's all it 
takes to order a U.S. 1 Classified. Call 
609-452-7000, or fax your ad to 609- 
452-0033, or E-mail info@princeton- 
info.com. Our classifieds are just 50 
cents a word, with a $7 minimum. Re- 
peats in succeeding issues are just 40 
cents per word, and if your ad runs for 
16 consecutive issues, it's only 30 
cents per word. (There is a $3 service 
charge if we send out a bill.) 


HELP WANTED 


Customer Service Representa- 
tive: Part-time position available in 
busy Princeton Office. Fiexibie hours. 
Challenging and interesting work with a 
leader in the credit card processing in- 
dustry. Must be able to multi-task with 
good telephone and computer skills. 
Call Sheena 609-924-1249 or E-mail 
resume to sheenak@nxg3.com. 


Fitness Trainers & Instructors: Ap- 
ply in person. Pennington Athletic Club, 
1595 Reed Road, Pennington. 609- 
730-8100. 


Now Hiring: Companies desperate- 
ly need employees to assemble prod- 
ucts at home. No selling, any hours. 
$500 weekly potential Info. 1-985-646- 
1700 Dept. NJ-1139. 


Now Hiring: Graphic Designer, 1-2 
years experience preferred, will train, 
for central NJ print/communications 
company, salary commensurate with 
experience. E-mail resume to ca- 
reers@pequodonline.com. 


Part-Time Medical Office Recep- 
tionist: Primary care medical office is 
looking for a responsible, energetic and 
friendly receptionist. Our office offers a 
friendly atmosphere and competitive 
salary, afternoon hours only. Fax re- 
sume to 732-438-5066. 


Personal Trainer: Needed for im- 
mediate opening in busy fitness center. 
1 year experience with one-on-one 
training. Call 609-890-8200 and ask for 
the fitness director. 


Receptionist for Busy Doctor’s Of- 
fice: Part-time. Must be energetic, car- 
ing, good telephone and computer 
skills and able to multi-task. Salary, 
bonuses. Fun boss! Fax resume: 609- 
882-6228 or call 609-882-7632. — 


CAREER SERVICES 


Certified Professional Resume 
Writer, Licensed Career Counselor: 
Assessments/job search/career. Re- 
sumes/cover letters. Guarneri Associ- 
ates. Reesumagic@aol.com. 866-881- 


- 6-000 SF-eavaitable entire 2ndfieer (Just leased!) 4055 toll-free. 


- 3,000 SF available - % of 1st floor 

- Move-in condition - immediate occupancy 
- Extensive window exposure 

- Great Route 31 location 

- Minutes from downtown Pennington 

- Easy access to Route 95, Lawrenceville, Princeton 


INSTRUCTION 


Continued from preceding page 


Piano Instruction: 19 years teach- 
ing experience. Master’s degree in pi- 
ano pedagogy and_ performance. 
Adults and children welcome. Alllevels, 
beginners through advanced. 609-936- 
8862. 


Contact Paul Goldman, paulcpn@aol.com 
609-921-8844 - Exclusive Broker 


1ercial Property Network, 


ox 


Have a Place For Your Company 


fe] 
pa. 
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OFFICE SPACE AVAILABLE 
13 ROSZEL ROAD - Adjacent to Carnegie Center 


Princeton, New Jersey 


Rent: $22.50 psf + tenant electric 
Available units of: 
* 1,900 Sq. Ft. - Immediate Possession 
* 1,350 Sq. Ft. - Immediate Possession 
* up to 20,000 Sq, Ft. 


Contact: Peter M. Dodds ¢ 609-924-2408 ext. 101 ¢ info@KDandW.com 


Keller, Dodds & Woodworth, Inc. 


Commercial Real Estate Advisors 
163 Nassau Street, Princeton, NJ 08542 


HELP WANTED 


Can You Deliver? 


Every Wednesday we deliver 
19,000 copies of U.S. 1 
Newspaper to 4,500 business 
locations in the greater 
Princeton area. 


Every other Friday we deliver the 
West Windsor & Plainsboro 
News to homes in those areas. 
Starting pay: $10 per hour! 
Plus Mileage! 


Mail or fax us a note 
U.S. 1 Delivery Team, 
12 Roszel Rd, Princeton 08540; 
or fax to 609-452-0033 


CAREER SERVICES 


Does Your Career Need a Power 
Boost? Let Dr. Sandra Grundfest, li- 
censed psychologist and certified career 
counselor, help you develop a strategy to 
move your career forward. Call 609-921- 
8401 or 732-873-1212. (License #2855.) 


JOBS WANTED 


Job Hunters: If you are looking for a 
full-time position, we will run a reason- 
ably worded classified ad for you atno 
charge. We reserve the right to edit ads 
and to limit the number of times they 
run. If you require confidentiality, send 
a check for $4 with your ad and request 
a U.S. 1 Response Box. Replies will be 
forwarded to you at no extra charge. 
Mail or Fax your ad to U.S. 1 Jobs 
Wanted, 12 Roszel Road, Princeton 
08540. Include your name, address, 
and phone (for our records only). 


Are You A B2B Business Looking 
For Measurable Growth?: Marketing 
manager with over 15 years experience 
in successfully building brand aware- 
ness and delivering meaningful and 
quantifiable revenue gains is seeking a 
progressive company with a vision for 
expansion. My resume is underscored 
by disciplines including: Strategic Plan- 
ning & Execution, end-to-end market- 
ing programs, sales support (lead 
mgt.), tactical marketing communica- 
tions (from collateral to ad campaigns 
and web sites), PR, Market Research 
and Marketing Campaign Analysis. 
contact Ken at 215-702-8499 or e-mail 
at: kgreich@aol.com. 


Commodities/Futures: | have the 
Series 3 and am looking for an employ- 
ment opportunity in commodities, fu- 
tures, and/or options on futures. Please 
contact via e-mail: aw10008@yahoo.- 
com. Or call 917-816-1241. 


ENTERTAINMENT 


One Man Band: Keyboardist for 
your wedding or party. Perfect enter- 
tainment. You'll love the variety. Duos 
available. Call Ed at 609-424-0660. 


‘U.S. 1 Employment Exchange 


JOBS WANTED 


Experienced & Educated Cost and 
General Accountant: With more than 
16 years of practical experience in all 
aspects of the cost, inventory and gen- 
eral accounting function in manufactur- 
ing and service industries is looking for 
full-time position. Strengths: a system- 
atic, analytical, skilled team worker and 
organizer with extensive and solid ex- 
perience in financial and cost account- 
ing systems, product cost determina- 
tion and profitability, inventory control 
system and procedures, financial state- 
ments, fixed assets and captal expen- 
diture, payroll distribution, cash man- 
agement including: A/R, A/P, C/R, C/D 
and P/cash; reconciliation and analy- 
sis. Resolved all IRS queries, New York 
/ New Jersey sales /use tax returns, 
and dealt with all related administrative 
accounting functional matters with New 
York / New Jersey state auditors, cus- 
tomers / vendors, bank loans and pub- 
lic accountants. Looking forward to 
adapting to new or changing working 
environments. Please call Baseer Sid- 
diqui at 732-985-6241. 


Experienced Internal Auditor: 
General Auditor with more than 18 
years of experience in all aspects of the 
risk based audit plan development is 
looking for a full time position. 
Strengths include developing audit sys- 
tem requirement for business risk man- 
agement and internal audit tracking of 
follow-up system of issues and recom- 
mendations. Strong audit manage- 
ment. Coordinate with internal audit 
staff to identify inherent business con- 
trol risks at preplanning phase of the 
audit plan. This includes trouble shoot- 
ing and resolving problems and docu- 
mentation. An experienced team player 
with excellent training and coordination 
techniques for developing strong rela- 
tionships with user that supports busi- 
ness needs. | am a quick learner who 
can easily adapt to changing work envi- 
ronment. Box 224499 


Floral Designer: Previous design 
background. 609-631-0933. 


| Have Over 15 Years Of Business 
Experience: In product/ marketing/ 
sales including leading matrix-man- 
aged teams as high as 70 employees, 
managing P/L and budgets as high as 
$40M and directing revenue streams 
as high as $65M annually. | am seeking 
to transfer my skills to a non-profit or 
governmental agency. | have demon- 
strated expertise and strengths in lead- 
ing and growing a diverse organization 
through effective strategic planning, 
customer/ partner relationship building, 
facilitating “ new/innovative idea gener- 
ation”, and getting results, utilizing my 
partnering, facilitation, and interper- 
sonal skills. Please respond to Box 
202900, 12 Roszel Rd., Princeton, NJ. 
08540. 


MERCHANDISE MART 


Wanted: Cash for your car, truck, mo- 
torcycle, ATV, unwanted stuff? or what 
have you? working or not. Please call 
732-501-3894 or email dz732@aol.com 


Princeton Music Connection: 
Weddings and special events. Bands, 
DJ's, classical and jazz. 609-936-9811. 


GIFT SERVICES 


For Your Entire Gift Giving Needs: 
Floral arrangements, gift baskets, fresh 
flowers, candles, and more! Visit our 
website at ATisketandaTasket.com. 


ADOPTION 


Children in Ukraine and Russia: 
Are waiting for a loving family. New Life 
International Adoption Agency is here 
to help, to bring together your special 
family. info@newlife-adopt.org. 718- 
787-1284 or 718-891-1279. 


AUTOMOTIVE 


1988 Camry AllTrac Sedan: New tires, 
new struts. Needs synchronizers: $1740. 
Best offer above $30. 609-921-3867 


South Olden Auto Sales: 1120 
South Olden Avenue. Hamilton, Mercer 
County. Best prices for used cars with 
personal service. Great selection. Call 
609-689-0546 or visit us. 


WANTED TO BUY 


Antique Military Items: And war 
relics wanted from all wars and coun- 
tries. Top prices paid. “Armies of the 
Past LTD”. 2038 Greenwood Ave. 
Hamilton Twp., 609-890-0142. Our re- 
tail outlet is open Saturdays 10 to 4:00, 
or by appointment. 


ANIMALS 


Pet Sitting: Whisker Watchers Inc. 
Family owned and operated. 12 years 
plus. Bonded and insured. References 
available. 609-530-8663. 


OPPORTUNITIES 


Free Internet Access in December. 
5 ti fester, nationaid Pee 
$12.95/mo. No setup fee or contracts. 
http:/Awww.serviceonly. " 
30 day money back guarantee. 
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JOBS WANTED 


Marketing Management F'ro- 
»ssional: With technology and fi- 
ancial background. Developed 
usiness, product, and marketing 
lans that raised over $25 million 
\ funding, completed a $410 mil- 
on IPO, and sold another compa- 
y for over $120 million. Managed 
dvertising, E-mail, direct mail, 
nd telemarketing campaigns. 
lesigned websites, brochures, 
dvertisements, PowerPoint pre- 
entations, and video commer- 
ials. Developed sales promo- 
ons, new product rollouts, and 
hannel programs. Presented at 
vany conferences. MBA in Mar- 
eting & Finance. contact Michael 
t summitry1 @earthlink.net. 


JOBS WANTED 


Recent grad BS in Business 
Administration seeking entry level 
career opportunity in market- 
ing/management/sales. _Refer- 
ences/resume on request. Please 
call Greg Dashkewicz at 732-803- 
6753 or E-mail dz732@aol.com. 


Sales Professional: Looking 
for that one unique, talented, 
and seasoned sales profession- 
al to grow your business. | am 
that individual. As a team player 
| have the sales, verbal skills and 
experience to help you reach 
your sales goals. Please cali me 
at 609-426-6950. Honestly, | am 
worth meeting. 


J&I 


STAFFING RESOURCES 


Providing Comprehensive 
Employment Services Including: 


Temporary, Temp-to-Hire & Direct Hire 


¢ Administrative 

* Clerical 

¢ Customer Service 
¢ Accounting 


HELP WANTED 


ee ee ee ee 


STAFFING Now/SNI FINANCIAL 


125 Village Blvd., Suite 330 © Princeton Forrestal Village 
Princeton, NJ 08540 © njtemps@staffingnow.com 


609-452-0287 Fax 609-452-0289 
www.staffingnow.com 


HELP WANTED 


are EOE. 


¢ Warehouse 
¢ And Many More! 


103 Carnegie Center, Suite 107 
Princeton, NJ 08540 


Phone: 609-452-2030 


Fax: 609-520-8285 


www. jjstaff.com 


CONSUMER 
BUREAU 


REGISTERED 


SEAL OF 
APPROVAL 


Sa Look for it also on store fronts 
and commercial vehicles and in 
yellow page and newspaper ads! 


BaF To check Consumer Bureau's 
complete unpublished Register, cail 
10 a.m. to 5 p.m. Monday thru 
Friday: 


609-924-0737 


PT FOR FREE ASSISTANCE with 

a transaction involving any business 
firm located within 25 miles of 
Princeton call that same number 
any time. 


ad a condition of Registration, 
ALL CONSUMER BUREAU 
REGISTERED BUSINESS FIRMS 
COOPERATE with Consumer 
Bureau’s all-consumer volunteer 
ganel in resolving any and all 
consumer problems brought to 

he attention of Consumer Bureau. 


CONSUMER BUREAU 


152 Alexander St., Princeton, NJ 08540 
counting; Tax Services: 


ER, HOWARD & CO., CPA Tax special- 
$ for academics, non-profits, and individu- 
3. 12 Roszel Road, Prn. 609-921-8666. 


WRENCEVILLE FUEL Since 1925. 
Gordon Av. Lawrenceville. 896-0141 
INCETON FUEL Oil CO. 

0 Alexander St. Prn. 924-1100. 

IDALL & RANSON Ptumbing, Heating & 
rConditng. Auth. Trane dealer. 924-3434, 


arm Systems: 


\MOND ELECTRONICS 24 hr. serv. Bur- 
ur, fire systems; CCTV. Free est. Fully ins. 
9-655-3900 


ANTUM SECURITY 

surance approved , fire and home 
tomation systems. “Your local alarm pro- 
isionals.” 


609-252-0505 
ito Body Repair Shops: 


CK’S COLLISION CARSTAR repair ctr. 
nals, US 130, Htstn. 448-1923. 
to Dealers, New/Used: 


ONOMY MOTORS 609-758-3377. 101 
w Egypt Rd, Cookstown. 


ER~ WHO'S WHO on the UP-TO-DATE CONSUMER BUREAU REGISTER of 


RECOMMENDE 


Auto Dealers Continued: 


MERCEDES-Benz Sales, Service & Leas- 
ing. MILLENNIUM AUTOMOTIVE GROUP, 
1250 At. 22 E., Bridgewater. 908-685-0800. 


Auto Repairs & Service: 

FOWLER’S GULF Foreign & Domestic re- 
pairs. VW Specialist, NJ Insp. Ctr. Towing & 
emergency road service. Open 7 days a 


week. 
271 Nassau St. Prn. 609-921-9707. 


LARINI’S SERVICE CENTER Road service. 
24-hour towing. Princeton: 272 Alexander St. 
609-924-8553. 


Bathrooms: 
GROVE PLUMBING & HEATING Kitchen & 


bathroom remodeling. 55 N. Main, Windsor. 
609-448-6083. 


Beauty Salons: 


ATTITUDES 7 day full service salon. Hair & 
nail design. Jamesway Shopping Ctr 
U.S. 130, E. Windsor. 609-443-4550. 


Building Contractors: 
BAXTER CONSTRUCTION Inc. Additions, 
renovations, remodeling. 609-924-9263 
EDWARD BUCCI BUILDERS Custom home 
builder & remodeler. Additions & renovations 
609-924-0908 


Building Materials: 
HEATH LUMBER CO. Since 1857. Home 


Building Ctr. Prompt delivery. 1580 N. Olden 
Av. Ewing, 1-800-85HEATH (854-3284) 


CDs, LPs, DVDs, VHS: 


PRINCETON RECORD EXCHANGE 
CDs, LPs, DVDs. New & used. Bought & Sold. 
Rock, classical, jazz & more. Open 7 days. 
20 Tulane St., Princeton 609-921-0881 
www.prex.com We Buy CDs & LPs @prex.com 


Carpentry: 


TWOMEY Builders & Details. 
Alterations; bathrooms; kitchens; decks; 
basements; small jobs. 609-466-2693. 


Carpet & Rug Shops: 


. 
: 


wall carpets & area rugs. 7 Rte. 31N, Pen- 
nington. 609-737-2466. 


Reception = Multiple opportunities available in 
both Middlesex and MercerCounty. Candidate must 
be organized, articulate, professional and able to 

exceed in a busy environment. Short term to temp to 
hire postions available. Call today to interview. We 


Administrative Assistant - Several 
Mercer & Middlesex County Companies are in need 
of candidates immediately. Positions vary from short 
to long term and temp to hire. all require good com- 
puter skills and excellent phone manner. Call today 
for an interview. We are EOE. 


Pharmaceuticals Sales = Exciting opportu- 
nity for a college grad with 1 to 5 years experience in 
B2B sales with a proven track record. Pharmaceutical 
experience not required. Several territories are open 
in NY, NJ, and Philadelphia area. Company provides 
car, base salary plus commission, and excellent ben- 
-efits. Company will pay to set up home office. Four- 
year college degree is required. Do not miss out on 
this terrific opportunity. Immediate interviews are 
being scheduled now for qualified individuals. to apply 


please email your resume to sshay@staffingnow.com 


“JOBS ON THE SQUARE” 


www.palmers 


Palmer Square Stores | 
and Restaurants 
Located in Downtown Princeton 
Find out about exciting job 


opportunities at our stores and 
restaurants on our updated website. 


are.CoOrm 


Chimney Cleaning/Repair: 


£ & E CHIMNEY SWEEPS Full service in- 
spection & cleaning. Lining & masonry repair, 
& caps. Tullytown, Pa. 215-945-2200 


Computer Internet Services: 


NEW JERSEY INTERNET 921-6800 “Guar- 
anteed best choice for Internet access.” Free 
startup software. Free knowledgeable and 
courteous telephone support. Fiat $19.95 
monthly rate. www.NJi.com. Estab. 1990. 


Electrical Contractors: 


JOHN CIFELLI Electrical contractor. installa- 
tions; repairs. Residential/comrcl. Lic. #4131. 
Insured/bonded. 921-3238. 

NASSAU ELECTRIC installation & repairs. 
Residential & commercial, service upgrad- 
ing, trouble shooting, outlets installed. in- 
sured, licensed & bonded. Free estimates 
924-8823. 


Affordable Fence By SUBURBAN FENCE 
2nd & 3rd generation family business. 100s 
of styles. Visit our largest-in-the-area fence 
display just off U.S.1 by Bruns. Cir. 452-2630 
or 695-3000. 

RUTGERS FENCE & CONSTRUCTION CO, 
All types of commercial/residential fencing 
Indoor warehouse partitions and dumpster 
enclosures . . . 800-660-9410 


Floor Refinishing/Installations: 


APPLIED WOOD PRODUCTS, INC. in- 
sured. Free est. 1-800-731-9663 


HAGERTY THE FLORIST Flower/garden 
center. 79 S. Main, Cranbury. 609-395-0660 


Furniture Dealers: 


WHITE LOTUS HOME 100% cotton hand- 
made futon mattresses. Ash, maple & cherry 
beds. Convertible couches, tables & dress- 
ers. 202 Nassau St, Princeton. 497-1000 


Furniture Unpainted: 


ERNEY’'S UNFINISHED FURNITURE One 
of the N.J.’s largest selections of unfinished 
furniture. “From Country to Contemporary.” 
2807 Alt US 1, Lawrvi. 530-0097. 


Garden Centers: 


OBAL GARDEN MARKET INC. Everything 
for the garden, seed, lime & fertilizer. Free 


THE GARDEN CAFE & CATERERS delivery. Annuals, perennials. Trees, shrubs. 

At Princeton YM/YWCA , Breakiast & lunch, Ale ander Fd. at Canal, Pm, 609-452-2401. 

Mon.-Fri. Takeout & sitdown, Business 

lunches delivered. Full service catering 7 Hearing Aids: 

days:corporate/private. Free delivery. Ameri- 5 

can & international cuisine. Chetfowner, Alan FAMILY HEARING CENTER Audiologist & 

& Marguerite Heap 609-924-5702 Ext. Licensed Hearing Aid Dispenser #483. 177 
Franklin Corner Road, Suite 1C, 
Lawrenceville. 609-895-1666 


SERVICE 


& SUPPLY 


LAWRENCEVILLE FUEL Since 1925. 
16 Gordon Av, Lawrncvi. 896-0141 
PETRO (ex-Nassau Oii) 
800 State Rd., Prn -800-645-4328 
PRINCETON FUEL Ol. CO. 
220 Alexander St. Pr. 921-1100, 
TINDALL & RANSON Piumbing, Heating & 
Air Conditng. Auth. Trane dealer. 924-3434. 


Home Improvement: 


BROOKS HOME IMPROVEMENTS 
All phases of home improvements. 
Jim Brooks Proprietor, 921-1815 

M.A.K. CONSTRUCTION 
Improvements & remodeling. 

Siding & Roofing. 800-821-3288 

SUMMIT DEVELOPMENT CORP. 
Custom homes on your lot or ours. 
Additions/Renovations. Fully licensed 
and insured. Call 609-818-1600. 


Insurance Services: 


MacLEAN AGENCY 609-683-9300 
138 Nassau Street, 3rd Floor, Princeton 


M.D.S. COMMERCIAL CLEANING Estab 
1978. Fully bonded & insured. 609-443-4844 


Landscaping Contractors: 


DOERLER LANDSCAPES, INC. Estab. 
1962. Certified landscape architects & con- 
tractors. Lawrnevile, 609-896-3300 

JOHN KOCHIS LANDSCAPING Specializ- 
ing in blue stone & brick walks & patios. 
Foundation landscaping. Sprinkler systems 
Fully insured. 737-3478 

CHARLIE WAGNER: Lawn & Garden Serv- 
ice, Landscaping. Mulching. Spring clean- 
up. Grass cutting. ... . 609-393-5042 


Laundries: 


LAUNDROMAT OF PRINCETON Wash, dry 
& fold or self service. Large Capacity washers. 
Open 7 days 6 to 11. Staffed M-F 8-8; Sal/Sun 
8-5. Princeton Shopping Center 924-3304. 


Lawn Maintenance 


BUONO LANDSCAPING INC. 
Complete lawn & garden maintenance. 
Brick & bluestone walks. 466-2205. 


Lawn Mowers, Garden Equip. 


Homelite; Green 
at $18, Pm 924-4177. 


Limousine Service: 


A-1 LIMOUSINE Since 1970; All airports 
24 hours a day. Car phones. 924-0070. 


Recorded Music: 


Richard 


K. Rein 


This issue is dedicated to news you can 
use to help build your business and ca- 
reer. Our editor wisely withheld his whim- 
sical column. It will resume next week. 


HELP WANTED 


Y~ SHELLING 


PL RSONSEL SERVICES 


HELP WANTED 


600 Alexander Road 
Prineton, NJ 08540 


The Perfect Job is Everything! 


Receptionist/Office Coordinator 


$28K+ 


Dynamic int'l. Special Events/Marketing co. has ground floor oppty! Busy phones, 
interface with all levels of mgmnt., mailers, coordinate meetings Run the show at 
the front desk/high-paced office. Great staff! Co. promotes into meeting planning 
or tradeshows. Top benefits & 401K. Email resumes to Liz Lsardi@snellingeast.com 


Z Financial Research Analyst 


$47K+ 


y Prestigious local Investment Firm has fab. oppty! Analyze stock market trends, 
“4 research top portfolio mgrs. and interview them, review performance, midcaps, 


Lsardi@snellingeast.com 


1 Production Mgr./Med. Communications 
Growing dynamic Med. Education co! Handle all aspects of layout & design, iherface 
wivendors, printers, manage entire process, utilize Quark, Photoshop 2-3 years 
+ production exp. a must. “hands-on” exp. a must! Some pharm. or medical 
communications industry exp. prefd. Top benefits & 401K. Email resumes to Liz: 


y funds, ad hocs reports, queries, etc. MS Office, Excel & Access reqd. top benefits 
A &bonus. Email resume to Liz: Lsardi@snellingeast.com 


$48K+ - f 


Administrative/Reception Support 


crodriguez@snellingeast.com 
Account Manager 


Warehouse/Forklift 


crodriguez@snellingeast.com 


FIRMS 


Moving & Storage: 


ANCHOR MOVING & STORAGE Mayflower 
agents. Family owned & operated for over 22 
years. Princeton: 609-921-3223. 

BOHREN’S Moving & Storage Local & long 
distance moving & storage. Full service 
WORLDWIDE relocation company. United 
Van Lines Agt. Robbinsville 609-208-1470. 

PRINCETON VAN SERVICE The Moving 
Experts Full service moving, packing & stor- 
age. Antiques, artwork & pianos. Free esti- 
mates...609-497-9600 Website:www.prince- 
tonmoving.com 


Painting & Decorating: 


GROSS, JULIUS H. Interior/Exterior painting; 
paper hanging. Decorating. Owner operated 
for over 30 yrs. in Princeton area. 924-1474. 


Paving Contractors: 


CROSS COUNTY PAVING, Inc. Driveways 
& parking lots. . . 732-329-3025 


Pest Control: 


COOPER PEST CONTROL Graduate ento- 
mologists. Est. 1955. 609-799-1300. 


Plumbing & Heating: 


LAWRENCEVILLE FUEL Since 1925. Re- 
pairs, remodeling & installations. Hot water 
heaters. N.J. Lic.#3533. 16 Gordon Av 
Lawrenceville. 609-896-0141 

MICHAEL J. MESSICK Plumbing & Heat- 
ing Lic. #8063. All plumbing & hig services 
24-hr. insured. 924-0502 


Printing & Binding: 


AAA REPROGRAPHICS Short run high 
quality 1, 2 & 3-colors. 14 E. 6th Ave, Mer- 
cerville. Pm phone: 924-8100 

LDH PRINTING UNLIMITED Complete print- 
ing service. 417 Wall Si, Princeton. 924-4664, 


pendence Way, U.S.1, Princeton 


Pumps & Weil Drilling: 


Water treatment. Well drilling. Rt. 31, 
Flemington. 908-782-2116. 


Real Estate: 
COLDWELL-BANKER SCHLOTT, Real 


tors Pm.: 10 Nassau 921-1411. 
Pm, Jctn: 50 Pim-Htsin. Rd. 799-8181. 


PRINCETON RECORD EXCHANGE 
CDs, LPs, DVDs. New & used. Bought & Sold. 
Rock, classical, jazz & more. Open 7 days. 
20 Tulane St., Princeton 921-0881 
www prexcom We Buy COs & LPs @prex.com 


Eam extra holiday $$$'s! Excellent short & long term oppties throughout Mercer 
Cty. Word, Excel & PowerPoint skills reqd. Handle phones, filing & general Office 
suppt. Cali/email Jennifer: jkalogiannis@snellingeast.com or call/emai! Carmen: 


Dynamic Direct Mail co. seeks candidate with qualified work exp within a Direct 
mail/fulfill ment environment. Must have working know. of USPS postal regulations 
and skilled in Word & Excel. Provide clients with custom quotes and/orjob pricing 
info. Perform job write-ups. Coordinate projects with all depts. Extensive client 
contact and job follow-through. Ensure all quality control standards are achieved. 
Attend client meetings when necessary, act as internal support contact, provide 
training to new personnel a needed. Fax or email your resume to: Carmen 

crodriguez@snellingeast.com or Jennifer jkalogiannis@sneilingeast.com 


Long & short term temp oppties for Pic/Pac & Certified Forklift opers. Musthave 
prior work exp. & reliable transportation. Great locations: E. Windsor, Cranbury & 
Dayton. Call/email Jennifer: jkalogiannis@snellingeast.com or cali/email Carmen: 


BENEFITS AVAILABLE: Medical, Direct Deposit, 
Cash Plus Card + 401 K to qualified employees. Call for details! 


609-683-4040 Fax: 609-683-5621 
www.snelling.com/snellingeast 


$40K+ 


Excellent Oppties! 


THE ANNEX For hearty, moderately priced 
food & drink. 128 1/2 Nassau St (downstairs 
opp. Firestone Library), Pm. 609-921-7555 


Roofing Contractors: 


BRUCE RICHARDS Home Improvements, 
Inc. Roofing & siding specialists since 1972. 
Mercerville. 609-890-0542. 


Septic Systems: 


BROWN, A.C. Sewer & drain cleaning. New 
septic systems installed. Cesspools cleaned, 
installed. Excavating; trenching. “Don't Cuss, 
Call Gus!" Lawmevi 882-7888 & 799-0260. 


Stone, Natural: 


W. Trenton. 882-2449. 


Surgical Supplies: 


AMBEST Rentals; sales; service. Medicaid & 
Medicare consultants. 1600 N. Olden Av, 
Ewing 882-3702. 

FORER PHARMACY Rentals: sales. 2 
blocks from Princeton Hospital. 160 Wither- 
spoon, Pm. 921-7287 : 

PRINCETON SURGICAL SUPPLY Rent- 
als/sales/service. Accept medicare & medi- 
caid. Nassau Park Shop. Ctr, Rt 1 S..609- 
419-1910. 


Swimming Pools & Spas: 


SYLVAN POOLS Since 1946. Affordable in- 
ground pools in concrete. Pool Suppiies. 
Montgomery Center. Rte 518 & 206, Rocky 
Hill. 921-6166.  ~ 


Tile, Ceramic: 


REGENT FLOOR COVERING, INC. Since 
1963. Unsurpassed quality installing ce- 


AMERICAN EXPRES! Complete service. 
10 Nassau, Princeton. 921-8600. 
Tree Service: 


ASTA DRY BASEMENT WA’ 


64 U.S. 1 JANUARY 1, 2004 


AWBO_ | 


New Jersey 3 
Association of Women Business Owners 


N) 


NJAWBO is the largest statewide women business owners’ organization in the United States. Its primary objective is to 
support and encourage business ownership by women. Incorporated in 1978, today NJAWBO has approximately 1000 members. Its 14 chap- 
ters throughout the state provide convenient access to monthly meetings. The Mercer county, NJ chapter of NJAWBO enables any woman- 


owned business, including seasoned small business owners as well as new business owners and entrepreneurs, to “learn to earn’ in this « 
professional association. With many opportunities for business marketing and entrepreneur training, we meet regularly for networking and 
business meetings to bring our businesses to new levels of success. Attend our monthly dinner meetings, monthly marketing roundtable and 
quarterly business book club. Upcoming dinner meeting dates are: January 15, February 12, March 11, April 1, May 13 and June 17. 
Thank you to our Corporate Sponsors: Yardville National bank, The Mercadien Group, Inches-aWeigh. Join our Business-Oriented, People 
Centered Organization. Call us 609.924.7975 or visit our website www.njawbomercer.org. 
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Call Today to Join Our Business-Oriented, People-Centered Organization! 


609-924-7975 
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